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Lesson Element
Unit R089: Creating digital video
Nature’s Finery Foods
Instructions and answers for tutors
These instructions cover the learner activity section which can be found on page 3. This Lesson Element supports Cambridge Nationals Level 1/2 in Creative iMedia.

When distributing the activity section to the learners either as a printed copy or as a Word file you will need to remove the tutor instructions section.
Suggested timing
· Task 1: 45 minutes
· Task 2: 45 minutes
· Task 3: 2 hours
Teacher Instructions Task 1

In Task 1, learners will create a storyboard as a pre-production document for the script provided.

This task should be completed independently to allow all learners to devise their own original plan.  If learners are to work together at a later stage to capture footage, then this will allow them to share and discuss their ideas to see which is the most suitable for the final advertisement.
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Please note that the R081 Lesson Elements for storyboards also contain suggested templates and formats which learners may wish to use.  These are available from http://www.ocr.org.uk/qualifications/creative-imedia-level-1-2-award-certificate-j807-j817/

The minimum acceptable content for the storyboard would be images of the action / shots to be captured in the sequence to be used in the final advertisement, with an indication of length of shot and any dialogue or other audio.  More detailed examples would include arrows to indicate camera movement and actor movement. 
Teacher Instructions Task 2

Task 2 asks learners to create a Shooting Script for the ‘Nature’s Finery Foods’ advert outlined at the start of the Lesson Element.  The shooting script should support the storyboard created in Task 1.  

It is important that the shooting script differs in style, format and detail from the storyboard in order for learners to appreciate that the two items are not the same.  It would be expected that the shooting script contains information relevant to the director, technicians and crew.  For example, the type of camera to be used, the type of shot to be captured along with its duration and any other specific equipment or location requirements.  In addition, the shooting script could be organised by grouping shots together by location, actor and/or equipment to be used.  For example, all exterior location shots are captured at the same time, although in the final edit these may be interspersed with still images, interior shots and so on.
Teacher Instructions Task 3

In Task 3, learners are required to source, prepare and save the assets which would be used to create the ‘Nature’s Finery Foods’ advert.  
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The length of time required for this task depends on the amount of editing and preparation required to ensure assets are ready for use.  It is a good opportunity to revise the importance of maintaining accurate records of sources used.  Assessing the formats chosen to save the assets will also reveal whether or not the learners understand which formats are appropriate for which types of asset and software.  Learners should be encouraged to store assets in a single location and to use suitable file names when saving assets.

Lesson Element

Task 1 
Learner Activity
Read the design brief below.  The three tasks which follow are based on this brief.
Create a storyboard for your advert.

This can be done using a standard template for storyboards, but make sure you consider the key elements of a storyboard and of a video advertisement.

Task 2

Create a shooting script for your advert.

Make sure that you know the key differences between a storyboard and a shooting script.  Consider how useful a shooting script is for this activity, if most of your footage will be sourced rather than created.
Task 3

Source, prepare and save the assets you intend to use for your advert.

This means find or make the clips you require.  If you are sourcing them from the Internet, make sure that you keep a record of where the clips came from.  Be careful to check and make sure you not to break any copyright rules.  
Please note that the R081 Lesson Elements for storyboards also contain suggested templates and formats which learners may wish to use.  These are available from http://www.ocr.org.uk/qualifications/creative-imedia-level-1-2-award-certificate-j807-j817/ 
The clips may need to be prepared for use, and this includes:
· Trimming or cutting them to the required length

· Editing or cropping a still image to allow focus on the desired part of the picture

· Saving the clip or image, and if necessary converting it to a format which can be read by your chosen editing software.
The following links may help you to locate suitable assets:
http://www.videezy.com/
http://www.videvo.net/
http://www.hongkiat.com/blog/download-free-stock-video-intros/
http://freemusicarchive.org/curator/Video/
http://www.partnersinrhyme.com/pir/free_music_loops.shtml
ABC – This activity offers an opportunity for English skills development.





We’d like to know your view on the resources we produce.  By clicking on ‘�HYPERLINK "mailto:resources.feedback@ocr.org.uk?subject=I%20liked%20the%20Cambridge%20Nationals%20Creative%20iMedia%20Unit%20R089:%20Creating%20digital%20video%20-%20Natures%20Finest%20Foods%20Lesson%20Element"��Like�’ or ‘�HYPERLINK "mailto:resources.feedback@ocr.org.uk?subject=I%20disliked%20the%20Cambridge%20Nationals%20Creative%20iMedia%20Unit%20R089:%20Creating%20digital%20video%20-%20Natures%20Finest%20Foods%20Lesson%20Element"��Dislike�’ you can help us to ensure that our resources work for you.  When the email template pops up please add additional comments if you wish and then just click ‘Send’.  Thank you.


If you do not currently offer this OCR qualification but would like to do so, please complete the Expression of Interest Form which can be found here: �HYPERLINK "http://www.ocr.org.uk/expression-of-interest"��www.ocr.org.uk/expression-of-interest�





OCR Resources: the small print�OCR’s resources are provided to support the teaching of OCR specifications, but in no way constitute an endorsed teaching method that is required by the Board, and the decision to use them lies with the individual teacher.   Whilst every effort is made to ensure the accuracy of the content, OCR cannot be held responsible for any errors or omissions within these resources. �© OCR 2016 - This resource may be freely copied and distributed, as long as the OCR logo and this message remain intact and OCR is acknowledged as the originator of this work.


OCR acknowledges the use of the following content: Maths and English icons: Air0ne/Shutterstock.com


Please get in touch if you want to discuss the accessibility of resources we offer to support delivery of our qualifications: �HYPERLINK "mailto:resources.feedback@ocr.org.uk"��resources.feedback@ocr.org.uk�





Design Brief


Nature’s Finery Foods is a small British company developing a range of healthy yoghurt and breakfast products.  Its target audience is the 20-40 age group, and two thirds of its customers are women.





Nature’s Finery Foods has commissioned you to design a short advertisement which could be used online.  The company has specified the following requirements:


it must be no more than 45 seconds in length


it must include at least one clip, view or image of a natural landscape in the UK


it must include music


it must include at least one clip, view or image of a person eating a healthy product such as the company makes


it must include the following script as a voiceover:





VOICEOVER:	Healthy, natural ingredients make up Nature’s Finery Foods and give you the perfect start to your day.  With Nature’s Finery, you can face the day looking and feeling fine. 
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