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Lesson Element
Unit R088: Creating a digital sound sequence
Planning a digital sound sequence 

Instructions and answers for tutors
These instructions cover the learner activity section which can be found on page 3. This Lesson Element supports Cambridge Nationals Level 1/2 in Creative iMedia.

When distributing the activity section to the learners either as a printed copy or as a Word file you will need to remove the tutor instructions section.
Suggested timings

Task 1 – 30 minutes
Task 2 – 1 hour
Task 3 – 1-2 hours
Task 4 – 30 minutes to 1 hour

Teacher Instructions Activity 1
This Lesson Element encourages learners to experiment with different methods of planning a digital sound sequence.  The web link below has 10 scripts for radio advert campaigns and learners may choose from the six titles in the table to create a detailed plan for a sound sequence.

http://www.campaignlive.co.uk/news/1163736/
Caution Note: - Do not use Script 7 Women’s Aid advert. Script 7 on this website is a script for a campaign advert highlighting domestic violence against women.  It contains elements of a sensitive nature and potentially troublesome Foley sounds included. The scripts can be downloaded and saved offline to prevent learner accessing this script.

For an example of a timeline method of planning, refer to the timeline used in the Lesson Element Big John’s Diner Advertisement.  This denotes relative volumes of sounds using blocks of differing heights, and allows fades and cross-fades to be shown using tapering shapes.  The layered approach also lends itself to the use of separate tracks in sound-editing software, and learners using Garageband in particular will be familiar with this layout.

Teacher Instructions Activity 2

Learners will be using their knowledge of the range of different planning methods in this activity.  Task 2 allows learners to compare and contrast planning methods.  This should then be preparing learners to be able to make individual decisions about planning methods they may wish to use in their future activities.

Teacher Instructions Activity 3

Learners should be encouraged to download and save sounds as assets, altering and editing them prior to mixing the final sound file.  They should also make use of version control and become accustomed to saving multiple versions of files during the project file stages, to show progression of their work, in addition to the final files.

If learners create their own versions of the adverts included here, the original adverts can be found online at http://factory.uk.com/studio/portfolio-item/pg-tips-marmalade-horse-fish/.
This will enable learners to compare their own adverts with the professionally-created files.
Teacher Instructions Activity 4
Once the learners have created the final advert, the learners could listen to the original advert and compare and contrast the two files.  The original advert can be found here: http://factory.uk.com/studio/portfolio-item/pg-tips-marmalade-horse-fish/.

They could consider:

How does their advert differ from the original in terms of length, pace, mood and emotion, quality of the sounds used, clarity of the voices?  

How might they improve their advert now that they have heard the original?
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Lesson Element

Planning a digital sound sequence 

Learner Activity
Learner Activity 1

As part of your learning for Unit R088, you should be able to plan a digital sound sequence.  This could be done in a variety of ways, including using a script, a storyboard or a timeline.  The following activity will help you to see which method works best for you.

The web link here: http://www.campaignlive.co.uk/news/1163736/ takes you to a site which contains the scripts for some radio advertisements.  Choose one of these scripts from the table below and create a storyboard or timeline plan for the advert you have chosen.  Some of the scripts have more detail than others, some have more content.

You can add content which is not listed in the script if you think it would make a better advert.  For example, you might choose to include extra sound effects or music to help create a mood more successfully.
	Advert number:
	Advert title:

	1
	Anthony Nolan, ‘the perfect match’

	3
	Weetabix, ‘girl’s big day’

	4
	Department for Communities and Local Govt, ‘fire kills’

	9
	Kellogg’s Crunchy Nut, ‘silence is golden’

	10
	PG Tips, ‘Marmalade Horse Fish’


Remember that your plan should be clear and detailed enough for someone else to follow.  It should be obvious which parts of the plan are voiced, sound effects, ambient sounds or music.  It should also be clear how long each sound lasts, and how the different levels and volumes of sounds fit together to make a balanced sound sequence.
Learner Activity 2

Plan a second (or third) advertisement from the table of scripts above, using a different planning method.
· Which type of plan seems easier to create?
· Which method of planning is easier to ‘read’ and make sense of?
· Which method allows you to work out things like volume, overlapping of sounds or special effects most easily?

Learner Activity 3

Using Script 10, PG Tips, Marmalade Horse Fish, collect together all the sound effects you would need to create this advertisement.  These could be sourced from online libraries of sound effects, or created as Foley sounds.  Add any music, jingles or stings you would want to include.

Create the final advert in the sound-editing software.

Learner Activity 4

When you have created the final advert, you can now listen to the original advert and compare and contrast the two files.  The original advert can be found here: http://factory.uk.com/studio/portfolio-item/pg-tips-marmalade-horse-fish/
Answer the following questions:
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How does your advert differ from the original in terms of length, pace, mood and emotion, quality of the sounds used, clarity of the voices?  

How might you improve your advert now that you have heard the original?
We’d like to know your view on the resources we produce.  By clicking on ‘�HYPERLINK "mailto:resources.feedback@ocr.org.uk?subject=I%20like%20the%20Cambridge%20Nationals%20Level%201/2%20Creative%20iMedia%20-%20Unit%20R088:%20Creating%20a%20digital%20sound%20sequence%20LE2"��Like�’ or ‘�HYPERLINK "mailto:resources.feedback@ocr.org.uk?subject=I%20dislike%20the%20Cambridge%20Nationals%20Level%201/2%20Creative%20iMedia%20-%20Unit%20R088:%20Creating%20a%20digital%20sound%20sequence%20LE2"��Dislike�’ you can help us to ensure that our resources work for you.  When the email template pops up please add additional comments if you wish and then just click ‘Send’.  Thank you.


If you do not currently offer this OCR qualification but would like to do so, please complete the Expression of Interest Form which can be found here: �HYPERLINK "http://www.ocr.org.uk/expression-of-interest"��www.ocr.org.uk/expression-of-interest�





OCR Resources: the small print�OCR’s resources are provided to support the teaching of OCR specifications, but in no way constitute an endorsed teaching method that is required by the Board, and the decision to use them lies with the individual teacher.   Whilst every effort is made to ensure the accuracy of the content, OCR cannot be held responsible for any errors or omissions within these resources. �© OCR 2016 - This resource may be freely copied and distributed, as long as the OCR logo and this message remain intact and OCR is acknowledged as the originator of this work.
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