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Lesson Element
Unit R064: Enterprise and marketing concepts
Primary market research
Instructions and answers for teachers
These instructions cover the learner activity section which can be found on page 4. This Lesson Element supports Cambridge Nationals Level 1/2 in Enterprise and Marketing.

When distributing the activity section to the learners either as a printed copy or as a Word file you will need to remove the teacher instructions section.
The activity

The aim of this activity is to provide learners with a practical insight into one of the primary market research methods that a small business could use (Observations). The group could be split into smaller groups and each group could undertake the primary market research activity on a different day of the week and then present the results of their findings to the rest of the group – summarising their findings and explaining how they gathered the information. A plenary to the activity could be to have a group discussion about the quality of the data gathered using the method.

This lesson element is split into four parts:

a)
Starter activity – an activity to revise why businesses undertake market research

b)
Primary market research activity – a practical activity involving the use of observations

c)
Primary market research method – report writing

d)
Plenary – concluding discussion on the quality of the data gathered using the primary 
research method
Suggested timings

	· Activity 1: 5 minutes

	· Activity 2: 25 minutes

	· Activity 3: 1 hour
· Activity 4: 15 minutes
	


Activity 1

As a starter activity, learners should be given a copy of the following resource:  Activity 1: The purpose of Market Research.

Learners should fill in the blank spaces using the words provided.  Give the learners a time limit based on their ability.

When checking answers, teachers could use Q&A to ask learners to explain each statement in their own words.
Answers:

1. To reduce risk
2. To understand the market

3. To promote the organisation

4. To aid decision making
5. To gain customers’ views and understand their needs

6. To inform product development.
Activity 2

Primary research: observations
This activity could be set as a homework task where learners have to complete the questionnaire provided during break or lunchtime.  The task is to observe the food and drinks that learners purchase in the school canteen at break and lunchtimes.  The group needs to be split into ten teams so that five teams can complete their observations on one day of the week at break time and the other five teams can complete their observations on one day of the week at lunchtime.
It may be necessary to seek the permission of the catering staff before setting learners this task.  
It will also be necessary to edit the resource to include the types of food and drinks that are sold at the school/college.
Learners should use the following resource: Primary Research Observations Activity. This resource provides one page for learners to record their observations and a second page where the group results can be collated.

Activity 3

Using the summary of their findings the learners should discuss the results identifying the main findings in terms of which food and drinks are the most/least popular, and whether the preferences vary according to the day of the week the results represent.  These findings should be summarised on the following resource:  Market Research Report: Observations.
Each team will then have to organise themselves to write a report which:

· Explains how the information was gathered

· Explains in words a summary of the results of the observations

· Includes at least one graphical representation of one set of results (e.g. the popularity of drinks; the popularity of cooked food; the popularity of cakes and biscuits).

Activity 4
To conclude the activity teachers could select one of the break time teams and one of the lunchtime teams to read their report and summarise their findings to the class.  The following resource could then be used: Plenary Activity: Observations.

The prompt cards can be used for learners to assess how useful the data collected is and who might be interested in the results.

Using Q&A teachers can challenge learners to question the validity of the market research method and discuss how more accurate data could be collected.  This could lead to the other research methods listed on the specification (e.g. questionnaires and/or surveys) being suggested as better alternatives.

Follow up activities could then lead to the production of a questionnaire which could be used to survey learners in the school about their preferences. The two sets of data could then be compared.
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Lesson Element

Unit R064: Enterprise and marketing concepts
Primary market research
Learner Activity
In this activity you will undertake a practical activity using one method of primary market research: observations.
Your task is to undertake the activity in your group and then present the results of your research to the rest of the group.  You will also be asked to explain to the group how you gathered the data.

Follow the instructions on your activity worksheet and be ready to answer questions about the quality of the data you gather.

Activity 1

Your first task is to identify the reasons why businesses undertake market research.

Fill in the blanks below selecting the appropriate word from those provided.  You have two minutes.
The Purpose of Market Research

To reduce _______________________________________________

To ____________________________________________ the market

To ________________________________________ the organisation

To aid decision ___________________________________________

To gain customers’ __________________ and understand their needs

To inform _____________________________________ development
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Activity 2
To complete this activity, you will need the following resource: “Primary Research Observations Activity” (overleaf).
The task your team has to complete is to undertake some primary research by observing the food and drinks that are purchased by learners at either break or lunch-time on one day of the week.  This must be completed for your homework and each team will take a different day of the week to complete the observations.  Bring your observations result sheet to the next lesson.

You will need to use the first page of the resource to record your observations, and the second page is to be used for the whole group to collate all the results for the week.

Take it in turns to read out the results of your observations to the other learners in your half of the group (half the group will be observing at break time, the other half of the group will be observing at lunchtime).  Record all the results on page two of the resource.
Primary Research: Observations

Day of the week we observed: …………………………….
Time of day: Break/lunchtime:……………………………
The aim of the research is to observe the food and drink that is purchased in the school canteen at break or lunch-time.  Spend 10 minutes of your break/lunchtime watching what students purchase.  
Record your observations below by placing a tick in the appropriate box.  There are spaces at the bottom to add items that are not on the list.  Edit the list below if necessary before undertaking the observations.  You will be collating your results with the other teams that are observing the other days of the week.

	DRINKS
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Milk
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Orange Juice
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Blackcurrant Juice
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Water Still
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Water Fizzy
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Tea
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Coffee
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	FOOD
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Crisps
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Apple
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Orange
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Pear
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Yoghourt
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Ice cream
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Biscuit
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Chocolate bar
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Slice of cake
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Fairy cake
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Muffin
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	


Primary Research: Observations

Summary of findings

Time of day:  Break / Lunchtime
	
	Total number of items purchased



	
	Monday
	Tuesday
	Wednesday
	Thursday
	Friday

	DRINKS
	
	
	
	
	

	Milk
	
	
	
	
	

	Orange Juice
	
	
	
	
	

	Blackcurrant Juice
	
	
	
	
	

	Water Still
	
	
	
	
	

	Water Fizzy
	
	
	
	
	

	Tea
	
	
	
	
	

	Coffee
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	FOOD
	
	
	
	
	

	Crisps
	
	
	
	
	

	Apple
	
	
	
	
	

	Orange
	
	
	
	
	

	Pear
	
	
	
	
	

	Yoghourt
	
	
	
	
	

	Ice cream
	
	
	
	
	

	Biscuit
	
	
	
	
	

	Chocolate bar
	
	
	
	
	

	Slice of cake
	
	
	
	
	

	Fairy cake
	
	
	
	
	

	Muffin
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	


Activity 3

Using the summary of your findings, you must discuss the results by:

•
identifying which foods are the most/least popular

•
identifying which drinks are the most/least popular

•
whether the preferences vary according to the day of the week.

You should summarise your findings by completing the details on the following:

Market Research Report:  Observations

	How the information was gathered
Day of the week we completed our observations: ………………………………………

Date we completed our observations: ……………………………………………………

Time of the day we completed our observations: ……………………………………….

How we recorded the data: ………………………………………………………………..

…………………………………………………………………………………………………

…………………………………………………………………………………………………

…………………………………………………………………………………………………

What we did when we joined with the other teams: ……………………………………..

…………………………………………………………………………………………………

…………………………………………………………………………………………………

…………………………………………………………………………………………………

…………………………………………………………………………………………………

…………………………………………………………………………………………………

…………………………………………………………………………………………………

…………………………………………………………………………………………………

…………………………………………………………………………………………………


	Summary of our findings

Most popular foods/main meals: ……………………………………………………………
……………………………………….…………………………………………………………

……………………………………….…………………………………………………………

Least popular foods/main meals: .…………………………………………………………

……………………………………….…………………………………………………………

……………………………………….…………………………………………………………

Most popular drinks: …………………………………………………………………………

……………………………………………………………………………………………….…

………………………………………………………………………………………….………

Least popular drinks: …………………………………………………………………………

……………………………………………………………………………………….…………

…………………………………………………………………………………….……………

Most/least popular puddings/sweets (if applicable): …..…………………………………

……………………………………………………………….…………………………………

……………………………………………………………….…………………………………

Variations according to the day of the week: ……...………………………………………

…………………………………………………………..………………………………………

………………………………………………………….………………………………………


Your team must also produce at least one graphical representation of one of the set of results.  For example, you may choose to produce a graph which shows the drinks students prefer to purchase on Monday, or the main meals students prefer to purchase Monday-Friday.

You must now organise your team and write a report which:

•
Explains how the information was gathered

•
Explains in words a summary of the results of the observations

•
Includes at least one graphical representation of one set of results (e.g. the popularity of drinks; the popularity of cooked food; the popularity of cakes and biscuits).

Delegate the tasks above to members of your team.

Activity 4
1. Having completed your market research report, your teacher may ask your team to read out the report and summarise your findings.  Be ready to prepare your presentation.

2. Use the prompts below to assess how valuable the observation method was in finding out the preferences of learners at school/college.


OCR Resources: the small print�OCR’s resources are provided to support the teaching of OCR qualifications, but in no way constitute an endorsed teaching method that is required by the Board, and the decision to use them lies with the individual teacher.   Whilst every effort is made to ensure the accuracy of the content, OCR cannot be held responsible for any errors or omissions within these resources. �© OCR 2016 - This resource may be freely copied and distributed, as long as the OCR logo and this message remain intact and OCR is acknowledged as the originator of this work.


OCR acknowledges the use of the following content: n/a


Please get in touch if you want to discuss the accessibility of resources we offer to support delivery of our qualifications: �HYPERLINK "mailto:resources.feedback@ocr.org.uk"��resources.feedback@ocr.org.uk�





We’d like to know your view on the resources we produce. By clicking on ‘�HYPERLINK "mailto:resources.feedback@ocr.org.uk?subject=I%20liked%20the%20Cambridge%20Nationals%20Enterprise%20and%20Marketing%20Lesson%20Element%20-%20R064%20Primary%20Market%20Research"��Like�’ or ‘�HYPERLINK "mailto:resources.feedback@ocr.org.uk?subject=I%20disliked%20the%20Cambridge%20Nationals%20Enterprise%20and%20Marketing%20Lesson%20Element%20-%20R064%20Primary%20Market%20Research"��Dislike�’ you can help us to ensure that our resources work for you. When the email template pops up please add additional comments if you wish and then just click ‘Send’. Thank you.


Whether you already offer OCR qualifications, are new to OCR, or are considering switching from your current provider/awarding organisation, you can request more information by completing the Expression of Interest form which can be found here: � HYPERLINK "http://www.ocr.org.uk/expression-of-interest" �www.ocr.org.uk/expression-of-interest�


Looking for a resource? There is now a quick and easy search tool to help find free resources for your qualification: ��HYPERLINK "http://www.ocr.org.uk/i-want-to/find-resources/"�www.ocr.org.uk/i-want-to/find-resources/


�





promote





making





risk





product





views





Understand





Plenary Activity: Observations 


Who might be interested in seeing the report you have written?  Why?





Do you think you used the most effective market research method to find out student preferences?  Why?





Think of an alternative method of market research you could have used and explain why this may have been a more effective method.
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