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Switching BTEC First Award in Business (2012) to OCR Cambridge Nationals in Enterprise and Marketing
Introduction
Are you currently teaching the BTEC Firsts Business (2012)? Are you thinking of switching? We are here to help.
We will provide you with all the support you could need to switch from the BTEC Firsts Business (2012) qualification to our OCR Cambridge Nationals in Enterprise and Marketing  including:
· mapping of  the BTEC Firsts Business (2012) specification to OCR’s specification
· an overview of the differences in assessment.
Our offer
Developed with the support of teachers, employers and the National Enterprise Challenge, the Cambridge National in Enterprise and Marketing provides a number of key benefits:

· Students are able to develop business acumen and Enterprising skills through engaging and inspiring content that can be delivered through practical learning

· Recognised for Performance Points, Progress and Attainment 8 measures

· Combines both Level 1 and Level 2 within one qualification

· Succinct structure which makes planning and delivery straightforward
Content mapping
The content within the OCR Cambridge Nationals Enterprise and Marketing offers a broad understanding of the main activities involved in supporting a start-up business, with a focus on enterprise and marketing.  It will develop the skills required to design a business proposal that meets a specific business challenge including:

· identifying customer profiles

· carrying out market research

· assessing product viability

· developing product design ideas

· developing a brand identity

· writing a promotional plan

· preparing and delivering a pitch.
Key differences
	
	OCR Cambridge Nationals Enterprise and Marketing
	BTEC Firsts Business (2012)

	Structure
	Consists of 3 mandatory units; R064 is a 60 GLH units, whilst R065 and R066 are both 30 GLH units
	Consists of four 30 GLH units; two are mandatory Core units, plus 2 optional units from a choice of 6.

	
	One examined unit that carries 50% weighting, with the internally assessed units weighted 25% each
	One examined unit.  All units are weighted at 25% each

	Grading
	Graded as: L2 Distinction*, L2 Distinction, L2 Merit, L2 Pass, L1 Distinction, L1 Merit, L1 Pass, U
	Graded as: L2 Distinction*L2 Distinction, L2 Merit, L2 Pass, L1, U

	
	Grade is awarded based on total UMS points achieved across all three units.
	Students must achieve sufficient points in core units to be awarded at that level.

	Assessment
	Graded as: L2 Distinction*, L2 Distinction, L2 Merit, L2 Pass, L1 Distinction, L1 Merit, L1 Pass, U
	Exam is onscreen and focuses on finance, and requires equipment to administer it onscreen

	
	Internal assessments tasks are set by OCR, and designed to be practical.
	Centres are required to design assessments for internal units.  Suggested assessment tasks are research and simulation focused

	
	Uses a “best-fit” approach to assessment
	Uses hierarchical assessment criteria i.e. a L2 merit can only be awarded for a piece of work if it also provides sufficient evidence of a L2 Pass.

	Administration
	Internal standardisation with external moderation available in two assessment windows: January and June
	Requires BTEC procedures to be in place, (e.g. Lead Internal Verifier, handbook etc.), with external standards verification.  External assessment is on demand

	
	Familiar administration for exam officers
	Learners must be registered by 1st November in the academic year they start, and need to be booked onto onscreen test


The table below gives an indication of where there is an element of common content from the learning aims within the units that make up the BTEC First Award in Business (2012) and the OCR Cambridge Nationals in Enterprise and Marketing specification.

	OCR Cambridge Nationals in Enterprise and Marketing
	BTEC First Award in Business (2012)

	
	Core Units
	Optional Specialist

	
	Unit 1
	Unit 2
	Unit 3
	Unit 4
	Unit 5
	Unit 6
	Unit 7
	Unit 8

	Unit R064
	
	
	
	
	
	
	
	

	LO 1: Understand how to target a market
	1.1 The need for customer segmentation:
	B.2
	
	
	
	
	
	
	

	
	1.2 Types of market segmentation.
	B.2
	
	A.4
	
	
	
	
	

	
	1.3 The benefits of market segmentation
	B.2
	
	
	
	
	
	
	

	
	1.4 The purpose of market research
	B.3
	
	
	
	
	
	
	

	
	1.5 Primary (field) market research methods (physical or digital) and their benefits
	B.2.
	
	
	
	
	
	
	

	
	1.6 Secondary (desk) market research sources and their benefits.
	A.1. 
B.2.
	
	
	
	
	
	
	

	
	1.7 The types of customer feedback techniques available to business start-ups
	B.2
	
	
	
	
	
	
	

	LO2: Understand what makes a product or service financially viable
	2.1 Cost of producing the product or service
	C.3
	A.1
	
	
	
	
	
	

	
	2.2 Revenue generated by sales of the product or service
	
	A.2
	
	
	
	
	
	

	
	2.3 Use of break-even as an aid to decision making
	
	B.1
	
	
	
	
	
	

	
	2.4 Profit level
	B.3
	A.2
	
	
	
	
	
	

	LO3: Understand product development
	3.1 The product lifecycle
	
	
	
	
	
	
	
	

	
	3.2 Extension strategies for products in the product lifecycle and the appropriateness of each.
	
	
	
	
	
	
	
	

	
	3.3 How to create product differentiation
	B.1
	
	A.1
	
	
	
	
	

	
	3.4 The impact of external factors on product development
	A.3
	
	
	
	
	
	
	

	LO4: Understand how to attract and retain customers
	4.1 Factors to consider when pricing a product to attract and retain customers
	A.2
	
	
	
	
	
	
	

	
	4.2 Types of pricing strategies and the appropriateness of each
	
	
	
	
	
	
	
	

	
	4.3 Types of advertising methods used to attract and retain customers and the appropriateness of each
	
	
	A.2 A.3
	
	
	
	
	

	
	4.4 Sales promotion techniques used to attract and retain customers and the appropriateness of each
	
	
	A.3
	
	
	
	
	

	
	4.5 How customer service is used to attract and retain customers
	
	
	
	A.1 
A.4 
A.5 
A.6
	
	
	
	

	LO 5: Understand factors for consideration when starting up a business
	5.1 Appropriate forms of ownership for business start-ups
	C.1
	
	
	
	
	A.3
	
	

	
	5.2 Source(s) of capital for business start-ups 
	B.4 
C.2
	
	
	
	
	
	
	

	
	5.3 The importance of a business plan
	B.4 
C.3
	
	
	
	
	A.9
	
	

	LO 6: Understand different functional activities needed to support a business start--up
	6.1 The purpose of each of the main functional activities that may be needed in a new business
	
	
	
	
	
	
	
	A.1

	
	6.2 The main activities of each functional area
	
	
	
	
	
	
	
	A.1

	Unit R065
	
	
	
	
	
	
	
	

	LO 1: Be able to identify the customer profile for a business challenge
	1.1 Identify potential customers and build a customer profile,
	B.2
	
	A.4
	
	
	
	
	

	LO 2: Be able to complete market research to aid decisions relating to a business challenge
	2.1 Carry out market research
	A.1 
B.2
	
	
	
	
	
	
	

	
	2.2 Review the results of market research
	
	
	
	
	
	
	
	

	LO 3: Be able to develop a design proposal for a business challenge
	3.1 Produce product designs for a business challenge
	B.1 
B.2
	
	
	
	
	
	
	

	
	3.2 Review product designs
	
	
	
	
	
	
	
	

	LO 4: Be able to review whether a business proposal is viable
	4.1 Calculate the costs involved in a business challenge, 
	B.3 
C.3
	
	
	
	
	
	
	

	
	4.2 Apply an appropriate pricing strategy
	
	
	
	
	
	
	
	

	
	4.3 Review the likely success of a business challenge
	B.3
	A.1 
A.2 
B.1
	
	
	
	
	
	

	
	4.4 Identify the challenges when launching a new product, 
	B.3
	
	
	
	
	
	
	

	Unit R066
	
	
	
	
	
	
	
	

	LO1: Be able to develop a brand identity and promotional plan to target a customer profile
	1.1 Build a brand identity 
	B.1
B.2
	
	A.1 
B.1
	
	
	
	
	

	
	1.2 Plan brand ideas for a business challenge.
	B.2
	
	A.1 
B.1
	
	
	
	
	

	
	1.3 Promote a product
	
	
	A.2 
A.3 
A.4 
B.2
	
	
	
	
	

	LO2: Be able to plan a pitch for a proposal
	2.1 Plan a pitch
	
	
	
	
	B.1
	
	
	

	LO 3: Be able to pitch a proposal to an audience
	3.1 Use and develop personal and presentation skills to deliver a professional pitch
	
	
	
	
	B.1
	
	
	

	
	3.2 Support peers
	
	
	
	
	
	
	
	

	
	3.3 Review a practice pitch in order to plan for a professional pitch to an external audience 
	
	
	
	
	
	
	
	

	
	3.4 Deliver a professional pitch to an external audience
	
	
	
	
	
	
	
	

	LO 4: Be able to review the strengths and weaknesses of a proposal and pitch
	4.1 Review a professional pitch to an external audience
	
	
	
	
	
	
	
	

	
	4.2 Review a business proposal,
	
	
	
	
	
	
	
	


Assessment

A comparison of the differences in assessment models is below:

	OCR Cambridge Nationals in Enterprise and Marketing
	BTEC First Award in Business (2012)

	Unit R064 

OCR-set and marked

1 hour 30 minute written examination consisting of two parts:

Part A - comprising of 16 multiple choice questions
Part B – comprising of short answer questions and three extended response questions.
80 marks (120 UMS)

Available in January and June
	Unit 1 – Core Unit

Centre-set assignment

Centre assessed, Pearson standards-verified

	
	Unit 2 – Core Unit

Pearson set and marked

1 hour onscreen test

50 marks

Available on demand

	
	Unit 3 – Optional Specialist Unit

Internally assessed

	Unit R065

OCR-set assignment based upon a practical task.   Centre assessed and OCR moderated.

60 marks (60 UMS)

Available in January and June
	

	
	Unit 4 – Optional Specialist Unit

Internally assessed

	
	Unit 5 – Optional Specialist Unit

Internally assessed

	Unit R066

OCR-set assignment based upon a practical task.   Centre assessed and OCR moderated.

60 marks (60 UMS)

Available in January and June
	

	
	Unit 6 – Optional Specialist Unit

Internally assessed

	
	Unit 7 – Optional Specialist Unit

Internally assessed

	
	Unit 8 – Optional Specialist Unit

Internally assessed


Want to switch to OCR?
If you’re an OCR-approved centre, all you need to do is download the specification and start teaching. Your exams officer can complete an intention to teach form which enables us to provide appropriate support. When you’re ready to enter your students, you just need to speak to your exams officer. 

Unit R064 is examined and there are two assessment series each year in January and June.

Units R065 and R066 are centre-assessed and OCR-moderated.  Learners must have completed unit R065 before they start the assessment for unit R066.

Certification is available for the first time in June 2018 and each January and June thereafter.

Next steps
1. Familiarise yourself with the specification, sample assessment materials and teaching resources on the OCR Cambridge Nationals in Enterprise and marketing page of the OCR website.
http://www.ocr.org.uk/qualifications/vocational-education-and-skills/cambridge-nationals-enterprise-and-marketing-level-1-and-2-certificate-j819/
2. Browse the online delivery guides for teaching ideas:

3. Get a login for our secure extranet: Interchange – this allows you to access the latest past/practice papers and use our results analysis service: Active Results.
https://interchange.ocr.org.uk
4. Sign up to receive subject updates by email. 
http://www.ocr.org.uk/i-want-to/email-updates
5. Sign up to attend a training event or take part in webinars on specific topics running throughout the year and our Q&A webinar sessions every half term.
https://www.cpdhub.ocr.org.uk
Attend one of our free teacher network events that are run in each region every term. These are hosted at the end of the school day in a school or college near you, with teachers sharing best practice and subject specialists on hand to lead discussion and answer questions.
http://ocr.org.uk/qualifications/professional-development/teacher-networks/ 
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OCR Resources: the small print�OCR’s resources are provided to support the teaching of OCR qualifications, but in no way constitute an endorsed teaching method that is required by the Board, and the decision to use them lies with the individual teacher.   Whilst every effort is made to ensure the accuracy of the content, OCR cannot be held responsible for any errors or omissions within these resources. �© OCR 2018 - This resource may be freely copied and distributed, as long as the OCR logo and this message remain intact and OCR is acknowledged as the originator of this work.


OCR acknowledges the use of the following content: n/a


Please get in touch if you want to discuss the accessibility of resources we offer to support delivery of our qualifications: � HYPERLINK "mailto:resources.feedback@ocr.org.uk" �resources.feedback@ocr.org.uk�





We’d like to know your view on the resources we produce.  By clicking on �HYPERLINK "mailto:resources.feedback@ocr.org.uk?subject=I%20liked%20the%20OCR%20Cambridge%20Nationals%20Level%201/2%20Enterprise%20and%20Marketing%20Switching%20Pack%20"��‘Like’� or �HYPERLINK "mailto:resources.feedback@ocr.org.uk?subject=I%20disliked%20the%20OCR%20Cambridge%20Nationals%20Level%201/2%20Enterprise%20and%20Marketing%20Switching%20Pack%20"��‘Dislike’� you can help us to ensure that our resources work for you.  When the email template pops up please add additional comments if you wish and then just click ‘Send’.  Thank you.


If you do not currently offer this OCR qualification but would like to do so, please complete the Expression of Interest Form which can be found here: � HYPERLINK "http://www.ocr.org.uk/expression-of-interest" �www.ocr.org.uk/expression-of-interest�


Looking for a resource? There is now a quick and easy search tool to help find free resources for your qualification: �HYPERLINK "http://www.ocr.org.uk/i-want-to/find-resources/"�www.ocr.org.uk/i-want-to/find-resources/
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