Advanced Portfolio Exemplar 2

Set brief 1 — Main task: Music promo video; ancillary tasks: website homepage for the
band and a cover for its release as part of a digipak.

This is a group production but an individual blog (which also has links to the individual
blogs of the other members of the group). The candidate has posted their complete
portfolio on their blog (http://fahminaali.blogspot.com ), including the artefacts, which are
clearly labelled for ease of navigation. The candidate’s ‘journey’ is very clear through
the 50 entries. Both moving image and print skills have clearly been taught and it is
evident from the blog that an appropriate amount of time has been allocated to a unit
worth 50% of the A2 marks (the first entry was made in December, the last in May). The
centre’s coversheet assessment comments were detailed and focused and greatly
aided moderation.

Main task - Low level 4 - 32/40. The centre has accurately awarded the
Music Promo candidate a low level 4 for the main task and gives clear reasons for
video giving a different mark from her partners for this

element:

Fahmina has demonstrated proficiency in a number of technical skills such as filming and editing.
Mise-en-scene has been chosen appropriately and although the work was storyboarded, the group lost focus
about how they wanted the video to develop and as a result, the narrative is a little repetitive although | can
see what they were aiming at. Fahmina made an excellent contribution to the construction of the video, takin
overall responsibility for most of the editing, hence the difference in marks.

Camera

Uses a wide
range of usually
well-framed
shot distances
and angles.

The
combination of
shots creates
the desired
unsettled feel



http://fahminaali.blogspot.com/

Editing

Fast paced, well
synchronised
with the beat of
the soundtrack.

Effective and
controlled use
of visual effects,
including colour
correction and
chroma key

Mise en scene
has been
carefully
selected and
constructed in
terms of setting,
props, costume,
makeup, figure
and lighting.




Produced four
panes.

Follows
conventions
(although there
is no text on the
spine and CD
tray is arguably
upside down).

Plenty of original
images. Care
has been taken
in terms of mise
en scene

Institutional
details in place.
Design ties in
with the album

Typography
generally well
selected (and
drop shadow
effect to tie in
with the red of
the champagne
glass) BUT ‘The
Ghost
Frequency’ is in
different fonts on
the CD tray and
the front panel.

The artefact is Low level 4 — 9/10 — BUT, although the Centre has assessed
the standard of production accurately, the candidate’s own blog seems to
suggest another member of the group produced the digipak! (See ancillary 2
below!)

The digipak effectively compliments the main task. Original images are good and the use of ICT is strong.
Fahmina has consistently demonstrated a wide range of technical skills combining image and text well. A very
strong contribution to the work was made.

E BILITISS =5
OMECQHNESEGATELA DOCTOR
»

ADVISURY)




Ancillary | Level 1 — due to minimal evidence of a contribution to the website. Given the Centre’s
task 2 - | comment about this candidate’s actual contribution (saying they “ worked co-
website | operatively”) — it is difficult to up hold the level 3 mark (7/10), as they don’t seem to
have made an active contribution to the website. It's vital that every member of a group
production is actively involved in producing each
The website continues the look of the brand and shows a proficient understanding of the conventions of web
design and although Lucy took overall responsibility for the construction of this, Fahmina worked
cooperatively at the planning and design stage. Text, photos, video and sound have generally been integrated
artefact.we"'
See Making the Website
above!

Seeing as though I was unfamiliar with technology to begin with and
did not have much qualification in the IT department we agreed that to
get the best outcome we should hand this role to someone in the group
who was familiar to creating a website as well as this at this point in
time I had my hands full editing the final video. As Louise was ereating
the digi-pak we gave the role to Lucy.

Lucy used Adobe Dreamweaver . She firstly started it with a table she
had created and placed the appropriate images and text in the correct
boxes. To show how far she eould extend her IT ways, she made the

pictures into roller images changing them from ecolour to black and

white.




Planning Level 4 - Extremely comprehensive research and planning evidenced throughout the
blog supports the Centre’s mark of 17/20 — would have been higher with more active
work on website and

Careful research has been done into music videos and Fahmina has worked extremely hard at targeting her
intended audience. She made an excellent contribution to the planning stage, sharing the work equally with
the other two members of her group and her planning shows the process she went through to achieve a
. coherent campaign.
digipak.
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Animatics

fahminaali

ROUGH CUT from Lucy Simonds on Vimeo,

FEEDBACK

As you can see this is vastly different when comparing it to our final




HEADER

BARNAT with
pattyrns

Paper sketches of our Digi-pak

Before we could create our digi-pak we had to sketch a few ideas out.

Drawing them out would have helped out group in trying to image the
end product:

FRONT COVER

UHE GHOST FREQUEALY

At

Music video permission/ reply

Here's a copy of the letter we sent to City Rockers, who

are the current

Record Label and current copyright holders of the song by The Ghost

Frequency.

Dear Copyright Halder,

| arm an A level student and | am writing 10 requas? your permission 1o use ong

Irack by The Ghoast Fraquency antitied “Nighimara®

‘With your parmission, this track would ba used in my cument A-lawal

Media

Studies project that invelves creating a music video for a popular music track, as

well ag producing an album and a magazing adven for the arist,

It | received your permission, this rack would ONLY be vsed in an educational

contaxt and be viewed by my media class, my leachar and tha OCR

axam board

modarator. [t would NOT ba raleased io a large audiance or upleaded to any

public video websilas,

Thi artist and your campiny would of course bo fully recognised throughoul pao-
production and the final video itsol, A copyright natice, with wording supplied by
you can be included in the records of the project. If this is required, please send

{ull datails.
| book forward 1o hearing from you.
Regards,

Fahmina Al

LASTEST NEWS (from the group)




The
presentation
of this using
ICT is also
excellent
with the blog
including
embedded
images and
video; use
of YouTube,
Flickr,
Slideshare;
Vimeo, My
Space, etc
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Brand identity?

Creating A Brand Identity Across All Three Tasks

BRAND IDENTITY?Z

Firstly in order to actually create any identity
of a brand we have to have a clear and
evident link which crossed all three tasks:

= Colour of fonts

@ Fonts used

= Photos used

= Themes etc
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Low level 4. The Centre assessed this work accurately with this low level 4

mark (16/20) —
some of the coverage, but it is not
consistent.

it shows many elements of excellence in the presentation and

A clear account of all stages of production. Fahmina has explained the reasons behind her technical decisions
and has justified how her video, digipak and website communicates with her intended audience. She has
placed it in the wider context and compared it with real media output and she has made some creative use of

the technology available to her via a blog.

Each question is
a separate

entry. It makes
excellent use of
different aspects
of ICT in each
answer:
embedded
sound files, links
and images,
Facebook,
Slideshare
although the
answers are a
little
underdeveloped
for a high level 4

Evaluation (ONE)

In what ways does your media product use,
develop or challenge forms and conventions of
real media products?

In answering this particular question we have to know the original
theories (conventions) to existing music videos, website advertising
artists and digi-packs. Only then can we evaluate whether our products
is consistent with those conventions.

The first theory I can compare with is the GENERAL THEORY on
music videos:

0

[This is where the lyrics establish a general feeling and a sense of
jsubject rather than a meaning. The tempo of the music often Iz
Jdrives the editing. The Genre might be reflected in types of v
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Evaluation (TWO)

How effective is the combination of your main
products and ancillary texts?

MUSIC VIDEO

The music video we decided to do was for the song the 'Nightmare'
which was The Ghost Frequency's' debut single.

Views:
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We had a simple and clear narrative which was the girl in the white;
Louise, was being followed by the girl in the black, Luey. All this was
happening in the mind of Louise's. Her movement of twisting and
turning in her bed conveys she is trapped in the nightmare and wants
to escape from it.

After editing our rough cut we posted out, what we thought, was our
final cut on face book. After posting it we soon began to get feedback.
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reading the
comments
there was
still room
for

improvements on the video. Even though we thought that this was the
final cut and got extremely happy about it i thought to achieve a higher
grade I should listen to the positive criticism and fix the footage.

-
‘;‘)1 ext equipment (well a program) we used was final cut
press. If we didn't have any access to this program we
muld have had to use Adobe premier which is no where
“near the standards of final cut. | belleve, as it has more
5 and you can cut the exact point where the
unwanted footage is, unlike adobe where u have to delete
the whale entire clip, in the end if creates a mare
professional look, which has continuous editing.

€ and Photoshop was used to create the digl-pak
nipulate the pictures if we weren't able to use
5 like these we would have had to use paint which
t have been able to hold the professional look

and we would not have been able to erase all the flaws
photos to perfection like Photaoshop does. If we did not
have access to dreamwever to we would not have b
able to create a website and so would have had to j
create a music advert instead.
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