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Sample Schemes of Work and Lesson Plans

GCE in Travel and Tourism

OCR Advanced GCE in Travel and Tourism H589/H789

Unit G728: Tourism development
This Support Material booklet is designed to accompany the OCR Advanced GCE in Travel and Tourism specification for teaching from September 2009.
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Sample Scheme of Work: 4OCR GCE in Travel and Tourism Unit G728: Tourism development


Sample Lesson Plan: 10OCR GCE in Travel and Tourism Unit G728: Tourism development




A Guided Tour through the Scheme of Work
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	OCR GCE in Travel and Tourism Unit G728: Tourism development

	Suggested teaching time
	60 hours
	Topic
	3.9.1 Agents of tourism development

3.9.2 Objectives of tourism development

3.9.3 Impacts of tourism development

	Topic outline
	Suggested teaching and homework activities 
	Suggested resources
	Points to note

	Candidates need to know how the following types of organisations and sectors are involved in the tourism development and their reasons for becoming involved.
	Agents of tourism development:

tutor to introduce topic and candidates to make notes for revision and reference purposes
discussion of the aims of objectives of the sectors.
Private Sector:
· hotel developers

· landowners

· development companies

· sponsors

· retail/entertainment.
Public Sector:
· local authorities

· national governments

· national tourist boards
· regional tourist boards

· TIC’s
· English Heritage

· UNESCO.

Voluntary Sector:
· community groups
· pressure  groups
· conservations org’s
· national trust
· tourism Concern
· WWF.
Group work exercises.

Write up findings giving conclusion and recommendations.

Create a glossary of terms.

Completion of exercises in OCR textbook.
	PPT Presentation and teacher exposition.
Candidates to complete mini exercises set on each of the sectors.
A2 Travel and Tourism -OCR Heinemann

Textbook ex. Page 4/5

Barden Mill

Lowry Centre.
Discussion and feedback.
Oral presentation.
www.enjoyengland.com  (ICT)

Heinemann Textbook ex. Croatian National Tourist Board page 9/10.

Visit Britain Page 9

www.visitbritain.com (ICT).

PPT presentation and teacher exposition.

Discussion groups to feedback on Internet research into TC, WWF.

www.tourismconcern.org
www.wwf.com (ICT).


	This is an examined A2 unit in which candidates will investigate why tourism development needs to be managed effectively to ensure long term sustainability. 
The key aims of this unit are to raise an awareness of the current issues which affect tourism development in the UK and overseas and to make valued judgements about tourism development. This unit aims to raise awareness and the significance of the different values and attitudes of the various stakeholders involved in tourism development worldwide.


	Candidates need to understand what is meant by ‘tourism development’ and why it occurs in both the developed countries - MEDCs (more economically-developed countries) and developing countries - LEDCs (less economically-developed countries).

	Objectives of Tourism development

· economic

· environmental

· political

· socio-cultural.

	PPT Presentation/IWB/OHT and teacher exposition.

	Candidates to investigate their own area’s tourism development plan by accessing the local government website.


	Candidates need to understand the factors that are likely to affect the popularity and appeal of destinations, both now and in the future.
	Discuss and define:
      - multiplier effect
      - LEDC – MEDC
      - GDP
      - balance of payments
      - foreign currency earnings
      - regeneration
      - conservation
      - national identity
      - image of areas.
Candidates to evaluate  their findings following research.

	Examples from textbook Heinemann for case study discussions such as 
· KAUNOS TOURS

· SALFORD CANAL

· BLUE FLAG

· LONDON OLYMPICS

· SCOTTISH
· CULTURE

· PIEDMONT GAMES 

Relate to published case studies in national/local press and other travel publications.
	Refer to unit specifications for detailed breakdown of specific learning criteria 9.2.2 of OCR Unit 9.


	Candidates need to understand the positive and negative impacts of tourism development.
Impacts

· Positive Economic Impacts

· Negative Economic Impacts

· Positive Environmental Impacts
· Negative Environmental Impacts

· Positive Socio-cultural impacts

· Negative Socio Cultural impacts

· Negative Political impacts

· Positive Political impacts
	PPT Presentation and teacher exposition.
Group work – prepare display board with articles from Trade Magazines and websites (ITI).
PPT Presentation and teacher exposition.
Group discussion and analysis on a range of case studies from Internet, resource pack, teacher file and current issues in the news.

Group work for and against issues.  Candidates to debate negative and positive impacts on a given case study eg all inclusive in the Gambia, use of local tribes as guides, use of eco systems in remote destinations etc.


	www.traveldaily.com
www.travelweekly.com
www.ttg.com.
Tourism Concern

www.tourismconcern.org 
www.tribestravel.co.uk.
Discussion on equal opportunities in the Travel and Tourism industry (ITI).


	Candidates need to understand how tourism development affects a destination.
Candidates should create their own display of current issues in tourism development for weekly discussion in class and to promote analysis and evaluation of topics (ITI).

	Candidates will look at how tourism’s negative impacts can be minimised through activities, examples include:

· planning control

· visitor management

· EIA and Environmental auditing

· triangular relationship.
	Group discussions and feedback on a range of case studies from Internet, resource pack, teacher file and current issues in the news.
	Study pack and results of research.
Mini assessment exercises from tutor file and OCR textbook.

	

	Candidates will look at how tourism’s positive impacts can be maximised through the principles of successful destination management and activities, examples include:
· retention of visitor spending
· investing in projects
· staff training and development
· tourism education.
	Discuss butlers model of resort development.
Green globe presentation.
Agenda 21 presentation PPT
teacher exposition and Q & A.
	www.bbc.co.uk/holiday
www.greenglobe21.com

	

	Mock exam

feedback
	Set mock exam from past papers.
	OCR website
	

	Exam prep

feedback
	Give feedback on results

and repeat as necessary.
	
	


OCR GCE in Travel and Tourism Unit G728: Tourism development 

Economic objectives

OCR recognises that the teaching of this qualification above will vary greatly from school to school and from teacher to teacher. With that in mind this lesson plan is offered, as a possible approach but will be subject to modifications by the individual teacher.
Lesson length is assumed to be one hour.
Learning Objectives for the Lesson
	Objective 1
	Candidates to be able to understand the various terminology used when referring to economic objectives

	Objective 2
	Candidates to be able to explain the importance of tourism to the economy of a destination

	Objective 3
	Candidates to evaluate the benefits of the MULTIPLIER EFFECT as an economic objective


Recap of Previous Experience and Prior Knowledge
Thought shower - Why do the agents of tourism development set objectives? 

Identify the agents of tourism development and re-cap their aims eg public, private and voluntary sector organisations and what they set out to achieve. 

Content

	Time
	Content

	5 minutes
	Recap of previous knowledge and introduction to new topic.

	10 minutes
	Introduction to the terminology. Teacher exposition through PowerPoint; IWB; OHT or other to explain meaning of the following terms:

· LEDC (give examples)

· MEDC (give examples)

· GDP/GNP

· balance of payments

· foreign currency earnings.

Candidates to make notes of the definitions and examples given.

	10 minutes
	Q & A What does it all mean? Teacher to make notes from candidate responses until clarification of jobs and income are understood as key economic objectives to the importance of tourism development in a destination.


	Time
	Content

	15 minutes
	Explain with the use of diagram; handout, text book, PowerPoint or IWB the concept of the Multiplier effect.
Student group activity eg ‘Hayley’s Holiday to Ibiza’.
Ask one candidate in the group to describe a recent holiday and all the money they spent on transport, amenities, entertainment, souvenirs, excursions etc.
The rest of the group should draw a spider diagram or flow chart of all the beneficiaries of the spending.

	10 minutes
	Candidate activity

Candidates to write up their findings in a paragraph and evaluate the benefit of the multiplier effect as an economic objective to a destination.


Consolidation

	Time
	Content

	10 minutes
	Candidates’ feedback on written work. Teacher questions candidates to ensure they have understanding.

Homework set:

Sample exam question from past paper or exercise from text book or investigation into economic objectives of your own towns’ tourism development plan.


= Innovative Teaching Idea


This icon is used to highlight exceptionally innovative ideas.





= ICT Opportunity 


This icon is used to illustrate when an activity could be taught using ICT facilities.
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