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Sample Schemes of Work and Lesson Plans

GCE in Travel and Tourism

OCR Advanced GCE in Travel and Tourism H589/H789

Unit G734: Marketing in travel and tourism
This Support Material booklet is designed to accompany the OCR Advanced GCE in Travel and Tourism specification for teaching from September 2009
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Sample Scheme of Work: 4OCR GCE in Travel and Tourism Unit G734: Marketing in travel and tourism


Sample Lesson Plan: 8OCR GCE in Travel and Tourism Unit G734: Marketing in travel and tourism




A Guided Tour through the Scheme of Work
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	OCR GCE in Travel and Tourism Unit G734: Marketing in travel and tourism

	Suggested teaching time
	7 hours
	Topic
	3.15.1 Marketing of travel and tourism

3.15.2 The marketing mix

	Topic outline
	Suggested teaching and homework activities 
	Suggested resources
	Points to note

	Candidates will be examined on the marketing process in travel and tourism.
Candidates need to understand how and why travel and tourism organisations set marketing objectives to focus clearly on what organisations hope to achieve, and the use of SMART criteria and mission statements.
	· What is ‘marketing’ complete grid, guessing.

· Discussion on definitions, note taking.

· Introduce SMART.
· Assess company mission statements.
	Definition of marketing can be research:

· use newspaper articles where candidates can choose and discuss findings
· holiday supplements
· candidates make up mission statements.
	· Activity guessing using a handout with grid squares.

· Start glossary – words and definitions to be placed around classroom as well as in candidates’ files.

	Candidates need to learn about the elements of the marketing mix: price, place, product and promotion.  

Product includes the distinction between products, services and brands.  

Core values and unique sales points (USPs) of products are important for the organisations.  Candidates need to understand and explain the purpose of branding in travel and tourism organisations.
	· Guess game: Name that product.

· Discuss and note taking about product characteristics/USPs.

· Small group activity look at case studies, identify, interpret and analyse products. 
	· Can be recorded adverts from TV or recorded music. Candidates guess and discuss.
	· Case studies can be used from sources available – easyJet, Thomas Cook, or destinations such as London, York, Whitby, etc.

	Candidates need to study the ways in which the product component for the marketing mix can be analysed, including:

· the product life cycle;

· current marketing models that analyse products.
	· Recap last lesson.

· Explain and lead discussion on product life cycle, draw diagram.

· Candidates identify places on life cycle giving explanations.

· Watch video and identify life cycle positions. Candidates to give detailed reasoning to support decisions.

· Q&A.
	· Show video/dvd from holiday programme – candidates further research using Internet/brochures and suggest the place for destinations on life cycle graph.

· Reasons must be given.

· Large flip chart paper for group decision making.
	

	The channels of distribution are often of equal importance to the physical location of a travel and tourism product/service. Candidates need to study the following aspects in the context of travel and tourism:

· location;

· chain of distribution;

· cooperative distribution systems;

· consortia;

· franchises.
	· Introduction. 

· Discuss and make guided notes on ‘meaning of place’.

· Research using Internet to find ‘place for three travel & tourism organisations.  

· Compare and contrast the similarities and differences. Create wall chart display.
	· Internet access

· Gapped handout for note taking

· Card, brochures and pens for display.
	· The channels of distribution are often of equal importance to the physical location of a travel and tourism product/service.


OCR GCE in Travel and Tourism Unit G734: Marketing in travel and tourism
Introduce ‘Product’ in Marketing
OCR recognises that the teaching of this qualification above will vary greatly from school to school and from teacher to teacher. With that in mind this lesson plan is offered, as a possible approach but will be subject to modifications by the individual teacher.

Lesson length is assumed to be one hour.
Learning Objectives for the Lesson
	Objective 1
	Understand new marketing jargon for Product in marketing terms
	

	Objective 2
	Be able to identify, interpret and analyse travel and tourism products
	

	Objective 3
	Be able to analyse specific products for target markets
	


Recap of Previous Experience and Prior Knowledge

Definitions of marketing and meaning of SMART.
Content

	Time
	Content

	5 minutes
	Recap last lesson on definitions of marketing and meaning of SMART – quick quiz.

Warm up activity: Guess game: Name that product – DVD, music, candidates guess the products and say why they remember them and what they are selling, etc.

	10 minutes
	Outline product characteristics, candidates discuss and note take using gapped handout to complete.

Outline customer types – suggestions from candidates.

	5 minutes
	Introduce case study on Virgin Atlantic on PowerPoint, discuss products relating to customer types.

	15 minutes
	Handout one case study per group (three to four candidates), candidates complete an identification of products and list according to customer types with reasoning.

	10 minutes
	Present findings to rest of group, other groups make notes.


Consolidation

	Time
	Content

	5 minutes
	Check understanding using a short crossword.

	10 minutes
	Using handout from start of lesson complete remaining gaps on product characteristics using question and answer.

	
	Homework: Complete the following exam question:

Using the case study 

“Analyse the products available to customers from the case study provided”


= Innovative Teaching Idea


This icon is used to highlight exceptionally innovative ideas.





= ICT Opportunity 


This icon is used to illustrate when an activity could be taught using ICT facilities.
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