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Sample Schemes of Work and Lesson Plans

GCE in Travel and Tourism

OCR Advanced GCE in Travel and Tourism H589/H789

Unit G733: Cultural tourism
This Support Material booklet is designed to accompany the OCR Advanced GCE in Travel and Tourism specification for teaching from September 2009
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A Guided Tour through the Scheme of Work
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	OCR GCE in Travel and Tourism Unit G733: Cultural tourism

	Suggested teaching time
	16 hours
	Topic
	3.14.1 Travel motivators

3.14.2 Movement of cultures

	Topic outline
	Suggested teaching and homework activities 
	Suggested resources
	Points to note

	Introduction.
	· Brainstorm the reasons why people travel.

· Define Cultural Tourism.

· Discuss the customers/market.

· Discuss features of a destination that a cultural tourist needs to be aware of before their visit.
	· Web-sites such as UNESCO.com.
· PowerPoint presentation.
· OCR support material.
	· Candidates need to understand that motivation varies depending on the individual’s interest and preference.

· Candidates need to be aware that cultural tourism is growing rapidly and that the travellers tend to be the 21-35 and 55+ age groups.

· Candidates need to consider seasonality, accommodation, getting around, security and exchange rates.

	Exploring travel motivators and movement of culture in relation to the needs of a cultural tourist.

3.14.1

3.14.2

3.14.3 – some
	· In groups of three mind map those aspects of London city that would make a cultural tourist want to visit.  

· Develop the mind map to include customs and traditions and movement of culture.

· Discuss examples of destinations that are popular with cultural tourists and the destination’s diversity.

· Choose two diverse destinations and interview people who have been there.

· Research customer reviews.

· Research into companies which run cultural tours which could apply where possible to the candidate’s chosen destinations.  

· Discuss Maslow’s Hierarchy and how this motivational theory can be applied to the candidate’s two chosen destinations.
	· Poster paper.
· Guidebook on London.
· Examples of destinations.
· Guidebooks, journals and web-sites.
· Travel and tourism textbooks.
· Copy of Maslow’s Hierarchy of needs.
· A2 Travel and Tourism for OCR –Heinemann.

	· Candidates need to consider the definition of cultural tourism and ensure that the focus of the mind map relates to this.

· Candidates need to consider the customs and traditions that visitors need to know or wish to experience. Examples can be shaking hands, driving on the right, the Monarchy, Sunday lunch etc.

· Candidates can find out why they went there, what they saw. They can also collate views and opinions to assist.
· Candidates to understand this aspect of assessment objective 2.2 and 3.

· Candidates need to consider that one of the reasons a visit is made is due to the security of a tour provided which will enhance the visitor’s cultural interest. This is part of the needs.

· Candidates will need to consider the inoculations/vaccinations needed.

	Assessing and comparing religion, tradition and custom to identify cultural characteristics of two contrasting destinations.
3.14.3
	· Discuss  the 2 aspects of culture:

· language

· religion.

	· Travel guides and Travel Agents.
	· Candidates will need to look at the’ rules’ of cultural etiquette and to understand that host countries must not be offended by inappropriate behaviour. Candidates also need to be aware of the different languages in relation to different meaning and interpretation.

	
	· Try out simple role plays that require different greetings and behaviours.

· Produce 2 leaflets that outline ‘Tips for the Tourist’ for the two chosen destinations.
· Research festivals and events. Identify any changes in behaviour necessary at these times. 

· Compare the two diverse destinations in relation to customs and tradition as well as motivation.
	· Short role plays.

· ICT.
· Guidebooks.
· Travel Agents.
· Web-sites.
· Primary research such as informal interviews with previous visitors, immigrants, tour operators/agents.
	· Candidates can produce leaflets for their portfolio which clearly outlines what a visitor must be aware of and respect for their chosen destinations.

· Candidates must consider all the issues surrounding culture and attitudes. 
· Candidates can also include pilgrimages here.

	Investigating the issues and importance of Cultural Attractions and Heritage.

3.14.3
	· Discuss the difference between heritage and natural built attractions.

· Take an example of a heritage site in the UK. In pairs produce a list of points that makes the heritage site attractive to visitors.

· Debate in groups the reasons for and against developing a major heritage site as a visitor attraction.
	· World Heritage Web-site-whc.unesco.org.

· Examples and details of heritage sites in the UK. 

· Examples of Heritage sites.
	· Candidates need to understand that many visitors choose to visit a cultural or heritage site.

· Candidates can look at  World Heritage Sites as listed by UNESCO such as Stonehenge, Durham Cathedral, Tower of London etc. 

· Candidates must be aware of the importance of heritage sites and the impact visitors can have.  Candidates must apply their understanding to any heritage sites at their chosen destinations.

	Investigating how tourism can influence established lifestyles.

3.14.3
	· In groups produce a chart and SWOT which outlines the positive and negative effects of tourism on host countries, cultures and population.
· Research and apply understanding to an evaluation of chosen 2 destinations with particular reference to established lifestyles.
	· DVD such as TV Choice –World Tourism Case Studies.

· Suitable TV documentaries.
· Case Studies.
	· Candidates will need to explore redevelopment/restaging, change in product, developing crafts, preserving customs, poor behaviour, commercialisation and economy.

· Candidates will need to apply their understanding when researching their two chosen destinations for portfolio evidence.


OCR GCE in Travel and Tourism Unit G733: Cultural tourism
The role of culture in tourism
OCR recognises that the teaching of this qualification above will vary greatly from school to school and from teacher to teacher. With that in mind this lesson plan is offered, as a possible approach but will be subject to modifications by the individual teacher.

Lesson length is assumed to be one hour.
Learning Objectives for the Lesson
	Objective 1
	Know what cultural tourism is

	Objective 2
	Understand the importance of cultural tourism and its diversity

	Objective 3
	Be able to apply knowledge and understanding of cultural tourism to specific destinations


Content

	Time
	Content

	10 minutes 
	Introduction

· In pairs try and devise a definition of what you think cultural tourism is.

      Feedback to group.

Teacher to provide a clear quote which must be sourced (candidates here could also find and source a quote).

	5 minutes
	Teacher to discuss who the target markets are for cultural tourism and its importance. Make notes.

	20 minutes
	Quick research of given destinations. Candidates list what aspects the destinations have which match some aspects of the definition in terms of cultural interest.  

	20 minutes
	Take London as a city. Mind map in groups those aspect of the city that would interest the Cultural Tourist.   Add onto mind map customs and traditions.


Consolidation

	Time
	Content

	5 minutes
	Candidates feedback to the whole group. Teacher collates evidence and clarifies findings.


= Innovative Teaching Idea


This icon is used to highlight exceptionally innovative ideas.





= ICT Opportunity 


This icon is used to illustrate when an activity could be taught using ICT facilities.








© OCR 2009


2 of 10
GCE [subject]
GCE in Travel and Tourism
3 of 8

[image: image6.png]OCRY

RECOGNISING ACHIEVEMENT



[image: image7.jpg]OCRY

RECOGNISING ACHIEVEMENT



[image: image8.jpg]


[image: image9.jpg]


