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	Please read the instructions printed at the end of this form.  One of these sheets, fully completed, should be attached to the assessed work of each candidate.

	Unit Title
	Audio-visual advertising media
	Unit Code
	K/504/0527
	Year
	2
	0
	1
	

	Centre Name
	
	Centre Number
	
	
	
	
	

	Candidate Name
	
	Candidate Number
	
	
	
	

	Assessment Criteria
	Teacher comment
	Page No./Evidence location

	Pass
	Merit
	Distinction
	
	

	Learning Outcome 1: 
Understand how audio-visual advertisements are used within existing advertising campaigns
	
	

	P1: Learners investigate

an existing advertising

campaign, including:

a) target audience

b) representation

c) campaign message

d) audio-visual

advertisements used in

the campaign

e) regulatory bodies
	
	
	
	
	

	
	
	
	Grade
	
	

	
	
	
	
	
	


	Assessment Criteria
	Teacher comment
	Page No./Evidence location

	Pass
	Merit
	Distinction
	
	

	Learning Outcome 2: 
Be able to plan an advertising campaign that includes audio-visual advertisements
	
	

	P2: Learners produce a plan for an advertising campaign that features audio-visual advertisements. Their plan includes:

a) a proposal identifying the product being advertised, the target audience and the campaign message

b) a campaign schedule

containing launch dates, location and scheduling

of advertisements

c) information about the

relevant regulatory

bodies
	M1: Learners give consideration to seasonal and calendar events when scheduling launch dates. They explain

relevant legal and ethical

constraints and describe how the regulatory bodies’ codes of conduct and regulations affect their planned campaign
	
	
	
	

	
	
	
	Grade
	
	

	
	
	
	
	
	


	Assessment Criteria
	Teacher comment
	Page No./Evidence location

	Pass
	Merit
	Distinction
	
	

	Learning Outcome 3: 
Be able to plan original audio-visual advertisements for use within an advertising campaign
	
	

	P3: Learners plan an original audio-visual advertisement to be used as part of the planned campaign, including:

a) generation of appropriate ideas

b) pre-production materials including storyboards

c) production plan with

timescales and budget for final ideas being presented

d) relevant risk assessment and/or recce
	M2: Learners demonstrate

proficient audio-visual

pre-production skills.

Learners provide a detailed production plan with realistic timescales and budget. Learners’ choice of content, camera shots/directions and mise en scéne for their

audio-visual advertisement ideas effectively conveys the planned campaign message
	
	
	
	

	
	
	
	Grade
	
	

	
	
	
	
	
	


	Learning Outcome 4: 
Be able to present audio-visual advertisement ideas for feedback
	
	
	

	P4: Learners present audio-visual advertisement ideas for feedback
	
	
	
	
	

	
	
	
	Grade
	
	

	
	
	
	
	
	


	Assessment Criteria
	Teacher comment
	Page No./Evidence location

	Pass
	Merit
	Distinction
	
	

	Learning outcome 5 : 
Be able to produce an original audio-visual advertisement for use within an advertising campaign
	
	
	

	P5: Learners produce a

competent and original final audio-visual advertisement to be used as part of the planned campaign
	M3: Learners use feedback gained to inform changes to their planned advertisement. They demonstrate proficient

audio-visual skills to produce an advertisement that is generally of a good technical standard
	D1: Learners produce an

advertisement that is

generally of a high technical standard, and successfully conveys the planned campaign message
	
	
	

	
	
	
	Grade
	
	

	
	
	
	
	
	

	Overall Grade
	
	

	Completed by:
	Date :

	
	Please tick to indicate this work has been standardised internally
	


Please note:
This form may be updated on an annual basis.  The current version of this form will be available on the OCR website (www.ocr.org.uk).  
Guidance on Completion of this Form

1
One sheet should be used for each candidate.

2
Please ensure that the form is fully completed.
3
Please enter specific page numbers where evidence can be found in the portfolio, or where electronic evidence is being submitted, the location of this.
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