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	Unit Title
	  Analysing media products and audiences 
	Unit Code
	J/504/0471
	Year
	2
	0
	1
	

	Centre Name
	
	Centre Number
	
	
	
	
	

	Candidate Name
	
	Candidate Number
	
	
	
	

	Assessment Criteria
	Teacher comment
	Page No./Evidence location

	Pass
	Merit
	Distinction
	
	

	Learning Outcome 1: 

Understand media products and the institutions that create them

	
	

	P1: Learners investigate a media institution of their choice to find out about the institution’s: 

a) ownership 

b) operating model 

c) products 

d) market position 

e) competitors
	
	
	
	
	

	
	
	
	Grade
	
	

	
	
	
	
	
	


	Assessment Criteria
	Teacher comment
	Page No./Evidence location

	Pass
	Merit
	Distinction
	
	

	P2: Learners choose one media product that is produced by the institution they have investigated, and analyse its: 

a) purpose 

b) genre 

c) form 

d) style 

e) content 

f ) meaning 

g) production process
	M1: Learners use correct media terminology in their analysis. They demonstrate a good understanding of the conventions of the media product’s genre, and their understanding is supported by examples within the chosen media product
	D1: Learners’ analysis shows a thorough understanding of the relationship between purpose, form, content and meaning within the intentions of the chosen media product
	
	
	

	
	
	
	Grade
	
	

	
	
	
	
	
	

	Learning Outcome 2: 
Understand the relationship between media products and their target audience

	
	

	P3: Learners analyse the demographics of the target audience for their chosen media product, identifying the audience’s: 

a) gender 

b) age 

c) lifestyle 

d) spending power

	M2: Learners’ analysis of the target audience shows a good understanding of the relationship between the target audience and their chosen media product
	D2: Learners explain what aspects of the media product would appeal to the target audience and what would influence the target audience to use the product
	
	
	

	
	
	
	Grade
	
	

	
	
	
	
	
	


	Assessment Criteria
	Teacher comment
	Page No./Evidence location

	Pass
	Merit
	Distinction
	
	

	Learning Outcome 3: 
Understand how media products are distributed and promoted

	
	
	

	P4: Learners investigate how their chosen media product reaches its intended audience by analysing the product’s: 

a) distribution channels 

b) advertising
	
	
	
	
	

	
	
	
	Grade
	
	

	
	
	
	
	
	

	Learning Outcome 4:

Understand ethical, legal, and regulatory issues associated with media products 


	
	
	

	P5: Learners demonstrate their understanding of their chosen media product by analysing: 

a)  the product’s impact and effect on the audience

b)  relevant issues of representation

c)  relevant legal and/or ethical issues

d)  role of relevant                                  regulatory bodies
	M3: Learners’ analysis of their chosen media product demonstrates a good understanding of how legal and ethical constraints impact on the product. They relate the legal and ethical issues analysed for the chosen media product to the role that the relevant regulatory bodies play in upholding guidelines and regulations

	
	
	
	

	
	
	
	Grade
	
	

	
	
	
	
	
	

	Overall Grade
	
	

	Completed by:
	Date :

	
	Please tick to indicate this work has been standardised internally
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