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	Please read the instructions printed at the end of this form.  One of these sheets, fully completed, should be attached to the assessed work of each candidate.

	Unit Title
	  Social media products
	Unit Code
	T/504/1535
	Year
	2
	0
	1
	

	Centre Name
	
	Centre Number
	
	
	
	
	

	Candidate Name
	
	Candidate Number
	
	
	
	

	Assessment Criteria
	Teacher comment
	Page No./Evidence location

	Pass
	Merit
	Distinction
	
	

	Learning Outcome 1: 

Understand existing social media products 

	
	

	P1: Learners analyse a range of existing social media products, including: 

a) purpose 

b) content 

c) target user   

    /membership 

d) sources of revenue 

e) legal/ethical issues
	
	
	
	
	

	
	
	
	Grade
	
	

	
	
	
	
	
	

	P2: Learners analyse the positive and negative social effects of social media products
	
	
	
	
	

	
	
	
	Grade
	
	

	
	
	
	
	
	

	Assessment Criteria
	Teacher comment
	Page No./Evidence location

	Pass
	Merit
	Distinction
	
	

	P3: Learners explore commercial uses for social media products, including: 

a) advertising 

b) viral marketing 

c) product/service reviews
	
	
	
	
	

	
	
	
	Grade
	
	

	
	
	
	
	
	

	Learning Outcome 2: 

Be able to generate ideas for a new social media website

	
	

	P4: Learners generate ideas for their own new social media website, including: 

a) purpose 

b) format/style 

c) target user  

    /membership 

d) mock ups
	M1: Ideas generated by learners are fit for purpose and appropriate to the needs of the target user/membership. Ideas generated are imaginative.

Mock ups demonstrate a

good level of visual appeal
	
	
	
	

	
	
	
	Grade
	
	

	
	
	
	
	
	


	Assessment Criteria
	Teacher comment
	Page No./Evidence location

	Pass
	Merit
	Distinction
	
	

	Learning Outcome 3: 
Be able to plan for the development of a new social media website 

	
	
	

	P5: Learners plan the development of their own new social media website, including: 

a) purpose 

b) content 

c) target user 

    /membership 

d) production plan with  

    launch date 

e) possible revenue 
    streams
	M2: Learners provide detailed planning for the function of the website, considering how information flows and pages link. Learners justify their choices in relation to target user/membership usability. Relevant legal and/or ethical issues are considered. They provide information on budget, launch date and timescales that is realistic
	D1: Learners fully consider users/members needs and how they will use the website. Learners plan for privacy and security measures that users/members will need. Learners consider relevant revenue potential
	
	
	

	
	
	
	Grade
	
	

	
	
	
	
	
	


	Assessment Criteria
	Teacher comment
	Page No./Evidence location

	Pass
	Merit
	Distinction
	
	

	Learning Outcome 4: 

Be able to design pages for a new social media website

	
	
	

	P6: Learners design a competent homepage and a competent members page for their planned new social media website
	M3: Learners demonstrate proficient design skills. The designs produced are fit for purpose and suitable for the needs of the target user/member
	D2: The pages produced by learners are generally of a high standard with strong visual appeal and suitability for purpose
	
	
	

	
	
	
	Grade
	
	

	
	
	
	
	
	

	Overall Grade
	
	

	Completed by:
	Date :

	
	Please tick to indicate this work has been standardised internally
	


Please note:
This form may be updated on an annual basis.  The current version of this form will be available on the OCR website (www.ocr.org.uk).  
Guidance on Completion of this Form

1
One sheet should be used for each candidate.

2
Please ensure that the form is fully completed.
3
Please enter specific page numbers where evidence can be found in the portfolio, or where electronic evidence is being submitted, the location of this.
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