[image: image1.png]




Unit R087 – Creating interactive multimedia products
Identifying client needs
Instructions and answers for teachers 

These instructions should accompany the OCR resource ‘Identifying client needs’ activity which supports OCR Cambridge Nationals in Creative iMedia Level 1/Level 2 Unit R087 – Creating interactive multimedia products.
[image: image2.png]


[image: image3.png]


[image: image4.jpg]Creative iMedia Level 112

Lesson Element

Unit R087 - Creating interactive multimedia products
Identifying client needs

Activity 1
Objectives:

+ Tobe asi o identty a clients nescs

+ Tobe abl o dentty he target ausnca requiremens rom a cient et

You work o Progress IMP & mecia company specialing nprocucng neracie mulimea poducts
forthee cllnts Durng th nial stagesofpoducing th interactve Multmedia products, siatfo
Progress NP work in ais 5o ht thy can shre thoughts nd bounce eas of each othe
cotaborstve approach

Vou il be given o bres fom cents bt rocucts that hey want o ave crested fo then.
Woring i pairs you nesd o read hrough sach b ber;

« 1dontity e cliont requrerment or sach projct

« Identity e target audence equiementsfor each project

« Create s pesertaton 1 present hese rcuitments o e st of e rove.
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Introduction
These tasks are built around the vocational premise of the learners working for a multimedia company called Progress IMP (this name can be changed if desired). They will be given scenarios to work through and present their ideas to the fictitious client who they are creating the product for.
Teacher Instructions Activity 1
In this activity learners are taking part in a role play working in pairs with two client brief scenarios.  They have to read the client brief scenarios and identify the client and audience requirements from the new interactive multimedia product. They will then need to create a presentation to give to the rest of the class.

This is being done at this stage to ensure that learners are picking up the correct details and allow other pairs to feedback about what they had decided with the client brief scenarios.

	Scenario
	Requirements

	1. TeenRose
	Client: Ready for end of May launch, use on number of devices, promote new perfume, include variety of media, allow disabled to use.  

Target Audience: female between 16 and 25 years of age.

	2. Youth#
	Client: Multimedia website, interactive and dynamic, provide information about centre, sign up to email, ready for 5 July launch.
Target Audience: Mixed gender, aged 11 to 18

	3. London Museum
	Client: Inform about Houses of Parliament and history of democracy, use on kiosks. Touch enabled. Use variety of media to make learning fun and interactive.  Launch in July.

Target Audience:  Mixed gender between age of 15 and 60

	4. Winged Breath
	Client: DVD based. Allow selection of songs and concerts. Will contain video and sound.  Show history of band. Links to buy merchandise. Ready for 1 November. 

Target Audience: Mixed gender between ages of 14 and 30.


	Client brief – Scenario 1: TeenRose Perfume

	You work for Progress IMP a media company specialising in producing interactive multimedia products for their clients. During the initial stages of producing the interactive multimedia products, staff for Progress IMP work in pairs so that they can share thoughts and bounce ideas off each other in a collaborative approach.

A teenage actress, famous for staring in films aimed at teenagers is launching a new perfume aimed at 16 to 25 year old girls. The perfume will be called TeenRose. The perfume will be launched at the end of May in time for the summer.

You have been asked to create an interactive website that uses a variety of media to help promote the new perfume. You must ensure that the website appeals to the target audience and that it is viewable on a variety of devices. The website must also allow people with disabilities to view and use it.

(taken from the January 2015 R081 paper)


	Client brief – Scenario 2: Youth#

	You work for Progress IMP a media company specialising in producing interactive multimedia products for their clients. During the initial stages of producing the interactive multimedia products, staff for Progress IMP work in pairs so that they can share thoughts and bounce ideas off each other in a collaborative approach.

Youth# run a youth centre and want a new multimedia website that is modern in its look, dynamic and interactive and appeals to the young people (between 11 to 18 years of age)  of the local area. The site needs to provide its users with enough information about the youth centre so that they know what is happening and when.

The youth centre has a coffee shop, basketball courts, table tennis, computer access and a music studio. It is open every evening, Monday to Friday, between 6 and 9. There will also be visits to other places such as ice-rinks and ten-pin bowling.

The site needs to launch on the 5th of July in time for the summer holidays. We also want to enable people to sign up to email alerts about news and events at the youth centre.

(taken from the January 2015 R081 paper)


	Client brief – Scenario 3: London Museum

	You work for Progress IMP a media company specialising in producing interactive multimedia products for their clients. During the initial stages of producing the interactive multimedia products, staff for Progress IMP work in pairs so that they can share thoughts and bounce ideas off each other in a collaborative approach.

A new museum is opening in London about the history of the Houses of Parliament and democracy in this country. The target audience for the museum is wide ranging from the age of 15 to 60.   The museum would like an interactive product that can appear on kiosks around the museum so that visitors can find out more information about various aspects of the history of the Houses of Parliament and democracy in this country. The product should be touch enabled and contain a variety of media that make the learning of the history fun and interactive, as well as appealing to the wide audience.

The museum wants the interactive product to be ready to launch in July. 

(taken from the January 2014 R081 paper with some modifications)


	Client brief – Scenario 4: Winged Beach

	You work for Progress IMP a media company specialising in producing interactive multimedia products for their clients. During the initial stages of producing the interactive multimedia products, staff for Progress IMP work in pairs so that they can share thoughts and bounce ideas off each other in a collaborative approach.

Winged Breath is a four person rock band who have a wide target audience that ranges from 14 to 30 years of age. They are releasing a documentary DVD of the last concert tour. They require an interactive multimedia product on the DVD that allows fans to find out more about the band and their history. The product will also allow fans to choose which songs and concerts they see. There also needs to be links to other sites where fans can buy merchandise. The DVD will be released on 1 November. 

(taken from the January 2014 R081 paper with some modifications)


Teacher Instructions Activity 2

In this activity learners, still working in pairs, need to identify the success criteria for one of the client brief scenarios and how these can be met. These need to be added to the presentation.
	Scenario
	Requirements
	Possible Success Criteria
	How to meet success criteria

	1. TeenRose
	Client: Ready for end of May launch, use on number of devices, promote new perfume, include variety of media, allow less able to use.  

Target Audience: female between 16 and 25 years of age.
	· Appeal to females between 16 and 25.

· Promote new perfume.

· Use on number of devices.

· Allow less able bodied use.

· Ready by 29 May.
	· Use of colours that appeal to female audience.

· Images of perfume bottle, persuasive language to encourage purchase.

· Scales so will appear in different screens.

· Have alt tags to describe images and videos.

	2. Youth#
	Client: Multimedia website, interactive and dynamic, provide information about centre, sign up to email, ready for 5 July launch.
Target Audience: Mixed gender, aged 11 to 18.
	· Appeal to mixed gender.

· Appeal to ages 11 to 18.

· Must be interactive.

· Must be multimedia.

· Provide information about centre.

· Ready for 5 July launch (ready by 4 July).
	· Colours are not focussed on one gender.

· Language and content not too young or too old.

· Contain features that allow the user to make choices of content.

· Images of youth centre, videos of activities.

· Information about the facilities and the activities in the WebPages.

	3.London Museum
	Client: Inform about Houses of Parliament and history of democracy, use on kiosks. Touch enabled. Use variety of media to make learning fun and interactive.  Launch in July.

Target Audience:  Mixed gender between age of 15 and 60.
	· Inform about history of Houses of Parliament and history of democracy.
· Make learning fun.

· Use on a Kiosk.
· Touch enabled.

· Appeal to mixed gender and wide target audience.

· Ready by end of June.
	· Pages/screen content will have details about Houses of Parliament and democracy.

· Images and sound will be used to show history of Houses of Parliament.

· Contain quiz questions and choices for the user.

· Will fit on a set size of screen with large buttons for touch by fingers (no mouse).

· Use colours that depict history of democracy or allow users to make a choice about ages and then have different versions.

	4.Winged Breath
	Client: DVD based. Allow selection of songs and concerts. Will contain video and sound.  Show history of band. Links to buy merchandise. Ready for 1 November. 

Target Audience: Mixed gender between ages of 14 and 30.
	· Appeal to target audience of 14 to 30.

· Will be on a DVD.

· History of band members and band.

· Can choose music and concert.

· Links to merchandise.

· Ready by 1 November.
	· Colours will be based on Winged Breath band.

· Navigate from a DVD screen menu.

· Pages will contain information about band.

· Images and concert video footage. 

· Links from DVD menu which will be able to open internet page to purchase merchandise.

· Ready by end of October.


Teacher Instructions Activity 3

The learners, still working in their pairs, need to now design the product to meet the needs identified. They do not need to design every page/screen in detail but need to create enough detail so that the rest of the class can get a good idea about what they plan to do.

This is the initial ideas stage where they would normally show the client their thinking about the project.
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The Activity:


This resource comprises of 3 tasks.








�Associated materials:


‘Identifying client needs’ Lesson Element learner activity sheet. 


Suggested timings:


Task 1: 30 minutes	Task 2: 15 minutes	Task 3: 30 minutes











This activity offers an opportunity for English skills development.





We’d like to know your view on the resources we produce.  By clicking on the ‘Like’ or ‘Dislike’ button you can help us to ensure that our resources work for you.  When the email template pops up please add additional comments if you wish and then just click ‘Send’.  Thank you.


If you do not currently offer this OCR qualification but would like to do so, please complete the Expression of Interest Form which can be found here: � HYPERLINK "http://www.ocr.org.uk/expression-of-interest" �www.ocr.org.uk/expression-of-interest� 








OCR Resources: the small print�OCR’s resources are provided to support the teaching of OCR specifications, but in no way constitute an endorsed teaching method that is required by the Board, and the decision to use them lies with the individual teacher.   Whilst every effort is made to ensure the accuracy of the content, OCR cannot be held responsible for any errors or omissions within these resources. We update our resources on a regular basis, so please check the OCR website to ensure you have the most up to date version.�© OCR 2015 - This resource may be freely copied and distributed, as long as the OCR logo and this message remain intact and OCR is acknowledged as the originator of this work.





OCR acknowledges the use of the following content: English icon: Air0ne/Shutterstock.com, Thumbs up and down icons: alexwhite/Shutterstock.com





Please get in touch if you want to discuss the accessibility of resources we offer to support delivery of our qualifications: � HYPERLINK "mailto:resources.feedback@ocr.org.uk" �resources.feedback@ocr.org.uk� 
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