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Lesson Element
Unit R089: Creating digital video
Corporate Video or Movie Studio
Instructions and answers for tutors
These instructions cover the learner activity section which can be found on page 5. This Lesson Element supports Cambridge Nationals Level 1/2 in Creative iMedia.

When distributing the activity section to the learners either as a printed copy or as a Word file you will need to remove the tutor instructions section.
Suggested timing
· Task 1: 45 minutes
· Task 2: 2 hours
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Choice 1 – Teacher Instructions Task 1: Corporate video
Learners are required to watch a series of videos and make notes on common features.  This task could be completed in tabular format, with the key words as headings.

Learners might identify the following:

Presentation style: professional and business-like. Direct address to camera and voiceover often used.

Formal or informal: generally more formal than informal.

Background music: generally instrumental rather than vocal, upbeat and pacey for some businesses, and calming and slow for others depending on the image of the company or sector being promoted.

Speech or dialogue: direct address to camera used, second person or “We” often used to create sense of belonging.  Jargon may be used and assumed knowledge on the part of the viewer is often evident. Learners may wish to explore the extent to which Standard English and Received Pronunciation is used.

Camera shots: mixture of medium shot, establishing shot often wide or very wide, camera movement tends to be slow and cuts are usually unobtrusive cut or fade.

Length: Learners may wish to work out for themselves the optimum length for these corporate videos; at what point does the viewer start to lose interest?

Number of shots: learners could simply be encouraged to cut the number of shots per minute and also to work out the average length or duration of a shot.  They would then be expected to emulate their findings when generating their own plans for a video of a similar genre.

Pace: generally not fast-paced or overly slow.  Learners could identify at what speed a video becomes difficult to follow, or at what pace speech becomes hard to take in.
Choice 1 – Teacher Instructions Task 2: Corporate video
This task requires learners to source or create and store assets for use in a Corporate Video.  The length of time required for this task depends on the amount of editing and preparation required to ensure assets are ready for use.  It is a good opportunity to revise the importance of maintaining accurate records of sources used.  Assessing the formats chosen to save the assets will also reveal whether or not the learners understand which formats are appropriate for which types of asset and software.  Learners should be encouraged to store assets in a single location and to use suitable file names when saving assets. 

Choice 2 – Teacher Instructions Task 1: Movie studio logos

Task 1 could be completed in tabular format, with the key words as headings.  Teachers may wish to guide learners to distinguish between live action movie studios and animation studios using different columns of the table when recording their findings.  Learners might identify the following: 
	Key word
	Movie studios
	Animation studios

	Mood created:  
	Dramatic, sense of the ‘epic’.
	Light-hearted, humorous.

	Background music:  
	Often sweeping orchestral or anthemic in type.
	Medium or fast-paced, perhaps suggestive of carnival or circus, sometimes using comedic instrumentation such as horns, whistles etc.

	Sound effects:  
	Occasionally uses drums, cymbals, to suggest scale and grandeur.
	Comedic instrumentation sometimes used.

	Use of colour:  
	Bright, suggestive of ‘Technicolor’, frequent use of golds and blacks.
	Uses primary colours to suggest simplicity and energy/vitality.

	Text used:  
	Name of studio prominently displayed.
	Name of studio often prominently displayed.

	Length:  
	Depends on the selection watched – learners should be able to give a rough guide to the average length of these videos before attempting to design or create their own.
	Depends on the selection watched – learners should be able to give a rough guide to the average length of these videos before attempting to design or create their own.

	Type of Camera shots:  
	Frequent use of panning and zooming in from wide establishing shot to a tighter shot.
	Learners should be encouraged to identify the shots used in the correct technical terms.

	Number of shots:  
	Learners should be able to give a rough guide to the average number of shots used to create the videos.
	Learners should be able to give a rough guide to the average number of shots used to create the videos.

	Pace:  
	Often quite slow paced, to enhance the epic or stately character of the movie studio.
	Usually faster paced than the movie studio logos, to mirror the pace of animated films.


Choice 2 – Teacher Instructions Task 2: Movie studio logos

The length of time required for this task depends on the amount of editing and preparation required to ensure assets are ready for use.  It is a good opportunity to revise the importance of maintaining accurate records of sources used.  Assessing the formats chosen to save the assets will also reveal whether or not the learners understand which formats are appropriate for which types of asset and software.  Learners should be encouraged to store assets in a single location and to use suitable file names when saving assets.
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Lesson Element

Choice 1 – Task 1: Corporate video
Learner Activity
Look at a range of clips taken from Corporate Videos.  As you review the clips, make a note of features which they have in common.  Some key words are provided to guide you. This can be done using a standard template for storyboards, but make sure you consider the key elements of a storyboard and of a video advertisement.
Key words:  

Presentation style

Formal or informal

Background music

Speech or dialogue

Camera shots

Length

Number of shots

Pace

Links to a selection of clips are provided below.  

https://www.youtube.com/watch?v=ox3hfx2SqAE
Apple corporate video

https://www.youtube.com/watch?v=-0ZJQ8_Xsv0
Best of Corporate Video (1.5 minutes) 

https://www.youtube.com/watch?v=hzBCI13rJmA
Motivational video – 1.5 minutes

https://www.youtube.com/watch?v=43T08g8Wd7s
Corporate training videos advert 2 minutes

https://www.youtube.com/watch?v=_l7hPg64LWs&list=PLqta9Q-leTonOvmNxDPhXvKPpkHfBz6w2
Examples of good corporate videos (playlist)

Choice 1 – Task 2: Corporate video
Read the following script for a corporate video:
Source, prepare and save the assets you intend to use for your advert.

This means find or make the clips you require.  If you are sourcing them from the Internet, make sure that you keep a record of where the clips came from.  Be careful to check and make sure you not to break any copyright rules.  
Please note that the R081 Lesson Elements for storyboards also contain suggested templates and formats which learners may wish to use.  These are available from http://www.ocr.org.uk/qualifications/creative-imedia-level-1-2-award-certificate-j807-j817/ 
The clips may need to be prepared for use, and this includes:
· Trimming or cutting them to the required length

· Editing or cropping a still image to allow focus on the desired part of the picture

· Saving the clip or image, and if necessary converting it to a format which can be read by your chosen editing software.
The following links may help you to locate suitable assets:
http://www.videezy.com/
http://www.videvo.net/
http://www.hongkiat.com/blog/download-free-stock-video-intros/
http://freemusicarchive.org/curator/Video/
http://www.partnersinrhyme.com/pir/free_music_loops.shtml
Choice 2 – Task 1: Movie studio logos
Look at a range of Movie Studio Logos.  These are the animated ‘Idents’ which appear at the start of a movie or cartoon.  As you review the clips, make a note of features which they have in common.  Some key words are provided to guide you.

Key words:  

Mood created

Background music

Sound effects

Use of colour

Realism / Fantasy

Characters or objects used

Text used

Length

Type of Camera shots

Number of shots

Pace

Links to a selection of clips are provided below: 

https://www.youtube.com/watch?v=pK_1ApX_31I
Movie studio logo animations

https://www.youtube.com/watch?v=uPItNLXT_pw
Looney Tunes intro remake

https://www.youtube.com/watch?v=D6q4yLa2MCw
Looney Tunes intros and outros – 30 mins long.

https://www.youtube.com/watch?v=8fXS70HcIlQ
Merrie Melodies intros – 25 mins long.

Choice 2 – Task 2: Movie studio logos
Read the following Design brief for a Movie Studio Logo:
Your task is to source, prepare and save some assets which could be used to create a moving logo for Moview Images Ltd.  This means find or make the clips you require.  If you are sourcing them from the Internet, make sure that you keep a record of where the clips came from.  

The clips may need to be prepared for use, and this includes:

· Trimming or cutting them to the required length.
· Editing or cropping a still image to allow focus on the desired part of the picture.
· Saving the clip or image, and if necessary converting it to a format which can be read by your chosen editing software.

The following links may help you to locate suitable assets:

http://www.videezy.com/
http://www.videvo.net/
http://www.hongkiat.com/blog/download-free-stock-video-intros/
http://freemusicarchive.org/curator/Video/
http://www.partnersinrhyme.com/pir/free_music_loops.shtml
ABC – This activity offers an opportunity for English skills development.





We’d like to know your view on the resources we produce.  By clicking on ‘�HYPERLINK "mailto:resources.feedback@ocr.org.uk?subject=I%20liked%20the%20Cambridge%20Nationals%20Creative%20iMedia%20Unit%20R089:%20Creating%20digital%20video%20-%20Corporate%20Video%20or%20Movie%20Studio%20Lesson%20Element"��Like�’ or ‘�HYPERLINK "mailto:resources.feedback@ocr.org.uk?subject=I%20disliked%20the%20Cambridge%20Nationals%20Creative%20iMedia%20Unit%20R089:%20Creating%20digital%20video%20-%20Corporate%20Video%20or%20Movie%20Studio%20Lesson%20Element"��Dislike�’ you can help us to ensure that our resources work for you.  When the email template pops up please add additional comments if you wish and then just click ‘Send’.  Thank you.


If you do not currently offer this OCR qualification but would like to do so, please complete the Expression of Interest Form which can be found here: �HYPERLINK "http://www.ocr.org.uk/expression-of-interest"��www.ocr.org.uk/expression-of-interest�





OCR Resources: the small print�OCR’s resources are provided to support the teaching of OCR specifications, but in no way constitute an endorsed teaching method that is required by the Board, and the decision to use them lies with the individual teacher.   Whilst every effort is made to ensure the accuracy of the content, OCR cannot be held responsible for any errors or omissions within these resources. �© OCR 2016 - This resource may be freely copied and distributed, as long as the OCR logo and this message remain intact and OCR is acknowledged as the originator of this work.


OCR acknowledges the use of the following content: Maths and English icons: Air0ne/Shutterstock.com


Please get in touch if you want to discuss the accessibility of resources we offer to support delivery of our qualifications: �HYPERLINK "mailto:resources.feedback@ocr.org.uk"��resources.feedback@ocr.org.uk�





Script


Ultimate Office Supplies provides a range of office consumables to schools across the UK.  We pride ourselves on speedy service and a happy workforce.  As an Ultimate Office Supplies employee you will be responsible for orders from and deliveries to schools in your area.  The more orders you receive, the more you earn, and our bonus rate is second to none!





The Movie studio is called Moview Images Ltd.  It makes both live action and CGI movies.  The studio requires a moving logo of no more than 3 seconds in length.  It must include the Movie Studio Name, but can be aimed towards either the animation side of the business, the live action films or both.
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