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Lesson Element
Unit R089: Creating digital video
Video Reviews
Instructions and answers for tutors
These instructions cover the learner activity section which can be found on page 4. This Lesson Element supports Cambridge Nationals Level 1/2 in Creative iMedia.

When distributing the activity section to the learners either as a printed copy or as a Word file you will need to remove the tutor instructions section.
Suggested timing
· Task 1: 15 minutes
· Task 2: 15 minutes
· Task 3: 15 minutes
· Task 4: 20-30 minutes
This Lesson Element could be completed as an individual, paired or group task.  If time is short, groups of learners can each review one video and report back to the rest of the class.

Any or all parts of this Lesson Element could also be set as homework if learners have access to YouTube at home but not in school.
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Teacher Instructions Task 1
This task requires learners to watch a short promotional video advertising Kedleston Schools.  Learners then answer questions about how the video is edited in order to create a suitable mood and appeal to the target audience.  This activity can be completed as a written exercise or as a group discussion.

Kedleston Schools video – https://www.youtube.com/watch?v=YICt3zDuFig
Points which learners may identify:

Calm, caring, professional, skilled, “meeting children’s holistic needs”.  Use of classical sounding piano track with fade out at end, medium shots of single characters, formal serif font used in captions, job titles used to reinforce professionalism, cuts between clips are formal and unexciting but unobtrusive as well.  Smart, calm, cheerful-looking pupils engaging in academic and vocational activities. Aimed at parents who are looking for a particular type of education for youngsters with specific needs.  Children’s’ opinions not shown in the video, adult-centred, uses jargon such as ‘holistic’.
Teacher Instructions Task 2
This task could either be completed as a written task or as a group discussion.  Learners are required to watch a short promotional video for Centre Stage school and then identify the techniques used to attract the target audience of people interested in performance and theatre. This will provide a comparison with the video used in Task 1.  

Centre Stage Promo video - https://www.youtube.com/watch?v=zyUBq4TYnOo
Points which learners may identify:

Much more dynamic and artistic, conveys energy and creativity.  Video uses more obtrusive transitions for effect, camera angle with slanted horizon, multiple clips on the screen at the same time, black and white used for effect.  Energetic, modern music enhances the sense that the target audience is young, creative, energetic, interested in performance arts.  Captions use sans-serif font to appeal to younger less traditional audience.  Simple captions with low readability help attract younger audience.  Lack of dialogue allows the focus to be on the activities shown and on the emotions and moods of the performers.  Sharp slogan at end is brief and to the point.

Teacher Instructions Task 3
Learners watch the video clip and compare and contrast it with the previous two videos used in Tasks 1 and 2 in order to identify the methods used to attract the target audience and create a suitable mood for the video. This can be completed as a written exercise or as a group discussion.  

Watch the Sackville school promotional video - https://www.youtube.com/watch?v=bfvu4HMwUwU
Points which learners may identify:

Viewers may comment on the range of video shots and angles plus techniques such as speeded up action.  Captions are sans serif and suggest a young target audience of potential pupils as does the inclusion of interview footage with pupils, however, the inclusion of the Headteacher and staff clips suggests parents may also be targeted here. Music is carefully selected to be unobtrusive – not too trendy but not formal or classical either.  Focus on extracurricular activities and pastoral support suggests a mixed target audience of parents and potential pupils. 

Teacher Instructions Task 4
This is an extension/challenge task.  Learners are asked to consider:

How might the Sackville School video be trimmed or edited to fit into a 60 second promo?

How might the mood and pace need to be altered to achieve this?

[image: image3.jpg]Cambridge NATIONALS LEVEL 1/2

CREATIVE iMEDIA

Teacher Instructions



[image: image4.jpg]CREATIVE iMEDIA OCR

Learner Activity Oxford Cambridge and RSA



[image: image5.jpg]Cambridge NATIONALS LEVEL 1/2

CREATIVE iMEDIA

Learner Activity



They could either discuss this as a paired or group activity, or create the storyboard for the edited video, showing what has been retained and therefore which elements are removed.  Storyboarding will take considerably longer, and arguably the discussion over how pace and mood are affected is more useful here. 
Lesson Element

Learner Activity Task 1
Learner Activity
Watch the video in the link below, and answer the following questions.

Kedleston Schools video – https://www.youtube.com/watch?v=YICt3zDuFig
1. How would you describe the mood of this video?  How does the video it achieve this?

2. What impression is created of Kedleston Schools in this video?  How is this achieved?

3. Who is the target audience for this video?  How can you tell?


Learner Activity Task 2

Watch the video in the link below:

Centre Stage Promo video - https://www.youtube.com/watch?v=zyUBq4TYnOo
This uses different techniques from the Kedleston Schools video.

1. Consider and comment on the use of colour, black and white, music, cuts and fades, 
moods and pace.

2. Is this video effective overall?  Why?


Learner Activity Task 3

Watch the Sackville school promotional video - https://www.youtube.com/watch?v=bfvu4HMwUwU
Compare and contrast this with the previous two videos. Which is the more effective and why?



Learner Activity Task 4

Extension / challenge task
1. How might the Sackville School video be trimmed or edited to fit into a 60 second promo?   Describe which clips or shots you would choose to keep and which you would edit out.  
Explain your reasons.

2. How would cutting the video down to 60 seconds affect the mood and pace?  Do you think 
it would be effective?  Explain your answers.

ABC – This activity offers an opportunity for English skills development.
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OCR Resources: the small print�OCR’s resources are provided to support the teaching of OCR specifications, but in no way constitute an endorsed teaching method that is required by the Board, and the decision to use them lies with the individual teacher.   Whilst every effort is made to ensure the accuracy of the content, OCR cannot be held responsible for any errors or omissions within these resources. �© OCR 2016 - This resource may be freely copied and distributed, as long as the OCR logo and this message remain intact and OCR is acknowledged as the originator of this work.
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