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	 Application of converging technologies within a digital design proposal
	Unit Code
	A/615/1710
	Year
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	Candidate Name
	
	Candidate Number
	
	
	
	

	Grading Criteria - The Learner can:
	Grading Criteria achieved (()
	Teacher comment
	Page No./Evidence location

	Pass 

The grading criteria are the pass requirements for this unit. In order to achieve a pass grade, all pass criteria must be achieved.
	
	
	

	Learning Outcome 1: Be able to research the development of digital media technologies to support the planning of a new product
	
	
	

	P1: Explain how the digital revolution will impact on your proposal for a new product
	
	
	

	Learning Outcome 2: Be able to correlate the evolution of new media organisational cultures and roles which have impacted on the product proposal 
	
	
	

	P2: Explain the changing media marketplace and how this has provided the opportunity for the proposed new product 
	
	
	

	P3: Describe roles required to support the content within the planned proposal
	
	
	

	Learning Outcome 3: Be able to illustrate how the legal, ethical, social and moral issues are considered within the product proposal
	
	
	

	P4: Describe how the proposal conforms to meet all legal and regulatory requirements
	
	
	

	P5: Assess the ethical, social and moral impact your proposal could have on stakeholders
	
	
	


	Learning Outcome 4: Be able to create a proposal using converging technologies to exploit the identified new markets
	
	
	

	P6: Identify the channels and platforms to be used for the distribution of the new product
	
	
	

	P7: Create a project proposal specification document for the new product
	
	
	

	Learning Outcome 5: Be able to present a planned proposal that will widen audience reach through the use of converging technologies
	
	
	

	P8: Present the new product proposal to stakeholders
	
	
	

	P9: Explain analysed feedback for project feasibility
	
	
	


	Grading Criteria - The Learner can:
	Grading Criteria achieved (()
	Teacher comment
	Page No./Evidence location

	Merit Criteria 

The grading criteria are the merit requirements for this unit. In order to achieve a merit grade, all merit criteria must be achieved and all pass criteria must also have been achieved.
	
	
	

	Learning Outcome 1: Be able to research the development of digital media technologies to support the planning of a new product
	
	
	

	M1: Analyse the developments within digital technologies and the opportunities generated from the relationships they have created between industries
	
	
	

	Learning Outcome 2: Be able to correlate the evolution of new media organisational cultures and roles which have impacted on the product proposal
	
	
	

	M1: Analyse the developments within digital technologies and the opportunities generated from the relationships they have created between industries
	
	
	

	M2: Compare traditional media roles with new emerging roles and the impact this has had on your product proposal
	
	
	


	Learning Outcome 4: Be able to create a proposal using converging technologies to exploit the identified new markets
	
	
	

	M3: Justify how new audiences can be targeted by the new product
	
	
	


	Distinction Criteria 

The grading criteria are the distinction requirements for this unit. In order to achieve a distinction grade, all distinction criteria must be achieved and all merit and pass criteria must also have been achieved.
	
	
	

	Learning Outcome 2: Be able to correlate the evolution of new media organisational cultures and roles which have impacted on the product proposal
	
	
	

	D1: Evaluate the evolution of historically large corporations to meet the challenges of a converging media market
	
	
	

	Learning Outcome 5: Be able to present a planned proposal that will widen audience reach through the use of converging technologies
	
	
	

	D2: Critically evaluate how the negative impacts of converging technology will be minimised within the proposed campaign
	
	
	

	OVERALL GRADE (P,M or D)
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