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INTRODUCTION
This Delivery Guide has been developed to provide practitioners with a variety of 
creative and practical ideas to support the delivery of this qualification. The Guide 
is a collection of lesson ideas with associated activities, which you may find helpful 
as you plan your lessons. 

OCR has collaborated with current practitioners to ensure that the ideas put forward in 
this Delivery Guide are practical, realistic and dynamic. The Guide is structured by learning 
outcome so you can see how each activity helps you cover the requirements of this unit. 

We appreciate that practitioners are knowledgeable in relation to what works for them 
and their learners. Therefore, the resources we have produced should not restrict or 
impact on practitioners’ creativity to deliver excellent learning opportunities. 

Whether you are an experienced practitioner or new to the sector, we hope you find 
something in this guide which will help you to deliver excellent learning opportunities. 

If you have any feedback on this Delivery Guide or suggestions for other resources you 
would like OCR to develop, please email resources.feedback@ocr.org.uk. 

Unit 22 Scripting for media products

LO1 Understand scripted elements for a range of media products

LO2
Be able to generate ideas and plan the script for a media product, in 
response to a client brief 

LO3
Be able to produce the script for a media product, in response to a client 
brief

To find out more about this qualification, go to: http://www.ocr.org.uk/qualifications/
cambridge-technicals-digital-media-certificate-extended-certificate-foundation-diploma-
diploma-05843-05846-2016-suite

Please note 
The activities suggested in this Delivery Guide MUST NOT be used for 
assessment purposes. The timings for the suggested activities in this Delivery 
Guide DO NOT relate to the Guided Learning Hours (GLHs) for each unit.

Assessment guidance can be found within the Unit document available from  
www.ocr.org.uk. The latest version of this Delivery Guide can be downloaded from 
the OCR website.

UNIT AIM
Scripts are an integral part of the majority of media productions – from live theatre, film 
and television to comic books and even computer games. Good scripts are vital to ensure 
that a narrative flows well and a story is brought to life. Good scripting is so essential that 
there is an Academy Award for scripting.

By completing this unit, you will understand scripts and the part they play in a range of 
media products. Learners will be able to generate a range of ideas and then use one of 
these ideas to produce a script for a media product in response to a client brief.

2016 Suite
•	 New suite for first teaching September 2016

•	 Externally assessed content

•	 Eligible for Key Stage 5 performance points from 2018

•	 Designed to meet the DfE technical guidance

OPPORTUNITIES FOR ENGLISH AND 
MATHS SKILLS DEVELOPMENT AND WORK 
EXPERIENCE
We believe that being able to make good progress in English and maths is essential to 
learners in both of these contexts and on a range of learning programmes. To help you 
enable your learners to progress in these subjects, we have signposted opportunities for 
English and maths skills practice within this resource. We have also identified any potential 
work experience opportunities within the activities. These suggestions are for guidance 
only. They are not designed to replace your own subject knowledge and expertise in 
deciding what is most appropriate for your learners.

 English    Maths   Work

mailto:resources.feedback%40ocr.org.uk?subject=
http://www.ocr.org.uk/qualifications/cambridge-technicals-digital-media-certificate-extended-certificate-foundation-diploma-diploma-05843-05846-2016-suite
http://www.ocr.org.uk/qualifications/cambridge-technicals-digital-media-certificate-extended-certificate-foundation-diploma-diploma-05843-05846-2016-suite
http://www.ocr.org.uk/qualifications/cambridge-technicals-digital-media-certificate-extended-certificate-foundation-diploma-diploma-05843-05846-2016-suite
http://www.ocr.org.uk
http://www.ocr.org.uk/qualifications/by-type/cambridge-technicals/cambridge-technicals-2016/
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This unit (Unit 22) Title of suggested activity Other units/LOs

LO1 Investigating the purpose of scripts 
Investigating the language used in scripts
Understanding format and layout conventions 
Investigating a three-act script 
Understanding the angle of an article 
Investigating different script styles
Understanding different script types

Unit 1 Media products and 
audiences

LO3 Understand how meaning is created in media products

Unit 3 Create a media product LO2 Be able to plan and develop pre-production materials for an original media product 
to a client brief

LO2 Understanding the requirements of the brief Unit 2 Pre-Production and planning LO1 Understand the factors that need to be considered during the planning of a media 
product
LO2 Be able to interpret client requirements and target audience considerations 

Unit 15 Create audio-visual promos LO2 Be able to generate ideas for an original audio-visual promo

Investigating style, content and narrative Unit 1 Media products and 
audiences

LO3 Understand how meaning is created in media products

Unit 3 Create a media product LO2 Be able to plan and develop pre-production materials for an original media product 
to a client brief

Gaining audience feedback Unit 1 Media products and 
audiences

LO4 Understand the target audiences of media products

Unit 3 Create a media product LO2 Be able to plan and develop pre-production materials for an original media product 
to a client brief

Identifying script elements
Understanding conventions: formatting
Understanding conventions: sluglines
Creating a plan for the intended script 

Unit 2 Pre-production and planning LO4 Be able to create and evaluate pre-production documents for a new media product

Unit 3 Create a media product LO2 Be able to plan and develop pre-production materials for an original media product 
to a client brief

The Suggested Activities in this Delivery Guide listed below have also been related to other Cambridge Technicals in Digital Media units/Learning Outcomes (LOs).  This could help with 
delivery planning and enable learners to cover multiple parts of units.

RELATED ACTIVITIES
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This unit (Unit 22) Title of suggested activity Other units/LOs

LO3 Developing action and scenes in a script 
Developing the dialogue and mode of address in a 
script 
Incorporating music and sound effects in the layout 
of a script 

Unit 1 Media products and 
audiences

LO3 Understand how meaning is created in media products

Unit 2 Pre-production and planning LO4 Be able to create and evaluate pre-production documents for a new media product

Unit 3 Create a media product LO2 Be able to plan and develop pre-production materials for an original media product 
to a client brief

Unit 5 TV and short film production LO1 Be able to create pre-production materials for an extract for an original TV programme 
or short film

Understanding legal and ethical issues Unit 1 Media products and 
audiences

LO6 Be able to evaluate legal, ethical and regulatory issues associated with media products

Unit 2 Pre-production and planning LO1 Understand the factors that need to be considered during the planning of a media 
product

Incorporating camera directions Unit 1 Media products and 
audiences

LO1 Understand the ownership models of media institutions

Unit 2 Pre-production and planning LO3 Be able to plan the pre-production of a media product

Unit 7 Journalism and the news 
industry

LO4 Be able to write and edit a news article for an identified purpose

Evaluating the final product  Unit 3 Create a media product LO4 Be able to carry out post-production techniques and processes for an original media 
product to a client brief

Unit 5 TV and short film production LO4 Be able to present the extract to gather and evaluate audience feedback
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KEY TERMS
Explanations of the key terms used within this unit, in the context of this unit

Key term Explanation

Bias This is where the opinions and views are in favour of one side. For example, this can happen in a news broadcast.

Capitalisation Character’s name will be presented on the script in capital letters above the dialogue that is spoken. For example, VICTORIA.

Conventions This is what helps an audience understand what a product is. A script will include different features that establish what it is: for example, Courier font, location 
information (INT/EXT) etc.  

Elaborate code This is language that includes technical terms and is formal: for example, specialist language.

EXT This term is an abbreviation for ‘exterior’. This is used in the slugline to identify where the location of the action is taking place, for example, EXT.OFFICE.DAYTIME.

Fiction A form of creative writing and can be created for entertainment purposes: for example, soap opera storylines, films.

Font style The standard font style used for script is Courier. This is universally used and it is easy and clear to read.

Format and layout Scripts will have a particular format and layout based on the genre of the script. For example, a shooting script will have camera operator directions included (such 
as ‘cut’) and a theatre script may have stage directions included.

Genre All media products have a genre. This means ‘type’ and reflects the style of a media product: for example, there are many genres of film (rom-com, horror, sci-fi etc). 
Genre will also influence the aesthetics, style, mode of address etc.

GFX This stands for graphical effects. This would be referenced in a script for any images or logos that are intended to appear as part of the filmed footage. For example, 
images and logos that appear on screen as part of a news broadcast. 

INT This term is an abbreviation for ‘interior’. This is used in the slugline to identify where the location of the action is taking place: for example, INT.OFFICE.DAYTIME.

Libel All facts and information that are featured as part of a non-fiction script must be correct and not damaging of a person’s reputation. Libel can sometimes lead to 
prosecution based on the severity of the situation. Libel refers to written content and slander is the verbal equivalent.

Linear In regards to scripts this is where the narrative is told in chronological order. For example, the beginning of the narrative establishes the plot, then a disruption 
takes place and then the narrative is resolved at the end.

Mode of address This looks at how the media product ‘speaks’ to the audience. This can be categorised in two ways: informal mode of address – this is when the language used is 
informal and chatty (for example, dialogue between characters of the same age or who are equal in status); formal mode of address – this is where the language 
is formal and instructional based. This is used to educate the audience. This could be used in a non-fiction based media product: for example, current affairs 
programmes.

Multi-stranded This is when multiple narratives are happening at the same time. This is common in soap operas where multiple narratives are happening at the same time in 
different locations. 

Narrative This means story, centred on characters and events.

Non-fiction This is factual and based on real-life events: for example, documentaries and TV news broadcasts. The purpose of non-fiction texts can be to inform, explain to and 
educate the audience.

Non-linear This is the opposite of a linear narrative. This is where the different narrative scenes are not told in a chronological order. For example, the disruption could be told 
first.

Parenthetical This is an instruction given on a script about how actors voice the dialogue of the characters being portrayed. A parenthetical remark can be an attitude, verbal 
direction or action direction.
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Explanations of the key terms used within this unit, in the context of this unit

Key term Explanation

Restricted code This is language that is informal and easy to understand: for example, spoken language that is used in TV drama.

Single-stranded A narrative that follows a main character/protagonist even if there is an antagonist who disrupts the equilibrium (balance): for example, the Superman series of 
films.

SFX This stands for sound effects that can be featured as part of a script to emphasise the action: for example, gunshots in an action film to connote the tension, 
excitement and add realism to a scene.

Three-act structure This is when a fiction-based narrative is split into three sections: beginning, middle and end. Traditionally, the beginning establishes the characters and the main 
plot theme. The middle is where the confrontation/problem arises which causes most of the action. The end is where the problem/conflict is resolved. However, 
this narrative structure doesn’t always happen in this order; for example, see the mystery thriller film Memento.
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Some common misconceptions and guidance on how they could be overcome

What is the misconception? How can this be overcome? Resources which could help

Difference between a script and 
screenplay

Script is the most common term used. However screenplays refers to 
a script for a TV programme and film i.e. anything that is intended to 
be played on a screen. A script can apply to a stage play, radio show or 
computer programming script. 

Screenplays will be finalised and turned into a shooting script in the 
pre-production stages. A shooting script will include camera directions 
made by the director and cinematographer based on their intentions 
for how the action is to be framed and overall look. This means that a 
shooting script is a production tool so that all the crew know what to 
bring and do ahead of filming.

Organisation: Elements of Cinema
Resource Title: Shooting Script
Website Link: http://www.elementsofcinema.com/directing/shooting-
script.html
Description: A learner friendly guide to film-making.

Layout conventions The layout of a script can be presented in in many different ways 
depending on the type of medium that it is used for. For example, a 
script for a video game will feature a flow chart based on the actions 
that players can make in the game play. 

Therefore tutors are encouraged to show learners a range of scripts from 
different mediums (theatre, video game, shooting script etc) for learners 
to understand the main conventions of a script and where they are 
featured in comparison to a script for a different media product.

Organisation: Film School Online!
Resource Title: Script Format
Website Link: http://filmschoolonline.com/sample_lessons/sample_
lesson_format.htm
Description: Instructions on the layout conventions for different types 
of scripts with examples.

MISCONCEPTIONS

http://www.elementsofcinema.com/directing/shooting-script.html
http://www.elementsofcinema.com/directing/shooting-script.html
http://filmschoolonline.com/sample_lessons/sample_lesson_format.htm
http://filmschoolonline.com/sample_lessons/sample_lesson_format.htm
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SUGGESTED ACTIVITIES
LO No: 1

LO Title: Understand scripted elements for a range of media products

Title of suggested activity Suggested activities Suggested timings Also related to

Investigating the purpose of 
scripts 

An introduction for the unit could include a starter task where learners are tasked with working in 
pairs to answer the following:
1. Define the purpose of scripts.
2. List examples of media products that would need a script.

Answers should be circulated and shared around the class. It is important at this stage that learners 
understand that scripts are not just used for audio-visual products, but any media product that 
features dialogue/audio. For example radio content.

To develop this further learners, working pairs, could be tasked with discussing and identifying which 
production stage they think a script would be created in.

30 minutes Unit 1 LO3
Unit 2 LO4
Unit 3 LO2

Investigating the language 
used in scripts

The starter task for this activity could include a questioning task, where learners could work in pairs to 
answer the following:
1. What does mode of address mean?
2. What is the difference between an elaborate code and restricted code?

This task could be a recap of terms learned as part of Unit 1 and Unit 3 or to assess the knowledge of 
the learners if it has not been covered yet.

To continue with this task, it would be beneficial for learners to compare the language of different 
scripts. For example, a scene from a film compared to a radio show. This could be completed as a 
group or paired activity where each group looks at a different example, picks out examples to justify 
the mode of address/language they think is featured based on the starter task and then feed back to 
the class their findings.

Learners could then be questioned on how the mode of address that is used is influenced by the:
•	 purpose: what the script is used for; for example to inform, entertain, educate, or advertise/promote
•	 genre: based on the type of script they are analysing
•	 target audience: who is the script aimed at? For example, different demographics based on age, 

gender, spending power.

1 hour Unit 1 LO3
Unit 3 LO2
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Title of suggested activity Suggested activities Suggested timings Also related to

Investigating the language 
used in scripts (continued)

Useful resources:

Organisation: Daniel Chandler
Resource Title: Semiotics for Beginners: Modes of Address
Website Link: http://visual-memory.co.uk/daniel/Documents/S4B/sem08b.html
Description: Resource for tutors to help with examples and defining modes of address.

Organisation: Doceo
Resource Title: The underlying theory 
Website Link: http://www.doceo.co.uk/background/language_codes.htm
Description: A comprehensive and learner friendly definition of restricted and elaborate code with 
examples.

Organisation: Class Matters
Resource Title: Becoming Versus Belonging: Bernstein’s Linguistic Codes
Website Link: http://www.classmatters.org/2004_04/becoming_vs_belonging2.php
Description: This article defines and explains the impact of elaborate and restricted codes.

Organisation: FilmScriptWriting 
Resource Title: Sample Scripts
Website Link: http://www.filmscriptwriting.com/sample-scripts/
Description: FilmScriptWriting.com provides access to a range of contemporary film scripts.

Organisation: BBC Writersroom
Resource Title: Script Library 
Website Link: http://www.bbc.co.uk/writersroom/scripts
Description: Library of scripts from a range of genres and platforms that could act as a useful resource 
for learners.

http://visual-memory.co.uk/daniel/Documents/S4B/sem08b.html
http://www.doceo.co.uk/background/language_codes.htm
http://www.classmatters.org/2004_04/becoming_vs_belonging2.php
http://www.filmscriptwriting.com/sample-scripts/
http://www.bbc.co.uk/writersroom/scripts


C
A

M
BRID

G
E TEC

H
N

IC
A

LS IN
 D

IG
ITA

L M
ED

IA
LEVEL 3 U

N
IT 22

11

Title of suggested activity Suggested activities Suggested timings Also related to

Understanding format and 
layout conventions 
 

For this activity, learners must understand that regardless of the medium scripts will have similar 
conventions.

To continue with this task, learners could be encouraged to look at and compare the layouts of a 
range of scripts to fully understand the layout conventions of a script. An example should be chosen 
from each of the following mediums:
•	 film
•	 TV
•	 radio 
•	 video game.

Learners could work in pairs or groups and annotate the following conventions on the scripts 
provided:
•	 similarities featured in the scripts’ format and layout
•	 differences featured in the scripts’ format and layout
•	 what is each convention used for?

Once learners have compared the layouts of a range of scripts, learners should move on to looking at 
how the scripts have been formatted. For example, learners could pick out examples of the following:
•	 indentation
•	 capital letters 
•	 use of fonts. 

Each script could be rotated around the group, so that all learners contribute to identifying the layout 
and formatting conventions and feeding back about their findings. The final rotation of the script 
could be used as peer assessment to check that the conventions identified in the starter task have 
been correctly noted.

Useful resources:

Organisation: Screenwriting.info
Resource Title: Chapter 11: Shots 
Website Link: http://www.screenwriting.info/11.php
Description: Instructions on how to insert the camera directions on a shooting script.

Organisation: Writers Store
Resource Title: Sample Screenplay Page
Website Link: https://www.writersstore.com/how-to-write-a-screenplay-a-guide-to-scriptwriting/
Description: An example of a screenplay with conventions pointed out with explanations of why they 
are used.

1 hour  Unit 1 LO3
Unit 3 LO2

http://www.screenwriting.info/11.php
https://www.writersstore.com/how-to-write-a-screenplay-a-guide-to-scriptwriting/
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Title of suggested activity Suggested activities Suggested timings Also related to

Investigating a three-act 
script 

As a starter task for this activity, learners could work in pairs and define:
•	 what a three-act script is
•	 whether or not a narrative has to be resolved at the end of the three acts.

To aid learning and understanding for this task, learners must look at existing examples to complete 
this task. Resource links from the Investigating the language used in scripts activity above could be 
used.

The remainder of this task could involve learners being divided into three groups and each group has 
one of the three acts. Whilst in groups, learners are to make notes on:
•	 the main characters involved
•	 what the narrative is about.

Once this is complete, each group feeds back to the rest of the group their findings and could decide 
which order the acts are performed in.

Once the correct order has been established, this could be a good opportunity for tutors to explore 
different narrative structures and styles (e.g. single-stranded, multi-stranded, linear and non-linear).

Useful resource: 
Organisation: The Elements of Cinema
Resource Title: The Three-Act Structure
Website Link: http://www.elementsofcinema.com/screenwriting/three-act-structure/
Description: Comprehensive article that explains the features and structure of a three-act script.

1 hour Unit 1 LO3
Unit 3 LO2

http://www.elementsofcinema.com/screenwriting/three-act-structure/
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Title of suggested activity Suggested activities Suggested timings Also related to

Understanding the angle of 
an article

Continuing from the activity above, learners have established an understanding of a three-act script 
and how the acts are put together. For this activity, learners could analyse the different angles of an 
article to support their production planning for Learning Outcomes 2 and 3.

Learners, working in pairs, could define what they think the angle of an article means and what it 
implies about the viewpoint of an article/script. Learners could be encouraged to provide feedback to 
the group as part of their formative assessment. Answers for this task could include:
•	 how the story is told
•	 points of view
•	 bias.

In order for learners to understand how the angle of an article works in relation to producing a news-
based script for Learning Outcome 3, tutors could provide a contemporary news story from three 
different perspectives/sources. This could allow learners to assess:
•	 similarities
•	 differences
•	 bias 
•	 representations of people involved.

A round-up for this activity could be focused on the legal and ethical considerations when producing 
a news broadcast. This could be completed as a mind map or set of notes.

For learners who intend to produce a fictional script, this activity could be adapted to look at the 
angle based on character development or points of view and how these influence how a narrative is 
told.

Useful resources:

Organisation: The Daily Post 
Resource Title: Writing 201: What’s Your Angle?
Website Link: https://dailypost.wordpress.com/assignments/whats-your-angle/
Description: Comprehensive article that explains how to structure a news-based article that could be 
useful for learners who are producing a news-based script.

Organisation: College Journalism
Resource Title: Introduction to Journalism
Website Link: https://collegejournalism.wordpress.com/tag/angle/
Description: This article summarises how to gather news and information.

1 hour  Unit 1 LO3
Unit 3 LO2

https://dailypost.wordpress.com/assignments/whats-your-angle/
https://collegejournalism.wordpress.com/tag/angle/
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Title of suggested activity Suggested activities Suggested timings Also related to

Investigating different script 
styles

Tutors could use a matching task for the four different styles (single-stranded, multi-stranded, linear 
and non-linear) and their definitions as a starter for this activity.

This could be further developed with learners working in pairs to discuss the scripts that they have 
looked at for previous activities in this Learning Outcome or media products that they have watched/ 
listened to recently that could fit each of the styles identified in the matching task. Answers could be 
fed back to the group.

Tutors could use the resource links in the Investigating the language used in scripts activity to provide 
examples of each of the above styles. Learners, working in small groups, could complete a SWOT 
analysis (strengths, weaknesses, opportunities and threats) of the style(s) of scripts they have looked at 
based on:
•	 character development
•	 logistics of locations featured
•	 target audience.

Useful resource:

Organisation: Script
Resource Title: Meet the Reader: Linear Equations – Non-Linear vs Linear Narrative 
Website Link: http://www.scriptmag.com/features/meet-the-reader-linear-narrative
Description: This article features hints and tips on how to develop linear and non-linear scripts.

1 hour Unit 1 LO3
Unit 3 LO2

http://www.scriptmag.com/features/meet-the-reader-linear-narrative
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Title of suggested activity Suggested activities Suggested timings Also related to

Understanding different 
script types

Learners, working in pairs, could come up with five examples of fiction and non-fiction scripts that 
they know of. This could include the scripts that they have looked at so far for this Unit. This could be 
peer assessed to check learning.

Once this has been completed (and to link to Learning Outcome 2), learners working in pairs, could 
establish the difficulties in the pre-production stages of a fiction and non-fiction script. This could 
be supported by a mock scenario provided or based on a brief set for this Unit by the tutor. Answers 
could be fed back to the group and learners could be encouraged to add to their notes.

This activity could enable learners to think about planning and production and how these stages 
could impact a script. Learners could reflect and make notes on the difficulties they could face and 
how they could address them for their productions.

This activity could be supported by a presentation from local industries/companies for learners to 
appreciate the rigour of the planning stage in Learning Outcome 2.

Useful resource:

Organisation: Raindance
Resource Title: 10 stupid mistakes screenwriters make
Website Link: http://www.raindance.org/10-stupid-mistakes-screenwriters-make/
Description: This article features things to avoid when writing a screenplay that could be a useful 
starting point for learners to look at before the planning stages of their scripts.

1 hour Unit 1 LO3
Unit 3 LO2

http://www.raindance.org/10-stupid-mistakes-screenwriters-make/
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LO No: 2

LO Title: Be able to generate ideas and plan the script for a media product, in response to a client brief 

Title of suggested activity Suggested activities Suggested timings Also related to

Understanding the 
requirements of the brief
 

For this activity, learners will need to understand the importance of working to a brief and producing 
a product that meets what the client wants, using the learning from Learning Outcome 1.

Tutors could emphasise this importance by generating a brief for learners as part of this Unit 
to support Learning Outcomes 2 and 3. Examples could include a local radio drama, short film, 
documentary etc.

Learners could reflect on the brief by producing a mind map that outlines what they think they need 
to consider for writing their script. For example:
•	 appropriate mode of address
•	 style and narrative structure 
•	 content 
•	 angle of the article
•	 length of the script (a page reflects one minute of dialogue).

Examples of scripts researched as part of Learning Outcome 1 could be used as a starting point to 
generate ideas.

Useful resources:

Organisation: FilmScriptWriting
Resource Title: Sample Scripts
Website Link: http://www.filmscriptwriting.com/sample-scripts/
Description: Provides access to a range of contemporary film scripts.

Organisation: BBC Writersroom
Resource Title: Script Library 
Website Link: http://www.bbc.co.uk/writersroom/scripts
Description: Library of scripts from a range of genres and platforms that could act as a useful resource 
for learners.

1 hour Unit 2 LO1, LO2
Unit 15 LO2

SUGGESTED ACTIVITIES

http://www.filmscriptwriting.com/sample-scripts/
http://www.bbc.co.uk/writersroom/scripts
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Title of suggested activity Suggested activities Suggested timings Also related to

Investigating style, content 
and narrative

Based on the above task, learners could expand on ideas they have for the style, content and narrative 
for their script. This could be peer assessed in regards to:
•	 feasibility of their ideas
•	 the brief 
•	 target audience.

Learners could present their ideas as a media pitch to the group or client, to gain formative feedback.

Once feedback has been sought, learners could be encouraged to adapt and revise their ideas based 
on the feedback given. Learners could keep a record of any feedback received and changes made to 
their ideas to support their evaluation for Learning Outcome 3 (e.g. using notes, blogs etc).

Useful resource:

Organisation: Prezi
Resource Title: Prezi presentation
Website Link: https://prezi.com/
Description: This is an online presentation generator that can be used to present ideas in an 
interactive way (sounds/video/images/text).

2 hours Unit 1 LO3
Unit 3 LO2

Gaining audience feedback Learners could be encouraged in the pre-production stages to gain feedback from the audience 
they are targeting. This could be a questionnaire, a focus group or vox pop with the target audience. 
Learners could use any feedback in their media pitch and it could be reflected upon for Learning 
Outcome 3.

Once feedback has been sought, learners could be encouraged to adapt their ideas.

Useful resource:

Organisation: SurveyMonkey
Resource Title:  SurveyMonkey – online questionnaire creator
Website Link: https://www.surveymonkey.co.uk/
Description: This is a free online questionnaire tool that enables learners to make questionnaires with 
a range of question styles. Results are automatically generated based on audience feedback.

1 hour Unit 1 LO4
Unit 3 LO2

https://prezi.com/
https://www.surveymonkey.co.uk/
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Title of suggested activity Suggested activities Suggested timings Also related to

Identifying script elements As learners plan their ideas for their script, it is important they identify the script elements that are 
needed and the type of media product they are producing. For example, if learners are producing a 
drama script, then characters, dialogue and plot points will need to be developed.

Learners could be divided into groups based on the type or style of script they are developing. Each 
group could make notes on (or mind map) a feature of their script they all have in common (e.g. 
protagonist, order of events, fiction etc) and explain how they plan to develop this in their script.

Each learner could be tasked with identifying three ideas they have for a feature of their script.

Groups could then swap ideas and provide feedback on them.

Useful resources:

Organisation: The Film Network
Resource Title: Film making guide
Website Link: http://www.thefilmnetwork.co.uk/
Description: This website gives hints and tips on how to produce different types of scripts, synopses, 
formatting guides and examples. Please note: this site requires registration.

Organisation: BBC Radio World Service
Resource Title: Tips 
Website Link: http://www.bbc.co.uk/worldservice/programmes/radioplay_tips.shtml
Description: This article includes a comprehensive guide on how to plan and structure radio scripts.

1 hour Unit 2 LO4
Unit 3 LO2

http://www.thefilmnetwork.co.uk/
http://www.bbc.co.uk/worldservice/programmes/radioplay_tips.shtml
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Title of suggested activity Suggested activities Suggested timings Also related to

Understanding conventions: 
formatting

This activity could act as a recap for the Understanding format and layout conventions activity in 
Learning Outcome 1.

Learners could be presented with an electronic document that features an unformatted dialogue 
between two characters and tutors could ask them to format this correctly, based on what they have 
learnt from the Understanding format and layout conventions activity in Learning Outcome 1.

Tutors could support learners by emphasising the correct use of fonts, type size, margins and line 
breaks, by using suitable software for this task. 

Useful resources:

Organisation: Filmmaker IQ
Resource Title: A Guide to Advance Screenplay Formatting Quiz
Website Link: http://filmmakeriq.com/quizzes/a-guide-to-advance-screenplay-formatting-quiz/
Description: A quiz that tests learners’ knowledge on formatting a script.

Organisation: BBC Writersroom
Resource Title: Screenplay Format
Website Link: http://downloads.bbc.co.uk/writersroom/scripts/screenplay.pdf
Description: A step-by-step guide to the layout conventions of a screenplay.

Organisation: Story Sense
Resource Title: Script Format: Margin Settings
Website Link: http://www.storysense.com/format/margins.htm
Description: Step-by-step guide on how to set out the margins and other script conventions. Links are 
included to software that can be used to format a script.

1 hour Unit 2 LO4
Unit 3 LO2

http://filmmakeriq.com/quizzes/a-guide-to-advance-screenplay-formatting-quiz/
http://downloads.bbc.co.uk/writersroom/scripts/screenplay.pdf
http://www.storysense.com/format/margins.htm
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Title of suggested activity Suggested activities Suggested timings Also related to

Understanding conventions: 
sluglines

Based on the above activity, learners could add appropriate sluglines to support the dialogue that 
they have just formatted. This could be developed further, with learners creating a title page for the 
script and adding appropriate camera directions.

Useful resources:

Organisation: BBC Writersroom
Resource Title: Screenplay Format
Website Link: http://downloads.bbc.co.uk/writersroom/scripts/screenplay.pdf
Description: A step-by-step guide to the layout conventions of a screenplay.

Organisation: Story Sense
Resource Title: Script Format: Slug Lines
Website Link: http://www.storysense.com/format/slugs.htm
Description: A step-by-step guide on how to set out the sluglines and other script conventions. Links 
are included to software that can be used to format a script.

1 hour Unit 2 LO4
Unit 3 LO2

Creating a plan for the 
intended script

For this activity to support P3 of the assessment of this Learning Outcome, learners need to put 
together a plan for their script that they will produce as part of Learning Outcome 3. This should 
be influenced by the activities and feedback that they have gained so far as part of this Learning 
Outcome.

The plan could be presented as a Word document and could include information about the following:
•	 name of the product that the script is for
•	 recap the brief and what they have been asked to produce
•	 content 
•	 language to be used and why 
•	 narrative including information about key characters
•	 genre
•	 style 
•	 format and layout conventions based on the style of script being produced
•	 angle of the article
•	 typeface
•	 target audience. 

30 minutes Unit 2 LO4
Unit 3 LO2

http://downloads.bbc.co.uk/writersroom/scripts/screenplay.pdf
http://www.storysense.com/format/slugs.htm 
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SUGGESTED ACTIVITIES
LO No: 3

LO Title: Be able to produce the script for a media product, in response to a client brief

Title of suggested activity Suggested activities Suggested timings Also related to

Developing action and 
scenes in a script

Using the notes made in the Style, content and narrative activity in Learning Outcome 2, learners 
could start to develop the narrative structure of their script. Tutors could task learners with producing 
the narrative for the first two scenes or first act.

This could enable learners to recap on their learning and understanding from Learning Outcomes 1 
and 2 of this Unit and that from Unit 1 i.e. about narrative structures and how they are put together.

Learners could be divided into groups based on the narrative style that they intend for their script 
(single-stranded, multi-stranded, linear, non-linear).

Once learners are in groups, tutors could help them to develop the narrative of their scripts in order 
to produce a first draft. Once this has been achieved, learners could peer assess each others’ scripts 
and provide feedback. This could be a good opportunity for learners to evaluate how they have met 
the criteria of the style of script that they are producing and use any feedback to continue to develop 
their script.

Useful resource:

Organisation: Screenwriting.info
Resource Title: Chapter 5: Action
Website Link: http://www.screenwriting.info/05.php
Description: A step-by-step guide on how to include action in a script. This is supported by writing 
tips and how to format action scenes. 

1 hour Unit 1 LO3
Unit 2 LO4
Unit 3 LO2
Unit 5 LO1

http://www.screenwriting.info/05.php
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Title of suggested activity Suggested activities Suggested timings Also related to

Developing the dialogue and 
mode of address in a script
 

This activity could act as a recap for learners to help them define the different types of mode of 
address (formal and informal mode) and which one will be featured in their script.

Learners could be tasked with developing the dialogue for one of the scenes or acts of their script, 
using relevant script elements including:
•	 character dialogue
•	 parentheticals (an inflection to a speech noted by a writer)
•	 extensions (denotes how the voice of the character should be heard)
•	 voice-over/narration 
•	 mode of address.

For scripts that are non-fiction (e.g. news broadcasts), learners could be tasked with including features 
of a formal mode of address for the broadcaster: for example, facts and figures.

Learners could continue to look at existing scripts to support the layout of the dialogue in their scripts. 
Resource links from previous tasks could be used here along with notes made by learners throughout 
the Unit.

Useful resources:

Organisation: FilmScriptWriting
Resource Title: Sample Scripts
Website Link: http://www.filmscriptwriting.com/sample-scripts/
Description: Provides access to a range of contemporary film scripts.

Organisation: BBC Writersroom
Resource Title: Script Library 
Website Link: http://www.bbc.co.uk/writersroom/scripts
Description: Library of scripts from a range of genres and platforms that could act as a useful resource 
for learners.

Organisation: Doceo
Resource Title: The underlying theory 
Website Link: http://www.doceo.co.uk/background/language_codes.htm
Description: A comprehensive and learner friendly definition of restricted and elaborate code with 
examples.

1.5 hours Unit 1 LO3
Unit 2 LO4
Unit 3 LO2
Unit 5 LO1

http://www.filmscriptwriting.com/sample-scripts/
http://www.bbc.co.uk/writersroom/scripts
http://www.doceo.co.uk/background/language_codes.htm
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Title of suggested activity Suggested activities Suggested timings Also related to

Incorporating music and 
sound effects in the layout of 
a script

Tutors could start this activity by questioning learners on where music could be used as part of their 
script. For example:
•	 in the intro/outro
•	 to support dialogue
•	 to give meaning to action (e.g. incidental music).

Based on the answers given, learners could then identify where music and sound effects could be 
included in their scripts. Once this has been established, tutors could support learners by indicating 
how to include and format their scripts with music and sound effects. Using examples of existing 
scripts could be beneficial for this task.

Useful resources:

Organisation: Scriptologist
Resource Title: Screenplay Formatting
Website Link: http://www.scriptologist.com/Magazine/Formatting/Formatting_II/formatting_ii.html
Description: Comprehensive guide supported with examples on how to format sound into a script.

Organisation: What a script!
Resource Title: “Thou Shalt Use Sounds Effectively”
Resource Link: http://www.whatascript.com/screenplay-format-04.html
Descriptions: A step-by-step guide on how to include different types of sound in a script.

1 hour Unit 1 LO3
Unit 2 LO4
Unit 3 LO2
Unit 5 LO1

http://www.scriptologist.com/Magazine/Formatting/Formatting_II/formatting_ii.html
http://www.whatascript.com/screenplay-format-04.html
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Title of suggested activity Suggested activities Suggested timings Also related to

Understanding legal and 
ethical issues 

Based on their knowledge from studying Unit 1, learners could put into practice their understanding 
of legal and ethical issues, relevant to the style and content of their script.

Tutors could provide a mock scenario for a script and ask learners to make notes on any potential legal 
and ethical issues. For example, a documentary script about the effects of social media on teenagers 
could draw out issues such as:
•	 time of broadcast
•	 consent forms
•	 bias
•	 libel.

Once legal and ethical considerations have been discussed and understood for the mock scenario 
then learners must apply the relevant regulations that they need to adhere to for their Learning 
Outcome 3 productions.

Useful resources:

Organisation: BBFC
Resource Title: Guidelines
Website Link: http://www.bbfc.co.uk/what-classification/guidelines
Description: The BBFC website is a good starting point to look at the certification of films based on the 
content of the film. Provides an explanation of content which can and cannot be featured for each 
age certificate.

Organisation: Ofcom
Resource Title: TV and Radio Broadcasting Codes
Website Link: http://stakeholders.ofcom.org.uk/broadcasting/broadcast-codes/
Description: Ofcom is another useful resource regarding regulations that need to be adhered to for a 
script that is intended for broadcast on TV or radio. Outlines the broadcasting codes for TV and radio 
content. 

1 hour Unit 1 LO6
Unit 2 LO1

http://www.bbfc.co.uk/what-classification/guidelines
http://stakeholders.ofcom.org.uk/broadcasting/broadcast-codes/
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Title of suggested activity Suggested activities Suggested timings Also related to

Incorporating camera 
directions 

Learners should now start to include camera directions as part of the script they are producing for 
this Learning Outcome. This could be a good chance for learners to revisit the scripts that they have 
analysed and used as part of the activities for Learning Outcome 1 and Learning Outcome 2 to help 
them follow the conventions in regards to formatting and layout when including camera directions 
into a script.

Working in groups, learners could be initially tasked with adding the camera directions for the first 
minute of dialogue of their scripts so far. Learners could swap their scripts with another group and 
highlight on the scripts, in a different colour or using the ‘review’ function in Microsoft Word, the 
following:
•	 layout issues
•	 formatting issues
•	 appropriateness of camera directions included.

Learners could summarise the main strengths of and improvements required for the script and 
provide feedback to their peers.

Learners could then address the literacy issues highlighted and make the necessary corrections. 
Tutors should encourage learners to keep any notes/feedback for this task to incorporate into their 
evaluations that they have to produce once scripts are completed.

1 hour Unit 1 LO1 
Unit 2 LO3
Unit 7 LO4
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Title of suggested activity Suggested activities Suggested timings Also related to

Evaluating the final product Once learners have completed writing their script, they are required to evaluate their progression to 
completion of the script. Tutors could discuss with learners the definition of an evaluation and what 
this could include.

Once this has been established and answers have been shared with the group, tutors could ask 
learners to look back at the brief they were given to produce their script. Learners could make notes 
on how they addressed each requirement of the brief. This could include the following to enable 
learners to justify how they met or did not meet the brief:
•	 strengths 
•	 improvements.

Based on their answers from the task above, learners could then include in their evaluation:
•	 how they sought and acted on feedback
•	 evidence of adapting their script and ideas
•	 feedback from the client – including evidence (photos, audio recording etc)
•	 pre-production script content and usage.

It is important at this stage for learners to understand that their evaluation is not a list of what they 
did, but also an honest reflection of:
•	 how they contributed to the task
•	 specific examples of what worked well
•	 specific examples of what could have been improved
•	 whether they have met the brief or not
•	 how they have met legal and ethical considerations
•	 any future developments for their production.

1 hour  Unit 3 LO4
Unit 5 LO4
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