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INTRODUCTION
This Delivery Guide has been developed to provide practitioners with a variety of 
creative and practical ideas to support the delivery of this qualification. The Guide 
is a collection of lesson ideas with associated activities, which you may find helpful 
as you plan your lessons. 

OCR has collaborated with current practitioners to ensure that the ideas put forward in 
this Delivery Guide are practical, realistic and dynamic. The Guide is structured by learning 
outcome so you can see how each activity helps you cover the requirements of this unit. 

We appreciate that practitioners are knowledgeable in relation to what works for them 
and their learners. Therefore, the resources we have produced should not restrict or 
impact on practitioners’ creativity to deliver excellent learning opportunities. 

Whether you are an experienced practitioner or new to the sector, we hope you find 
something in this guide which will help you to deliver excellent learning opportunities. 

If you have any feedback on this Delivery Guide or suggestions for other resources you 
would like OCR to develop, please email resources.feedback@ocr.org.uk. 

Please note 
The activities suggested in this Delivery Guide MUST NOT be used for 
assessment purposes. The timings for the suggested activities in this Delivery 
Guide DO NOT relate to the Guided Learning Hours (GLHs) for each unit. 

Assessment guidance can be found within the Unit document available from  
www.ocr.org.uk. The latest version of this Delivery Guide can be downloaded from 
the OCR website.

UNIT AIM
To create brand awareness and attract new customers, businesses have many choices 
of how and where to promote or advertise their products. Marketing campaigns are the 
application of clear and consistent brand messaging using different promotional  
methods. In addition to traditional methods such as print advertising and direct 
marketing, today’s multichannel, social-media-driven, mobile world, requires businesses 
to be more creative and considered when developing their marketing campaigns. This 
includes email marketing, web-based advertising, mobile marketing and using social 
networking sites. All these methods of promotion and advertising work in different ways 
and have different results.

In this unit, you will learn why selecting appropriate marketing methods is crucial for 
success. You will learn about the marketing mix and the influence of the media as well as 
other important elements to consider when promoting a product.

By completing this unit, you will understand the importance of digital marketing. You 
will be able to explore digital marketing methods, including social media and targeted 
advertising and the role of agencies; for example, advertising and PR agencies.

You will develop the skills required to plan for and pitch a marketing campaign for a new 
or existing product or service.

OPPORTUNITIES FOR ENGLISH AND 
MATHS SKILLS DEVELOPMENT AND WORK 
EXPERIENCE
We believe that being able to make good progress in English and maths is essential to 
learners in both of these contexts and on a range of learning programmes. To help you 
enable your learners to progress in these subjects, we have signposted opportunities for 
English and maths skills practice within this resource. We have also identified any potential 
work experience opportunities within the activities. These suggestions are for guidance 
only. They are not designed to replace your own subject knowledge and expertise in 
deciding what is most appropriate for your learners.

 English    Maths   Work

mailto:resources.feedback%40ocr.org.uk?subject=
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Unit 7 Marketing campaign

LO1 Understand the purpose of marketing campaigns 

LO2 Understand the elements of the marketing mix 

LO3 Understand how digital marketing is used and the impact it has on 
businesses and their customers

LO4 Understand the role of Public Relations (PR), advertising and digital 
marketing agencies in business

LO5 Be able to plan marketing campaigns 

LO6 Be able to pitch planned marketing campaigns

To find out more about this qualification please go to: http://www.ocr.org.uk/
qualifications/cambridge-technicals-business-level-3-certificate-extended-certificate-
foundation-diploma-diploma-05834-05837-2016-suite

2016 Suite
•	 New suite for first teaching September 2016
•	 Externally assessed content
•	 Eligible for Key Stage 5 performance points from 2018
•	 Designed to meet the DfE technical guidance

http://www.ocr.org.uk/qualifications/cambridge-technicals-business-level-3-certificate-extended-certificate-foundation-diploma-diploma-05834-05837-2016-suite
http://www.ocr.org.uk/qualifications/cambridge-technicals-business-level-3-certificate-extended-certificate-foundation-diploma-diploma-05834-05837-2016-suite
http://www.ocr.org.uk/qualifications/cambridge-technicals-business-level-3-certificate-extended-certificate-foundation-diploma-diploma-05834-05837-2016-suite
http://www.ocr.org.uk/qualifications/by-type/cambridge-technicals/cambridge-technicals-2016/
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This unit (Unit 7) Title of suggested activity Other units/LOs

LO1 Marketing objectives 

Understand target audience 

Importance of the slogan

Competitor analysis 

Constraints on marketing campaigns

Stages of the product’s life cycle

Unit 3 Business decisions LO4 Understand how marketing information informs business decisions

Unit 5 Marketing and market research LO1 Understand the role of marketing in businesses

Unit 6 Marketing strategy LO1 Understand the purpose of marketing strategies

LO2 New product design – the design mix 

Product life cycle and the product portfolio

Price

Placement

Three extra Ps

The promotional mix

Unit 3 Business decisions LO4 Understand how marketing information informs business decisions

Unit 6 Marketing strategy LO5 Be able to use business tools to propose marketing strategies

LO3 What is digital marketing?

How do businesses use digital marketing?

Plan a digital marketing campaign

Providing marketing information

The future of digital marketing

The advantages and dangers of digital marketing

Comparing two websites

Unit 3 Business decisions LO4 Understand how marketing information informs business decisions

Unit 6 Marketing strategy LO3 Understand digital marketing

LO4 Plan event and write a press release – importance of PR

PR success vs PR disaster

How to resurrect a PR disaster

The role of advertising agencies

The role of digital advertising agencies

Advantages vs disadvantages of using agencies

Unit 3 Business decisions LO4 Understand how marketing information informs business decisions

LO5 Aims and objectives

Target audience and segment

Coherent marketing mix

Brand and corporate consistency and identity

Appropriate marketing techniques for different situations

Monitoring advertising

Unit 3 Business decisions LO4 Understand how marketing information informs business decisions

Unit 6 Marketing strategy LO5 Be able to use business tools to propose marketing strategies

The Suggested Activities in this Delivery Guide listed below have also been related to other Cambridge Technicals in Business units/Learning Outcomes (LOs).  This could help with delivery 
planning and enable learners to cover multiple parts of units.

RELATED ACTIVITIES
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This unit (Unit 7) Title of suggested activity Other units/LOs

LO6 Planning an event – adapting a pitch and campaign for 
different audiences

Understand the importance of non-verbal communication

How rebranding and repositioning can help a business

Prepare an elevator pitch

Pitching without visual aids

Pitching with visual aids

Reviewing and improving the pitch

Unit 3 Business decisions LO4 Understand how marketing information informs business decisions

Unit 6 Marketing strategy LO5 Be able to use business tools to propose marketing strategies
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KEY TERMS
Explanations of the key terms used within this unit, in the context of this unit

Key term Explanation

Design mix In simple terms this is a triangle that contains three aspects of design that all products need to address in the research and development stage – function, 
aesthetics and economic manufacture.

Digital marketing Interactive marketing of products or services using digital technologies, the internet etc. When planning a campaign it is easy to target customers and 
potential customers. 

Guerrilla marketing An advertising strategy in which low-cost unconventional means (e.g. graffiti or street art, sticker bombing, flash mobs) are used. It tends to be cheaper 
than traditional marketing techniques as it is often localised. Flash mob dancing at railway stations is a good example.

Marketing campaign A co-ordinated series of marketing activities, which often includes promotion of a product through different media (e.g. television, radio, print, online) 
using a variety of different types of advertisements and other marketing activities.

Marketing mix This consists of four elements called the four Ps. Product is the first P representing the actual product. Price is where the value of a product is worked out. 
Place is about getting the product to the consumer through appropriate distribution channels. The last P is promotion - the process of reaching the target 
market and convincing them to buy the product. Recent work suggests a further 3 Ps: people, process and physical environment.

Marketing pitch A set of activities used to try to persuade someone to buy a product or act in a particular way.

Public relations Creating and maintaining goodwill – for example sponsoring a local team, supporting a local charity.

Segmentation Market segmentation is dividing a market of consumers into groups with similar characteristics, needs and wants. For example, Chocolate Buttons are 
aimed at children, Cadbury’s Caramel is aimed at females, while a Mars Bar is aimed at males.

Social media marketing This is marketing that uses social networking sites such as Facebook and YouTube as a marketing tool. Social media marketing aims to produce content 
that users will share with their social network to help a business increase brand exposure and broaden customer appeal.

Target market A group of people that are likely to buy a product or service. The customers share similar characteristics, such as age, income and lifestyle. This allows 
a business to direct its marketing efforts and sell its products. As marketing efforts are becoming increasingly online based, the need to find the right 
audience for marketing campaigns is essential.

http://www.investorwords.com/92/activity.html
http://www.investorwords.com/3874/product.html
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Some common misconceptions and guidance on how they could be overcome

What is the misconception? How can this be overcome? Resources which could help

Confusing sales value and sales 
volume

Learners should understand that value is monetary and volume is 
quantity sold. A short Q/A session should clear up the differences.

Difference between sales value and sales volume?
Answers.com 
http://www.answers.com/Q/Difference_between_sales_value_and_sales_
volume
Gives an explanation of the difference between sales value and sales volume.

Difference Between the Sales and Sales Volume
Houston Chronicle
http://smallbusiness.chron.com/difference-between-sales-sales-
volume-22452.html
This website gives a more detailed explanation of the difference between 
sales value and sales volume.

Product life cycle versus product 
portfolio

Tutors should teach these two topics separately and then make 
the links between them.

Create Your Marketing Strategy: product portfolio – product life cycle
NI Business Info
https://www.nibusinessinfo.co.uk/content/product-portfolio-product-life-cycle
This web page gives a more detailed explanation of the differences between 
the product life cycle and the Boston matrix.

Sales promotion versus personal 
selling

Learners can see plenty of examples of sales promotion each 
time they visit any shop – they could be asked to collect 10 
examples. There are many examples of personal selling on 
YouTube.

Difference Between Personal Selling and Sales Promotion
KeyDifferences
http://keydifferences.com/difference-between-personal-selling-and-sales-
promotion.html
Useful website to explain the differences between similar business terms.

Personal Selling Role Play
Brakekt09 
https://www.youtube.com/watch?v=n2oAvYMXAwk
Short video with a role play of personal selling.

Penetration pricing versus price 
skimming

Learners need to be given plenty of examples of each of these 
types of pricing.

Differences between Price Skimming and Penetration Pricing
LetsLearnFinance
http://www.letslearnfinance.com/differences-between-price-skimming-and-
penetration-pricing.html
Explains differences between price skimming and penetration pricing.

Verbal versus non-verbal 
communication 

Role plays are often a good way to examine how body language 
can affect other forms of communication.

Difference Between Verbal and Nonverbal Communication
KeyDifferences
http://keydifferences.com/difference-between-verbal-and-non-verbal-
communication.html
Useful website to explain the differences between similar business terms.

MISCONCEPTIONS

http://www.answers.com/Q/Difference_between_sales_value_and_sales_volume
http://www.answers.com/Q/Difference_between_sales_value_and_sales_volume
http://smallbusiness.chron.com/difference-between-sales-sales-volume-22452.html
http://smallbusiness.chron.com/difference-between-sales-sales-volume-22452.html
https://www.nibusinessinfo.co.uk/content/product-portfolio-product-life-cycle
http://keydifferences.com/difference-between-personal-selling-and-sales-promotion.html
http://keydifferences.com/difference-between-personal-selling-and-sales-promotion.html
https://www.youtube.com/watch?v=n2oAvYMXAwk
http://www.letslearnfinance.com/differences-between-price-skimming-and-penetration-pricing.html
http://www.letslearnfinance.com/differences-between-price-skimming-and-penetration-pricing.html
http://keydifferences.com/difference-between-verbal-and-non-verbal-communication.html
http://keydifferences.com/difference-between-verbal-and-non-verbal-communication.html
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SUGGESTED ACTIVITIES
LO No: 1

LO Title: Understand the purpose of marketing campaigns

Title of suggested activity Suggested activities Suggested timings Also related to

Marketing objectives Learners will need to understand the marketing objectives in theory before applying them to specific 
business examples. A simple note-making exercise could be carried out but it would be more 
interactive if a ‘speed dating’ activity was carried out. Split the marketing objectives between learners 
(product differentiation, market growth, sales volume and sales value, market share, loyalty and 
continuity, internal and external constraints, objectives for a small business), with each to research one 
topic and then to ‘speed date’ to share information.

The following two textbooks have some good theory notes and interesting activities for students to 
be able to work on.

•	 AS Business Studies, Malcolm Surridge and Andrew Gillespie 
Hodder Arnold

•	 Business Studies, Ian Marcousé 
Hodder Arnold

Marketing Objectives
tutor2u
http://www.tutor2u.net/business/reference/marketing-objectives
A useful short explanation of how marketing objectives link with business objectives.

Marketing Objectives – Where do you want to be?
Win Marketing
http://www.winmarketing.co.uk/business-and-marketing-objectives.html
A web page to help set marketing objectives to provide the right direction to meet overall objectives.

Marketing objectives
BusinessDictionary 
http://www.businessdictionary.com/definition/marketing-objectives.html
Definition of marketing objectives.

The objective of a marketing campaign
Danielle Adams Publishing Company
http://www.danielleadams.com/Marketing_Objectives.html
Web page explaining the objectives of a marketing campaign.

1 hour Unit 3 LO4
Unit 5 LO1
Unit 6 LO1

http://www.tutor2u.net/business/reference/marketing-objectives
http://www.winmarketing.co.uk/business-and-marketing-objectives.html
http://www.businessdictionary.com/definition/marketing-objectives.html
http://www.danielleadams.com/Marketing_Objectives.html
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Title of suggested activity Suggested activities Suggested timings Also related to

Understand target audience Learners can be given a business or a market to investigate in order to produce a poster identifying 
the different segments – for example, the chocolate market. First, identify the segments (young 
children, female, male, snack, older people, occasions etc) and then find products that fit into each 
segment, identifying the features of the customers in each segment.

Market segmentation
Wikipedia
https://en.wikipedia.org/wiki/Market_segmentation
Definition.

Market segmentation
tutor2u
http://www.tutor2u.net/business/reference/market-segmentation
Study notes.

Market segmentation
Market Equity
http://www.marketsegmentation.co.uk/segmentation_tmsc.htm
Definition and explanation of segmentation concept.

1 hour Unit 3 LO4
Unit 5 LO1
Unit 6 LO1

Importance of the slogan Learners could brainstorm what they think are the most memorable slogans that they are aware of. 
They could watch this video to see famous slogans:  

Top 10 Most Memorable Advertising Slogans
WatchMojo
https://www.youtube.com/watch?v=dxPg4erGVs0
Selection of advertisements.

Following this, learners could come up with slogans for unusual products and present their ideas; for 
example, kangaroo burgers, fruit flavoured toothpaste, glow in the dark toilet paper. The following 
video has some really interesting, clever and edgy examples of marketing campaigns: 

Coolest Marketing Campaigns and Ideas Ever
Venturalist
https://www.youtube.com/watch?v=VErg8ZgdOB8
Selection of advertisements.

2 hours Unit 3 LO4
Unit 5 LO1
Unit 6 LO1

https://en.wikipedia.org/wiki/Market_segmentation
http://www.tutor2u.net/business/reference/market-segmentation
http://www.marketsegmentation.co.uk/segmentation_tmsc.htm
https://www.youtube.com/watch?v=dxPg4erGVs0
https://www.youtube.com/watch?v=VErg8ZgdOB8
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Title of suggested activity Suggested activities Suggested timings Also related to

Competitor analysis Learners could carry out a competitor analysis for a new business idea that they might have – or 
they could be given an example, like setting up a new fast food restaurant in the vicinity. They could 
identify three potential competitors and analyse their strengths and weaknesses.

Competitive Analyisis
Entrepreneur Media
http://www.entrepreneur.com/encyclopedia/competitive-analysis
Website with definition and video about how to gain a competitive advantage.

Competitor analysis
Wikipedia
https://en.wikipedia.org/wiki/Competitor_analysis
Definition of competitor analysis.

What Is Marketing Competitor Analysis and How to Do it
Pestle Analysis
http://pestleanalysis.com/marketing-competitor-analysis/
Examples and tools explaining what competitor analysis is and how to do it.

1 hour Unit 3 LO4
Unit 5 LO1
Unit 6 LO1

http://www.entrepreneur.com/encyclopedia/competitive-analysis
https://en.wikipedia.org/wiki/Competitor_analysis
http://pestleanalysis.com/marketing-competitor-analysis/
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Title of suggested activity Suggested activities Suggested timings Also related to

Constraints on marketing 
campaigns

Learners could first of all discuss what they think would be the constraints on marketing campaigns in 
terms of: 
•	 legal
•	 ethical
•	 social
•	 financial
•	 time available
•	 corporate policy.

Learners could work their way through a presentation produced by the ASA to work out why each 
advert was banned and considered to be non-broadcastable. The presentation ‘Non-broadcast Ad: 
Bank’ can be downloaded from this site:

Education resources
Advertising Standards Authority
https://www.asa.org.uk/News-resources/School-parent-resources.aspx
This site has resources for schools and examples of banned adverts and a ready to use presentation.

Other useful resources:

About regulation
Advertising Standards Authority
https://www.asa.org.uk/About-ASA/About-regulation.aspx
Web page explaining the work of the ASA.

Advertising Legal and Ethical Constraints
Prezi Inc.
https://prezi.com/ym5cyopfijto/advertising-legal-and-ethical-constraints/
Presentation explaining some of the legal and ethical constraints involved with marketing.

How Do Legal Constraints Affect The Advertising?
Blurtit
http://business-finance.blurtit.com/1032713/11-how-do-legal-constraints-affect-the-advertising
Questions and answers about marketing constraints.

1 hour Unit 3 LO4
Unit 5 LO1
Unit 6 LO1

https://www.asa.org.uk/News-resources/School-parent-resources.aspx
https://www.asa.org.uk/About-ASA/About-regulation.aspx
https://prezi.com/ym5cyopfijto/advertising-legal-and-ethical-constraints/
http://business-finance.blurtit.com/1032713/11-how-do-legal-constraints-affect-the-advertising
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Title of suggested activity Suggested activities Suggested timings Also related to

Stages of the product’s  
life cycle

Learners will need to know what the product life cycle is.

Product Life Cycle (Introduction)
tutor2u
http://www.tutor2u.net/business/reference/product-life-cycle
Explanation and video of the product life cycle.

Product Life Cycle Stages
Living Better Media
http://productlifecyclestages.com/
Web page explaining the different stages of the product life cycle.

Traditional Product Life Cycle
Jason Richea
https://www.youtube.com/watch?v=wYeXCeBZhjE
Short video explaining the stages of the traditional product life cycle.

Learners could think of examples of different products at different stages of the life cycle and produce 
a poster.

Once they have an understanding of this they can investigate product extensions – such as new 
flavours, new design, new segment etc.  

Learners can produce a presentation on new product development vs product extensions – with 
examples and reasons why businesses do each one.

1 hour Unit 3 LO4
Unit 5 LO1
Unit 6 LO1

http://www.tutor2u.net/business/reference/product-life-cycle
https://www.youtube.com/watch?v=wYeXCeBZhjE
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SUGGESTED ACTIVITIES
LO No: 2

LO Title: Understand the elements of the marketing mix

Title of suggested activity Suggested activities Suggested timings Also related to

New product design – the 
design mix

Learners need to understand what the design mix is and then can carry out an activity with their 
phones by placing each different type of phone in the appropriate place on the design mix triangle.

The Design Mix
Business With Ease
http://businesswithease.blogspot.co.uk/p/the-design-mix.html
Explanations and examples of the design mix.

The Design Mix
Business Studies Online
http://www.businessed.co.uk/GcseBusiness/Activities/Module4/Production/DesignMixres/frame.htm
A short 5-minute activity that can be used to generate discussion.

The Design Mix
Lockwood Resource
http://lockwoodresource.com/insight/the-design-mix/
This web page gives some examples of products using the design mix.

Learners could investigate the historical design mix for the following products – in other words, what 
is each of the following businesses famous for inventing: 
•	 Bic
•	 Pampers
•	 Hoover
•	 Frigidaire
•	 Dyson. 

They could discover others that have invented new products and do a presentation.

2 hours Unit 3 LO4
Unit 6 LO5

http://businesswithease.blogspot.co.uk/p/the-design-mix.html
http://www.businessed.co.uk/GcseBusiness/Activities/Module4/Production/DesignMixres/frame.htm
http://lockwoodresource.com/insight/the-design-mix/
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Title of suggested activity Suggested activities Suggested timings Also related to

Product life cycle and the 
product portfolio

Learners will need to understand the product life cycle and the Boston matrix.

Search results: product life cycle and product portfolio
Business Case Studies
http://businesscasestudies.co.uk/search.php?q=product+portfolio+and+product+life+cycle&p=1&ca
tid=-1#axzz498o7HogH 
Real case studies on the product life cycle and product portfolio.

Boston Matrix and Product Portfolios
tutor2u
http://www.tutor2u.net/business/reference/boston-matrix-and-product-portfolios
Worksheet and video helping to explain these topics.

Video Case Study – Product Life Cycle of the Standard Light Bulb
tutor2u
http://www.tutor2u.net/business/blog/video-case-study-product-life-cycle-of-the-standard-light-bulb
Case study.

Marketing Strategy – Product Life Cycle
James Slocombe
https://www.youtube.com/watch?v=CRfjJ9yOyp0
Short video on the product life cycle and the Boston matrix.

Learners can then look at ‘products’ within a market and place each at the appropriate place within 
the Boston matrix – e.g. chocolate bars, artists managed by Simon Cowell, and breakfast cereal – and 
decide which ‘brands’ are stars, dogs, cash cows and problem children. Learners should be able to 
justify their choices.

Ian Marcousé’s textbook Business Studies (Hodder Arnold) has some good theory and a mixture of case 
studies and activities for students (see page 34, second edition).

1 hour Unit 3 LO4
Unit 6 LO5

http://businesscasestudies.co.uk/search.php?q=product+portfolio+and+product+life+cycle&p=1&catid=-1#axzz498o7HogH
http://businesscasestudies.co.uk/search.php?q=product+portfolio+and+product+life+cycle&p=1&catid=-1#axzz498o7HogH
http://www.tutor2u.net/business/reference/boston-matrix-and-product-portfolios
http://www.tutor2u.net/business/blog/video-case-study-product-life-cycle-of-the-standard-light-bulb
https://www.youtube.com/watch?v=CRfjJ9yOyp0
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Title of suggested activity Suggested activities Suggested timings Also related to

Price Learners will need to understand the theory on different types of pricing.

Pricing Strategies and Tactics – Introduction
tutor2u
http://www.tutor2u.net/business/reference/pricing-strategies-and-tactics-introduction
Theory notes on pricing techniques.

Penetration Pricing
tutor2u
http://www.tutor2u.net/business/reference/penetration-pricing
Theory notes on pricing techniques.

Business Studies, Ian Marcousé, Hodder Arnold (Chapter 11, page 74, second edition) contains good 
theory notes, case studies and activities for learners.

Once learners have covered the theory there are some activities here on selecting the appropriate 
pricing method for a business:

Pricing strategies activity
TES
https://www.tes.com/teaching-resource/pricing-strategies-activity-6369479
Interactive resource using pricing techniques.

Pricing Strategies Activity – Student Centred
TES
https://www.tes.com/teaching-resource/pricing-strategies-activity-student-centred-6373152
Student centred activity.

Learners could be given a scenario, such as opening a new fast food restaurant or a business of their 
choice, and they could do a presentation to explain how they might use each of the pricing methods, 
if appropriate.

1 hour Unit 3 LO4
Unit 6 LO5

http://www.tutor2u.net/business/reference/pricing-strategies-and-tactics-introduction
http://www.tutor2u.net/business/reference/penetration-pricing
https://www.tes.com/teaching-resource/pricing-strategies-activity-6369479
https://www.tes.com/teaching-resource/pricing-strategies-activity-student-centred-6373152
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Title of suggested activity Suggested activities Suggested timings Also related to

Placement Learners need to understand the different channels available to get the products from the 
manufacturer to the consumer.

Q&A – What is the role of ‘place’ in the marketing mix?
tutor2u
http://www.tutor2u.net/business/blog/qa-what-is-the-role-of-place-in-the-marketing-mix
Blog on distribution.

Marketing Mix: Place and Distribution Strategies
Learnmarketing
http://www.learnmarketing.net/place.htm
Web page explaining what marketing mix distribution channels firms can use.

Business Studies, Ian Marcousé, Hodder Arnold has theory notes, activities and case studies (see  
page 68, second edition).

Marketing Mix Place: Deciding Factors for Business Growth
Udemy 
https://blog.udemy.com/marketing-mix-place/
Web page looking at importance of distribution within the marketing mix.

Marketing Mix: An Introduction to Place
tutor2u
http://www.tutor2u.net/business/blog/revision-presentation-marketing-mix-introduction-to-place
Presentation on importance of distribution.

Learners could produce a poster with examples of products that would be sold through each of the 
distribution channels.

The Marketing Mix – Classroom Activity
V3Marketing
https://www.youtube.com/watch?v=_vE2NONokuY
Short video explaining a classroom activity on the marketing mix.

1 hour Unit 3 LO4
Unit 6 LO5

http://www.tutor2u.net/business/blog/qa-what-is-the-role-of-place-in-the-marketing-mix
http://www.learnmarketing.net/place.htm
https://blog.udemy.com/marketing-mix-place/
http://www.tutor2u.net/business/blog/revision-presentation-marketing-mix-introduction-to-place
https://www.youtube.com/watch?v=_vE2NONokuY
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Title of suggested activity Suggested activities Suggested timings Also related to

Three extra Ps Learners at Level 3 need to know that there are seven Ps in the marketing mix. Learners need to know 
price, product, place, promotion and the additional three of people, process, physical environment. 
Learners could look at Tesco, for example, and explain how the additional three Ps are important for 
the success of a business. Learners could then work in pairs to produce a poster explaining how a 
business uses the seven Ps – each pair to be given a different business found locally.

7 Ps of Marketing
Trinh Vu
https://www.youtube.com/watch?v=m1bSVP8UVyE
Video explaining the additional three Ps  - so the seven Ps of the marketing mix.

The Seven Ps of the Marketing Mix: Marketing Strategies
Victor Holman
https://www.youtube.com/watch?v=ys7zx1Vc9po
Video explaining the additional three Ps – so the seven Ps of the marketing mix.

The 7 P’s of Marketing
DOWNtoBIS
https://www.youtube.com/watch?v=EXy2_vcFdUY
Video explaining the additional three Ps – so the seven Ps of the marketing mix.

Search results: extended marketing mix
Business Case Studies
http://businesscasestudies.co.uk/search.php?q=extended+marketing+mix&p=1&catid=-
1#axzz498o7HogH 
Real business cases showing the extended marketing mix

Marketing mix
Marketing Teacher
http://www.marketingteacher.com/marketing-mix/
Website which has some useful information and presentations about the 7Ps. 

Learners could be asked to identify the marketing mix for Manchester United and check it against:

Marketing mix (Price, Place, Promotion, Product)
Business Case Studies
http://businesscasestudies.co.uk/business-theory/marketing/marketing-mix-price-place-promotion-
product.html#axzz4MnNDJ36R 
There is a discussion on how Manchester United uses the marketing mix at the end of this article.

1 hour Unit 3 LO4
Unit 6 LO5

https://www.youtube.com/channel/UC1qUxb1qNL4dQBzc0E5-zpA
https://www.youtube.com/watch?v=m1bSVP8UVyE
https://www.youtube.com/channel/UC-SIrNxzz8ePNWBdYg4PrSA
https://www.youtube.com/watch?v=ys7zx1Vc9po
https://www.youtube.com/channel/UC56EtOmNUPkLSI8k9odhs0w
https://www.youtube.com/watch?v=EXy2_vcFdUY
http://www.marketingteacher.com/marketing-mix/
http://businesscasestudies.co.uk/business-theory/marketing/marketing-mix-price-place-promotion-product.html#axzz4MnNDJ36R
http://businesscasestudies.co.uk/business-theory/marketing/marketing-mix-price-place-promotion-product.html#axzz4MnNDJ36R
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Title of suggested activity Suggested activities Suggested timings Also related to

The promotional mix Marketing Mix | Promotion in Four P’s
Cleverism
http://www.cleverism.com/promotion-four-ps-marketing-mix/
Website explaining the importance of promotion in the marketing mix.

Promotional mix
Wikipedia
https://en.wikipedia.org/wiki/Promotional_mix
Definition of the promotional mix.

The Promotion Mix
Boundless.com
https://www.boundless.com/business/textbooks/472/marketing-communications-17/
promotion-104/the-promotion-mix-492-5112/
Web page explaining how to use the promotional mix.

Promotion mix
Sabio Bernard
http://www.slideshare.net/sabiobernard/promotion-mix-27090582
Presentation about the promotional mix.

Learners could suggest and justify promotional techniques suitable for different scenarios – for 
example how would they promote:
•	 a new chocolate bar
•	 a local window cleaner
•	 an electric car 
•	 a new fast food outlet in the vicinity.

Promotion (Introduction)
tutor2u
http://www.tutor2u.net/business/reference/promotion-introduction
Web page explaining the various elements of the promotional mix.

Learners could be asked to produce a poster on sales promotion by looking at products in their home 
and watching TV adverts to identify methods.

2 hours Unit 3 LO4
Unit 6 LO5

http://www.cleverism.com/promotion-four-ps-marketing-mix/
https://en.wikipedia.org/wiki/Promotional_mix
https://www.boundless.com/business/textbooks/472/marketing-communications-17/promotion-104/the-promotion-mix-492-5112/
https://www.boundless.com/business/textbooks/472/marketing-communications-17/promotion-104/the-promotion-mix-492-5112/
http://www.slideshare.net/sabiobernard/promotion-mix-27090582
http://www.tutor2u.net/business/reference/promotion-introduction
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Title of suggested activity Suggested activities Suggested timings Also related to

The promotional mix 
(continued)

In pairs learners could develop a presentation for the following products and services, suggesting the 
promotional mix that would be appropriate – comparing the differences among them and discussing 
how valuable promotion would be in helping the customer make a buying decision.

•	 Everest house windows
•	 Mercedes-Benz automobile
•	 Maytag refrigerators
•	 McDonald’s new fast food menu item
•	 McCoy’s crisps
•	 Artist
•	 Beautician
•	 Circus
•	 Florist.

In teams of four to six, learners could brainstorm strategies to promote the school/college. They 
could discuss the value of developing a public relations programme for the school to use within the 
community. They should try to use all elements of the promotional mix – and suggest which they 
think will be most effective.
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SUGGESTED ACTIVITIES
LO No: 3

LO Title: Understand how digital marketing is used and the impact it has on businesses and their customers

Title of suggested activity Suggested activities Suggested timings Also related to

What is digital marketing? Learners could work in pairs to produce a poster that they could present to the group giving 
examples of digital marketing methods. They should cover and explain with examples the following:
•	 banner advertising
•	 mobile ads
•	 apps
•	 streaming/video ads
•	 social marketing
•	 cookies (e.g. client based tracking)
•	 social media (e.g. blog, forums, review sites)
•	 email marketing. 

Digital Marketing Tutorial 2014 – Free Tutorial on Internet and Online Marketing Strategy
Tim Levy
https://www.youtube.com/watch?v=aMdGyC-yUMc
Video demonstrating the importance of digital marketing and how it can work for a business.

Did You Know 2010 Social Media Revolution Shift Happens
Henry J
https://www.youtube.com/watch?v=M9MtJ0J3Gis
Video demonstrating the importance of digital marketing and how it can work for a business.

Shift Happened – How Social Media changed the Marketing ball game
OKGOnl
https://www.youtube.com/watch?v=BBECmofNn-4
Video demonstrating the importance of digital marketing and how it can work for a business.

Digital marketing
BusinessDictionary
http://www.businessdictionary.com/definition/digital-marketing.html
Definition of digital marketing.

2 hours Unit 3 LO4
Unit 6 LO3

https://www.youtube.com/watch?v=aMdGyC-yUMc
https://www.youtube.com/watch?v=M9MtJ0J3Gis
https://www.youtube.com/channel/UCYu0vwV6fEEjVZ7CtSgjhnQ
https://www.youtube.com/watch?v=BBECmofNn-4
http://www.businessdictionary.com/definition/digital-marketing.html
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Title of suggested activity Suggested activities Suggested timings Also related to

What is digital marketing? 
(continued)

Digital marketing
Wikipedia
https://en.wikipedia.org/wiki/Digital_marketing
Definition of digital marketing.

Digital Marketing and Promotion: Internet Advertising
Marketing Teacher
http://www.marketingteacher.com/digital-marketing-and-promotion-internet-advertising/
Web page explaining the importance of digital marketing and promotion.

Digital Marketing Vs Internet Marketing – What is the latest trend?
Reliablesoft.net
https://www.reliablesoft.net/digital-marketing-vs-internet-marketing-what-is-the-latest-trend/
Web page explaining and comparing digital marketing and internet marketing.

Learners could write a job description for a job in digital marketing to gain a better insight into what  
it entails.

Digital marketing
Wikipedia
https://en.wikipedia.org/wiki/Digital_marketing
Definition of digital marketing.

Job profiles: Digital marketing officer
National Careers Service 
https://nationalcareersservice.direct.gov.uk/advice/planning/jobprofiles/Pages/digitalmarketingofficer.
aspx
Job description of digital marketing officer.

https://en.wikipedia.org/wiki/Digital_marketing
http://www.marketingteacher.com/digital-marketing-and-promotion-internet-advertising/
https://www.reliablesoft.net/digital-marketing-vs-internet-marketing-what-is-the-latest-trend/
https://en.wikipedia.org/wiki/Digital_marketing
https://nationalcareersservice.direct.gov.uk/advice/planning/jobprofiles/Pages/digitalmarketingofficer.aspx
https://nationalcareersservice.direct.gov.uk/advice/planning/jobprofiles/Pages/digitalmarketingofficer.aspx
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Title of suggested activity Suggested activities Suggested timings Also related to

How do businesses use 
digital marketing?

Learners could investigate how local businesses use digital marketing. They should use their work 
experience placement, their part time work, where parents/relatives work or the school might 
have local connections. Learners could produce a short questionnaire to investigate how different 
businesses use digital marketing. They should present their individual findings to the group and this 
could be followed with some discussion about how different businesses use digital marketing.

Digital Marketing for Small Business
MindandMatterMktg
https://www.youtube.com/watch?v=j3KgGIFkWBk
Video about how businesses use digital marketing.

Why does a small business need digital marketing?
Intact Info
https://www.youtube.com/watch?v=g61Dt8UPICY
Video about how businesses use digital marketing.

Mike Rhodes - Digital Marketing Tips for Small Business
American Express Australia
https://www.youtube.com/watch?v=cPE7JRmRwO4
Video about how businesses use digital marketing.

1 hour Unit 3 LO4
Unit 6 LO3

https://www.youtube.com/channel/UClWpYcCD9uFtZfmCRpNix5A
https://www.youtube.com/watch?v=j3KgGIFkWBk
https://www.youtube.com/channel/UCexnUm2iaq7MVu5UvvMIJqg
https://www.youtube.com/watch?v=g61Dt8UPICY
https://www.youtube.com/channel/UCIjtH4G-DT6jTMZwRP_RzOQ
https://www.youtube.com/watch?v=cPE7JRmRwO4
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Title of suggested activity Suggested activities Suggested timings Also related to

Plan a digital marketing 
campaign

Learners could be asked to come up with an idea to set up their own ‘virtual’ business in the local area. 
This could be an individual business or one that a small group of students want to work on together. 
For this business they could investigate and present their ideas for a digital marketing campaign. They 
should justify their choice, explain which segment it is aimed at and suggest how they might measure 
the impact. Students could then use social media techniques, such as developing a Facebook page, 
writing some tweets etc.

How to market your small hair salon
Small Business
http://www.smallbusiness.co.uk/running-a-business/digital-marketing/2509996/how-to-market-your-
small-hair-salon.thtml
Case study about how to market a small hair salon and write an elevator pitch.

Creating a DIY Digital Marketing Plan for Your Small Business
AWeber 
https://blog.aweber.com/digital-marketing-2/creating-a-diy-digital-marketing-plan-for-your-small-
business.htm
Web page giving advice on creating a digital marketing plan.

Creating a digital marketing plan for Start-ups and Small Businesses
Smart Insights
http://www.smartinsights.com/marketing-planning/marketing-strategy/digital-marketing-plan-start-
ups-small-businesses/
Web page to give advice on creating a digital marketing plan.

Digital marketing for small businesses
Digital Strategy Consulting
http://www.digitalstrategyconsulting.com/digital-marketing-for-small-firms/
Advice for small businesses. 

1 hour Unit 3 LO4
Unit 6 LO3

http://www.smallbusiness.co.uk/running-a-business/digital-marketing/2509996/how-to-market-your-small-hair-salon.thtml
http://www.smallbusiness.co.uk/running-a-business/digital-marketing/2509996/how-to-market-your-small-hair-salon.thtml
https://blog.aweber.com/digital-marketing-2/creating-a-diy-digital-marketing-plan-for-your-small-business.htm
https://blog.aweber.com/digital-marketing-2/creating-a-diy-digital-marketing-plan-for-your-small-business.htm
http://www.smartinsights.com/marketing-planning/marketing-strategy/digital-marketing-plan-start-ups-small-businesses/
http://www.smartinsights.com/marketing-planning/marketing-strategy/digital-marketing-plan-start-ups-small-businesses/
http://www.digitalstrategyconsulting.com/digital-marketing-for-small-firms/
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Title of suggested activity Suggested activities Suggested timings Also related to

Providing marketing 
information

Learners could investigate and evaluate the use of digital marketing techniques in providing 
invaluable marketing information for the business. They would need to look at each method, identify 
what information it provides for the business and how useful this is. For example, learners could cover:
•	 customer reviews
•	 tweets
•	 forums
•	 blogs
•	 website hits
•	 internet sales
•	 cookies.

Learners could work in pairs to focus on a real business/businesses. They could ask some customers 
of that business what information they believe they provide for that business and how they provide 
it. Examples could also include brand recognition, customer satisfaction, sales – cost of pay-per-click 
to the business versus the percentage of people that buy – digital competitive analysis and key 
performance indicators (KPIs).

How to measure the success of your digital marketing campaign
Information Age
http://www.information-age.com/technology/mobile-and-networking/123459266/how-measure-
success-your-digital-marketing-campaign
Web page offering advice to small businesses about how to measure the success of a digital 
marketing campaign.

Why Every Business needs a Customer Data Capture Strategy
Digital Marketing Magazine
http://digitalmarketingmagazine.co.uk/digital-marketing-data/why-every-business-needs-a-
customer-data-capture-strategy/2310
How to set up a customer data capture strategy to gather essential information.

Six Ways to Collect the Data You Need to Enhance Your Marketing
IBM Marketing Cloud
http://www.silverpop.com/blog/6-Ways-to-Collect-the-Data-You-Need-to-Enhance-Your-Marketing
Advice on how to collect data to help businesses with their marketing.

What Does Big Data Actually Mean For Marketers?
201 Digital
http://www.201digital.co.uk/big-data-actually-mean-marketers/
What collection of ‘big data’ means for businesses.

1 hour Unit 3 LO4
Unit 6 LO3

http://www.information-age.com/technology/mobile-and-networking/123459266/how-measure-success-your-digital-marketing-campaign
http://www.information-age.com/technology/mobile-and-networking/123459266/how-measure-success-your-digital-marketing-campaign
http://digitalmarketingmagazine.co.uk/digital-marketing-data/why-every-business-needs-a-customer-data-capture-strategy/2310
http://digitalmarketingmagazine.co.uk/digital-marketing-data/why-every-business-needs-a-customer-data-capture-strategy/2310
http://www.silverpop.com/blog/6-Ways-to-Collect-the-Data-You-Need-to-Enhance-Your-Marketing
http://www.201digital.co.uk/big-data-actually-mean-marketers/
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Title of suggested activity Suggested activities Suggested timings Also related to

The future of digital 
marketing

Learners could engage in a class discussion after watching the following clips in order to predict 
where digital marketing is going to go in the future:

Digital Marketing Trends Of 2015-2016
Hoppin Online Marketing
https://www.youtube.com/watch?v=l_Ei7CxXwuo
Video to help explain what the future might be for digital marketing and to consider some trends.

Marketing 2020: The Future of Advertising
Conversation LLC
https://www.youtube.com/watch?v=rw-tlt3AnI0
Video to help explain what the future might be for digital marketing and to consider some trends.

1 hour Unit 3 LO4
Unit 6 LO3

The advantages and dangers 
of digital marketing

Learners could discuss and produce a table of advantages and disadvantages for use of digital 
marketing.

Dangers Of Running A Digital Marketing Campaign Without A Strategy
John Dixon
https://www.youtube.com/watch?v=tW0uswsUgYo

Benefits Of Digital Marketing 
Wideo.co
https://www.youtube.com/watch?v=nTs9uzs2od0

Advantages of Digital Marketing
ActiveLAMP
https://www.youtube.com/watch?v=LWZX-VQXQWw

The Top 6 Digital Marketing Blogs Every Business Should Bookmark
Digital Marketing Institute
https://digitalmarketinginstitute.com/blog/top-6-digital-marketing-blogs-every-business-bookmark

1 hour Unit 3 LO4
Unit 6 LO3

https://www.youtube.com/watch?v=l_Ei7CxXwuo
https://www.youtube.com/watch?v=rw-tlt3AnI0
https://www.youtube.com/watch?v=tW0uswsUgYo
https://www.youtube.com/watch?v=nTs9uzs2od0
https://www.youtube.com/watch?v=LWZX-VQXQWw
https://digitalmarketinginstitute.com/blog/top-6-digital-marketing-blogs-every-business-bookmark
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Title of suggested activity Suggested activities Suggested timings Also related to

Comparing two websites Learners could investigate two contrasting websites and answer the following questions:
•	 Is the website a sales tool or a promotional tool, or both? How do you know?
•	 How does the website communicate the various elements of the marketing mix to the customers?
•	 How does the website cater for the needs of the various segments of the target market?
•	 How does the website help the business to differentiate itself from its competitors?
•	 How does the website enable the customer to interact with the business?

Your website
Marketing Donut
http://www.marketingdonut.co.uk/marketing/online-marketing/your-website
Resource for business planning offering advice on website design.

1 hour Unit 3 LO4
Unit 6 LO3

http://www.marketingdonut.co.uk/marketing/online-marketing/your-website
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SUGGESTED ACTIVITIES
LO No: 4

LO Title: Understand the role of Public Relations (PR), advertising and digital marketing agencies in business

Title of suggested activity Suggested activities Suggested timings Also related to

Plan event and write a press 
release – importance of PR

Learners could be involved in running an important school/college event such as a charity event etc 
and should arrange for photographs and a press release to be written for the website and local press.

The importance of Public Relations
American Physical Society
https://www.aps.org/programs/outreach/guide/pr/importance.cfm
Offers guidance on the importance of public relations.

Why You Need PR
Entepreneur
http://www.entrepreneur.com/article/65672
Advice on importance of PR and how to use it to the advantage of a small business.

1 hour Unit 3 LO4

PR success vs PR disaster Learners could read the following articles giving examples of PR successes and disasters. They could 
present three successes and three disasters and examine the reasons why each had the outcome it had.

The best stunts and campaigns in one place
PR Examples
http://prexamples.com/
Real examples of PR stunts and campaigns.

Top PR and marketing campaigns of 2015 so far
Clearsilver Brand Marketing
http://www.clearsilver.co.uk/blog/top-pr-and-marketing-campaigns-of-2015-so-far/
Examples of PR and marketing campaigns.

Top ten worst PR mistakes
PHA Media
http://pha-media.com/insights/crisis-reputation-management/top-ten-worst-reputation-
management-disasters/
Advice on how to manage a PR disaster.

Worst PR disasters of 2014
PRmoment
http://www.prmoment.com/2858/worst-pr-disasters-of-2014.aspx
Examples of PR disasters.

1 hour Unit 3 LO4

http://www.entrepreneur.com/article/65672
http://prexamples.com/
http://www.clearsilver.co.uk/blog/top-pr-and-marketing-campaigns-of-2015-so-far/
http://pha-media.com/insights/crisis-reputation-management/top-ten-worst-reputation-management-disasters/
http://pha-media.com/insights/crisis-reputation-management/top-ten-worst-reputation-management-disasters/
http://www.prmoment.com/2858/worst-pr-disasters-of-2014.aspx
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Title of suggested activity Suggested activities Suggested timings Also related to

How to resurrect a PR 
disaster

Learners could investigate a PR disaster using the links below and the advice contained within. They 
could suggest a way of resurrecting the PR disaster, such as the VW emissions scandal.

Three different websites all offering advice on how to spin and recover from a PR disaster:

6 Tips For Spinning A PR Nightmare
Investopedia
http://www.investopedia.com/articles/professionaleducation/12/tips-for-spinning-pr-nighmare.asp

How To Bounce Back From A PR Disaster
NPR
http://www.npr.org/templates/story/story.php?storyId=123374263

5 Steps To Regain Trust After A PR Disaster
Fast Company
http://www.fastcompany.com/3051481/know-it-all/5-steps-to-regaining-trust-after-a-pr-disaster

1 hour Unit 3 LO4

http://www.investopedia.com/articles/professionaleducation/12/tips-for-spinning-pr-nighmare.asp
http://www.npr.org/templates/story/story.php?storyId=123374263
http://www.fastcompany.com/3051481/know-it-all/5-steps-to-regaining-trust-after-a-pr-disaster
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Title of suggested activity Suggested activities Suggested timings Also related to

The role of advertising 
agencies

Learners could draw a flow chart to reflect the stages in using an advertising agency for an advertising 
campaign.

Top 10 British TV adverts: from Guinness to Smash
The Week
http://www.theweek.co.uk/65353/top-10-british-tv-adverts-from-guinness-to-smash
Examples of really famous UK adverts.

Learners could then select one famous campaign and investigate the role of the advertising agency – 
the Guinness surfer advert might be a good one to investigate.

Advertising Agency
Learn Marketing
http://www.learnmarketing.net/advertisingagencies.html
Web page about advertising agencies and their role.

UK Agencies
Creative Industries
http://www.thecreativeindustries.co.uk/industries/advertising/advertising-facts-and-figures/uk-
advertising-agencies
Facts and figures about UK advertising agencies.

United Kingdom Agencies
Adbrands
http://www.adbrands.net/uk/top_uk_advertising_agencies.html
Facts and figures about UK advertising agencies.

Search results: advertising agencies
Business Case Studies
http://businesscasestudies.co.uk/search.php?q=advertising+agencies&p=1&catid=-
1#axzz498o7HogH 
Real business case studies, such as one on Hula Hoops, that feature the role of agencies.

1 hour Unit 3 LO4

The role of digital advertising 
agencies

Learners could read the following article and watch the associated videos and then discuss the role 
played by the agency in this case.

Evian’s Roller Babies: The viral video that rocked so viciously
Digital Training Academy
http://www.digitaltrainingacademy.com/casestudies/2012/11/evians_roller_babies_the_viral.php
Case study and video on digital marketing.

1 hour Unit 3 LO4

http://www.theweek.co.uk/65353/top-10-british-tv-adverts-from-guinness-to-smash
http://www.learnmarketing.net/advertisingagencies.html
http://www.thecreativeindustries.co.uk/industries/advertising/advertising-facts-and-figures/uk-advertising-agencies
http://www.thecreativeindustries.co.uk/industries/advertising/advertising-facts-and-figures/uk-advertising-agencies
http://www.adbrands.net/uk/top_uk_advertising_agencies.html
http://www.digitaltrainingacademy.com/casestudies/2012/11/evians_roller_babies_the_viral.php
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Title of suggested activity Suggested activities Suggested timings Also related to

Advantages vs disadvantages 
of using agencies

Learners could produce a poster identifying the advantages and disadvantages to business of using 
an advertising agency; for example: 
•	 the cost can be fixed or variable
•	 gives access to specialists and creativity
•	 their knowledge of product or service may be variable
•	 they may prioritise other clients, response to time scales may vary
•	 they provide an independent view
•	 they provide access to detailed demographic information.

Advertising Agency Advantages And Disadvantages
Learn Marketing
http://www.learnmarketing.net/Advertising_Agencies_Advantages_and_Disadvantages.htm
Article comparing advertising agencies with in-house marketing teams.

The disadvantages of using an advertising agency
eHow UK
http://www.ehow.co.uk/list_6183423_disadvantages-using-advertising-agency.html
Web page looking at the disadvantages of using advertising agencies.

The Advantages of an Advertising Agency
Houston Chronicle
http://smallbusiness.chron.com/advantages-advertising-agency-3594.html
Web page looking at the advantages of using an advertising agency.

What are the advantages and disadvantages of using a professional advertising agency in promoting 
a product?
Yahoo Answers
https://au.answers.yahoo.com/question/index?qid=20071203113641AAmQN49
Web page looking at the advantages and disadvantages of using an advertising agency.

Explain the advantages and disadvantages of using professional agencies in ensuring promotional 
success
Marked by Teachers
http://www.markedbyteachers.com/as-and-a-level/business-studies/explain-the-advantages-and-
disadvantages-of-using-professional-agencies-in-ensuring-promotional-success.html
Web page looking at the advantages and disadvantages of using an advertising agency.

1 hour Unit 3 LO4

http://www.learnmarketing.net/Advertising_Agencies_Advantages_and_Disadvantages.htm
http://www.ehow.co.uk/list_6183423_disadvantages-using-advertising-agency.html
http://smallbusiness.chron.com/advantages-advertising-agency-3594.html
https://au.answers.yahoo.com/question/index?qid=20071203113641AAmQN49
http://www.markedbyteachers.com/as-and-a-level/business-studies/explain-the-advantages-and-disadvantages-of-using-professional-agencies-in-ensuring-promotional-success.html
http://www.markedbyteachers.com/as-and-a-level/business-studies/explain-the-advantages-and-disadvantages-of-using-professional-agencies-in-ensuring-promotional-success.html
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SUGGESTED ACTIVITIES
LO No: 5

LO Title: Be able to plan marketing campaigns

Title of suggested activity Suggested activities Suggested timings Also related to

Aims and objectives Learners could be split into groups or pairs and each given a marketing objective to research and 
present to the rest of the group. The following websites have some useful information:

Promotional campaign aims & objectives
eHow UK
http://www.ehow.co.uk/info_8202221_promotional-campaign-aims-objectives.html
Web page and video about promotional campaign aims and objectives.

Examples of Marketing Objectives
Houston Chronicle
http://smallbusiness.chron.com/examples-marketing-objectives-20231.html
Article explaining examples of aims of promotional campaigns.

Promotional Objectives
Boundless.com
https://www.boundless.com/marketing/textbooks/boundless-marketing-textbook/integrated-
marketing-communications-12/selecting-the-promotion-mix-for-a-particular-product-84/
promotional-objectives-419-4125/
Web page explaining use of promotional objectives.

The following two textbooks have theory notes, case studies and activities for learners to complete:

•	 AS Business Studies, 2nd edition, Malcolm Surridge and Andrew Gillespie 
Hodder Arnold (see page 74)

•	 Business Studies, 2nd edition, Ian Marcousé 
Hodder Arnold (see page 7)

1 hour Unit 3 LO4
Unit 6 LO5

http://www.ehow.co.uk/info_8202221_promotional-campaign-aims-objectives.html
http://smallbusiness.chron.com/examples-marketing-objectives-20231.html
https://www.boundless.com/marketing/textbooks/boundless-marketing-textbook/integrated-marketing-communications-12/selecting-the-promotion-mix-for-a-particular-product-84/promotional-objectives-419-4125/
https://www.boundless.com/marketing/textbooks/boundless-marketing-textbook/integrated-marketing-communications-12/selecting-the-promotion-mix-for-a-particular-product-84/promotional-objectives-419-4125/
https://www.boundless.com/marketing/textbooks/boundless-marketing-textbook/integrated-marketing-communications-12/selecting-the-promotion-mix-for-a-particular-product-84/promotional-objectives-419-4125/
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Title of suggested activity Suggested activities Suggested timings Also related to

Target audience and 
segment

Learners could carry out a market mapping exercise for a market in order to look for any gaps that 
there might be in the market. For example for the chocolate industry, the holiday industry.

Market mapping
tutor2u
http://www.slideshare.net/tutor2u/market-mapping
Gives an introduction to market mapping and target audience.

These links go into much more detail:

Defining Your Market in 7 Steps
Entrepreneur
http://www.entrepreneur.com/article/225656
Web page offering advice for a new business on promotion and promotional campaigns.

Six steps to defining your target market
Marketing Donut
http://www.marketingdonut.co.uk/marketing/marketing-strategy/your-target-market/six-steps-to-
defining-your-target-market
Advice for business in defining a target market.

Finding Your Audience Through Market Segmentation
National Arts Marketing Project
http://www.artsmarketing.org/sites/default/files/documents/practical-lessons/lesson_3.pdf
Useful online chapter on market segmentation.

1 hour Unit 3 LO4
Unit 6 LO5

Coherent marketing mix Learners could be asked to choose a product or service and to investigate and then present their 
findings on that product to show that the marketing mix is coherent and consistent. They may find 
examples where this is not the case and this is equally as important to highlight.

Develop a coherent marketing mix for a new product or service
Prezi, Inc.
https://prezi.com/t0o_v82bw2xd/p6-develop-a-coherent-marketing-mix-for-a-new-product-or-service/
Example of a presentation on a coherent marketing mix for a new product.

Develop a coherent marketing mix for a new product or service – the iPhone
Marked by Teachers
http://www.markedbyteachers.com/as-and-a-level/business-studies/p6-develop-a-coherent-
marketing-mix-for-a-new-product-or-service-the-iphone.html
A sample assignment on the iPhone. 

1 hour Unit 3 LO4
Unit 6 LO5

http://www.slideshare.net/tutor2u/market-mapping
http://www.entrepreneur.com/article/225656
http://www.marketingdonut.co.uk/marketing/marketing-strategy/your-target-market/six-steps-to-defining-your-target-market
http://www.marketingdonut.co.uk/marketing/marketing-strategy/your-target-market/six-steps-to-defining-your-target-market
http://www.artsmarketing.org/sites/default/files/documents/practical-lessons/lesson_3.pdf
https://prezi.com/t0o_v82bw2xd/p6-develop-a-coherent-marketing-mix-for-a-new-product-or-service/
http://www.markedbyteachers.com/as-and-a-level/business-studies/p6-develop-a-coherent-marketing-mix-for-a-new-product-or-service-the-iphone.html
http://www.markedbyteachers.com/as-and-a-level/business-studies/p6-develop-a-coherent-marketing-mix-for-a-new-product-or-service-the-iphone.html
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Title of suggested activity Suggested activities Suggested timings Also related to

Brand and corporate 
consistency and identity

Here are some examples to show how important it is to create brand and corporate consistency:

The Importance of Brand Consistency
Surefire
http://surefiremedia.co.uk/blog/importance-brand-consistency/
Website explaining the importance of creating brand consistency – examples and explanations.

The importance of brand consistency and companies that get it
CommonPlaces
http://www.commonplaces.com/blog/the-importance-of-brand-consistency-and-companies-that-
get-it/
Real examples of businesses that have created a successful and consistent brand image.

The Difference Between a Good Brand and a Great Brand? Consistency
North Star Marketing
http://www.northstarmarketing.com/2015/05/07/the-difference-between-a-good-brand-and-a-great-
brand-consistency/
Case study using Coca-Cola to explain importance of brand consistency.

How to Maintain a Consistent Brand Identity Across Social Networks
Duct Tape Marketing
http://www.ducttapemarketing.com/blog/social-brand-identity/
Social networking and creating a consistent brand identity.

Learners could investigate and present how this is achieved in other businesses – for example, their 
own school/college, a small local store, Cadbury or McDonald’s.

1 hour Unit 3 LO4
Unit 6 LO5

http://surefiremedia.co.uk/blog/importance-brand-consistency/
http://www.commonplaces.com/blog/the-importance-of-brand-consistency-and-companies-that-get-it/
http://www.commonplaces.com/blog/the-importance-of-brand-consistency-and-companies-that-get-it/
http://www.northstarmarketing.com/2015/05/07/the-difference-between-a-good-brand-and-a-great-brand-consistency/
http://www.northstarmarketing.com/2015/05/07/the-difference-between-a-good-brand-and-a-great-brand-consistency/
http://www.ducttapemarketing.com/blog/social-brand-identity/
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Title of suggested activity Suggested activities Suggested timings Also related to

Appropriate marketing 
techniques for different 
situations

Learners could compare the marketing techniques and use of the marketing mix for very different 
situations – for example, comparing a charity, a public information campaign, and a competitive 
product. 

Learners should present their work to compare:
•	 identification of appropriate marketing techniques
•	 choice of effective channel(s)
•	 content (e.g. key messages)
•	 style (e.g. recognition, creating a consistent visual identity, common look and feel, style of 

photography, logo, colours, fonts, use of keywords/phrases).

Oxfam looks to ‘reinvigorate’ brand in marketing campaign
Marketing Week
https://www.marketingweek.com/2013/12/26/oxfam-looks-to-reinvigorate-brand-in-marketing-
campaign/
Case study on Oxfam.

10 brilliant digital marketing campaigns from McDonald’s
Econsultancy
https://econsultancy.com/blog/63032-10-brilliant-digital-marketing-campaigns-from-mcdonald-s/
Case study on McDonald’s.

Eight charity campaigns that maximised donations and widened reach
JustGiving 
http://blog.justgiving.com/guest-blog-eight-charity-campaigns-that-maximised-donations-and-
widened-reach/
Website highlighting charity campaigns.

1 hour Unit 3 LO4
Unit 6 LO5

https://www.marketingweek.com/2013/12/26/oxfam-looks-to-reinvigorate-brand-in-marketing-campaign/
https://www.marketingweek.com/2013/12/26/oxfam-looks-to-reinvigorate-brand-in-marketing-campaign/
https://econsultancy.com/blog/63032-10-brilliant-digital-marketing-campaigns-from-mcdonald-s/
http://blog.justgiving.com/guest-blog-eight-charity-campaigns-that-maximised-donations-and-widened-reach/
http://blog.justgiving.com/guest-blog-eight-charity-campaigns-that-maximised-donations-and-widened-reach/
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Title of suggested activity Suggested activities Suggested timings Also related to

Monitoring advertising Learners could find out how effective an advertising campaign was; for example, asking their school/
college about the impact of an open evening. They could plan an event, a cake sale for example, 
promote it and then analyse how effective the promotion was for the event.

Monitoring the success of your advertising
Queensland Government Business and industry portal
https://www.business.qld.gov.au/business/running/marketing/advertising/monitoring-advertising-
success
Web page explaining how to monitor the success of business advertising.

5 Ways to Measure Marketing Campaign Performance
YFS Magazine
http://yfsmagazine.com/2013/09/02/5-ways-to-measure-marketing-campaign-performance/
Web page explaining ways to monitor the success of a marketing campaign.

Why marketing campaign monitoring and analysis is essential for small businesses
Pronto Marketing
https://www.prontomarketing.com/2015/02/why-marketing-campaign-monitoring-and-analysis-is-
essential-for-small-businesses/
Web page explaining importance of marketing campaign monitoring and analysis.

How to monitor your online marketing performance
Full Media
http://full-media.co.uk/monitor-your-online-marketing-performance/
Web page giving advice on how to analyse online marketing, such as on Google.

1 hour Unit 3 LO4
Unit 6 LO5

https://www.business.qld.gov.au/business/running/marketing/advertising/monitoring-advertising-success
https://www.business.qld.gov.au/business/running/marketing/advertising/monitoring-advertising-success
http://yfsmagazine.com/2013/09/02/5-ways-to-measure-marketing-campaign-performance/
https://www.prontomarketing.com/2015/02/why-marketing-campaign-monitoring-and-analysis-is-essential-for-small-businesses/
https://www.prontomarketing.com/2015/02/why-marketing-campaign-monitoring-and-analysis-is-essential-for-small-businesses/
http://full-media.co.uk/monitor-your-online-marketing-performance/
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SUGGESTED ACTIVITIES
LO No: 6

LO Title: Be able to pitch planned marketing campaigns

Title of suggested activity Suggested activities Suggested timings Also related to

Planning an event – adapting 
a pitch and campaign for 
different audiences

Learners could plan and organise an event such as a school disco – they could plan the campaign in 
order to seek approval, and then plan the campaign to attract different target audiences, such as year 
groups in a school. Learners would need to be able to pitch in order to market the event and then 
adapt their marketing based on the group.

Diversity Marketing
Marketing-Schools
http://www.marketing-schools.org/types-of-marketing/diversity-marketing.html
Web page explaining what diversity marketing is and how it works.

Adapting Your Marketing Strategy For Your Audience
Writers’ & Artists’ Self-Publishing
https://www.writersandartists.co.uk/self-publishing/advice/adapting-your-marketing-strategy-for-
your-audience
Advice and guidance on how to vary a marketing pitch.

Personal Marketing: A Strategy for Marketing Programs to Diverse Audiences
Lisa A. Guion
https://extension.usu.edu/diversity/files/uploads/PersonalMarket1105.pdf
Advice and guidance on how to adapt a different style for different audiences.

2 hours Unit 3 LO4
Unit 6 LO5

http://www.marketing-schools.org/types-of-marketing/diversity-marketing.html
https://www.writersandartists.co.uk/self-publishing/advice/adapting-your-marketing-strategy-for-your-audience
https://www.writersandartists.co.uk/self-publishing/advice/adapting-your-marketing-strategy-for-your-audience
https://extension.usu.edu/diversity/files/uploads/PersonalMarket1105.pdf
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Title of suggested activity Suggested activities Suggested timings Also related to

Understand the 
importance of non-verbal 
communication

Learners could prepare a pitch to perform in front of the group on a topic – for example, ‘selling’ a 
social activity. The remainder of the group would then judge each pitch not on the content but purely 
on the use of verbal and non-verbal communication, such as:
•	 verbal communication skills (e.g. pace, volume, projection, clarity, tone, questioning, answers) 
•	 non-verbal communication skills (e.g. body language, eye contact)

Tutors would first need to explain the above verbal and non-verbal skills.

A Fun Guide to Nonverbal Communication and Body Language
Dustin York
https://www.youtube.com/watch?v=QOkrS1v7Ywk
Amusing video focusing on body language.

Non-Verbal Communication
SkillsYouNeed
http://www.skillsyouneed.com/ips/nonverbal-communication.html
Advice and guidance on non-verbal communication techniques.

Uses of Non-verbal Communication
Changing Minds
http://changingminds.org/explanations/behaviors/body_language/using_non-verbal.htm
Article on modifying speech to meet varied audiences.

1 hour Unit 3 LO4
Unit 6 LO5

https://www.youtube.com/watch?v=QOkrS1v7Ywk
http://www.skillsyouneed.com/ips/nonverbal-communication.html
http://changingminds.org/explanations/behaviors/body_language/using_non-verbal.htm


C
A

M
BRID

G
E TEC

H
N

IC
A

LS IN
 BU

SIN
ESS

LEVEL 3 U
N

IT 7

39

Title of suggested activity Suggested activities Suggested timings Also related to

How rebranding and 
repositioning can help a 
business

Learners could look at some of the examples below of businesses that have successfully rebranded 
or repositioned. Learners could then research one from a number of businesses that have faced 
difficulties in recent years, such as Starbucks, Volkswagen, Sports Direct, McDonald’s. They could 
suggest how rebranding or repositioning could help this business and recommend how it could be 
done – such as by changing and adapting a pitch to meet changing needs.

Superbrands case studies: Lucozade
Campaign
http://www.brandrepublic.com/article/232378/superbrands-case-studies-lucozade
Case study about the rebranding of Lucozade.

Product Lifecycle – The rebranding of Lucozade
MrWaiteDT
https://www.youtube.com/watch?v=GzbEHCZwgPE
Video about the rebranding of Lucozade

Out goes Stella, in comes Artois as lager tries to shake off the louts
The Guardian
http://www.theguardian.com/business/2007/jun/17/advertising.media
Case study about the rebranding and changing image of Stella Artois.

20 Famous Rebranding Stories
BrightPink Studio
http://brightpinkstudio.com/pinkink/design/20-famous-rebranding-stories/
More examples of rebranding.

2 hours Unit 3 LO4
Unit 6 LO5

http://www.brandrepublic.com/article/232378/superbrands-case-studies-lucozade
https://www.youtube.com/watch?v=GzbEHCZwgPE
http://www.theguardian.com/business/2007/jun/17/advertising.media
http://brightpinkstudio.com/pinkink/design/20-famous-rebranding-stories/
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Title of suggested activity Suggested activities Suggested timings Also related to

Prepare an elevator pitch Learners should prepare and present an elevator pitch – lasting about 30 seconds – on themselves 
and then present to the rest of the group. They should be prepared to receive feedback on the 
content and the verbal and non-verbal communication used.

A quick guide to writing your elevator pitch (with examples!)
Idealist Careers
http://idealistcareers.org/a-quick-guide-to-writing-your-elevator-pitch-with-examples/
Advice on how to write an effective elevator pitch.

How to Develop Your Personal Elevator Pitch
WikiHow
http://www.wikihow.com/Develop-Your-Personal-Elevator-Pitch
Sensible and simple advice about how to write an elevator pitch.

1 hour Unit 3 LO4
Unit 6 LO5

Pitching without visual aids Earlier in the course, learners will have developed their own ‘virtual’ business – if not, they can do it 
now. Each learner is to provide a pitch with no visual or technological aids, lasting no more than five 
minutes, to a set of ‘dragons’ – that might be governors, local business people etc.

The Best Way To Use Visual Aids In Your Pitch… Don’t!
Good In A Room
http://goodinaroom.com/blog/the-best-way-to-use-visual-aids-in-your-pitch-dont/
Advice on writing an elevator pitch.

How to Make an Advertising Pitch
Houston Chronicle
http://smallbusiness.chron.com/make-advertising-pitch-19167.html
Advice for small businesses about how to make an advertising pitch.

Top tips on pitching from Tyra Banks, Richard Branson and Sara Blakely
Marketing Donut
http://www.startupdonut.co.uk/blog/16/05/top-tips-on-pitching-from-tyra-banks-richard-branson-
and-sara-blakely
Top tips for pitching success.

How to Write and Present Your Marketing Pitch
For Dummies
http://www.dummies.com/how-to/content/how-to-write-and-present-your-marketing-pitch.html
Web page explaining how to make it easier to write a marketing pitch.

1 hour Unit 3 LO4
Unit 6 LO5

http://idealistcareers.org/a-quick-guide-to-writing-your-elevator-pitch-with-examples/
http://www.wikihow.com/Develop-Your-Personal-Elevator-Pitch
http://www.wikihow.com/Develop-Your-Personal-Elevator-Pitch
http://goodinaroom.com/blog/the-best-way-to-use-visual-aids-in-your-pitch-dont/
http://smallbusiness.chron.com/make-advertising-pitch-19167.html
http://www.startupdonut.co.uk/blog/16/05/top-tips-on-pitching-from-tyra-banks-richard-branson-and-sara-blakely
http://www.startupdonut.co.uk/blog/16/05/top-tips-on-pitching-from-tyra-banks-richard-branson-and-sara-blakely
http://www.dummies.com/how-to/content/how-to-write-and-present-your-marketing-pitch.html
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Title of suggested activity Suggested activities Suggested timings Also related to

Pitching with visual aids Earlier in the course, learners may have developed their own ‘virtual’ business – if not, they could do 
it now. Each learner is to provide a pitch with visual or technological aids, lasting no more than five 
minutes, to a set of ‘dragons’ – that might be governors, local business people etc.

How to pitch anything with visual aids
Lucidchart
https://www.lucidchart.com/blog/2013/04/03/how-to-pitch-anything-with-visual-aids/
Web page explaining how to use visual aids within a marketing pitch.

Working with Visual Aids
SkillsYouNeed
http://www.skillsyouneed.com/present/visual-aids.html
Practical advice about how to use visual aids within a pitch.

Using Visual Aids | 10 Tips
Witt Communications
http://wittcom.com/10-tips-for-using-visual-aids/
Sensible tips for using visual aids within pitches.

1 hour Unit 3 LO4
Unit 6 LO5

Reviewing and improving 
the pitch

Learners will be preparing two pitches (in the previous activities). Learners should prepare a tool(s) to 
gather feedback on the audience response. They could consider:
•	 how to analyse the effectiveness of the pitch
•	 whether the key messages were understood
•	 how to identify improvements to pitch (e.g. how could the message have been better presented; 

could it have been simpler, bolder, more/less aggressive?)

The Best Company Pitch Evaluation Sheet
J. Skyler Fernandes
http://www.slideshare.net/Sky7777/startup-pitch-judge-evaluation-sheet
Really good and simple to use example of an evaluation tool for a pitch.

How to Evaluate a Campaign
Indiegogo
https://support.indiegogo.com/hc/en-us/articles/526816-How-to-Evaluate-a-Campaign
Web page explaining how and why it is important to evaluate a pitch.

What Investors Look For When Evaluating Your Pitch: Samih Toukan
Entrepreneur
http://www.entrepreneur.com/article/246071
Interesting article about how investors evaluate a pitch.

1 hour Unit 3 LO4
Unit 6 LO5

https://www.lucidchart.com/blog/2013/04/03/how-to-pitch-anything-with-visual-aids/
http://www.skillsyouneed.com/present/visual-aids.html
http://wittcom.com/10-tips-for-using-visual-aids/
http://www.slideshare.net/Sky7777/startup-pitch-judge-evaluation-sheet
https://support.indiegogo.com/hc/en-us/articles/526816-How-to-Evaluate-a-Campaign
http://www.entrepreneur.com/article/246071
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