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INTRODUCTION
This Delivery Guide has been developed to provide practitioners with a variety of 
creative and practical ideas to support the delivery of this qualification. The Guide 
is a collection of lesson ideas with associated activities, which you may find helpful 
as you plan your lessons. 

OCR has collaborated with current practitioners to ensure that the ideas put forward in 
this Delivery Guide are practical, realistic and dynamic. The Guide is structured by learning 
outcome so you can see how each activity helps you cover the requirements of this unit. 

We appreciate that practitioners are knowledgeable in relation to what works for them 
and their learners. Therefore, the resources we have produced should not restrict or 
impact on practitioners’ creativity to deliver excellent learning opportunities. 

Whether you are an experienced practitioner or new to the sector, we hope you find 
something in this guide which will help you to deliver excellent learning opportunities. 

If you have any feedback on this Delivery Guide or suggestions for other resources you 
would like OCR to develop, please email resources.feedback@ocr.org.uk. 

Unit 25 Research for product development

LO1 Be able to conduct research for a digital media production

LO2 Be able to use research to inform pre-production and planning

LO3 Be able to apply research findings to the proposed production processes

LO4 Be able to use research findings to promote the digital media product

LO5 Know how feedback is used within research techniques

To find out more about this qualification, go to: http://www.ocr.org.uk/qualifications/
cambridge-technicals-digital-media-certificate-extended-certificate-foundation-diploma-
diploma-05843-05846-2016-suite

Please note 
The activities suggested in this Delivery Guide MUST NOT be used for 
assessment purposes. The timings for the suggested activities in this Delivery 
Guide DO NOT relate to the Guided Learning Hours (GLHs) for each unit.

Assessment guidance can be found within the Unit document available from  
www.ocr.org.uk. The latest version of this Delivery Guide can be downloaded from 
the OCR website.

UNIT AIM
Whether a digital media product is produced by a large media company or an 
independent organisation, research informs the entire production process. The most 
successful products, along with those that audiences consume every day, have been 
created using a body of knowledge at the planning, production and testing stages.

The aim of the unit is to allow learners to develop the skills to carry out research to 
underpin all the production processes involved in the creation of a digital media product 
and to understand the impact of the research findings on those processes. Learners 
will investigate media organisations and the digital media products that they produce. 
Learners will develop an understanding of how to source relevant information in 
preparation for the production of an audio-visual media product. They will develop skills 
in primary and secondary research that will allow them to explore the ways in which 
media production teams source, generate, and evaluate the usefulness and validity of 
information that will be used for productions. Learners will explore ways in which the pre-
production of a digital media product is informed by relevant research.

2016 Suite
• New suite for first teaching September 2016
• Externally assessed content
• Eligible for Key Stage 5 performance points from 2018
• Designed to meet the DfE technical guidance

OPPORTUNITIES FOR ENGLISH AND 
MATHS SKILLS DEVELOPMENT AND WORK 
EXPERIENCE
We believe that being able to make good progress in English and maths is essential to 
learners in both of these contexts and on a range of learning programmes. To help you 
enable your learners to progress in these subjects, we have signposted opportunities for 
English and maths skills practice within this resource. We have also identified any potential 
work experience opportunities within the activities. These suggestions are for guidance 
only. They are not designed to replace your own subject knowledge and expertise in 
deciding what is most appropriate for your learners.

 English    Maths   Work

mailto:resources.feedback%40ocr.org.uk?subject=
http://www.ocr.org.uk/qualifications/cambridge-technicals-digital-media-certificate-extended-certificate-foundation-diploma-diploma-05843-05846-2016-suite
http://www.ocr.org.uk/qualifications/cambridge-technicals-digital-media-certificate-extended-certificate-foundation-diploma-diploma-05843-05846-2016-suite
http://www.ocr.org.uk/qualifications/cambridge-technicals-digital-media-certificate-extended-certificate-foundation-diploma-diploma-05843-05846-2016-suite
http://www.ocr.org.uk
http://www.ocr.org.uk/qualifications/by-type/cambridge-technicals/cambridge-technicals-2016/
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This unit (Unit 25) Title of suggested activity Other units/LOs

LO1 Role of the researcher Unit 2 Pre-production and planning LO3 Be able to plan the pre-production of a media product

Researching media products Unit 1 Media products and audiences LO1 Understand the ownership models of media institutions

Conventions of digital media products Unit 1 Media products and audiences LO3 Understand how meaning is created in media products

Unit 3 Create a media product LO1 Be able to create a proposal with sample materials for an original media product to 
a client brief

Primary research: Quantitative and qualitative data Unit 1 Media products and audiences LO5 Be able to evaluate research data used by media institutions

Secondary research: Sources of information Unit 1 Media products and audiences LO5 Be able to evaluate research data used by media institutions

Cataloguing, organising and storing information Unit 1 Media products and audiences LO5 Be able to evaluate research data used by media institutions

Unit 2 Pre-production and planning LO3 Be able to plan the preproduction of a media product

LO2 Using research to identify gaps in the market Unit 1 Media products and audiences LO4 Understand the target audiences of media products

Developing a proposal for a production Unit 3 Create a media product LO1 Be able to create a proposal with sample materials for an original media product to 
a client brief

Potential sources of revenue Unit 3 Create a media product LO1 Be able to create a proposal with sample materials for an original media product to 
a client brief

Research into existing texts Unit 1 Media products and audiences LO3 Understand how meaning is created in media products

Copyright considerations Unit 2 Pre-production and planning LO1 Understand the factors that need to be considered during the planning of a media 
product

Regulatory considerations Unit 1 Media products and audiences LO6 Be able to evaluate legal, ethical and regulatory issues associated with media 
products

Unit 2 Pre-production and planning LO1 Understand the factors that need to be considered during the planning of a media 
product

LO3 Job roles for a media production Unit 1 Media products and audiences LO1 Understand the ownership models of media institutions

Converging job roles Unit 1 Media products and audiences LO1 Understand the ownership models of media institutions

Requirements for a specified location Unit 5 TV and short film production LO2 Be able to record production materials for an extract for an original TV programme 
or short film

Production paperwork Unit 2 Pre-production and planning LO4 Be able to create and evaluate pre-production documents for a new media 
product

Contingency planning Unit 2 Pre-production and planning LO3 Be able to plan the pre-production of a media product

Troubleshooting Unit 5 TV and short film production LO2 Be able to record production materials for an extract for an original TV programme 
or short film

The Suggested Activities in this Delivery Guide listed below have also been related to other Cambridge Technicals in Digital Media units/Learning Outcomes (LOs).  This could help with 
delivery planning and enable learners to cover multiple parts of units.

RELATED ACTIVITIES
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This unit (Unit 25) Title of suggested activity Other units/LOs

LO4 Advertising methods Unit 1 Media products and audiences LO2 Understand how media products are advertised and distributed

Audience participation Unit 6 Social media and globalisation LO3 Understand how global industries use social media

Analysis of the marketing mix Unit 1 Media products and audiences LO2 Understand how media products are advertised and distributed

Social media marketing Unit 6 Social media and globalisation LO3 Understand how global industries use social media

Audience feedback Unit 6 Social media and globalisation LO3 Understand how global industries use social media

Seasonal events Unit 1 Media products and audiences LO2 Understand how media products are advertised and distributed

LO5 Questionnaires Unit 5 TV and short film production LO4 Be able to present the extract to gather and evaluate audience feedback

Screen tests Unit 5 TV and short film production LO4 Be able to present the extract to gather and evaluate audience feedback

Feedback from social media Unit 6 Social media and globalisation LO3 Understand how global industries use social media

Evaluating ways that feedback can be used Unit 5 TV and short film production LO4 Be able to present the extract to gather and evaluate audience feedback

Future developments Unit 5 TV and short film production LO4 Be able to present the extract to gather and evaluate audience feedback

Measuring success Unit 5 TV and short film production LO4 Be able to present the extract to gather and evaluate audience feedback
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KEY TERMS
Explanations of the key terms used within this unit, in the context of this unit

Key term Explanation

ASA Acronym for the Advertising Standards Authority. This is the organisation that regulates print, broadcast and online advertisements.

BARB Acronym for the Broadcasters’ Audience Research Board. This is the organisation that collates viewing figures for television programmes across digital and online 
television channels.

BBFC Acronym for the British Board of Film Classification. This is the organisation that classifies the age ratings of films based on their content.

Conventions Conventions are the features shown by texts that allow them to be put into a specific genre, or the specific production elements that are used within a specific 
medium.

Fan conventions Fan conventions are events that are held for people who enjoy a particular media product. The most well-known fan conventions are those for products within the 
action, comic adaptations and sci-fi genres, such as Star Trek and Comic-Con.

Getty Images Getty Images is a stock picture library organisation that allows the purchase and use of royalty-free high quality images that it owns the rights to. It also runs the 
picture library service iStock.

IMDb Acronym for the online organisation Internet Movie Database that collates production information about film and television programmes.

IPSO Acronym for the Independent Press Standards Organisation. This is the organisation that regulates the content of online and print newspapers and magazines.

Marketing mix The marketing mix is the range of marketing tools that a media organisation uses to pursue its marketing objectives in reaching the target audience. These are also 
known as the seven ‘Ps’: price, place, product, promotion, process, people, physical environment.

PAMCo (formerly 
NRS)

Acronym for Publishers Audience Measurement Company. This is the organisation that analyses the demographics of print and e-publishing products (newspapers 
and magazines) in the UK.

Ofcom Acronym for the Office of Communications. This is the organisation that offers regulatory guidelines for television producers to abide by to ensure that content are 
suitable for audiences. 

PA Acronym for the Press Association. This organisation is a provider of multimedia content and services. News institutions buy this information in order to write and 
distribute up-to-date news stories.

Primary research Primary research is new research, carried out to answer specific issues or questions. It can involve questionnaires, surveys or interviews with individuals or small 
groups.

Prosumer A prosumer is a non-professional media producer that uses new technology available in the digital age to create media content, but still acts as a consumer of 
media texts.

Qualitative data Qualitative data is information gathered by researchers that is more in-depth and provides information about individual preferences.

Quantitative data Quantitative data is information gathered by researchers that is measured and analysed numerically to provide statistics.

RAJAR Acronym for Radio Joint Audience Research. This is an organisation made up of commercial and public service broadcasters that analyse the listenership figures of 
local and national stations across the UK.

Reuters This organisation is a provider of multimedia content and services. News institutions buy this information in order to write and distribute up-to-date news stories.

Secondary research Secondary research is the use of information previously researched for other purposes and publicly available.

Validity and 
reliability

Validity of research is the extent to which the information found is factually sound and relevant for the purpose. Reliability of research is the extent to which the 
information found has come from a trusted or professional source.
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Some common misconceptions and guidance on how they could be overcome

What is the misconception? How can this be overcome? Resources which could help

Tutors and learners may believe 
that the unit is about the 
production of a product

Learners should be guided in understanding that the unit is 
about the role of a researcher and should be looked at from a 
vocational point of view from a set brief.

There are various resources that can help learners understand the importance 
of the job role of researcher or research assistant; for example:
https://nationalcareersservice.direct.gov.uk/job-profiles/media-researcher
http://creativeskillset.org/job_roles/308_researcher_tv

Tutors and learners may believe 
that the unit requires learners to 
write about a product

Learners have to apply skills to an examination based on a pre-
release.

Learners should be guided using examples and encouraged to 
develop primary and secondary research skills that are required to 
inform the production of a product for a new scenario, not reflect 
on or evaluate products they have already made.

There are various resources that can support effective primary and secondary 
research, and market research.

Below are links to free online resources that will support the creation of 
primary research tools:
http://www.freequestionnairemaker.com/#/create
https://surveynuts.com/en

MISCONCEPTIONS

https://nationalcareersservice.direct.gov.uk/job-profiles/media-researcher
http://creativeskillset.org/job_roles/308_researcher_tv
https://surveynuts.com/en
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SUGGESTED ACTIVITIES
LO No: 1

LO Title: Be able to conduct research for a digital media production

Title of suggested activity Suggested activities Suggested timings Also related to

Role of the researcher Tutors could introduce the unit by outlining the skills required for the role of a researcher. As a starter 
task, they could ask learners to identify the main characteristics that a job applicant should put on an 
application when applying for a job as a researcher.

Tutors could then expand on this and ask learners, working in small groups, to brainstorm where they 
could access information if they were a researcher for a television company. They could present this as 
a mind map and feed back to the whole group.

Tutors could use the following resource to guide learners:
http://creativeskillset.org/job_roles/308_researcher_tv

1 hour Unit 2 LO3

Researching media products Tutors could build on earlier units and remind learners that different digital media sectors produce 
specific types of digital media products.

Tutors could split learners into small groups and ask them to create a presentation that outlines the 
types of products made by the following sectors:
• Film
• TV
• Radio
• Print, publishing and web
• Games 
• Animation
• Audio.

Learners could identify the areas of crossover and provide at least three specific examples of products 
for each sector from their own knowledge and research.

Tutors could use the following resource to help learners revise the different digital sectors:
https://yougov.co.uk/find-solutions/sectors/digital-media-and-technology/

1 hour Unit 1 LO1

http://creativeskillset.org/job_roles/308_researcher_tv
https://yougov.co.uk/find-solutions/sectors/digital-media-and-technology/
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Title of suggested activity Suggested activities Suggested timings Also related to

Conventions of digital media 
products

Tutors could remind learners that they need to understand the conventions of different digital media 
products and that this will be an area that they are likely to be required to find information about as 
part of any research role.

Tutors could remind learners that in order to approach this they can build on knowledge from other 
units they may have previously undertaken as part of the course.

Tutors could then split learners into groups of no more than three and give each group a different 
media sector and a specific digital media product. Tutors could use the following list:
• Television sector: period drama
• Film sector: football documentary
• Games sector: first person shooter
• Publishing sector: pop music e-zine
• Audio sector: teen radio magazine show.

Learners could then think of all the sources of information that they could research that would enable 
them to find conventions for the digital media product.

Learners could use one source of information and list the main conventions of the form and genre of 
the product.

Learners could create a presentation and feed back to the group.

1.5 hours Unit 1 LO3
Unit 3 LO1

Primary research: 
Quantitative and qualitative 
data

Tutors could remind learners that they can utilise learning in Unit 2 for this task.

Tutors could split learners into small groups and ask them to make a list of at least five quantitative 
methods for primary research and five qualitative methods for primary research. 

Tutors could then ask learners to pick the most appropriate method to find out information about 
audience response to the type of digital media product that they discussed in the Researching media 
products activity above.

Tutors could utilise the following resources to aid understanding of the quantitative and qualitative 
methods of research for digital media products:

http://marketingland.com/quantitative-qualitative-data-search-marketing-124436 

Brennan, B.S. (2012) Qualitative Research Methods for Media Studies. Routledge.

1 hour Unit 1 LO5

http://marketingland.com/quantitative-qualitative-data-search-marketing-124436
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Title of suggested activity Suggested activities Suggested timings Also related to

Secondary research: Sources 
of information

Tutors could build on work completed in the Role of the researcher activity to investigate secondary 
sources of information.

Tutors could split the class into small groups and give each group one of the following to investigate:
• Audience analysis organisations 
• Public archives
• Media databases
• Press archives
• Content libraries
• Social media libraries.

For assistance with this activity, learners could access websites such as: 
https://pamco.co.uk
www.rajar.co.uk
http://uk.reuters.com/
www.bfi.org.uk
www.gettyimages.co.uk/
https://www.flickr.com
http://www.nationalarchives.gov.uk/

Learners could outline the positives and negatives of using these types of sources when researching 
information for the digital product that they were analysing in the Conventions of digital media 
products activity.

As an extension activity, learners could pick one company or organisation from within the source type 
they are investigating and complete a short report outlining:
• the name of the organisation and what it does
• how it can be accessed by researchers
• what types of information can be researched
• assessment of the validity and reliability of information offered by the source.

1.5 hours Unit 1 LO5

https://pamco.co.uk
http://www.rajar.co.uk
http://uk.reuters.com/
http://www.bfi.org.uk
http://www.gettyimages.co.uk/
https://www.flickr.com
http://www.nationalarchives.gov.uk/
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Title of suggested activity Suggested activities Suggested timings Also related to

Cataloguing, organising and 
storing information

Tutors could stress to learners that one of the most important skills for a researcher is organising 
information and making sure that it can be accessed quickly.

In order to practise this skill, tutors could split learners into groups then give them the following 
scenario:

A local film production company has been commissioned by a regional museum to create a video 
that gives an overview of social realist films in the UK. To begin with, the company needs to research 
titles of key social realist films and the key personnel involved.

Working in groups you are to visit at least five different sources and research the following 
information:
• Title and year of production
• Production companies/distributors
• Director and producer
• Key acting personnel
• Filming locations.

Learners could create a spreadsheet that could be shared online that clearly outlines the source and 
the information found. 

Learners could then show how they have presented the information and justify why.

Tools such as https://www.zoho.com/docs/sheet.html and https://www.zotero.org/ can be used for 
creating online databases that have cross-referencing functions and the tutor may want to use these 
for this unit.

As an extension task, tutors could ask learners to explore the strengths and weaknesses of using an 
online database versus a spreadsheet/static database approach.

2 hours Unit 1 LO5
Unit 2 LO3

https://www.zoho.com/docs/sheet.html
https://www.zotero.org/
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LO No: 2

LO Title: Be able to use research to inform pre-production and planning

Title of suggested activity Suggested activities Suggested timings Also related to

Using research to identify 
gaps in the market 

Tutors could encourage learners to think about the ways in which researchers can identify gaps in the 
market based on purpose and target audience.

As an initial task learners could look at http://www.barb.co.uk/ and http://www.tvguide.co.uk/ and 
identify the most popular types of television programming across the main UK channels of BBC1, 
BBC2, ITV, Channel 4, Channel 5 and Sky One based on viewing figures. Learners could identify the 
purpose of these programmes and the target audiences.

Learners could then work to identify a gap in the market by analysing the types of programming and 
audiences that are not catered for and justify their answers based on their research. Learners could 
present their findings and ideas to the rest of the group.

1 hour Unit 1 LO4

Developing a proposal for a 
production

Tutors could reinforce learning in Unit 2 and remind learners how to create a proposal for a new 
production.

Based on findings in the activity above, learners could create a proposal for a new programme. The 
proposal should include:
• a working title
• genre and purpose
• target audience
• an indication of style
• a synopsis
• scheduling.

Learners could present their proposal to the whole group.

30 minutes Unit 3 LO1

SUGGESTED ACTIVITIES

http://www.barb.co.uk/
http://www.tvguide.co.uk/
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Title of suggested activity Suggested activities Suggested timings Also related to

Potential sources of revenue Tutors could remind learners that researching budgeting and finance is an essential part of the 
production process.

Based on their proposal in the activity above, learners could think about all the potential sources of 
revenue that they could access to help finance the production of the media product with a view 
to making a profit. They could then create a mind map that identifies the potential advertising, 
sponsorship and other funding opportunities using the resources below to help:
http://creativefinancenetwork.co.uk/your-sector-and-finance/film-tv/
http://www.bfi.org.uk/sources-funding-uk/sources-funding-uk-filmmaker
http://www.weareukfilm.com/sources-of-funding

Learners could discuss and justify their decisions and sources based on their programme and 
audience.

1 hour Unit 3 LO1

Research into existing texts Tutors could ask learners to research existing media texts in order to understand how productions 
have been informed by research.

Using the proposal in the Developing a proposal for a production activity above, learners could pick 
three productions within the same genre/style and analyse production techniques including:
• locations
• characters/presenters
• narrative structure/programme structure
• camerawork and editing techniques
• use of sound.

Learners could write a short report detailing what they would need to put in a final treatment for their 
production.

1 hour Unit 1 LO3

http://creativefinancenetwork.co.uk/your-sector-and-finance/film-tv/
http://www.bfi.org.uk/sources-funding-uk/sources-funding-uk-filmmaker
http://www.weareukfilm.com/sources-of-funding
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Title of suggested activity Suggested activities Suggested timings Also related to

Copyright considerations Tutors will need to remind learners that it is important to research all the potential areas where 
copyright will need to be considered.

Task 1: Learners could analyse at least three existing texts of similar style and genre for all the elements 
that may have needed permission from a copyright holder.

Task 2: Learners could use the proposal they created in the Developing a proposal for a production 
activity and make a list of all the potential aspects of the production that may be protected under 
copyright law.

Learners could outline the steps that they would need to take to access and be able to use the 
copyright material in the production. 

Useful resources:
https://www.copyrightservice.co.uk/ukcs/docs/edupack.pdf
http://www.bbc.co.uk/helpandfeedback/use-material#iwanttoplayawholetvorradioprogrammeoraclip
toanaudience
http://www.gcflearnfree.org/blogbasics/copyright-and-fair-use/full/

1.5 hours Unit 2 LO1

Regulatory considerations Tutors could encourage learners to build on skills from Unit 1 and Unit 2 in order to stress the 
importance of researching regulatory guidelines when planning and producing media products so 
that codes of practice are followed.

Learners could analyse the appropriate regulatory body and create a short report that outlines the 
main guidelines that need to be followed based on the proposal developed in the Developing a 
proposal for a production activity.

Useful resources:
www.bbfc.co.uk
www.ofcom.org.uk
www.asa.org.uk

1 hour Unit 1 LO6
Unit 2 LO1

https://www.copyrightservice.co.uk/ukcs/docs/edupack.pdf
http://www.gcflearnfree.org/blogbasics/copyright-and-fair-use/full/
http://www.bbfc.co.uk
http://www.ofcom.org.uk
http://www.asa.org.uk
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SUGGESTED ACTIVITIES
LO No: 3

LO Title: Be able to apply research findings to the proposed production processes

Title of suggested activity Suggested activities Suggested timings Also related to

Job roles for a media 
production

Researching job roles for a specific media production is an essential part of being prepared for the 
whole production process.

Learners could pick a media sector (e.g. film, television, radio) and outline at least five of the job roles 
that may be required to produce a product.

Learners could use the following resource for support:
http://creativeskillset.org/job_roles

Learners could also find one other secondary source that provides information about the job roles 
within their chosen sector.

Learners could then justify why each of the job roles is needed to create a product within the sector, 
based on their sources of information.

1 hour Unit 1 LO1

Converging job roles Tutors could remind learners that job roles in the digital media industry are becoming more fluid and 
that many professionals perform more than one role as part of their overall job.

Based on their research in the Developing a proposal for a production activity in Learning Outcome 
2, learners could identify which types of job roles might cross over or converge into others. Learners 
could justify why and present answers to the group.

30 minutes Unit 1 LO1

Requirements for a specified 
location

Tutors could remind learners that understanding requirements for a specific location is vital before 
filming or audio recording can take place.

Based on ideas for a product in the Developing a proposal for a production activity in Learning 
Outcome 2, learners could think about the possible locations or settings they would use to film or 
record audio. Learners could identify one specific location or set.

Using the resource below, learners could list at least five things that they would need to consider and 
what types of contingencies need to be in place before filming or recording audio could commence 
in the location or setting identified: 
https://www.videomaker.com/article/c18/8946-11-tips-for-location-scouting

45 minutes Unit 5 LO2

http://creativeskillset.org/job_roles
https://www.videomaker.com/article/c18/8946-11-tips-for-location-scouting
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Title of suggested activity Suggested activities Suggested timings Also related to

Production paperwork Tutors could remind learners that they could build on skills learnt in Unit 2 on pre-production 
paperwork.

Learners could outline all the production paperwork they think they need in order to produce the 
product proposed in the Developing a proposal for a production activity in Learning Outcome 2. 
They could then pick one specific piece of production paperwork, find an actual example from a 
production, and justify why it was needed for the production. 

Learners could also outline the conventions in order to demonstrate that they know how to create the 
documents. Learners could feed back their findings to the group.

1 hour Unit 2 LO4

Contingency planning Tutors could remind learners that they will need to plan ahead and have contingency plans.

Based on the chosen location in the Requirements for a specified location activity, learners could think 
about all the possible things that might go wrong at that location. They could pick one of these (e.g. 
camera equipment failure) and find three sources of information that could help them fix or limit the 
damage caused by the problem.

Learners could evaluate the sources for their usefulness and reliability and feed back their findings to 
the group.

45 minutes Unit 2 LO3

Troubleshooting Tutors could remind learners that they will need to have information at hand whilst on location in 
order to fix technical problems when they occur or ensure optimum equipment set-up.

Choosing one of the resources below, learners could list five tips that will be of use if a problem occurs 
or to ensure that equipment is set up correctly.

Lighting:
https://witnesstraining.wordpress.com/3-film/tips-for-filming/tips-for-getting-good-lighting/

Sound equipment:
http://www.funkytwig.com/res/rough-guide-to-location-sound-recording 

Green screen filming:
https://www.videomaker.com/videonews/2013/11/5-green-screen-tips 

Learners could present their list of tips to the group.

1 hour Unit 5 LO2

https://witnesstraining.wordpress.com/3-film/tips-for-filming/tips-for-getting-good-lighting/
http://www.funkytwig.com/res/rough-guide-to-location-sound-recording
https://www.videomaker.com/videonews/2013/11/5-green-screen-tips
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SUGGESTED ACTIVITIES
LO No: 4

LO Title: Be able to use research findings to promote the digital media product

Title of suggested activity Suggested activities Suggested timings Also related to

Advertising methods Tutors could remind learners that for a product to be successful it needs to be advertised in a way that 
reaches the target audience.

To investigate above and below the line advertising methods that could be used to advertise the 
product in the proposal in the Developing a proposal for a production activity in Learning Outcome 
2, learners could choose a real-life case study on a similar product and conduct research into how the 
product reached its target audience.

Learners could examine resources that outline successful marketing campaigns of TV programmes 
and films such as: 
http://www.vanityfair.com/hollywood/2016/10/walking-dead-season-7-premiere-cliffhanger
http://adage.com/article/media/inside-deadpool-s-top-marketing-strategy/302696/

Learners could pick three above the line methods and three below the line methods and analyse the 
strengths and weaknesses of each in reaching the target audience.

1 hour Unit 1 LO2

Audience participation Based on the findings in the activity above, learners could investigate all the ways that they could 
harness the participation of the audience in terms of marketing their product as outlined in the 
Developing a proposal for a production activity in Learning Outcome 2.

Learners could pick one way that audience participation could contribute to positive marketing of the 
product and one way that audience participation might have a negative impact.

As an extension activity, learners could explore ways of minimising the risk of negative publicity driven 
by audience participation.

45 minutes Unit 6 LO3

http://www.vanityfair.com/hollywood/2016/10/walking-dead-season-7-premiere-cliffhanger
http://adage.com/article/media/inside-deadpool-s-top-marketing-strategy/302696/
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Title of suggested activity Suggested activities Suggested timings Also related to

Analysis of the marketing 
mix

Tutors could ensure that learners understand that information will need to be gathered and 
understood about all areas of a product’s marketing mix in order to create a successful and cohesive 
advertising campaign.

Learners could pick an existing media product that closely resembles the idea in their proposal for the 
Developing a proposal for a production activity in Learning Outcome 2.

Learners could identify all areas of the marketing mix for the particular product and what appropriate 
methods of advertising were used to support each area.

The following resources for the Disney brand and Fox Entertainment could be used to support this 
activity:
http://www.marketing91.com/marketing-mix-walt-disney/
http://www.marketingteacher.com/fox-entertainment-marketing-mix/

Learners could present their findings to the rest of the group.

1 hour Unit 1 LO2

Social media marketing Using the research from the activities above, learners could identify the main social media channels 
that are used to help market audio-visual digital media products at the stages of:
• pre-production
• production
• launch.

Learners could identify the most successful methods and provide justification for use. Their findings 
could be presented to the group.

Useful resources: 
http://blog.halfabubbleout.com/blog/bid/345287/The-Walking-Dead-is-Killing-it-at-Social-Media
https://www.portent.com/blog/social-media/hunger-games-social-media-campaign.htm
http://www.cnbc.com/2016/02/07/deadpools-secret-weapon-a-viral-social-media-campaign.html

1 hour Unit 6 LO3

http://www.marketing91.com/marketing-mix-walt-disney/
http://www.marketingteacher.com/fox-entertainment-marketing-mix/
http://blog.halfabubbleout.com/blog/bid/345287/The-Walking-Dead-is-Killing-it-at-Social-Media
https://www.portent.com/blog/social-media/hunger-games-social-media-campaign.htm
http://www.cnbc.com/2016/02/07/deadpools-secret-weapon-a-viral-social-media-campaign.html
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Title of suggested activity Suggested activities Suggested timings Also related to

Audience feedback Tutors could ask learners to look at methods that allow audiences to give feedback on a product after 
the launch.

Learners could outline all the ways in which they may have personally given feedback on a digital 
media product and evaluate why they used these methods.

Learners could then find three examples of how media producers have gained feedback from 
audiences about specific products and the information this feedback may have given them.

Learners could discuss their findings with the rest of the group.

30 minutes Unit 6 LO3

Seasonal events Tutors could remind learners that marketing campaigns for television programmes and films are often 
seasonal, based on the content and time of year.

Tutors could direct learners to the following useful resource:
http://www.campaignlive.co.uk/article/524355/seasonal-marketing-not-just-christmas

Using the key seasonal events below, learners could find an example of a product that was marketed 
around the event, identifying at least three ways the product and event were connected:
• Christmas holiday
• Easter holiday
• School summer holiday
• Halloween.

Learners could feed back their findings to the rest of the group.

1 hour Unit 1 LO2

http://www.campaignlive.co.uk/article/524355/seasonal-marketing-not-just-christmas
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LO No: 5

LO Title: Know how feedback is used within research techniques

Title of suggested activity Suggested activities Suggested timings Also related to

Questionnaires Tutors could reinforce work completed in Unit 2 and stress the importance of using questionnaires to 
gain audience feedback.

Tutors could restate the difference between qualitative and quantitative questions in finding out how 
audiences react to a media product.

Learners could create a questionnaire that enables them to gain feedback on one of their audio-visual 
media productions. Learners could create a total of 10 questions with a mixture of both qualitative 
and quantitative questions that allow audiences to give their feedback on:
• whether the production was fit for purpose
• the use of production techniques
• the narrative/structure
• the characters/presenters.

Learners could assess the strengths and weaknesses of using quantitative and qualitative questions.

Learners could also analyse any suggestions made for improvements to the audio-visual production.

Useful resources for creating questionnaires:
https://www.surveymonkey.co.uk/
https://kwiksurveys.com/

1.5 hours Unit 5 LO4

Screen test Tutors could reinforce the importance of conducting a screen test. Using one of their audio-visual 
media productions, learners could plan, organise and conduct a screen test.

Learners could:
• Identify a suitable venue. As part of this learners could conduct a risk assessment and book the 

venue for a specific date.
• Invite participants. As part of this learners could email out invitations with at least two weeks’ notice.
• Introduce the production in terms of purpose and content.
• Ask the participants to complete the questionnaire developed in the activity above.

Learners could evaluate the process of conducting a screen test and any suggestions for 
improvements made by the participants.

1–2 hours Unit 5 LO4

SUGGESTED ACTIVITIES

https://www.surveymonkey.co.uk/
https://kwiksurveys.com/
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Title of suggested activity Suggested activities Suggested timings Also related to

Feedback from social media Tutors could build on work completed in Unit 6. Learners could investigate the process of gaining 
feedback from social media channels.

Learners could choose five social media channels. They could upload a web link to one of their audio-
visual media products. Learners could gain at least five pieces of feedback from each of the channels.

Learners could evaluate and recommend the most effective social media channel in terms of 
providing feedback.

1–2 hours Unit 6 LO3

Evaluating ways that 
feedback can be used

Learners could use the feedback they have gathered in the activities above and create a plan for 
improvements to:
• narrative/structure
• casting
• production techniques.

Learners could write this up in a short report.

1 hour Unit 5 LO4

Future developments Tutors could ask learners to think about how products can develop based on audience feedback and 
reception.

Learners could choose a film or television programme and review five pieces of feedback.

Learners could then identify the positive and negative comments they find and make at least one 
suggestion about how the product could be developed based on:
• narrative
• characters
• scheduling.

Learners could write this into a short report and discuss this with the rest of the group.

45 minutes Unit 5 LO4

Measuring success To investigate how to measure the success of digital media products, tutors could encourage learners 
to revisit media organisations that collate audience data. Learners could pick a television programme 
they have watched in the past month and research the viewing figures for the programme on:
http://www.barb.co.uk

Learners could also pick one review of the programme from a resource such as:
http://www.tvguide.co.uk/showreviews.asp.

Learners could make three suggestions about why they think the product was successful or not 
successful, based on the viewing figures and the review.

Learners could write their findings into a short report.

1 hour Unit 5 LO4

http://www.barb.co.uk
http://www.tvguide.co.uk/showreviews.asp
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