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[bookmark: _Hlk507771671]Activity 19 – Magazine research
Analyse and annotate the front cover of the magazine, identifying media language, representation and codes and conventions.
When you have finished, make a list of which codes and conventions you will use in your own production.
Write down one idea for an anti-stereotypical representation in your own production.
Use the following check list to ensure you use the correct media terms:
Terms for Print analysis
	Layout
	✓

	house style (repeated patterns of layout through a product)
	

	symmetrical and asymmetrical (balanced or unbalanced layout)
	

	use of columns and boxes 
	

	ratio of copy (words), photography and space 
	

	headline (heading at the top of a page or article)
	

	caption (a title or explanation of a photo or illustration)
	

	strapline (a subsidiary heading or caption)
	

	standfirst (brief summary of an article after the headline).
	

	Typography 
	✓

	serif and sans-serif typefaces (serif typefaces have ornaments or ‘serifs’, sans-serif don’t)
	

	specialist typefaces (unusual typefaces)
	

	font size/italics/bold. 
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Component 03/04: Non-exam assessment
	Language 
	✓

	formal and informal register (language used to communicate impersonally and objectively; language used to communicate a shared relationship)
	

	direct mode of address (language addressing the person, e.g. by using the word ‘you’)
	

	puns, colloquialisms, slang. 
	

	Image
	✓

	graphics 
	

	camerawork and mise-en-scène in photography 
	

	depth of field (e.g. a shallow depth of field gives shallow focus)
	

	digital manipulation (e.g. photoshopping)
	

	cropping (removing parts of an image to improve composition or change meaning). 
	

	Colour
	✓

	house style (repeated use of the same colours throughout a publication)
	

	colour saturation (the intensity of a colour)
	

	choice of colour.
	



Other useful terms
connotation: additional meanings and associations which can be interpreted from the detailed analysis of media products.
denotation: a description of what we see or hear in a media product.
stereotype: an over-simplified portrayal of a member of a social group, place, event or issue, which is based on assumptions.
[bookmark: _GoBack]anti-stereotype: a portrayal of a member of a social group, place, event or issue which goes against the generally accepted stereotype.
values: a set of ideas and beliefs held by an individual, a group or the whole of society.
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