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Unit 1 Analysing media products and audiences

Table from BARB showing the ownership of large screen TVs (Source: BARB, May 2015)

UK’S LARGE SCREEN OWNERS
% of each age or social grade owning a 51"+ screen, 2014
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Information from BARB showing the changes in time shift viewing (BARB, May 2015)

TOTAL TIMESHIFTED VIEWING IS INCREASING
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Information from NRS showing the readership patterns of magazines in the UK (Source: NRS,

February 2016)
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