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INTRODUCTION
This delivery guide has been developed to provide practitioners with a variety of 
creative and practical ideas to support the delivery of this qualification. The guide is 
a collection of lesson ideas with associated activities, which you may find helpful as 
you plan your lessons. 

OCR has collaborated with current practitioners to ensure that the ideas put forward in 
this delivery guide are practical, realistic and dynamic. The guide is structured by unit and 
learning outcome so you can see how each activity helps you cover the requirements of 
this unit.

We’ve also included some English and maths activities. These are designed to 
demonstrate the importance of English and maths skills within real life job roles; 
and to help those learners who may be re-sitting their English or maths GCSE.

We appreciate that practitioners are knowledgeable in relation to what works for them 
and their learners. Therefore, the resources we have produced should not restrict or 
impact on practitioners’ creativity to deliver excellent learning opportunities.

Whether you are an experienced practitioner or new to the sector, we hope you find 
something in this guide which will help you to deliver excellent learning opportunities.

If you have any feedback on this delivery guide or suggestions for other resources you 
would like OCR to develop, please email resources.feedback@ocr.org.uk. 

To find out more about this qualification, go to: https://www.ocr.org.uk/qualifications/
vocational-education-and-skills/cambridge-technicals-business-level-2-2016-suite/

Please note 

The timings for the suggested activities in this Delivery Guide DO NOT relate to the 
Guided Learning Hours (GLHs) for each unit. 

Assessment guidance can be found within the Unit document available from  
https://www.ocr.org.uk/qualifications/vocational-education-and-skills/cambridge-
technicals-business-level-2-2016-suite/. 

The latest version of this Delivery Guide can be downloaded from the OCR website.

This Delivery Guide MUST NOT be used directly for assessment purposes. It is intended 
to support the teaching and learning of the unit specified.

mailto:resources.feedback%40ocr.org.uk?subject=
https://www.ocr.org.uk/qualifications/vocational-education-and-skills/cambridge-technicals-business-level-2-2016-suite/
https://www.ocr.org.uk/qualifications/vocational-education-and-skills/cambridge-technicals-business-level-2-2016-suite/
https://www.ocr.org.uk/qualifications/vocational-education-and-skills/cambridge-technicals-business-level-2-2016-suite/
https://www.ocr.org.uk/qualifications/vocational-education-and-skills/cambridge-technicals-business-level-2-2016-suite/
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UNIT AIM
Social media plays a big part in business communications and is likely to affect 
you in your job role as an administrator. This unit will help you to learn more about 
the business policies concerning social media, which may affect your day-to-day 
behaviours.

This unit will introduce you to the social media platforms that an organisation can use 
to interact with stakeholders and the reasons why this interaction may be of benefit.

You will: 
• learn about social media policy for a selected business organisation
• review posts for a selected business organisation
• monitor and respond to social media activity
• learn how to prioritise responses
• use different social media platforms and online tools
• prepare and review a post to communicate business information using a selected  

social media platform
• consider why this post would be a useful form of communication.

https://www.ocr.org.uk/qualifications/vocational-education-and-skills/cambridge-technicals-business-level-2-2016-suite/

LO1 Be able to interpret social media policy for business purposes

LO2 Be able to monitor and report on social media activity for a specified 
business

LO3 Be able to use social media to communicate for business purposes

https://www.ocr.org.uk/qualifications/vocational-education-and-skills/cambridge-technicals-business-level-2-2016-suite/
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KEY TERMS
Explanations of the key terms used within this unit, in the context of this unit

Key term Explanation

Blog An abbreviation of weblog, a blog is an online journal or diary where a person/group of people can write their thoughts or share opinions and ideas.

Brand awareness The degree to which consumers recognise a particular brand, products/services provided and where these can be purchased.

Feed (social media context) A continuous transmission of information.

Hootsuite A platform for managing social media marketing. It enables businesses to manage all of their social media profiles across a range of platforms to 
spot trends and track messages and mentions.

Klout Klout is a website and mobile app that uses social media analytics to rate its users according to online social influence. The Klout Score is a number 
between 1 and 100 that represents an organisation’s influence. The more influential the organisation is, the higher the Klout Score.

Malware An abbreviation of malicious software, malware is software installed onto a device without the owner’s permission to gain unauthorised access and 
cause damage/harm.

Networking Business people meet to form relationships with other business people. This can be with the aim of generating sales opportunities, meeting new 
suppliers or marketing the business/brand.

Spyware This is a type of malware installed on the owner’s device without permission that can collect personal information such as passwords and account 
details, monitor internet browsing activities and track emails sent/received.

Trojans This is a type of malware that is often disguised as useful, legitimate software. It can be delivered to the device via an email containing an 
attachment such as an image or by the user accessing a malicious website. Once opened the Trojan operates silently on the device e.g. 
downloading spyware.

Tweetreach A tool that enables organisations to discover how posts have performed across Facebook, Twitter and Instagram.

Virus (social media context) A program that can infect data files and/or the hard drive on a device causing problems such as corrupting information and system failure. They can 
be spread from computer to computer via memory sticks, disks or the internet.
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COMMON MISCONCEPTIONS
Some common misconceptions and guidance on how they could be overcome

What is the misconception? How can this be overcome? Resources which could help

Only young people use social 
media

Learners could be asked to design a short survey to gather information about social media 
users, the platforms that they use and their reasons for doing so. 

Learners could then be tasked with asking 10 people to fill in this survey (10 per learner in 
the group). They should ensure that they ask a mix of genders and a range of age groups 
as this should then provide valid information for them to analyse.

Learners could collate their findings to draw conclusions. They could do this by producing 
graphs and charts to summarise their own findings or the whole group could collate 
findings to reach overall conclusions from a larger sample.

It is likely that learners will conclude that although some platforms are used more by 
younger people, there are others, such as LinkedIn, that tend to have an older audience.

Think Digital First
UK Social Media Demographics 2018
A summary of the profile of users of the major social media 
platforms
https://www.thinkdigitalfirst.com/2016/01/04/the-
demographics-of-social-media-users-in-2016/

Rose McGrory Social Media Ltd
UK Social Media Statistics for 2017
An overview of different social media platforms and their 
usage.
http://www.rosemcgrory.co.uk/2017/01/03/uk-social-media-
statistics-for-2017/

Using social media for business 
purposes is the same as using 
it for personal reasons

Learners could be divided into small groups of equal numbers – these groups could then 
be divided into 2 sub-groups. 

Each sub-group could then be given a task:
• Group 1 – to research personal entries/posts on social media and identify:

 - the theme or subject
 - the type of language used
 - the use of hashtags
 - the type of images uploaded etc.

• Group 2 – to research business entries/posts on social media and identify the theme or 
subject
 - the type of language used
 - the use of hashtags
 - the type of images uploaded etc.

The two sub-groups could then compare their findings to conclude ways in which they 
are similar and ways in which they differ.

The tutor could lead a whole group discussion to consolidate their findings and to 
establish whether using social media for business purposes is the same as using it for 
personal reasons.

Cosmic
10 differences between personal and business social media
An overview of the ways in which usage differs/should differ
https://www.cosmic.org.uk/blog/10-differences-between-
personal-and-business-social-media

https://www.thinkdigitalfirst.com/2016/01/04/the-demographics-of-social-media-users-in-2016/
https://www.thinkdigitalfirst.com/2016/01/04/the-demographics-of-social-media-users-in-2016/
http://www.rosemcgrory.co.uk/2017/01/03/uk-social-media-statistics-for-2017/
http://www.rosemcgrory.co.uk/2017/01/03/uk-social-media-statistics-for-2017/
https://www.cosmic.org.uk/blog/10-differences-between-personal-and-business-social-media
https://www.cosmic.org.uk/blog/10-differences-between-personal-and-business-social-media
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Some common misconceptions and guidance on how they could be overcome

Conclusions may include:
• Personal users often use hashtags which aren’t relevant to their post or don’t use them 

at all
• Business users often use hashtags to link to other entries or details about their products 

etc.
• Personal images tend to be of people
• Business images are often of products or the brand
• Personal posts often use language which would not be professional or appropriate in a 

business context.
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SUGGESTED ACTIVITIES
The suggested activities in this delivery guide listed below have also been related to other units and learning outcomes (LOs) within this qualification. This could help with delivery planning 
and enable learners to cover multiple parts of units.

LO1 Be able to interpret social media policy for business purposes
Title of suggested activity Suggested activities Suggested timings Also related to

Comparing social media 
policies

Learners could be set homework to research the social media policies of organisations where they have 
part-time job roles. If they do not have a part-time job then this could be an organisation where they 
have a contact e.g. a family member or friend employed there.

Learners could be asked to produce a short summary poster of the policy so that they can all be put 
onto a large wall in the classroom. In pairs, learners could then view each of the policies and discuss:
• Are they all similar?
• Are there differences?
• Do any differences depend on the type of business?
• Do any differences depend on the purpose of the business?

A whole group discussion could then be led either by the tutor or a volunteer to draw conclusions 
about what is included in a social media policy and whether there are any differences between the 
examples discussed.

It may be useful for the tutor to also gather examples of social media policies and summarise these 
for learners e.g. the school/college policy, in case all learners have contacts or job roles in similar 
workplaces.

Examples of social media policies and guidelines can be found using the links below:

Guidance on using social media responsibly
Nursing and Midwifery Council
https://www.nmc.org.uk/globalassets/sitedocuments/nmc-publications/social-media-guidance.pdf

Social Media Policy
East Cheshire NHS Trust
http://www.eastcheshire.nhs.uk/About-The-Trust/policies/S/Social%20Media%20Policy%20ECT2875.pdf

1 hour (plus 
homework)

Unit 1 Principles of 
working in business 
administration
LO7 Know workplace 
legislation and common 
business policies that 
affect employees in 
business administration

https://www.nmc.org.uk/globalassets/sitedocuments/nmc-publications/social-media-guidance.pdf
http://www.eastcheshire.nhs.uk/About-The-Trust/policies/S/Social%20Media%20Policy%20ECT2875.pdf
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LO1 Be able to interpret social media policy for business purposes
Title of suggested activity Suggested activities Suggested timings Also related to

Analysing social media 
posts

The tutor could divide learners into pairs/small groups. Each group could be provided with social media 
posts from a range of platforms and by a range of organisations e.g. large business, small business, 
charity, public sector organisation. 

For each post learners could:
• Decide who the target audience is for each post
• Identify what they believe to be good/poor about each post e.g. the language and terminology used, 

appropriate use of hashtags, appropriate use of images
• Decide whether the post is suitable for the target audience e.g. is specialist knowledge needed to 

understand the terminology used, might the images be inappropriate.

Each pair/small group could decide which they believe is the most appropriate post for its target 
audience and which is the least appropriate. This could be fed back to the whole group with justification 
of their reasons. If all learners have been provided with the same posts then this could also prompt 
further discussion if they have different opinions about what is/isn’t appropriate.

Posts could include:

1. Twitter
Sainsbury’s News
https://twitter.com/SainsburysNews?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor

2. Twitter
NHS England
https://twitter.com/NHSEngland?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor

3. Facebook
Little Beauty Room
https://en-gb.facebook.com/littlebeautyroomGL7/

4. Facebook
Halesowen College
https://www.facebook.com/HalesowenColl/

45 minutes 
(depending on the 
number of posts to 
be discussed)

Unit 2 Understand the 
role of an administrator
LO2 Understand 
the characteristics 
of business 
communications and 
their appropriate uses

Unit 7 Support the 
organisation of an event
LO2 Be able to source 
event resources

Maths extension activity
Learners in pairs could be tasked with collecting data on demographic usage of social media and be 
asked to rank companies that would be least and most likely to benefit from using the medium based 
on this data. The results could be communicated in the form of a chart with companies ranked highly 
likely, likely, unlikely and highly unlikely. Choosing companies that sell products that appeal to different 
age groups would help make the task relevant.

15 minutes

https://twitter.com/SainsburysNews?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://twitter.com/NHSEngland?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://en-gb.facebook.com/littlebeautyroomGL7/
https://www.facebook.com/HalesowenColl/
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LO2 Be able to monitor and report on social media activity for a specified business
Title of suggested activity Suggested activities Suggested timings Also related to

Monitoring the online 
presence of a business

Over a two week period learners, in pairs, could be asked at the beginning of each lesson to monitor 
the online presence of one business using one online tool. Each pair could monitor a different business. 
They should record what they find on each occasion. 

This could include:
• Has the businesses posted information and if so, what about?
• Have customers posted and if so, was it negative or positive?
• Have the public (rather than a customer) posted and if so, was it negative or positive? 
• Has the business been mentioned on any news or other media websites or in any blogs?

Possible businesses include:
• Beaverbrooks
• Hoseasons Holidays
• Metropolitan Police
• Next
• NHS England
• Pizza Express
• Specsavers
• Tesco
• The school/college

At the end of the two week period, each pair could produce a short presentation which summarises:
• The information that they found
• Whether the business is active themselves on social media or whether posts tend to be from 

customers/the public
• How easy or hard they found it to use the online tool?
• How useful they found the online tool?

2 hours 30 minutes 
(plus presentation 
time)

Unit 1 Principles of 
working in business 
administration
LO5 Know about 
technology used in 
business administration

Unit 2 Understand the 
role of an administrator
LO2 Understand 
the characteristics 
of business 
communications and 
their appropriate uses

Unit 7 Support the 
organisation of an event
LO2 Be able to source 
event resources
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LO2 Be able to monitor and report on social media activity for a specified business
Title of suggested activity Suggested activities Suggested timings Also related to

Responding to customer 
posts on social media

Task 1
Learners could be asked to list on a mini-whiteboard what they think a business should do when they 
receive a complaint from a customer via social media. They could then be asked to underline the action 
that they think is the most important i.e. should be done first.

The tutor could ask all learners to hold up their ideas. A list could be made either by the tutor or a 
volunteer on the whiteboard of the actions that have been suggested and those that have been ranked 
as the most important. The tutor could use this as the basis for a discussion to consider what a business 
should do if the complaint is going to be handled to the customer’s satisfaction.

Actions could include:
• Not ignoring it
• Not deleting it
• Replying quickly
• If an immediate response can’t be given, acknowledge that you are looking in to it
• Post an apology (if appropriate)
• Take the conversation offline if necessary i.e. deal with the customer one-to-one
• Do not respond in a negative manner
• Follow up with the customer in a few days.

Task 2
Learners could then be given examples of customer comments posted online. In pairs or small groups 
they could prioritise the comments to decide which they would respond to first and so on. They should 
be able to justify why they have given each of the comments this level of priority. 

Learners should then draft a reply to the comment that they have given the highest priority to, with 
reference to actions identified in Task 1 if applicable.

Examples of comments/posts from Trustpilot include:

Tesco Tyres
https://uk.trustpilot.com/review/tesco-tyres.com

British Telecom
https://uk.trustpilot.com/review/british-telecoms.co.uk

Carphone Warehouse
https://uk.trustpilot.com/review/www.carphonewarehouse.com

20 minutes

30 minutes

Unit 1 Principles of 
working in business 
administration
LO7 Know workplace 
legislation and common 
business policies that 
affect employees in 
business administration

Unit 2 Understand the 
role of an administrator
LO2 Understand 
the characteristics 
of business 
communications and 
their appropriate uses

Unit 6 Communicate in a 
business environment
LO4 Be able to give and 
receive constructive 
feedback in a business 
context

https://uk.trustpilot.com/review/tesco-tyres.com
https://uk.trustpilot.com/review/british-telecoms.co.uk
https://uk.trustpilot.com/review/www.carphonewarehouse.com
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LO2 Be able to monitor and report on social media activity for a specified business
Title of suggested activity Suggested activities Suggested timings Also related to

Examples of comments/posts from tripadvisor include:

Imperial War Museum
https://www.tripadvisor.co.uk/Attraction_Review-g186338-d187674-Reviews-Imperial_War_Museum-
London_England.html#REVIEWS

The Smugglers Inn, Seaton
https://www.tripadvisor.co.uk/Restaurant_Review-g528874-d5247628-Reviews-The_Smugglers_Inn-
Seaton_Cornwall_England.html

Copthorne Tara Hotel, Kensington, London
https://www.tripadvisor.co.uk/Hotel_Review-g186338-d193138-Reviews-Copthorne_Tara_Hotel_
London_Kensington-London_England.html#REVIEWS

Examples of comments/posts from Twitter include:

Ticketmaster customer service
https://twitter.com/TicketmasterCS/with_replies?lang=en

Vue Cinema
https://twitter.com/vuecinemas/with_replies

Virgin Trains
https://twitter.com/VirginTrains/with_replies

English extension activity
Learners could choose one of the customer complaints discussed in Tasks 1 and 2. They could then write 
two responses, one on Twitter or Facebook and one formal letter. In pairs, learners could discuss the 
differences between each one, considering length and detail, formality, personal information needed to 
send the response, privacy etc. The whole group could then discuss situations when a formal letter or 
Twitter/Facebook would be more appropriate.

This involves comparing styles of writing, being aware of audience and purpose, selecting the 
appropriate form for a task.

1 hour

Maths extension activity
Learners could be asked to use the data collected from the two week period and create an appropriate 
chart or graph to show this data. It could be in a pie chart to show the proportion of subject areas the 
companies posted information on or a bar/line graph to show the number of posts on different subjects. 
This could also be used to analyse and compare the level of activity if, for example, the number of daily/
weekly posts by each company were plotted on a graph together.

15 minutes

https://www.tripadvisor.co.uk/Attraction_Review-g186338-d187674-Reviews-Imperial_War_Museum-London_England.html#REVIEWS
https://www.tripadvisor.co.uk/Attraction_Review-g186338-d187674-Reviews-Imperial_War_Museum-London_England.html#REVIEWS
https://www.tripadvisor.co.uk/Restaurant_Review-g528874-d5247628-Reviews-The_Smugglers_Inn-Seaton_Cornwall_England.html
https://www.tripadvisor.co.uk/Restaurant_Review-g528874-d5247628-Reviews-The_Smugglers_Inn-Seaton_Cornwall_England.html
https://www.tripadvisor.co.uk/Hotel_Review-g186338-d193138-Reviews-Copthorne_Tara_Hotel_London_Kensington-London_England.html#REVIEWS
https://www.tripadvisor.co.uk/Hotel_Review-g186338-d193138-Reviews-Copthorne_Tara_Hotel_London_Kensington-London_England.html#REVIEWS
https://twitter.com/TicketmasterCS/with_replies?lang=en
https://twitter.com/vuecinemas/with_replies
https://twitter.com/VirginTrains/with_replies
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LO3 Be able to use social media to communicate for business purposes
Title of suggested activity Suggested activities Suggested timings Also related to

Why do businesses post 
on social media?

As an introduction to this activity, learners could be asked for their ideas as to why businesses use 
social media in the workplace. Ideas should relate to 3.1 of the teaching content for this unit. If required 
examples could be shown on the whiteboard to prompt relevant ideas/discussion.

Once the reasons have been introduced, the tutor could put 6 sheets of paper on the wall in locations 
around the room. Each sheet will have one of the reasons as per 3.1 of the teaching content written on it.

The tutor could then show further examples of social media entries by organisations. Individually 
learners should consider the reason why they believe that the organisation in question is using social 
media. A range of social media platforms, including blogs could be used as examples. Learners should 
stand by the reason that they believe is most appropriate. The tutor could then question individual 
learners as to why they did/didn’t choose a reason to clarify their understanding. Depending on the 
examples used learners could possibly argue that more than one reason has been achieved by one 
social media post.

Examples could include:
Twitter
EE
https://twitter.com/EE?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor

Twitter
Volvo cars
https://twitter.com/volvocars?lang=en

Facebook
Muller UK & Ireland
https://en-gb.facebook.com/Muller/

Asda
https://corporate.asda.com/blog

YouTube
A day in the life of a Pipers Crisps delivery van
https://www.youtube.com/watch?v=aeCDEztl8HQ

Tumblr
https://www.tumblr.com/

Arla Foods
The whey and protein blog
https://www.arlafoodsingredients.com/the-whey-and-protein-blog/

40 minutes Unit 1 Principles of 
working in business 
administration
LO3 Know about 
communication, 
teamwork and deadlines
LO5 Know about 
technology used in 
business administration
LO7 Know workplace 
legislation and common 
business policies that 
affect employees in 
business administration

Unit 2 Understand the 
role of an administrator
LO2 Understand 
the characteristics 
of business 
communications and 
their appropriate uses

Unit 6 Communicate in a 
business environment
LO4 Be able to give and 
receive constructive 
feedback in a business 
context

https://twitter.com/EE?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://twitter.com/volvocars?lang=en
https://en-gb.facebook.com/Muller/
https://corporate.asda.com/blog
https://www.youtube.com/watch?v=aeCDEztl8HQ
https://www.tumblr.com/
https://www.arlafoodsingredients.com/the-whey-and-protein-blog/
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LO3 Be able to use social media to communicate for business purposes
Title of suggested activity Suggested activities Suggested timings Also related to

English extension activity
Having completed the above task and discussed different social media entries for a range of businesses, 
learners should write an article for a specialist business magazine (online or print form). The article 
could provide facts and examples of different forms of media communication and give advantages and 
disadvantages of each one. In pairs, the articles could be proof-read for style, content and accuracy.

This involves selecting and organising relevant facts and examples to convey, clearly and precisely, a 
balanced, unbiased article about use of social media in business.

45 minutes

Are blogs a useful form 
of communication for 
businesses?

The tutor could produce cards, each of which has the name of a specific organisation printed/written 
on it and the subject of a blog. Each learner will choose a card at random. They could research posts 
or blogs which are already online relating to this organisation to gain an understanding of the type of 
online presence which they already have. 

Each learner could write a blog for the organisation on their card for the purpose which is also written 
on the card. The blog should be a minimum of 400 words. The blog doesn’t have to be 100% factually 
correct as learners will not be experts in each field. Once this has been written, the same information 
could be summarised in a Tweet with a maximum of 140 characters.

In small groups, learners could compare their blogs and their Tweets. Which do they think is the most 
useful form of communication? Why? Tutors could encourage learners to justify their reasoning.

Organisations could include:
• Dell (https//blog.dell.com/en-us)
• BBC (https://www.bbc.co.uk/blogs)
• Google (https://blog.google/)
• Sunmaster Holidays (https://blog.sunmaster.co.uk)
• Capital FM (http://www.capitalfm.com/yorkshire/radio/shows-presenters/breakfast/show-blog/)

1 hour Unit 1 Principles of 
working in business 
administration
LO3 Know about 
communication, 
teamwork and deadlines
LO5 Know about 
technology used in 
business administration

Unit 2 Understand the 
role of an administrator
LO2 Understand 
the characteristics 
of business 
communications and 
their appropriate uses

Unit 5 Follow 
administrative 
procedures
LO1 Be able to produce 
and distribute business 
documents

Unit 6 Communicate in a 
business environment
LO4 Be able to give and 
receive constructive 
feedback in a business 
context

https//blog.dell.com/en-us
https://www.bbc.co.uk/blogs
https://blog.google/
https://blog.sunmaster.co.uk
http://www.capitalfm.com/yorkshire/radio/shows-presenters/breakfast/show-blog/
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that our resources work for you.  When the email template pops 
up please add additional comments if you wish and then just click 
‘Send’.  Thank you.

Whether you already offer OCR qualifications, are new to OCR, or 
are considering switching from your current provider/awarding 
organisation, you can request more information by completing the 
Expression of Interest form which can be found here:  
www.ocr.org.uk/expression-of-interest

OCR Resources: the small print
OCR’s resources are provided to support the delivery of OCR 
qualifications, but in no way constitute an endorsed teaching 
method that is required by OCR. Whilst every effort is made 
to ensure the accuracy of the content, OCR cannot be held 
responsible for any errors or omissions within these resources.  
We update our resources on a regular basis, so please check the 
OCR website to ensure you have the most up to date version.

This resource may be freely copied and distributed, as long as  
the OCR logo and this small print remain intact and OCR is 
acknowledged as the originator of this work. 

Our documents are updated over time. Whilst every effort is made 
to check all documents, there may be contradictions between 
published support and the specification, therefore please use the 
information on the latest specification at all times. Where changes 
are made to specifications these will be indicated within the 
document, there will be a new version number indicated, and a 
summary of the changes. If you do notice a discrepancy between 
the specification and a resource please contact us at:  
resources.feedback@ocr.org.uk.

OCR acknowledges the use of the following content: 
Square down and Square up: alexwhite/Shutterstock.com

Please get in touch if you want to discuss the accessibility of 
resources we offer to support delivery of our qualifications: 
resources.feedback@ocr.org.uk

Looking for a resource?
There is now a quick and easy search tool to help find free resources 
for your qualification:

www.ocr.org.uk/i-want-to/find-resources/
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OCR Customer Contact Centre

OCR is part of Cambridge Assessment, a department of the University of 
Cambridge. For staff training purposes and as part of our quality assurance 
programme your call may be recorded or monitored. 

© OCR 2018 Oxford Cambridge and RSA Examinations is a Company 
Limited by Guarantee. Registered in England. Registered office  
The Triangle Building, Shaftesbury Road, Cambridge, CB2 8EA.  
Registered company number 3484466. OCR is an exempt charity.
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