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(a) Identify three key products of the TUI brand.

(b) TUI uses an integrated model of tour operators with airlines.

Explain two benefits to TUI of such an integrated model.

©O0CR 2018



3

(c) Assess the variety of methods used by TUI to evaluate the needs and wants of its customers.
[12]
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(@)

6
Explain two purposes of a mission/vision statement for organisations such as TUI.

[4]
Explain two benefits to TUI of retaining customer loyalty.
L SO SPUR
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[6]
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(c) Evaluate the extent to which the brochure cover in Fig. 6 is likely to grasp the Attention and
Interest of customers.
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(d) Assess the likely impacts on travel organisations such as TUI of the ‘death of the holiday
brochure’.
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(@)

9
Marketing communication is affected by legislation.

Explain two ways in which The Trade Descriptions Act affects organisations such as TUI.

T ettt oo et eeeeeeeeeeeeeeeeeeeeeeeaaeieeseeeeeeeeeieaiastseeeeeeeeeaaitttreeeeteeeeaaaaarereeeaeeaaaannarrnraaaans

2 et eeeeeeeeeeiieeeeeeeeeeeeeiiseesseeeeeeeiasissssseseeeeeieistsssteeeeeeeeaatststeteeeeeaaairrrrrraaaeaaaans

[4]

(b) Assess three sales promotions which TUI could use to target customers. [9]
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4 (a) Explain two likely purposes why organisations such as TUI wish to re-brand.

(b) Assess how the use of social media can help to build a strong brand for organisations such
as TUL. [9]
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(c)* Evaluate the advantages and disadvantages to TUI of working with an organisation in the
voluntary sector such as the Family Holiday Association. [12]
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END OF QUESTION PAPER
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ADDITIONAL ANSWER SPACE

If additional space is required, you should use the following lined page(s). The question number(s)
must be clearly shown in the margin(s).
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