
Unit 2 – Principles of concept design and pre-production
Delivery Guide
Version 1

Cambridge TECHNICALS LEVEL 2

DIGITAL 
MEDIA

ocr.org.uk/media

https://www.ocr.org.uk/qualifications/cambridge-technicals/digital-media-2016-suite/


CA
M

BRID
G

E TECH
N

ICA
LS IN

 D
IG

ITA
L M

ED
IA

LEVEL 2 U
N

IT 2

2© OCR 2019

CONTENTS

Introduction 3

Key Terms 4

Common Misconceptions 5

Suggested Activities 6

Would you prefer a Word 
version?
Did you know that you can save 
this pdf as a Word file using Acrobat 
Professional? 

Simply click on File > Save As Other . . .  
and select Microsoft Word

We value your feedback
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INTRODUCTION
This delivery guide has been developed to provide practitioners with a variety of 
creative and practical ideas to support the delivery of this qualification. The guide is 
a collection of lesson ideas with associated activities, which you may find helpful as 
you plan your lessons. 

OCR has collaborated with current practitioners to ensure that the ideas put forward in 
this delivery guide are practical, realistic and dynamic. The guide is structured by unit and 
learning outcome so you can see how each activity helps you cover the requirements of 
this unit.

We’ve also included some English and maths activities. These are designed to 
demonstrate the importance of English and maths skills within real life job roles; 
and to help those learners who may be re-sitting their English or maths GCSE.

We appreciate that practitioners are knowledgeable in relation to what works for them 
and their learners. Therefore, the resources we have produced should not restrict or 
impact on practitioners’ creativity to deliver excellent learning opportunities.

Whether you are an experienced practitioner or new to the sector, we hope you find 
something in this guide which will help you to deliver excellent learning opportunities.

If you have any feedback on this delivery guide or suggestions for other resources you 
would like OCR to develop, please email resources.feedback@ocr.org.uk. 

To find out more about this qualification, go to: https://www.ocr.org.uk/qualifications/
cambridge-technicals/digital-media-2016-suite/

Please note 

The timings for the suggested activities in this Delivery Guide DO NOT relate to the 
Guided Learning Hours (GLHs) for each unit. 

Assessment guidance can be found within the Unit document available from  
https://www.ocr.org.uk/qualifications/cambridge-technicals/digital-media-2016-suite/. 

The latest version of this Delivery Guide can be downloaded from the OCR website.

This Delivery Guide MUST NOT be used directly for assessment purposes. It is intended 
to support the teaching and learning of the unit specified.

mailto:resources.feedback%40ocr.org.uk?subject=
https://www.ocr.org.uk/qualifications/cambridge-technicals/digital-media-2016-suite/
https://www.ocr.org.uk/qualifications/cambridge-technicals/digital-media-2016-suite/
https://www.ocr.org.uk/qualifications/cambridge-technicals/digital-media-2016-suite/
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KEY TERMS
Explanations of the key terms used within this unit, in the context of this unit

Key term Explanation

ASA Acronym for the Advertising Standards Authority. In this unit it would be relevant as a regulatory body for any advert which is being planned.

Asset table A list of all the elements which would be required to make the product. In this unit, this could include personnel, hardware and software, locations, 
and resources.

BBFC Acronym for the British Board of Film classification. In this unit it would be relevant as a regulatory body for any film product being planned.

Budgetary constraints The cost of all the elements required to make the product within the boundaries of the given budget.

Delivery method The ways in which the product being planned will be delivered to the audience e.g. via DVD or YouTube.

Demographics Specific characteristics of audiences broken down into categories. 

Ethical issues How the conduct, role and principles of mass media impact on the messages being delivered to the audience.

Flat plan A plan of the publication which indicates where articles and images should be placed. For this unit this would be a pre-production document for a 
magazine.

IPSO Acronym for Independent Press Standards Organisation. In this unit it would be relevant as a regulatory body for any newspaper or magazine 
product being planned.

Libel A form of defamation which has been written down.

Location recce Visiting a location prior to production in order to check access, viability and health and safety issues.

Ofcom Acronym for the Office of Communications. In this unit it would be relevant as a regulatory body for any TV product being planned.

PEGI Acronym for Pan European Game Information.  In this unit it would be relevant as a regulatory body for any video game being produced.

Primary research sources Primary research is new research which is carried out to answer specific questions or issues. Examples of primary research are questionnaires, focus 
groups, surveys, interviews with individuals or small groups and textual analysis of a product.

Regulatory bodies These are public or government agencies who are responsible for regulating specific areas of the media in order to maintain standards.

Secondary research sources This is information which has been produced by someone else and which is publicly available. This can include books, internet, newspapers and 
magazines, and published statistics.

Script This is the written text of a TV programme, film, or radio broadcast. For this unit this would be a pre-production document for a radio, TV or film 
product being planned.

Storyboard A drawn or photographed representation of how a film or video will unfold, shot by shot. For this unit this would be a pre-production document for 
a game, animation, TV programme, advert or film product being planned.

Slander A form of defamation which is spoken.

Visualisation diagrams These are used to plan graphics, images, logos and text. For this unit this would be a pre-production document for a website.
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COMMON MISCONCEPTIONS
Some common misconceptions and guidance on how they could be overcome

What is the misconception? How can this be overcome? Resources which could help

Tutors and learners may 
think that they are required 
to produce the artefact. They 
may also be unsure of which 
document relates to which 
question.

Learners should be guided in understanding that the purpose of the unit is to research 
and plan an artefact from a set brief. They are required to submit all the relevant research 
and pre-production documentation to an on-screen test system within a specific 
examining window. 

Learners should be guided as to which document relates to which question and should 
also be encouraged to label their submissions according to the title of the questions on 
the system.

There are a variety of resources that can help learners to 
research and plan a media specific product.
https://www.bbc.com/bitesize/topics/z3k2cwx

https://www.mediacollege.com/glossary/p/production-
process.html

Learners can be prepared for the on-screen test through the 
following OCR resource.
https://www.ocr.org.uk/administration/stage-3-assessment/
vocational-qualifications/on-screen-tests/

Difference between primary 
and secondary research 
sources.

Learners should be guided in understanding that primary research is new research which 
is originated by the learner who would then evaluate the findings. Secondary research is 
using evidence which is publicly available and has been produced by someone other than 
the learner. 

The below resource  can help learners to develop their 
understanding:

https://keydifferences.com/difference-between-primary-
and-secondary-research.html

https://www.bbc.com/bitesize/topics/z3k2cwx
https://www.mediacollege.com/glossary/p/production-process.html
https://www.mediacollege.com/glossary/p/production-process.html
https://www.ocr.org.uk/administration/stage-3-assessment/vocational-qualifications/on-screen-tests/
https://www.ocr.org.uk/administration/stage-3-assessment/vocational-qualifications/on-screen-tests/
https://keydifferences.com/difference-between-primary-and-secondary-research.html
https://keydifferences.com/difference-between-primary-and-secondary-research.html


CA
M

BRID
G

E TECH
N

ICA
LS IN

 D
IG

ITA
L M

ED
IA

LEVEL 2 U
N

IT 2

6© OCR 2019

SUGGESTED ACTIVITIES

LO1 Be able to research client and target audience requirements for a new digital media product
Title of suggested activity Suggested activities Suggested timings Also related to

Introduction to research 
techniques

Tutors could start by helping the learners to establish the difference between primary and secondary 
research methods.

They could then split the learners into groups of 3 and ask them to find 2 primary and 2 secondary 
methods of research which could be used when planning for each of the following specific media 
products:

• A promo video for a business.
• An advert for a specified product.
• A games magazine.
• A website for a music artist.

Tutors may find the following resource from BBC Bitesize useful in guiding learners. 
https://www.bbc.com/bitesize/guides/zd4kq6f/revision/3

The learners could then present their findings as an infographic. An infographic is a visual way of 
presenting information. 
https://piktochart.com/blog/how-to-create-an-infographic-and-other-visual-projects-in-5-minutes/

1.5 hours Unit 3,  LO1
Unit 6,  LO1

https://www.bbc.com/bitesize/guides/zd4kq6f/revision/3
https://piktochart.com/blog/how-to-create-an-infographic-and-other-visual-projects-in-5-minutes/
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LO1 Be able to research client and target audience requirements for a new digital media product
Title of suggested activity Suggested activities Suggested timings Also related to

Target audience Tutors could split learners into groups of 3 and give each group an existing digital media product. Here 
are some suggestions for products which could be used.

• A role-playing video game.
• A specific social media site.
• An online magazine. 
• A TV drama. 
• A mainstream Hollywood film.
• A music video by a niche music artist.

Learners could then research the target audience for the product using both primary and secondary 
research methods. They could present their findings as a PowerPoint identifying how the target 
audience for the product has affected the design and creation of the digital media product.

This is a website link to the design agency “Fabrik” explaining how to identify potential target audiences. 
It could be a useful starting point for learners. http://fabrikbrands.com/target-audience-definition/

Maths Extension Activity

As part of the activity, learners could be asked to estimate and then investigate the demographic 
proportionality of each of the given products.

An agreed split of age groups could be used, eg 10-20 years, 21-30 years etc. and in pairs learners could 
draw horizontal bar charts to show their estimation and compare these with other learners and the 
actual results found by research.

1 hour

30 minutes

Unit 3,  LO1; LO3
Unit 6,  LO2
Unit 8,  LO1
Unit 9,  LO2

http://fabrikbrands.com/target-audience-definition/
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LO2 Be able to carry out research into the financial and time constraints that can affect the creation of a new digital media product
Title of suggested activity Suggested activities Suggested timings Also related to

Production schedules Tutors could put learners into pairs and each pair could be tasked with researching five different types 
of work plans and production schedules. They could then present their findings as a report exploring 
which they feel to be the most useful and why.

The following resources may be useful when guiding learners:

https://media.codes/production-paperwork-everything-you-need-to-plan-a-video-production-
7158ebee27d0

http://www.bbc.co.uk/northernireland/myplacemyspace/downloads/promote-your-day-out/
production-schedule.pdf

1.5 hours Unit 3,  LO3
Unit 5,  LO1
Unit 6,  LO3
Unit 8,  LO1
Unit 9,  LO2

Planning a production 
budget 

Tutors could start by providing learners with a list of the budget constraints listed in the unit 
specification. 

Learners could then read the following article published by Stephen Follows Film Data and Education on 
May 4, 2015.  https://stephenfollows.com/full-costs-and-income-of-1m-independent-feature-film/  This 
will give them an understanding of the costs and time involved in producing a small independent film.

Learners could then be put into pairs and tasked with planning the budget for an imaginary media 
product.  The following list could be used as possible ideas for products:

• A video game.
• A 30 second radio advert.
• A 30 second tv advert.
• An online magazine. 
• A website.
• A music video.

The learners could present their budget to the group, explaining what factors influenced their decisions 
and the resources they used to find the budget costs.

The following link to the website for Production Base aimed at media professionals may be a useful 
resource for learners trying to establish rates of pay. https://www.productionbase.co.uk/ratesofpay.aspx

The following link to Ceres Productions Ltd could be a useful guide to video production rates. http://
www.ceresproductions.com/pricelist/

Maths Extension Activity

Following on from planning the budget, once a total has been calculated, learners could be tasked with 
investigating raising the money.

- How much will it cost to borrow from different lenders over various timescales?
- Who can source the money they require the cheapest?

The Stephen Follows link has some interesting information on timescales and how long it may take to 
recoup investment. 
https://stephenfollows.com/full-costs-and-income-of-1m-independent-feature-film/

2 hours

30 minutes

Unit 5, LO1
Unit 8, LO1
Unit 9, LO2

https://media.codes/production-paperwork-everything-you-need-to-plan-a-video-production-7158ebee27d0
https://media.codes/production-paperwork-everything-you-need-to-plan-a-video-production-7158ebee27d0
http://www.bbc.co.uk/northernireland/myplacemyspace/downloads/promote-your-day-out/production-schedule.pdf
http://www.bbc.co.uk/northernireland/myplacemyspace/downloads/promote-your-day-out/production-schedule.pdf
https://stephenfollows.com/full-costs-and-income-of-1m-independent-feature-film
https://www.productionbase.co.uk/ratesofpay.aspx
http://www.ceresproductions.com/pricelist/
http://www.ceresproductions.com/pricelist/
https://stephenfollows.com/full-costs-and-income-of-1m-independent-feature-film/
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LO3 Be able to select and produce the correct pre-production documents for the creation of a new digital media product
Title of suggested activity Suggested activities Suggested timings Also related to

Script writing Tutors could start by putting the learners into groups of 4 and give each group the following scenario. 
Two men walk into a building and speak to the receptionist. The receptionist makes a phone call. In another 
part of the building a third man answers the phone.  What happens next?

Each group could then turn this scenario into a 4-page script. 

For advice on script writing, the BBC Writers Room could be a useful starting point.  https://www.bbc.
co.uk/writersroom/writers-lab/scriptwriting-essentials

Celtx is a user-friendly script writing tool which learners may wish to use. https://www.celtx.com/index.
html

1.5 hours Unit 3,  LO3
Unit 5,  LO1
Unit 6,  LO3
Unit 8,  LO1; LO2

Storyboarding This activity is designed to build on the previous activity. Following the development of the script the 
learners could then be tasked with working individually to turn this script into a 12 – 15 shot storyboard. 
Once each learner has completed their storyboard, they could then present it to their group for 
discussion.

This is a useful resource showing learners about storyboard techniques taken from YouTube published 
by StudioBinder on August 7, 2017. 
https://youtu.be/238eypcdOzU

Celtx has a section which helps writers to develop storyboards from their scripts. https://www.celtx.
com/index.html

As an extension task, each group could select one of the storyboards to turn into a short 1-minute film.

English Extension Activity

After producing their storyboard or one-minute film, each group could seek to persuade a fictitious 
media company to produce it. This could be a sales pitch using visual and verbal communication, or as a 
digital advert.

The Dragons’ Den format could be used with the judging panel comprising one member from each of 
the original groups of four, or the tutor could take on the role of judge.

The judging panel could then choose the best and give reasons for the choice.

2 hours

1 hour

Unit 3, LO3
Unit 5, LO1; LO3
Unit 6, LO3
Unit 8, LO2; LO3

https://www.bbc.co.uk/writersroom/writers-lab/scriptwriting-essentials
https://www.bbc.co.uk/writersroom/writers-lab/scriptwriting-essentials
https://www.celtx.com/index.html
https://www.celtx.com/index.html
https://youtu.be/238eypcdOzU
https://www.celtx.com/index.html
https://www.celtx.com/index.html
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LO4 Understand how legal and ethical issues apply to the creation of a new digital media product
Title of suggested activity Suggested activities Suggested timings Also related to

Copyright, trade mark and 
intellectual property

Tutors could start by putting the learners into pairs and asking them to access the following website.  
https://www.wipo.int/about-ip/en/  They should make notes on copyright, Trade Mark and Intellectual 
Property.  

After they have made notes, they could then be given a case study to explore. A useful resource to use 
would be a feature from the Smooth Radio website published on 10 January 2018. | Updated: 24 June 
2018. https://www.smoothradio.com/features/copyright-infringement-cases-music/

The groups could then take part in a role-play style debate about the legality of using other people’s 
creative work with each group member taking the role of one of the different parties in the case study. 

They could write up the notes from the debate as a report.

1.5 hours Unit 1,  LO1
Unit 5,  LO2
Unit 8,  LO2
Unit 10,  LO1

Ethical issues Learners could be put into groups of three and tasked with finding out about how various ethical issues 
can affect a digital media product. They could use the following BBC website as a starting point before 
finding at least three other information resources. 
https://www.bbc.com/bitesize/guides/zyt282p/revision/2

Once they have researched a minimum of 4 relevant websites, they could return to the BBC website and 
attempt the following test. 
https://www.bbc.com/bitesize/guides/zyt282p/test

To follow up, each group could then use Kahoot! to produce their own quiz which can be accessed by 
the other groups as a learning and revision resource. Kahoot! is a free game-based learning platform 
using mobile technology which is popular in schools and colleges.  https://kahoot.com/

1 hour Unit 5,  LO2; LO3
Unit 8,  LO2
Unit 10,  LO1

https://www.wipo.int/about-ip/en/
https://www.bbc.com/bitesize/guides/zyt282p/revision/2 
https://kahoot.com/
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LO5 Understand the role of regulatory bodies in the development of a new digital media product
Title of suggested activity Suggested activities Suggested timings Also related to

Regulatory bodies Tutors could put learners into small production groups of 4/5. Each group could be allocated one of 
the following topics and be tasked with making a short 2-minute film which outlines the role of the 
regulatory body and the media form they regulate.

• BBFC 
• IPSO 
• Ofcom 
• PEGI 
• ASA 

Links to the regulatory bodies’ websites are useful starting points.

http://www.bbfc.co.uk/
www.ipso.co.uk/
www.ofcom.org.uk/
https://pegi.info/
https://www.asa.org.uk/

The learners would then present their films to the group. 

3 hours Unit 5,  LO2
Unit 8,  LO2
Unit 10,  LO1

Research into case studies Following on from the regulatory body research, learners could be put into pairs and allocated a specific 
media product. They would be tasked with identifying which regulatory body they would need to 
consider when making the digital media product and how they would meet their requirements. The 
following list could be used as possible ideas for products:

• Local TV documentary.
• Local newspaper.
• Advertising campaign for a mobile phone aimed at teenagers.
• A FPS video game.
• A short-animated film.

Learners could present their findings to the rest of the group as a PowerPoint. 

30 minutes Unit 5,  LO2
Unit 8,  LO2
Unit 10,  LO1
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LO6 Understand health and safety issues that must be considered during the complete production process for a new digital media product
Title of suggested activity Suggested activities Suggested timings Also related to

Location recces Tutors could start by tasking learners with researching into the definition of the term recce and why a 
recce is an important aspect of pre-production. They could visit the BBC safety website and make notes. 
https://www.bbc.co.uk/safety/resources/aztopics/events-recce-checklist-outdoor.html

They could then read the following guidelines from Creative England to gain more understanding of 
the importance of pre-production location planning. https://applications.creativeengland.co.uk/assets/
public/resource/215.PDF

Tutors could then put learners into groups of 3 and task them to undertake a recce of a potential filming 
location. They should take a checklist with them and make notes whilst out on location. They should 
also take photographs of the location.

The following resource from MediaLab could be used as the checklist for the recce.  
http://medialab.st-andrews.ac.uk/training/documents/BBC_recce_checklist.pdf

The learners would then collate the notes and the photographs onto a PowerPoint identifying possible 
health and safety issues and the measures they would need to take to prevent them occurring. They 
could present this to the rest of the group.

2 hours Unit 1,  LO1
Unit 3,  LO1
Unit 5,  LO3
Unit 6,  LO3
Unit 8,  LO2; LO3

Risk assessments Tutors could set up a filming studio with 10 hazards. The learners would then be asked to complete a risk 
assessment on the studio. They should identify the hazards in the room and make suggestions about 
how the studio could be made safe for working.  

Once the risk assessment has been completed, the learners could then be tasked to taking steps to 
reduce the hazards identified. 

The following resources from Filmsourcing.com would be useful when guiding learners in undertaking 
risk assessments. 

https://www.filmsourcing.com/filmmaking-health-safety-keeping-your-cast-and-crew-safe/ 

https://www.filmsourcing.com/film-production-risk-assessment/

English Extension Activity

Using knowledge collated from the two activities above, learners, in pairs, could create a generic leaflet 
or video aimed at people starting work with their first production company. 

This could:

(a) identify possible challenges and hazards when filming on location

(b) identify preventative measures that could be undertaken by the production company. 

1 hour

1 hour

Unit 1,  LO1
Unit 5,  LO2; LO3
Unit 8,  LO3 

https://www.bbc.co.uk/safety/resources/aztopics/events-recce-checklist-outdoor.html
https://applications.creativeengland.co.uk/assets/public/resource/215.PDF
https://applications.creativeengland.co.uk/assets/public/resource/215.PDF
https://www.filmsourcing.com/filmmaking-health-safety-keeping-your-cast-and-crew-safe/
https://www.filmsourcing.com/film-production-risk-assessment/
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