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INTRODUCTION
This delivery guide has been developed to provide practitioners with a variety of 
creative and practical ideas to support the delivery of this qualification. The guide is 
a collection of lesson ideas with associated activities, which you may find helpful as 
you plan your lessons. 

OCR has collaborated with current practitioners to ensure that the ideas put forward in 
this delivery guide are practical, realistic and dynamic. The guide is structured by unit and 
learning outcome so you can see how each activity helps you cover the requirements of 
this unit.

We’ve also included some English and maths activities. These are designed to 
demonstrate the importance of English and maths skills within real life job roles; 
and to help those learners who may be re-sitting their English or maths GCSE.

We appreciate that practitioners are knowledgeable in relation to what works for them 
and their learners. Therefore, the resources we have produced should not restrict or 
impact on practitioners’ creativity to deliver excellent learning opportunities.

Whether you are an experienced practitioner or new to the sector, we hope you find 
something in this guide which will help you to deliver excellent learning opportunities.

If you have any feedback on this delivery guide or suggestions for other resources you 
would like OCR to develop, please email resources.feedback@ocr.org.uk. 

To find out more about this qualification, go to: https://www.ocr.org.uk/qualifications/
cambridge-technicals/digital-media-2016-suite/

Please note 

The timings for the suggested activities in this Delivery Guide DO NOT relate to the 
Guided Learning Hours (GLHs) for each unit. 

Assessment guidance can be found within the Unit document available from  
https://www.ocr.org.uk/qualifications/cambridge-technicals/digital-media-2016-suite/. 

The latest version of this Delivery Guide can be downloaded from the OCR website.

This Delivery Guide MUST NOT be used directly for assessment purposes. It is intended 
to support the teaching and learning of the unit specified.

mailto:resources.feedback%40ocr.org.uk?subject=
https://www.ocr.org.uk/qualifications/cambridge-technicals/digital-media-2016-suite/
https://www.ocr.org.uk/qualifications/cambridge-technicals/digital-media-2016-suite/
https://www.ocr.org.uk/qualifications/cambridge-technicals/digital-media-2016-suite/
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KEY TERMS
Explanations of the key terms used within this unit, in the context of this unit

Key term Explanation

Audio effects The process by which the audio used in a digital media product has been artificially manipulated to enhance the content. 

Distribution channel The method by which a digital media product will reach its audience.

Enhance To improve the quality of the content being used by adding further effects.

Export properties The formats which can be used to export the digital files.

Interactive effects Producing effects which allow users to interact with the product.

Optimisation The process of ensuring files are of the best quality whilst keeping the size of the file as small as possible.

Visual effects The process by which the imagery used in a digital media product have been artificially manipulated to enhance the content.
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COMMON MISCONCEPTIONS
Some common misconceptions and guidance on how they could be overcome

What is the misconception? How can this be overcome? Resources which could help

Digital media effects are only 
used in moving image texts 
such as film and TV

Tutors could show learners the WWF campaign posters and discuss the amount of visual 
effects which are being used and the meanings being created. They could also discuss the 
ways in which the visual effects are being used to enhance the images and the campaign. 

They could also listen to an extract from the audio version of The Hitchhiker’s Guide to the 
Galaxy and discuss how audio effects are being used to create meaning for the audience.

Examples of WWF campaign posters published on the 
Design Inspiration Website August 18, 2009
https://thedesigninspiration.com/blog/2009/08/18/50-
creative-wwf-campaigns-that-make-you-think-twice/

The Hitchhikers Guide to The Galaxy Radio Show Audio MP3 
published on the Outpost.org. October 18, 2017 
https://www.theoutpost.org/media/hitchhikers-guide-to-
the-galaxy-radio-show-audio-mp3/

A lot of highly specialised and 
expensive software is required 
to deliver the unit

There are many sites offering open source software such as Blender, and a number of 
online platforms for digital media content enhancement.

https://alternativeto.net/software/blender/about/
https://www.blender.org/ 

https://thedesigninspiration.com/blog/2009/08/18/50-creative-wwf-campaigns-that-make-you-think-twice/
https://thedesigninspiration.com/blog/2009/08/18/50-creative-wwf-campaigns-that-make-you-think-twice/
https://www.theoutpost.org/media/hitchhikers-guide-to-the-galaxy-radio-show-audio-mp3/
https://www.theoutpost.org/media/hitchhikers-guide-to-the-galaxy-radio-show-audio-mp3/
https://alternativeto.net/software/blender/about/
https://www.blender.org/
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SUGGESTED ACTIVITIES

LO1 Understand the different visual and audio effects that can be used to enhance a digital media product
Title of suggested activity Suggested activities Suggested timings Also related to

Investigating the use of 
images in digital media 
products

Tutors could divide learners into small groups of four.  Each group will be allocated one type of digital 
media product (e.g. website, animation, computer game, E-Book, online magazine or advert).  The learners 
would then be tasked to investigate how the product they have been allocated uses images to enhance its 
effectiveness.  They should consider the impact of the image and the elements used that contribute to this 
(e.g. size, position, colour, etc.).  The group could then present their investigation as a Prezi.

Resources

Prezi is a presentation software produced by Prezi Inc which allows up to ten learners to collaborate on a 
presentation.
https://support.prezi.com/hc/en-us/articles/360003498553-Collaborating-in-Prezi-Next

“It’s all about the images” infographic published by MDA advertising.com
October 1, 2018 
https://www.mdgadvertising.com/marketing-insights/infographics/its-all-about-the-images-infographic/

English extension activity

Understanding the relationship between textual features and devices is a Level 2 skill linked to this.
Having completed their investigation in groups, learners could discuss how these images have been used 
to shape meaning for the audience and to identify any implicit or inferred meaning. 
There could then be a whole group discussion comparing the level of implicit meaning in each one.

1 hour 
 
 
 
 

20 minutes

Unit 4 L02; L04

Unit 1, L02

Unit 3, L01

Unit 7, L01

https://support.prezi.com/hc/en-us/articles/360003498553-Collaborating-in-Prezi-Next
https://www.mdgadvertising.com/marketing-insights/infographics/its-all-about-the-images-infographic/
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LO1 Understand the different visual and audio effects that can be used to enhance a digital media product
Title of suggested activity Suggested activities Suggested timings Also related to

Investigating the use of 
audio effects

Tutors could start by leading a discussion about how audio effects can be used to enhance different types 
of digital media products. Examples of products which could be discussed are websites, animations, film, 
computer games, TV programmes, radio dramas and audio-visual adverts.

Tutors could then divide learners into small groups of four.  Each group will be allocated one type of digital 
media product (e.g. website, animation, film, computer game, TV programme, radio drama or audio-visual 
advert). The learners would then be tasked to investigate how the product they have been allocated uses 
audio to enhance its effectiveness. They should explore the use of voice, music and sound effects. The 
group could then present their findings as a group blog with examples.

Resources

Using Audio to Enhance Your Web Sites and Web Apps by Eric Karkovack December 4,  2018
https://webdesign.tutsplus.com/tutorials/using-audio-to-enhance-your-web-sites-and-web-apps--
cms-32289

Science of sound: How music makes advertising more memorable
by Nikki Gilliland  August 7,  2018
https://econsultancy.com/science-of-sound-how-music-makes-advertising-more-memorable/

The Ultimate Guide to Audio for Animation by Shelley Jacobson June 15, 2015
https://blog.toonboom.com/how-to/the-ultimate-guide-to-audio-for-animation

2 hours Unit 4 L02; L04

Unit 1, L02

Unit 3, L01

Unit 7, L01

https://webdesign.tutsplus.com/tutorials/using-audio-to-enhance-your-web-sites-and-web-apps--cms-32289
https://webdesign.tutsplus.com/tutorials/using-audio-to-enhance-your-web-sites-and-web-apps--cms-32289
https://econsultancy.com/science-of-sound-how-music-makes-advertising-more-memorable/
https://blog.toonboom.com/how-to/the-ultimate-guide-to-audio-for-animation
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LO2 Be able to apply visual and audio effects to a digital media product for a client brief
Title of suggested activity Suggested activities Suggested timings Also related to

Application of visual 
effects

Tutors could start by demonstrating the use of software such as Adobe Photoshop as a way of introducing the 
learners to the art of image editing.  A useful resource would be this article by Alexandra Sheehan, published 
on the Clipping Path website, October 30, 2018. https://clippingpathindia.com/blogs/tips/what-is-photo-
editing

Tutors could then provide learners with a digital image and task them to add visual effects to the image using 
a suitable image editing package or application in order to create a digital media product. Some ideas for 
products are:
• A horror film poster

• A magazine advert for a piece of new technology

• A poster for a new TV fantasy drama

• A web banner for a video game

• An advertising image for a new science fiction radio drama 

• The front cover of an E-book

• The front cover of an online magazine

Depending on resources, learners could work either individually or as a pair for this activity. 

Resources

Examples of movie posters published on the How design website by Amanda Aszman October 7, 2015.

https://www.howdesign.com/design-business/design-news/26-great-movie-posters/

A guide to creating web banner designs published on the Canva website by Caitlin Jordan

https://www.canva.com/learn/banner-ads/

3 Secrets to e-Book Cover Design Success by Joel Friedlander January 9, 2012

https://www.thebookdesigner.com/2012/01/3-secrets-to-e-book-cover-design-success/

2 hours Unit 4 L01

Unit 3, L03

Unit 5, L03; L04

https://clippingpathindia.com/blogs/tips/what-is-photo-editing
https://clippingpathindia.com/blogs/tips/what-is-photo-editing
https://www.howdesign.com/design-business/design-news/26-great-movie-posters/
https://www.canva.com/learn/banner-ads/
https://www.thebookdesigner.com/2012/01/3-secrets-to-e-book-cover-design-success/
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LO2 Be able to apply visual and audio effects to a digital media product for a client brief
Title of suggested activity Suggested activities Suggested timings Also related to

Create, select and apply 
audio effects

Tutors could start by putting learners into groups of four and task them to shoot a 20 second video of a 
journey. This could be as simple as filming someone walking down the road. 
Once the footage has been shot, tutors should demonstrate how to use the centre’s audio editing equipment 
with emphasis on how to create, select and apply audio effects.  

The learners would then work individually and be tasked with selecting or creating 10 sound effects which 
they would then apply to the short video they have shot.  They would then support this with a video blog 
using screen shots showing the audio effects being applied and explaining how they are enhancing the video. 

Useful resources

Film Riot - Learn to Create Your Own Sound Effects with Foley. Published on YouTube February 17, 2010
https://www.youtube.com/watch?v=RKq911kcqLY

Adding and Manipulating Audio Effects - Adobe Premiere Pro CC 2017 
Published on YouTube  January 9, 2017
https://www.youtube.com/watch?v=JH0mu5NP2aQ 

2 hours 30 minutes Unit 4 L01

Unit 3, L03

Unit 5, L03; L04

Unit 6, L03

Unit 7, L02

Unit 8, L04

https://www.youtube.com/watch?v=RKq911kcqLY
https://www.youtube.com/watch?v=JH0mu5NP2aQ
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LO3 Be able to export visual and audio effects to enhance a digital media product
Title of suggested activity Suggested activities Suggested timings Also related to

Exporting the visual 
effects product

Tutors could create an online matching game quiz. The task would be to match the digital media 
product with the correct export option for the distribution method. 

Once the learners have completed this, tutors could then demonstrate how to export files using the 
centre’s editing equipment. The learners should select two different distribution channels for the 
product they created in LO2, activity one and export the product using the correct file format for each 
distribution channel. They should support this with screen shots and accompanying explanation of what 
they are doing and why.

Resources

Educaplay is a free online education game tool which allows users to create online matching games.
https://www.educaplay.com/login/?redirect=actividadEdicion&extra=%3Ftype=matching-games

How to export files in various formats from Photoshop, Adobe, December 14, 2018
https://helpx.adobe.com/uk/photoshop/how-to/export-image-web.html

1 hour Unit 1 L05

Unit 5, L04

Unit 7, L03

Unit 10, L03

Exporting the audio 
effects applied

Tutors could start by discussing the various ways in which audio effects can be exported and the file 
formats which could be used for different methods of distribution. 

Tutors could then demonstrate how to export files using the centre’s audio editing equipment.  The 
learners should select two different distribution channels for the product they created in LO2, activity 
two and export the product using the correct file format for each distribution channel. They should 
support this with screen shots and accompanying explanation of what they are doing and why.

The learners should also export an audio-only file of the product using the correct file format for each 
distribution channel. They should support this with screen shots and accompanying explanation of what 
they are doing and why.

Premiere Pro CC : How to Export Audio Only (MP3, AAC, WAV)  published on YouTube July 26, 2017
https://www.youtube.com/watch?v=Qe-jmP1SiTw

Share your created movie, Adobe,  September 7, 2018
https://helpx.adobe.com/uk/premiere-pro/how-to/export-video-share-social-media.html

1 hour Unit 1 L05

Unit 5, L04

Unit 6, L03

Unit 7, L03

Unit 8, L04

Unit 10, L03

https://www.educaplay.com/login/?redirect=actividadEdicion&extra=%3Ftype=matching-games
https://www.educaplay.com/login/?redirect=actividadEdicion&extra=%3Ftype=matching-games
https://www.youtube.com/watch?v=Qe-jmP1SiTw
https://helpx.adobe.com/uk/premiere-pro/how-to/export-video-share-social-media.html
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LO4 Be able to review the chosen effects applied to a digital media product to meet the client brief
Title of suggested activity Suggested activities Suggested timings Also related to

Review of the visual 
effects product

For this activity the learners are required to review how well they have applied the visual effects to the 
digital media product they have created in LO2, activity one. 

They could present the product for feedback on the purpose and type of product, its intended audience 
and distribution channels and how the visual effects they have applied enhance the product. They 
should also draw on the knowledge they have gained from activity one in LO1.

They should then review the feedback in the form of a video blog and assess the success or otherwise of 
the product in meeting the brief. 

Resources

The OCR guide to presentation skills
https://www.ocr.org.uk/Images/168829-the-ocr-guide-to-presentation-skills.pdf

University of Birmingham,  short guide to reflective writing
https://intranet.birmingham.ac.uk/as/libraryservices/library/skills/asc/documents/public/Short-Guide-
Reflective-Writing.pdf

University of Sussex skills hub, how to use feedback
http://www.sussex.ac.uk/skillshub/?id=322

Maths extension activity

Learners could be tasked with obtaining statistical feedback on their own product from peers and other 
learners in the centre.

If they were to distribute their product on the centres website or learning platform, they could ask people 
to grade the product out of 10.

They could then work out a mean and compare their results with each other.

1 hour

1 hour

Unit 4, L01

Unit 3, L04

Unit 5, L05

Unit 6, L04

Unit 7, L04

Unit 8, L05

Unit 10, L03

https://www.ocr.org.uk/Images/168829-the-ocr-guide-to-presentation-skills.pdf
https://intranet.birmingham.ac.uk/as/libraryservices/library/skills/asc/documents/public/Short-Guide-Reflective-Writing.pdf
https://intranet.birmingham.ac.uk/as/libraryservices/library/skills/asc/documents/public/Short-Guide-Reflective-Writing.pdf
http://www.sussex.ac.uk/skillshub/?id=322
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LO4 Be able to review the chosen effects applied to a digital media product to meet the client brief
Title of suggested activity Suggested activities Suggested timings Also related to

Review of the audio 
effects applied to a digital 
media product

For this activity the learners are required to review how well they have applied the audio effects to the 
digital media product they have created in LO2, activity two. 

They could upload the audio effects file and the video with the applied effects to a video blog and invite 
other learners to feedback on the purpose and type of product, its intended audience and distribution 
channels and how the visual effects they have applied enhance the product. They should also draw on 
the knowledge they have gained from activity two in LO1. 

They should then review the feedback as a written report and assess the success or otherwise of the 
product in meeting the client brief.

English extension activity

Having written their report reviewing the feedback, groups could swop their report with that from 
another group and identify facts and opinions in the report. This could be done by highlighting facts in 
one colour and opinion in another. Groups could then share their findings with the authors of the report 
to see if there is any discrepancy. 

Maths extension activity

Investigate the costs of using a well-known song for a product. Investigate the proportion of the cost of 
development that are spent on audio when a famous song is used. 

A good comparison may be two adverts, one where a voice over is used and music is written for the 
advert and one where a well-known song is used. For example, what proportion of the advert “Fiat 500 
2019 Commercial Song – Sting & Shaggy” was spent on audio compared to a similar advert where only 
generic music and a voice over was used.

1 hour

25 minutes

30 minutes

Unit 4, L01

Unit 3, L04

Unit 5, L05

Unit 6, L04

Unit 7, L04

Unit 8, L05

Unit 10, L03
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OCR’s resources are provided to support the delivery of OCR 
qualifications, but in no way constitute an endorsed teaching 
method that is required by OCR. Whilst every effort is made 
to ensure the accuracy of the content, OCR cannot be held 
responsible for any errors or omissions within these resources.  
We update our resources on a regular basis, so please check the 
OCR website to ensure you have the most up to date version.

This resource may be freely copied and distributed, as long as  
the OCR logo and this small print remain intact and OCR is 
acknowledged as the originator of this work. 

Our documents are updated over time. Whilst every effort is made 
to check all documents, there may be contradictions between 
published support and the specification, therefore please use the 
information on the latest specification at all times. Where changes 
are made to specifications these will be indicated within the 
document, there will be a new version number indicated, and a 
summary of the changes. If you do notice a discrepancy between 
the specification and a resource please contact us at:  
resources.feedback@ocr.org.uk.

OCR acknowledges the use of the following content: N/A

Whether you already offer OCR qualifications, are new to OCR, or 
are considering switching from your current provider/awarding 
organisation, you can request more information by completing the 
Expression of Interest form which can be found here:  
www.ocr.org.uk/expression-of-interest

Please get in touch if you want to discuss the accessibility of 
resources we offer to support delivery of our qualifications: 
resources.feedback@ocr.org.uk

OCR is part of Cambridge Assessment, a department of the University of 
Cambridge. For staff training purposes and as part of our quality assurance 
programme your call may be recorded or monitored. 

© OCR 2019 Oxford Cambridge and RSA Examinations is a Company 
Limited by Guarantee. Registered in England. Registered office  
The Triangle Building, Shaftesbury Road, Cambridge, CB2 8EA.  
Registered company number 3484466. OCR is an exempt charity.

www.ocr.org.uk

OCR Customer Support Centre

Looking for a resource?
There is now a quick and easy search tool to help find free resources 
for your qualification:

www.ocr.org.uk/i-want-to/find-resources/

Vocational qualifications
Telephone 02476 851509
Facsimile 02476 851633
Email vocational.qualifications@ocr.org.uk

mailto:resources.feedback%40ocr.org.uk?subject=
http://www.ocr.org.uk/expression-of-interest
mailto:resources.feedback%40ocr.org.uk?subject=
www.ocr.org.uk
http://www.ocr.org.uk/i-want-to/find-resources/
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