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INTRODUCTION
This is a guide for teachers so that you can see how we mark work for Cambridge Technicals. 

The guide contains exemplar candidate work for this unit and covers learning outcome 1 graded at a pass and merit and learning 
outcome 4, graded at a pass, merit and distinction.

The accompanying commentary explains why the work was awarded that grade.  Additional guidance has been added to suggest 
improvements that could be made in order to achieve a higher grade. 

Reproduction of candidate work

The candidate’s work within this document is reproduced for free of charge distribution to teachers in order to help them prepare 
candidates for examinations. The work has been reproduced as submitted by the candidates, although, names, logos and third-party 
copyright material have either been removed or replaced. However, if the work does contain third-party copyright material which we 
are unaware of and you are the owner of the material, please contact the Resources Team at OCR: resources.feedback@ocr.org.uk

Model Assignments

Model assignments are available for the following units from the link below:

http://www.ocr.org.uk/qualifications/vocational-education-and-skills/cambridge-technicals-business-level-3-certificate-extended-
certificate-foundation-diploma-diploma-05834-05837-2016-suite/?qualtype_key=cambridge-technicals/

Unit 4 – Customers and information

Unit 5 – Marketing and market research

Unit 6 – Marketing strategy

Unit 7 – Marketing campaign

Unit 8 – Introduction to human resources

Unit 11 – Accounting concepts

Unit 12 – Financial accounting

Unit 13 – Management accounting

Unit 16 – Principles of project management

Unit 17 – Responsible business practices

Unit 19 – International business

Unit 20 – Business events

Unit 22 – Delivering a business project

Plagiarism
Work must be free from plagiarism. Plagiarism is the submission of someone else’s work as your own and/or failure to acknowledge a 
source correctly. Plagiarism makes up a large percentage of cases of suspected malpractice reported to us by moderators. You must 
make sure you don’t accept plagiarised work as evidence. 

In line with the policy and procedures of JCQ on suspected malpractice, the penalties applied for plagiarism would usually result in 
the claim not being allowed. 

Plagiarism often occurs innocently when learners don’t know that they must reference or acknowledge their sources, or aren’t sure 
how to do so. It’s important to make sure your learners understand: 

• the meaning of plagiarism and what penalties may be applied 
• that they can refer to research, quotations or evidence produced by somebody else but they must list and reference their sources 
• quoting someone else’s work, even when it’s properly sourced and referenced, isn’t an indication of understanding. 

The learner has to ‘do’ something with that information to show they understand. For example, if a learner has to analyse data from 
an experiment, quoting data doesn’t show that they understand what it means. The learner has to interpret the data and, by relating 
it to their assignment, say what they think it means.

mailto:resources.feedback%40ocr.org.uk?subject=
http://www.ocr.org.uk/qualifications/vocational-education-and-skills/cambridge-technicals-business-level-3-certificate-extended-certificate-foundation-diploma-diploma-05834-05837-2016-suite/?qualtype_key=cambridge-technicals/
http://www.ocr.org.uk/qualifications/vocational-education-and-skills/cambridge-technicals-business-level-3-certificate-extended-certificate-foundation-diploma-diploma-05834-05837-2016-suite/?qualtype_key=cambridge-technicals/
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LO1 Understand the role of marketing in businesses – Pass
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Commentary

Why the work met the criteria

The P1 evidence shows a sound understanding of the marketing function. The evidence shows an understanding of the relevant 
teaching content (1.1) and has applied this to an organisation (Kellogg’s®) although this is not a requirement. Some aspects are 
weak, such as the statement that the marketing function covers the 4Ps, which are identified but not defined, but the evidence does 
demonstrate some understanding of each aspect of the marketing function.

The P2 evidence focuses on the benefits of conducting market analysis. The relevant command word is ‘describe’ so it is sufficient for 
learners to identify and then show they understand the meaning of these benefits. Some of the evidence uses reverse arguments (e.g. 
it describes potential drawbacks of not using market analysis) – this is acceptable). There is however limited description of the activities 
that market analysis would entail (e.g. no examples of market mapping, such as Boston matrix®, are covered).

The P3 evidence includes two contrasting organisations (public sector not-for-profit and private-sector for-profit). A range of indicators 
that are used to measure the impact of marketing activity are discussed. The evidence does explain how the indicators are used to 
measure impact but some aspects are more descriptive, for example the discussion of sales and trends for Kellogg’s®.

How the work could be improved/strengthened

For P1 a more detailed statement of the marketing function could be supplied, for example addressing the 4Ps in more detail. The P2 
evidence should show a greater understanding of the techniques of market analysis. For example, specific methods of market analysis 
could be introduced before their benefits are described. The P3 evidence might benefit from more detailed and focussed explanations, 
for example by explaining how the indicators are calculated and what the information would tell the organisation about the extent to 
which the marketing campaign is a success.

Other resources that may be useful

Chartered Institute of Marketing: https://www.cim.co.uk/

Alternative formats that the work could be produced in

A briefing guide for new entrepreneurs could be produced. This will explain to new small business owners why they should take 
marketing seriously.

A training guide for a new employee in a marketing department could also be produced.
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LO1 Understand the role of marketing in businesses – Merit
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Commentary

Why the work met the criteria

The evidence is relatively brief, possibly as a result of the presentation format used. There is a focus on analysing with respect to sales 
and income but the discussion of awareness is weak as the impact on the business of increased awareness is not discussed. For each 
aspect some relevant data is presented together with an explanation of its significance for the organisation. Some explanations are 
weak however, for example the discussion of return on marketing investment.

How the work could be improved/strengthened

The analysis of impact on the organisation could be more detailed and comprehensive. For example the discussion of Awareness does 
not discuss the impact on the business of increased brand awareness.
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LO4 Be able to validate and present market research findings – 
Pass
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Commentary

Why the work met the criteria

For P7 the evidence must refer back to the original market research proposal. The evidence gives a plausible judgement of the 
strengths and weaknesses of the market research methods used and also make suggestions as to how it could be improved. A useful 
tip for assessors is to review the P8 evidence first, assessing its suitability for the intended audience, then assess the research’s strengths 
and weaknesses before studying the learner’s own P7 evidence. 

For P8 the evidence must consist of an appropriate method to present the market research findings. The evidence has used a report 
format to present the findings to the owner of the business and although the report does not address the owner directly, the evidence 
uses an appropriate format and method.

How the work could be improved/strengthened

A more detailed assessment could be provided. For example the market research brief could be used to identify success criteria for the 
research which could then be assessed in turn before an overall summary judgement is made.

Other resources that may be useful

Market research society: https://www.mrs.org.uk/resources

Keen as Mustard Marketing: https://www.xero.com/uk/resources/small-business-guides/business-management/market-research-
small-business/

Alternative formats that the work could be produced in

A marketing proposal for an existing business: presented as a written report.

A marketing proposal for an existing business: presented as a verbal presentation supported by slides, speakers’ notes and handouts.

A review of the market research that a third party has obtained could be presented. The review will include a summary of the main 
findings the data has generated together with a critique of the methods and results together with proposals for actions a business 
could take as a result of the research obtained.

https://www.mrs.org.uk/resources
https://www.xero.com/uk/resources/small-business-guides/business-management/market-research-small-business/
https://www.xero.com/uk/resources/small-business-guides/business-management/market-research-small-business/
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LO4 Be able to validate and present market research findings – 
Merit
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Commentary

Why the work met the criteria

This evidence meets M3 because the suggested improvements are justified with reference to the weaknesses in the market research 
methods used that the learner has previously identified. 

The recommended improvements to the primary research are detailed although the improvements suggested to the secondary 
research are less plausible and less well justified.

How the work could be improved/strengthened

The suggested improvements could be more systematically justified, for example by returning to the market research proposals and 
explaining how each suggested improvement would lead to more valid research results than the ones actually obtained.
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LO4 Be able to validate and present market research findings – 
Distinction
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Commentary

Why the work met the criteria

A range of plausible marketing decisions are made, these are justified with reference to the market research obtained as well as the 
learner’s own understanding of the likely impact of the recommendations.

How the work could be improved/strengthened

A more systematic approach to the recommendations could be made. For example the evidence could list each recommendation in 
turn, then provide supporting evidence from the market research and also explain the likely impact of the change on the performance 
of the business.
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