Activity 12 - Analysis of messages and values in Music Videos[image: ]
Representation, messages and values in Corinne Bailey Rae 
– Stop Where You Are
Teacher instructions
· There are three stages to this activity. 
· They can be delivered in chronological order or adapted and completed as separate standalone activities. 
· Activities 2 and 3 can take the form of a sticky note activity, a structured worksheet activity or both. 
· For the purposes of this resource a sticky note activity is described.
· For the purposes of this activity, the music video set product Corinne Bailey Rae Stop Where You Are has been used. 
· This activity can be applied to any of the Section B exam set products. The statements will need to be adapted to reflect the set product being analysed, or general statements focusing on the messages and values created by the representations in the media products could be used and adapted across all the set products regardless of form.

Preparation required
· The statements will need to be copied and cut up if using hard copy cards. If completing the activity digitally, the statements will need to be randomly assigned to students/groups in an online environment or students could be directed to the handout that is made available online.
· There are seven statements so some may need to be duplicated depending on class size.
· If completing a sticky note activity:
· two sets of sticky notes for each statement – ideally each set of sticky notes should be a different colour
· blue tack for sticking statements on to the wall/whiteboard.

Stage 1 – statement activity
1. Project up one of the statements and elicit from students:
a. what it means
b. what representations we would expect to see in a music video to illustrate the statement.
2. Working individually, in pairs or small groups (beginning as a peer to peer activity will help develop confidence and model the activity) assign one or two statements per group depending on class size (they may be duplication of statements).


3. Students look at the statement and discuss:
a. what they think it means
b. what representations of events, issues, social groups, individuals they would expect to see in a music video to illustrate the statement.

Stage 2 – analysis activity
1. Screen the music video and students must identify at least one example of representation from the music video that supports their statement.
2. They note this down during the analysis onto a ‘pink’ sticky note. 
3. When the music video finishes, each student in the group puts their sticky note down next to the statement.
4. The students discuss how each example of representation they have identified illustrates (or challenges) the statement. 
5. The group then identifies an explanation of why the producer/artist might want to communicate these messages and writes this onto a second ‘green’ sticky note.

Stage 3 – feedback and developing knowledge and understanding

1. Each group presents their statement, examples and explanation back to the class. 
a. These could be stuck to the board as a row made up of three columns:
i. Statement about messages/values in the music video (statement card)
ii. Examples of representations constructed in the music video to support/challenge this statement (pink sticky note)
iii. Explanation of reasons why the producer might want to communicate these messages (green sticky note)

2. As each group presents back their focus, the rest of the class can suggest other explanations of why a producer may want to construct these representations and communicate these messages – these can be added to develop the third column of each ‘row’.
3. Once all the groups have presented back the statements and they are all on the board, they have created a paragraph plan or writing frame.
4. Individually, each student can either take a photo of the frame or copy down onto the worksheet included in this resource (or similar).
·  Rather than copy all of the statements, they could be directed to pick out 3 or 4 they think are most relevant and just make notes onto their worksheet for those they have selected.
5. Using this paragraph plan, and the three or four statements they have prioritised; students then write an answer to the question:
[bookmark: _GoBack]
	What are the messages and values communicated through the representations constructed in Corinne Bailey Rae’s Stop Where You Are music video? 



They should structure their answer in the same order as the plan on the board/worksheet so each paragraph will follow:
1) Statement about message/value in the music video.
2) Examples that show how the message or value is constructed through choice of representations.
3) Explanations why the producer might want to communicate these messages and values.
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STATEMENTS – SOME MESSAGES AND VALUES IN CORINNE BAILEY RAE – STOP WHERE YOU ARE
	Stop Where You Are is about being present, stopping and celebrating what is happening at that moment.

	The selection of different social issues and groups constructs a representation that connects these issues with these social groups.

	The artist is represented in a way that reinforces gender stereotypes of women as feminine and unthreatening.

	The representation of class in the music video constructs the idea that despite differences in class and status people are equal.

	Youth are represented through a number of different stereotypes, both positive and negative, to communicate the message that young people, and different social identities, are more than just a stereotype.

	Stop Where You Are aims to raise awareness of the impact of discrimination within our society.

	The music video focuses on the representation of Corinne Bailey Rae as a powerful woman who comments on, and wants to address, social issues that affect our lives.




Representation, Messages and Values in Corinne Bailey Rae – Stop Where You Are
	1. Statement 
A message or value communicated in the music video about events, issues, social groups or individuals
	2. Examples 
Representations constructed in the music video through the use of technical elements that support/challenge the statement
	3. Explanation 
What reasons would the producer have for communicating these messages and values about events, issues, social groups and individuals?
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OCR Resources: the small print
OCR’s resources are provided to support the delivery of OCR qualifications, but in no way constitute an endorsed teaching method that is required by the Board, and the decision to use them lies with the individual teacher. Whilst every effort is made to ensure the accuracy of the content, OCR cannot be held responsible for any errors or omissions within these resources. 
Our documents are updated over time. Whilst every effort is made to check all documents, there may be contradictions between published support and the specification, therefore please use the information on the latest specification at all times. Where changes are made to specifications these will be indicated within the document, there will be a new version number indicated, and a summary of the changes. If you do notice a discrepancy between the specification and a resource please contact us at: resources.feedback@ocr.org.uk.

© OCR 2020 - This resource may be freely copied and distributed, as long as the OCR logo and this message remain intact and OCR is acknowledged as the originator of this work. OCR acknowledges the use of the following content: n/a
Please get in touch if you want to discuss the accessibility of resources we offer to support delivery of our qualifications: resources.feedback@ocr.org.uk
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