Activity 11: Analysis of the representation of social groups and stereotypes[image: ]
Media products construct a number of different representations in order to create meaning and communicate certain values. The use of stereotypes that relate to social groups and identities are a common feature when constructing representations and communicating meaning in the media. 
One way in which the representation of social groups can be analysed in media products is through the use of a mnemonic that helps to guide you when analysing the representation of social groups, and the stereotypes used for these groups, in media products.
Daniel Chandler identified the mnemonic CAGE to analyse the way in which certain social groups are represented in the media. His mnemonic also suggests the idea that certain social groups are trapped in their social positions by the way in which they are represented in the media.
In order to analyse the representation of social groups and stereotypes for the Section B exam unit and the related set products, we can extend Chandler’s mnemonic to CAGEDS. 
Mnemonic: a system, such as a pattern of letters, that helps in remembering something
Daniel Chandler, Semiotics: The Basics Routledge 9/6/17

TASK 11a: Representation and social groups
Look at the CAGEDS mnemonic below. Complete each word to identify six social groups: 

	C
	
	What does the word CAGEDS suggest or connote?


What does this word help us to understand about the representation of social groups?


	A
	
	

	G
	
	

	E
	
	

	D
	
	

	S
	
	



Write down two more social groups that we could analyse in relation to their representation in the media:
	1
	

	2
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TASK 11b: Analysis of the representation of social groups in the set product
REPRESENTATION OF SOCIAL GROUPS IN
[name of set product here]
Disability
Ethnicity
Gender
Sexuality
Age
Class
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Analysis of the use of stereotypes and social groups in the set product
Stereotypes are widely held, fixed and oversimplified images or ideas of particular events, issues, social groups and identities or individuals. A stereotype is an over-generalised belief that with time, through repeated use across a range of different mass media products, one assumes to be true. In this way, stereotypes act as ‘short cuts’ and can communicate deeply embedded ideological values about the way we should live, behave and think in a very simple way that audiences quickly recognise. 
We often think of stereotypes as negative, but not all stereotypes are. Whether or not a stereotype is positive or negative will depend on the object or subject being represented. It will also depend on the message that the user of the stereotype is trying to convey. 
Positive stereotypes are often used to reinforce values that suggest that particular events, issues, social groups and individuals within our society are good. This can help to reinforce the dominant ideology within a society and usually promote the positive representation of the dominant social group. 
Negative stereotypes are used in a derogatory way, usually focusing on a negative characteristic of events, issues, social groups and/or individuals who are not part of the dominant group or values but are ‘other’ to this group or a minority group. These negative stereotypes are used in the same way as positive stereotypes, to reinforce dominant ideology and support the idea that the dominant group, and their ideological values, is superior to other social groups.

TASK: Positive and negative stereotypes in the Media
Which positive and negative stereotypes are frequently used in the media? 
For each social group below, note down some common stereotypes* that we might see in the media. 
*The stereotypes you identify are not the ones that you might believe in personally, but the generalised ideas and values that are communicated by stereotype in the mass media.
	Class
	Age
	Gender

	Positive: 

Negative:

	Positive:

Negative: 

	Positive: 

Negative:


	Ethnicity
	Disability
	Sexuality

	Positive: 

Negative:


	Positive:

Negative: 

	Positive: 

Negative:
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TASK: Analysis of positive and negative social stereotypes in the set product
For each social group represented in the set product:
· Identify all the positive stereotypes used.
· Identify all the negative stereotypes used.
	Social group
	Positive Stereotypes
	Negative Stereotypes

	
Class


	
	

	
Age


	
	

	
Gender


	
	

	
Ethnicity


	
	

	
Disability


	
	

	
Sexuality
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TASK: Making judgements and reaching conclusions
Look at the representation of social groups and your analysis grids of the stereotypes used in the set product. Answer the questions below.
1. How many positive stereotypes are used of the dominant group in each social category?
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2. How many negative stereotypes are used of minority groups or those not part of the dominant group in each social category?
	




3. Do the use of positive or negative stereotypes in the set product support or challenge the stereotypes we would usually expect to see in the media?
	




4. Which social groups are mis-represented in the product?
	




5. Which groups are under-represented or absent in the set product?
	




6. What conclusions can you come to about the use of positive and negative stereotypes in the representation of social groups in the set product?
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