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[image: ]Activity 9 – General viewpoints that relate to the study of media products and contexts – teacher notes
This resource can be used alongside the LR15 PowerPoint slides or on its own.
It can be used either as:
1. An introduction to the general viewpoints and ideologies that can be applied to all five contexts in the form of an induction lesson to the course or
2. A recap of the terms and applying each term to the contexts relevant for the Section B exam unit that the resource is being used to study.
· These are political*, social and cultural. 
The ‘answers’ resource provided here refers to all five contexts that could be applied to each viewpoint that is relevant to the specification so will need to be adapted if being used for only the Section B units.
* For H409/ Section B political context only needs to be studied for the Magazine unit.



General viewpoints that relate to the study of media products and contexts
TASK:
1. Individually make notes on what each viewpoint means and relevant key ideas.
2. In pairs/ groups, identify which context(s) you think each viewpoint could relate to.

	Viewpoint
	Meaning/key ideas
	Contexts that it can relate to

	

Capitalism

	
	

	

Populism

	
	

	

Consumerism


	
	

	

Globalisation


	
	

	

Patriarchy


	
	

	

Feminism

	
	

	

Individualism


	
	

	

Self-managerialism
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Imperialism
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General viewpoints that relate to the study of media products and contexts
ANSWERS
	Viewpoint
	Meaning/key ideas
	Contexts that it can relate to

	
Capitalism

	An economic and political system in which a country's trade and industry are controlled by private owners for profit, rather than by the state

	
H, E, P, S, C

	
Populism

	A political approach that strives to appeal to ordinary people who feel that their concerns are disregarded by established elite groups.

	
H, P, S, C

	
Consumerism

	The promotion of the interests of consumers and the preoccupation of society with the acquisition of consumer goods

	
H, E, S, C

	
Globalisation

	The processes by which businesses or other organisations develop international influence or start operating on an international scale

	
H, E, S, C

	
Patriarchy

	A system of society or government in which men hold the power and positions of social, political and economic privilege in comparison to women 

	
H, E, P, S, C

	
Feminism

	The advocacy of women's rights on the grounds of the equality between men and women across all aspects of life
	
H, E, P, S, C

	
Individualism

	A social theory favouring freedom of action for individuals over collective or state control

	
H, P, S

	Viewpoint
	Meaning/key ideas
	Contexts that it can relate to

	
Self-managerialism

	Approaches of self discipline that require us to manage ourselves, in particular our health and physical appearance, in a disciplined way
	
H, E, S, C

	
Altruism

	[bookmark: _GoBack]The principle and moral practice of concern for happiness of other human beings, resulting in a better quality of life 

	
H, S, C

	
Imperialism


	Extending a country's power and influence through colonization, use of military force, or other means such as through media production.

	
H, E, P, S, C

	Definitions for these terms are from Google dictionary and Wikipedia 
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