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Semiotics is the study of making meaning. It looks at how ‘signs’ in our everyday lives and in cultural products can communicate messages and values about our world and tell us or help us understand how we should live, behave and think within our society.
Signs can be verbal or non-verbal; they can be made up of visual symbols, images, sounds, acts of behaviour and so on.
Many theorists, such as Barthes and Strauss, believe that almost all elements of society communicate meaning through signs – this can include Family, Education, Law, Politics, the Media and so on. Different signs have different meanings, often more than one. Importantly, these meanings might not be the real or original meaning of the sign but a meaning that has been attached to the sign over time in order to communicate specific ideas or values. These connotations (myths) are used to reinforce dominant ideas within our society and persuade us all to think in similar ways or share these values.
In media products, the use of signs and signified meanings help to construct viewpoints, messages and values.



How do signs make meaning?


Every sign is made up of the two following things:





2. Signified


The signified has two levels of meaning



1. Signifier










b. Connotation




a. Denotation








TASK
Look at the three images or signs below and complete the table to indicate:
· What is the sign?
· What is the denotation (actual literal meaning)?
· What is/are the connotations (additional meanings or associations attached to the sign)?
	EXAMPLE
	SIGN
	DENOTATION
	CONNOTATION(S)
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TASK 2 – Analysing signs in adverts
Look at the Dove Men’s grooming product advert and the four signs taken from the advert below:
http://sponsorship.org/wp-content/uploads/2015/09/000Ticket-Promotion-Dove-Men-Care.jpg 
· What is the sign?
· What is the denotation (actual literal meaning)?
· What is/are the connotations (additional meanings or associations attached to the sign)?
	EXAMPLE
	SIGN
	DENOTATION
	CONNOTATION(S)

	Packshot (image of the products)

	
	
	

	Wide shot of rugby players

	
	
	

	Brand logo


	


	
	

	Slogan (#SCRUMTOGETHER) 

	


	
	

	NOW IDENTIFY TWO MORE SIGNS ON THE ADVERT – WRITE THEM IN THE TABLE BELOW

	



	
	
	

	



	
	
	





TASK 3 – Analysing signs and connotations in 
media products

1. Look at the media product you have been assigned. 
2. Identify four key signs that communicate meaning in the product.
3. Complete the grid below:
· What is the sign?
· What are the connotations (additional meanings or associations) attached to the sign?
	SIGN
	CONNOTATION(S)/MEANINGS CREATED IN THE PRODUCT 
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OCR’s resources are provided to support the delivery of OCR qualifications, but in no way constitute an endorsed teaching method that is required by the Board, and the decision to use them lies with the individual teacher. Whilst every effort is made to ensure the accuracy of the content, OCR cannot be held responsible for any errors or omissions within these resources. 
Our documents are updated over time. Whilst every effort is made to check all documents, there may be contradictions between published support and the specification, therefore please use the information on the latest specification at all times. Where changes are made to specifications these will be indicated within the document, there will be a new version number indicated, and a summary of the changes. If you do notice a discrepancy between the specification and a resource please contact us at: 
resources.feedback@ocr.org.uk.

© OCR 2020 - This resource may be freely copied and distributed, as long as the OCR logo and this message remain intact and OCR is acknowledged as the originator of this work. OCR acknowledges the use of the following content: n/a
Please get in touch if you want to discuss the accessibility of resources we offer to support delivery of our qualifications: resources.feedback@ocr.org.uk



Version 1	1	© OCR 2020
Component 1, Section B: Media Language and Representation
image4.jpeg




image1.png
OCR

Oxford Cambridge and RSA




image2.jpeg




image3.jpeg




image5.jpeg
A LEVEL

MEDIA STUDIES

Delivery Guide (Learner Resource)




