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Suggested Scheme of work – Advertising and Marketing
This SOW offers a suggested delivery route for Advertising and Marketing. There will be many other suitable approaches.
· The scheme assumes lessons are 1 hour – content suggestions can be adapted, combined or not used depending on length of lesson, size and academic ability of class.
· Some general examples of adverts will need to be selected to establish formal media language and representational conventions. 
· Most lessons combine the study of knowledge and understanding with analysis (AO1 and AO2).
· A lesson for analysing and practising planning and writing of exam style questions is included.
· A short practical activity to demonstrate and assess understanding and knowledge through making is included with two lessons. This could be taken out to create a shorter unit or replaced with more set product analysis, comparison, exam question preparation or revision activities.
· Homework content suggestions are provided. 
· It is up to the individual teacher how these are completed and presented by students.
·  Some should be written activities as this is the form of assessment but students may also benefit from presenting their understanding and analysis with visual documents such as visually illustrated and annotated presentations, annotated screencasts with commentary etc.
· This scheme suggests the analysis of content should occur in lessons, but it is equally effective to structure these as flipped learning activities for homework and then apply the analysis by focusing on developing understanding of the meanings constructed in class (e.g. as suggested in lessons 5/6 and 7/8 here).
· A suggestion of which resources in this delivery guide can be used and/or adapted is also provided. 
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Component 1, Section B: Media Language and Representation
	Lesson
	Lesson topic
	Resources that could be used
	Specification content addressed
	Homework

	1
	Intro to Advertising and Marketing
· Intro to exam requirements
· Recap of theoretical frameworks of media language, representation and contexts and associated key terms and concepts for this unit
· Intro to advertising and marketing as a media form
· Identification of codes and conventions of ML in the form
	LR1
LR3
LR9
LR14
	ML
REP
CONTEXT
	Select an advert of student’s choice, annotate/label to show which ML elements are used and where

	2
	Analysis of ML and Rep codes and conventions of print adverts as a media form
· Recap on codes and conventions used in general examples of the form
· Analyse use of intertextual references
· Analyse ML use of messages, meanings communicated and interpreted
· Analyse representation of events and issues
· Analyse representation and use of stereotypes of social groups (CAGEDS)
· Apply social and cultural contexts to the example adverts using wider ideological viewpoints that relate to these contexts
· Make some judgements about the general ideological viewpoints communicated by adverts
· Identify how adverts are constructed as real
	LR1
LR5
LR8
LR10
LR11
LR15
LR13
	ML
REP
CONTEXT
	Select an advert of student’s choice, create a screencast that identifies use of ML and representations constructed



	3
	Case study 1 River Island – Intro to set product and analysis of ML
· Intro case study 1 genre – fashion adverts genre and developments in genre 
· Referring back to lesson 1, make predictions about expected use of ML conventions in the River Island advert 
· Intro River Island as the set product for fashion adverts, briefly consider campaign and aims
· Identify use of ML in the River Island advert with labelling/annotation activity
· Identify use of intertextual references and meanings connoted
· Analyse how combined use of technical elements on print adverts communicate meanings
· Consider interpretation of multiple meanings on the advert for different audiences
· Make conclusions whether River Island uses ML conventions as expected
	LR3
LR5
LR6
LR8


	ML
	Select a fashion advert and compare use of ML elements with the River Island advert

	4
	Case Study 1 Shelter – analysis of Representation 
· Analyse representation of events and issues
· Analyse use of stereotypes and CAGEDS
· Apply social and cultural contexts using wider ideological viewpoints (ologies and isms)
· Identify the key ideological viewpoints communicated by the producers of the advert
· Analyse how the messages on the Shelter advert are constructed as real
· Make some judgements and reach conclusions regarding representations constructed in the Shelter advert 
	LR10
LR11
LR12
LR15
LR13
	REP
CONTEXTS
	What messages are communicated by the use of stereotypes in the River Island advert?



	5
	Case study 2 Dove – Intro to set product and analysis of ML
· Intro case study 1 genre – body care products genre and developments
· Referring back to L1, make predictions about expected use of ML conventions in the Dove advert 
· Intro Dove as the set product for body care products ads, briefly consider campaign and aims
· Identify use of ML in the Dove advert with labelling/annotation activity
· Identify use of intertextual references and meanings connoted
· Analyse how combined use of technical elements in the advert communicate meanings
· Consider interpretation of multiple meanings on the advert for different audiences
· Make conclusions whether Dove uses ML conventions as expected
	LR3
LR5
LR6
LR8

	ML
	How are events, issues, social groups and individuals represented in the Dove advert – complete analysis grid and bring to lesson 6 to apply analysis)

	6
	Case Study 2 Dove – analysis of Representation 
· Apply analysis of representation of events and issues (using HW lesson 5)
· Analyse use of stereotypes and CAGEDS (using HW lesson 5)
· Identify how ideological viewpoints communicated are constructed by the producers
· Apply social and cultural contexts using wider ideological viewpoints (ologies and isms)
· Analyse how adverts are constructed as real
· Make some judgements and reach conclusions regarding representations constructed in the Dove advert
	LR10
LR11
LR12
LR15
LR13
	REP
CONTEXTS
	Select three technical elements and explain how, as a result of their combined use, they construct certain connotations, messages and values about the product and the issues /social groups represented in the advert.

	7
	Case study 3 Shelter – Intro to set product and analysis of ML
· Intro case study 3 genre – charity genre and developments 
· Referring back to L1, make predictions about expected use of ML conventions in the charity advert 
· Intro Shelter as the set product for charity ads, briefly consider campaign and aims
· Identify use of ML in the Shelter advert with labelling/annotation activity
· Identify use of intertextual references and meanings connoted
· Analyse how combined use of technical elements in the advert communicate meanings
· Consider interpretation of multiple meanings on the advert for different audiences
· Make conclusions whether Shelter uses ML conventions as expected
	LR3
LR5
LR6
LR8

	ML
	How are events, issues, social groups and individuals represented in the Shelter advert (bring grid for lesson 8 to apply analysis)

	8
	Case Study 3 Shelter – analysis of Representation 
· Analyse representation of events and issues
· Apply the use of stereotypes and CAGEDS to the advert (using HW lesson 7)
· Analyse how adverts are constructed as real
· Apply social and cultural contexts using wider ideological viewpoints (ologies and isms)
· Make some judgements and reach conclusions regarding representations constructed in the Shelter advert
	LR10
LR11
LR12
LR15
LR13
	REP
CONTEXTS
	Which social and cultural contexts /ideological values does the Shelter advert reflect?




	9
	Comparison of case study products ML and Rep
· Comparison of the set products in terms of conventional use of ML
· Comparison of the set products in terms of conventional use of Rep
· Comparison of the set products against general examples from the form and genre (as analysed in L2 and L3,5,6)
· Comparison of the social and cultural contexts (ologies and isms) reflected in/by the adverts
· Simulation activity to demonstrate understanding of how adverts use ML to construct representations to position audiences and communicate ideological viewpoints
· Make judgements and reach conclusions about use of ML and Rep in the set product adverts
	LR7
LR15
LR13

	ML
REP
CONTEXTS
	Create a presentation that compares use of all aspects of:
1. ML
2. Rep
3. Contexts
in the three set products and three general examples from each genre

	10
	Analysis of exam style questions and revision of unit
· Recap of learning and conclusions from previous lessons regarding media form and set products
· Analysis of practice/sample or exam style questions in terms of use of vocabulary and instructions
· Plan answers/paragraphs using writing frames to practice sample exam questions
· Timed writing (10 mark question 17 mins/15 mark question 25 mins)
	
	
	Plan and write an answer to a sample exam style question




	11
	Small scale practical activity – planning
· To set up practical activity making an advert from set genres (fashion, body care product, charity)
· To create a product relevant for the chosen genre 
· To plan a realistic campaign, decide on messages and ideological viewpoint to be communicated, identify a target audience and preferred meaning
· To plan use of ML and Reps in the advert with hard copy mock ups or digital software
	LR16a
	ML
REP
CONTEXTS
	Make revisions to marked timed essay from L10 to submit for L12

	12
	Small scale practical activity – making
· To construct a student-made advert
· Evaluation of ML and Reps constructed in student-made practical work; comparison with media form and set product – to complete for homework
	
	ML
REP
CONTEXTS
	Evaluation of ML and Reps constructed in student-made practical work; comparison with media form and set product



OCR Resources: the small print
OCR’s resources are provided to support the delivery of OCR qualifications, but in no way constitute an endorsed teaching method that is required by the Board, and the decision to use them lies with the individual teacher. Whilst every effort is made to ensure the accuracy of the content, OCR cannot be held responsible for any errors or omissions within these resources. 
Our documents are updated over time. Whilst every effort is made to check all documents, there may be contradictions between published support and the specification, therefore please use the information on the latest specification at all times. Where changes are made to specifications these will be indicated within the document, there will be a new version number indicated, and a summary of the changes. If you do notice a discrepancy between the specification and a resource please contact us at: resources.feedback@ocr.org.uk.

© OCR 2020 - This resource may be freely copied and distributed, as long as the OCR logo and this message remain intact and OCR is acknowledged as the originator of this work. OCR acknowledges the use of the following content: n/a
Please get in touch if you want to discuss the accessibility of resources we offer to support delivery of our qualifications: resources.feedback@ocr.org.uk
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