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	Social
context
	
Where people live together and interact with one another on a day-to-day basis


	
	
The social structures by which we live our daily lives such as religion, education, family, media communications, law and government


	
	
The impact that social structures have on our behaviour


	
	
Social issues and movements such as consumerism, feminism, patriarchy, individualism etc… that affect our everyday lives and ways of thinking socially


	
	
Adverts, magazines and music videos are reflections of consumerism and our consumption of goods, social values and ideas. These products can reflect the impact of consumerism on the way we live our daily lives so that we come to value consumerism as a social activity above other social activities





	Cultural context

	
The attitudes, values, beliefs, practices, customs and shared behaviour of groups of people


	
	
Language, the products we make, the things we do and how we do them


	
	
Cultural products such as art, music, literature and media


	
	
The concept of globalisation has influenced the representation of cultural identities in adverts, magazines and music videos so that cultural traditions and identities tend to reflect a global view of the world
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	Political context
	
The government, policy and public affairs of a country


	
	
The way in which power is used or is achieved in a country or society

	
	The use of media language content and alternative representations constructed on The Big Issue magazine front covers can be seen to be influenced by the ideas of capitalism and the centre left political agenda of the magazine’s owner.
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OCR Resources: the small print
OCR’s resources are provided to support the delivery of OCR qualifications, but in no way constitute an endorsed teaching method that is required by the Board, and the decision to use them lies with the individual teacher. Whilst every effort is made to ensure the accuracy of the content, OCR cannot be held responsible for any errors or omissions within these resources. 
Our documents are updated over time. Whilst every effort is made to check all documents, there may be contradictions between published support and the specification, therefore please use the information on the latest specification at all times. Where changes are made to specifications these will be indicated within the document, there will be a new version number indicated, and a summary of the changes. If you do notice a discrepancy between the specification and a resource please contact us at: resources.feedback@ocr.org.uk.
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Please get in touch if you want to discuss the accessibility of resources we offer to support delivery of our qualifications: resources.feedback@ocr.org.uk

Version 1	3	© OCR 2020
Component 1, Section B: Media Language and Representation
image1.png
OCR

Oxford Cambridge and RSA




image2.jpeg
A LEVEL

MEDIA STUDIES

Delivery Guide (Learner Resource)




