Activity 13 – Making judgements and reaching conclusions about representations in the set media products [image: ]
Teacher instructions
These statement cards are intended to generate discussion that encourages learners to think about different representations found in the set products and in doing so make judgements and reach conclusions about representations constructed in the media.
The statement cards each provide a judgement or conclusion that could be applied to the representations found in the Section B set products.
The statement cards could be used in a number of different ways to encourage discussion. Some suggestions follow.

Group discussions with hard copies of the statements
1. Each statement is copied and cut up into student ‘packs’ so if working in small groups, each group would get a pack of the statements.
2. Students go through each statement and organise in to separate piles of ‘agree’, ‘maybe’ and ‘disagree’.
· They have to come up with a reason for their choice of category with each statement, requiring them to make a judgement about representation. 
3. From the ‘agree’ pile, they select two or three that, as a group, they feel offers the best conclusion as to why the representations are used by producers in the media products. This will require agreement through discussion and reasoning.
4. Each group can then present back one of their conclusions to the rest of the class and groups are invited to respond to this choice and say if they also agree, put in the maybe pile or disagreed with some reasons why given.
· This part of the activity can be completed as a whole class discussion or students change groups to share their conclusions.
5. After whole class feedback, each group then creates one or two of their own conclusions about reasons for the representations found in the set products. 
· They could be given a set product to help structure their conclusions. 
6. These are then shared with the rest of the class who write them down to develop a ‘conclusions bank’.



Group discussions with digital copies of the statements
The method of delivery can be the same as with hard copies but the formatting of materials, and way in which they are organised and fed back, is slightly different.
1. Individually, each student has a digital copy of the worksheet with statements and ‘organisation’ table.
2. Working in groups, students discuss each statement and then individually drag and drop it into an agree, maybe, disagree column in the organisation table, discussing their justifications and making judgements as they do so.
3. They then highlight in a separate colour two statements they most ‘agree’ with in the agree column and type up their justification why they think this under the statement in a different colour.
4. After presenting back to the class, (either as a whole class activity or by changing groups) students come up with one or two more conclusions and type them up into the ‘agree’ column. 
5. These are shared with the rest of the class (either as a whole class activity or by changing groups) and students can then individually decide whether to put the additional conclusions into the agree, maybe or disagree with column, developing a statement bank.
Alternatively:
· Students could read through and organise the statements on the digital handout first and then compare their opinions with a partner or in small groups.
· If the class is small, this activity could be completed as a whole class activity with one worksheet that all students access simultaneously in Google Docs. 
· The teacher could pick out a smaller number of statements, for example five or six statements they feel are particularly debatable, and if the centre has access to survey, voting or polling software, they could create a whole class discussion whereby in groups, students vote on whether they agree, maybe agree or disagree with each statement. This allows students to simultaneously compare and discuss their opinions.

Some considerations in developing discussions and confidence in making judgements and reaching conclusions
· As a way to extend these discussions and practice making conclusions, students could be asked to find sets of conclusions that contradict each other to develop arguments about representations in the set products.
· Additionally, ‘maybe’ and ‘disagreed’ with conclusions can be seen as points that can be used in essays to create arguments, develop judgements and reach a range of conclusions so are just as important as ‘agreed’ with statements. 



Developing understanding of representations in the set products, making conclusions about specific set products
These statements could also be used as a harder application or assessment of knowledge activity, possibly at the end of the unit or as Section B revision, which requires students to assign a set product to a statement. 
· This could be achieved by converting the statements into a quiz app such as Quizlet, Kahoot or Socrative and assigning one set product that is relevant to each statement.
· Students can then be tested on their understanding of representations in the set products by correctly assigning the conclusion with a set product.
· This could be completed individually or in the group activity options offered by Quizlet, Kahoot and Socrative.
This activity could then be further extended to require students to:
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· [bookmark: _GoBack]Find specific examples from the set product to support or challenge the conclusion in the statement.


Version 1	1	© OCR 2020
Component 1, Section B: Media Language and Representation

	Common representations in mainstream mass media tend to support the dominant social group, as this group usually includes media owners and producers.

	
Media representations often reinforce the social status quo so that those in positions of social power and those considered minority or subordinate groups remain in these social roles.

	
Representations in the media can provide a platform for social issues that are of national and global importance.

	
Representation choices are usually driven by economic factors, which relate to production costs and the need to sell the media product to the target audience.

	
Representations claim to be real through the use of media language, which influences the reader to accept that the representations they are consuming are real rather than a point of view.

	
Some media products construct specific representations to offer an alternative viewpoint that runs counter to mainstream media and can be seen to question dominant ideology and the dominant group.

	
The political bias of the owner and producer of a product can affect the representations constructed.

	
The use of media language to construct representations helps to communicate ideological values.

	
Certain representations can help to amplify and highlight social issues and anxieties.

	
The representations constructed and the choices made about how to represent events, issues, social groups and individuals in media products are influenced by the meaning and message that the producer wants to express.

	
A media product must be made to appeal to its target audience. In doing so, the producer makes choices about which social groups and individuals to include, and how to present them, and which social groups and individuals not to include.

	
Certain media forms will reinforce common stereotypes that work as shortcuts to communicate the product’s message and sell the product to the intended audience.

	
Although the producer of the media product will aim to construct a preferred meaning to persuade the audience, not all responses to the representations constructed in a media product will be the same.
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Task:
1. Look at each of the statements in the grid at the bottom half of the page. Each one makes a judgement or reaches a conclusion about the use of representations in media products.
2. Read through each and drag and drop into one of the columns below, depending on your own ideas and judgements about representation in the media and the set media products you have studied.

	AGREE
	MAYBE
	DISAGREE

	




















	
	



	The political bias of the owner and producer of a product can affect the representations constructed.
	The use of media language to construct representations helps to communicate ideological values.

	Representation choices are usually driven by economic factors, which relate to production costs and the need to sell the media product to the target audience.

	Certain representations can help to amplify and highlight social issues and anxieties.


	Common representations in mainstream mass media tend to support the dominant social group, as this group is usually made up of media owners and producers.
	The representations constructed and the choices made about how to represent events, issues, social groups and individuals in media products are influenced by the meaning and message that the producer wants to express.

	Media representations often reinforce the social status quo so that those in positions of social power and those considered minority or subordinate groups remain in these social roles.
	Some media products construct specific representations to offer an alternative viewpoint that runs counter to mainstream media and can be seen to question dominant ideology and the dominant group.

	Representations claim to be real through the use of media language, which influences the reader to accept that the representations they are consuming are real rather than a point of view.
	Certain media form will reinforce common stereotypes that work as shortcuts to communicate the product’s message and sell the product to the intended audience.


	Representations in the media can aim to provide a platform for social issues that are of national and global importance.

	Although the producer of the media product will aim to construct a preferred meaning to persuade the audience, not all responses to the representations constructed in a media product will be the same.

	A media product must be made to appeal to its target audience. In doing so, the producer makes choices about which social groups and individuals to include, and how to present them, and which social groups and individuals not to include.
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