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Please note that you may see slight differences in font and formatting between this paper and the original. The difference does not impact how the questions should be interpreted.


Other materials required:
•   Pen 
	

Duration: 25 mins     

	  



	



	Name
	




INSTRUCTIONS 
•   Write your name in the box above. Please write clearly and in capital letters.
•   Use black ink. HB pencil may be used for graphs and diagrams only.
•   Answer all the questions, unless your teacher tells you otherwise.
•   Read each question carefully. Make sure you know what you have to do before starting your answer.
•   Where space is provided below the question, please write your answer there.
•   You may use additional paper, or a specific Answer sheet if one is provided, but you must clearly show the question number(s). 
INFORMATION 

•   The number of marks is given in brackets [ ] at the end of each question or part question.
•   The total number of marks for this paper is 17.


1. ‘Words from the Planet’ is a new conservation campaign with the purpose of increasing the awareness of the environmental issues that are faced by our planet. The campaign is targeted at a wide target audience between the ages of 12 and 50. ‘Words from the Planet’ will use a variety of media to raise awareness of the issues faced.

You have been asked to create a number of pre–production documents to take to the first campaign meeting.

Explain the purpose of a digital mood board for the ‘Words from the Planet’ campaign.
 

 

 

[2]
 



2. ‘Words from the Planet’ is a new conservation campaign with the purpose of increasing the awareness of the environmental issues that are faced by our planet. The campaign is targeted at a wide target audience between the ages of 12 and 50. ‘Words from the Planet’ will use a variety of media to raise awareness of the issues faced.

Consider the images in Fig. 1 below:

[image: ]
Fig. 1


Choose six images from Fig. 1 to create a mood board for the ‘Words from the Planet’ campaign.



You do not need to draw the images. You must show which images you have chosen and where you would position them on the mood board.




Marks will be awarded for:
	•
	fitness for purpose;

	•
	annotations to justify your choices.
	[9]



[image: ]
 



3. Three Oaks, a supermarket chain, is launching a Summer Bank Holiday Sale. In the sale it will be offering discounts on its summer sun products including sun cream, barbecues and ice cream. You have been asked to develop the pre–production documents for the advertising campaign for this sale.

One of the main methods of advertising will be the use of printed adverts in magazines. Three Oaks has asked that you produce a mood board for the magazine adverts. 
i. State one purpose of a mood board.
[1]
ii. State three items that can be included on a mood board.
	1
	 

	2
	 

	3
	 

	[3]


iii. Explain one way the mood board can be used to plan for the magazine adverts.
 

 

 

[2]
 





Mark scheme
	Question
	Answer/Indicative content
	Marks
	Guidance

	1
	
	
	Two marks for suitable point and expansion e.g.
· To generate visual ideas (1) about how the campaign could look (1)
· To develop a “green” feel (1) for the campaign style (1)
· To show the client (1) the fonts, images, colours to be used in the campaign (1)
· Any other suitable response
	2 
(1d, 2p)
	For both marks should reflect visual aspect AND context of a mood board/style/ look.

Examiner’s Comments
Whilst being generally well answered this question, many answers seen were only descriptions of what a mood board contained. The question required an explanation of its purpose within this context. This restricted the marks that could be credited.

It is important that candidates are specific in their answers. Many answers given referred to mood boards being used to ‘generate ideas’. This could easily refer to a mind map, another pre–production document in the specification, and as a result did not gain any credit. These types of answers did not indicate that candidates were clear in their understanding of the purpose a mood board.

Some candidates referred to the digital aspect of the mood board where ideas could be shared. This would gain a second mark but only if it was linked to the visual aspect of the idea generation.

Clear indication of the visual aspect of the mood board needed to be seen, as this is what sets mood boards apart from a mind map.

Exemplar 1
[image: ]

	
	
	
	Total
	2
	

	2
	
	
		Level 3
7 – 9 marks
	ALL 6 images are relevant
Good justifications for all images
Suitable layout/collage structure for the mood board

	Level 2
4 – 6 marks
	4 or more images are relevant
Justifications may lack detail
Layout is not wholly suitable

	Level 1
1 – 3 marks
	May only contain 1 relevant image
Justifications may be weak/non–existent
Mood board has a poor layout (may not be clear)



	9
(1p X2 1m X2, 1d, 2p X2, 2m X2)
	Mood board content related to environmental campaign– this will be shown in the justifications as well as the images selected.
Media could include;
· text
· font
· images
· colours
· sounds
Annotations must justify decisions.



The mood board should be viewed, as a whole, and then graded appropriately.











Examiner’s Comments
This was well answered with a majority of candidates selecting appropriate answers. The main differentiator seen was the quality of the justifications. Lower scoring answers described what the images were, rather than why they should be used.













Exemplar 6
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	Total
	9
	

	3
	
	i
	A visual tool(1) ‘feel’/‘flow’/look(1) assist in generation of ideas(1) collect ideas(1)
	1
	Do not accept organise ideas

	
	
	ii
	3 from e.g.
· Photographs/images (1)
· Logo (1)
· Fonts (1)
· Colours (1)
· Textures/fabrics (1)
· Text/quotes (1)
	3
	The mood board is for a magazine advert so do not accept video/sound/ animation as not in context.

	
	
	iii
	Two marks for suitable response with expansion.
e.g.
· Warm colours used (1) will reflect the summer bank holiday theme (1)
· A comparison of competitor adverts(1)to identify an appropriate style (1)
· To create a visual feel (1) about the advert content (1)
	2
	For full marks answer must relate to context of the magazine advert
Digital/media product, etc. is too vague.

	
	
	
	Total
	6
	



	Created in ExamBuilder. 
	1
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Choose six images from Fig. 1 to create a mood board for the ‘Words from the:Planet’ campaign.

‘You do not need to draw the images. You must show which images you have chosen and where

you would position them on the mood board.
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