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INSTRUCTIONS
• Choose one brief.
• Do not reproduce an existing media product.
• Group productions are not allowed. Others may act in or appear in the production 

and/or may operate lighting, sound, recording or other equipment under your 
direction.

• Use original footage, images and/or text within your production.
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Guidance

Teachers can review learners’ work before it is handed in for final assessment. Advice must remain at 
the general level, enabling learners to take the initiative in making amendments. One review should be 
sufficient to enable learners to understand the demands of the assessment criteria.

Statement of Intent

Learners must complete a Statement of Intent for their own media production which must be submitted 
with their production. A penalty will be applied if it is not supplied to the teacher with a learner’s final 
production (see Section 3f of the specification for more details). The Statement of Intent needs to 
outline the ways in which the learner proposes to use the four areas of the media theoretical framework 
to communicate meaning and meet the requirements of their chosen brief, set by OCR.

Learners must complete the Statement of Intent document using approximately 500 words. A template 
will be provided on the OCR website for guidance.

Teachers should refer to Section 2f of the specification for further guidance on preparatory activities 
(research and planning), production rules and guidance and submission guidance.

Teachers can:

• explain the purpose of their chosen media brief
• advise on resources for individual productions
• train learners to use any necessary technology or software needed for the production
• alert the learner to key things that must be included in their final production
• review learners’ work before it is handed in for final assessment (this includes rough cut edits) 

but advice must remain at the general level, enabling learners to take the initiative in making 
amendments. One review should be sufficient to enable learners to understand the demands of 
the assessment criteria.

Teachers must not:

• practise the learner’s chosen media brief with them
• give detailed advice and suggestions as to how the work may be improved in order to meet the 

assessment criteria. This includes indicating errors or omissions
• personally intervene to improve the presentation or content of the work.

Providing that advice remains at the general level, enabling the learner to take the initiative in making 
amendments, there is no need to record this advice as assistance or deduct marks.
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Select one brief from the four options that follow.

Brief 1: Television and online

Requirements of the brief

You work for an independent media production company. You have been given the task of producing a 
three-minute opening sequence of a new reality television programme for E4, and two pages for  
the working website for the programme.

The opening sequence must include the title sequence.

The web pages must promote the new reality television programme to its target audience and enable 
fans to interact with the show.

Summary of brief requirements:

• Statement of Intent (approx. 500 words).1
• Opening sequence of a pilot for a reality television programme: One, three-minute 

opening sequence.
• Broadcast channel and time: Content must be suitable for early evening viewing on E4.
• Number of web pages: One homepage and one linked page.
• Cross-media production target audience: A primarily 16–25 year old mass market 

audience that expects to be emotionally engaged.

There must be a clear sense of branding across the two elements of the cross-media production.

Production detail that must be included

The production of the opening sequence must include (as a minimum):

• Range of camera shots, including shot distances, angles and movement as appropriate to a 
reality television programme.

• Editing of footage and sound.
• Soundtrack, which should include voice (either as voiceover or diegetic voices of 

presenters/contestants), sound effects and appropriately edited music.
• At least two different uses of mise-en-scène.
• At least two characters representing at least two different social groups (e.g. as defined by 

age, gender, race and ethnicity, sexuality).
• Graphics/titles to include the title of the programme.

The production of the web pages must include (as a minimum):

• Original audio or audio-visual content which may include material from the programme but 
must include at least one element produced specifically for the website.

• A minimum of two original images (with at least one different original image on each of 
the two pages). These images must be different from those produced for the television 
programme.

• Appropriate conventions of website design.
• Text introducing the main features of the programme.
• Working links from the home page to the other page.
• A range of appropriate media language techniques (typography, images, fonts, backgrounds, 

logos etc.) as appropriate to the purpose of the website.

1 A Statement of Intent document needs to be completed as part of each OCR set brief. Learners need 
to complete a Statement of Intent document to outline the ways in which they propose to use the four 
areas of the media theoretical framework to communicate meaning and meet the requirements of their 
chosen set brief.
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Brief 2: Radio and online

Requirements of the brief

You work for an independent media production company. You have been given the task of producing 
a three-minute opening sequence of a new magazine programme featuring true-life stories for 
commercial national talk radio and two pages for the working website for the programme.

The opening sequence must introduce the concept of the magazine programme and provide an 
audience hook.

The web pages must promote the new magazine programme to its target audience and enable fans to 
interact with the show. 

Summary of brief requirements:

• Statement of Intent (approx. 500 words).1
• Opening sequence of a pilot for a magazine programme: One three-minute opening 

sequence.
• Broadcast channel and time: Content must be suitable for early evening listening on 

commercial national talk radio.
• Number of web pages: One homepage and one linked page.
• Cross media production target audience: A primarily 16–25 year old mass market audience 

that expects to be emotionally engaged.

There must be a clear sense of branding across the two elements of the cross-media production.

Production detail that must be included

The production of the opening sequence must include (as a minimum):

• Soundtrack, which should include a range of voice (either as voiceover or diegetic voices of 
presenters /contestants), sound effects and appropriately edited music.

• Editing of the opening sequence that is appropriate to the conventions of a magazine 
programme.

• The name of the radio show and presenters.
• Use of voiceover or dialogue to give a clear outline of the concept of the magazine programme.
• At least two characters representing at least two different social groups (e.g. as defined by 

age, gender, race and ethnicity, sexuality).

The production of the web pages must include (as a minimum):

• Original audio or audio-visual content which may include material from the programme but 
must include at least one element produced specifically for the website. 

• A minimum of two original images (with at least one different original image on each of the 
two pages). 

• Appropriate conventions of website design, including an original title and logo for the 
magazine programme and a menu bar. 

• Text introducing the main features of the magazine programme. 
• Working links from the home page to the other page. 
• A range of appropriate media language techniques (typography, images, fonts, backgrounds, 

logos etc.) as appropriate to the purpose of the website.

1 A Statement of Intent document needs to be completed as part of each OCR set brief. Learners need 
to complete a Statement of Intent document to outline the ways in which they propose to use the four 
areas of the media theoretical framework to communicate meaning and meet the requirements of their 
chosen set brief.
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1 A Statement of Intent document needs to be completed as part of each OCR set brief. Learners need 
to complete a Statement of Intent document to outline the ways in which they propose to use the four 
areas of the media theoretical framework to communicate meaning and meet the requirements of their 
chosen set brief.

Brief 3: Magazines and online

Requirements of the brief

You work for an independent media production company. You have been given the task of producing 
one front cover and the contents page(s) of the first two editions of a new real-life story magazine 
that is being launched by Bauer and two pages for the working website for the magazine.

Contents pages can be either single or double page spread.

The web pages must promote the new magazine to its target audience and enable fans to interact with 
the content. 

Summary of brief requirements:

• Statement of Intent (approx. 500 words).1
• Real-life story magazine covers and contents pages: Two or three pages for each of the 

first two editions (based on choice of single or double page spread). 
• Magazine distribution method: Content must be suitable for retail distribution. 
• Number of web pages: One homepage and one linked page.
• Cross media production target audience: A primarily 16–25 year old mass market audience 

that expects to be emotionally engaged.

There must be a clear sense of branding across the two elements of the cross-media production.

Production detail that must be included

The production of the magazine covers and contents pages must include (as a minimum):

• At least four different main images using original photography across the magazine covers 
and contents pages.

• Editing of magazine covers and contents pages (including photos, text, graphics, typography 
and layout).

• Written text including elements such as the masthead, main coverline, selling lines, headlines, 
captions, subtitles and copy.

• Barcode, date, edition and price information on each front cover.
• A different use of mise-en-scène for each cover.
• Representation of at least two different social groups (e.g. as defined by age, gender, race 

and ethnicity, sexuality).
• A call to action pointing readers to the online website.

The production of the web pages must include (as a minimum):

• Original audio or audio-visual content appropriate to the online website.
• A minimum of two original images (with at least one different original image on each of the 

two pages). These images must be different from those produced for the magazine.
• Appropriate conventions of website design, including an original title and logo and a menu 

bar.
• Text introducing the main features of the magazine.
• Working links from the home page to the other page.
• A range of appropriate media language techniques (typography, images, fonts, backgrounds, 

logos etc.) as appropriate to the purpose of the website.
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Brief 4: Music video and online

Requirements of the brief

You work for an independent media production company. You have been given the task of producing 
a three-minute music video for a love song by a fictional band/artist signed to Universal Music 
Group, and two pages for the working website for the band/artist.

You may use an existing song for your music video (this does not need to be copyright free).

The music video must feature a narrative appropriate to a music video (e.g. a performance montage, a 
narrative illustrating or commenting on the song, or a mix of performance montage and other narrative 
elements).

Summary of brief requirements:

• Statement of Intent (approx. 500 words).1
• Music video: One, three-minute music video.
• Distribution channel: Content must be age appropriate for young adults from the age of 16.
• Number of web pages: One homepage and one linked page.
• Cross-media production target audience: A primarily 16–25 year old mass market 

audience that expects to be emotionally engaged.

There must be a clear sense of branding across the two elements of the cross-media production.

Production detail that must be included

The production of the music video must include (as a minimum):

• Range of camera shots, including shot distances, angles and movement as appropriate to a 
music video.

• Editing of footage appropriate to a music video.
• At least two different uses of mise-en-scène.
• At least two characters representing at least two different social groups (e.g. as defined by 

age, gender, race and ethnicity, sexuality).
• Graphics/titles to include the name of the track and the name of the band/artist. 

The production of the web pages must include (as a minimum):

• Original audio or audio-visual content which may include material from the music video but 
must include at least one element produced specifically for the website. 

• A minimum of two original images (with at least one different original image on each of the 
two pages). These images must be different from those produced for the music video.

• Appropriate conventions of website design, including an original title and logo for the 
band/artist’s webpage and a menu bar.

• Text introducing the band/artist.
• Working links from the home page to the other page.
• A range of appropriate media language techniques (typography, images, fonts, backgrounds, 

logos etc.) as appropriate to the purpose of the website.

1 A Statement of Intent document needs to be completed as part of each OCR set brief. Learners need 
to complete a Statement of Intent document to outline the ways in which they propose to use the four 
areas of the media theoretical framework to communicate meaning and meet the requirements of their 
chosen set brief.
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m
en

t o
f I

nt
en

t i
s 

no
t s

up
pl

ie
d 

th
en

 a
 p

en
al

ty
 

of
 1

0 
m

ar
ks

 m
us

t b
e 

de
du

ct
ed

 fr
om

 th
e 

le
ar

ne
r’s

 o
ve

ra
ll t

ot
al

 o
ut

 o
f a

 m
ax

im
um

 o
f 6

0.
 If

 a
 le

ar
ne

r’s
 o

ut
co

m
e 

pr
io

r t
o 

th
e 

pe
na

lty
 is

 1
0 

m
ar

ks
 o

r l
es

s,
 th

ei
r 

ou
tc

om
e 

sh
ou

ld
 b

e 
m

ov
ed

 to
 z

er
o 

m
ar

ks
. T

he
 p

ur
po

se
 o

f t
he

 S
ta

te
m

en
t o

f I
nt

en
t i

s 
to

 u
nd

er
st

an
d 

w
ha

t c
an

di
da

te
s 

ha
ve

 in
te

nd
ed

 to
 d

o 
in

 th
e 

cr
ea

tio
n 

of
 th

ei
r m

ed
ia

 p
ro

du
ct

. W
he

th
er

 o
r n

ot
 c

an
di

da
te

s 
ha

ve
 m

et
 th

e 
br

ie
f t

o 
a 

su
ita

bl
e 

st
an

da
rd

 w
ill 

be
 a

ss
es

se
d 

by
 th

e 
m

ar
ki

ng
 c

rit
er

ia
, a

s 
in

di
ca

te
d 

in
 th

e 
le

ve
ls

; t
he

 S
ta

te
m

en
t o

f I
nt

en
t i

s 
co

rro
bo

ra
tin

g 
ev

id
en

ce
. 

If 
a 

le
ar

ne
r 

on
ly

 p
ro

du
ce

s 
on

e 
of

 th
e 

tw
o 

re
qu

ire
d 

pr
od

uc
ts

 th
at

 m
ak

e 
up

 th
e 

cr
os

s-
m

ed
ia

 p
ro

du
ct

io
n 

th
en

 th
ey

 m
us

t o
nl

y 
be

 c
re

di
te

d 
ag

ai
ns

t t
he

 
m

ar
ki

ng
 c

rit
er

ia
 fo

r t
he

 p
ro

du
ct

 s
up

pl
ie

d 
an

d 
ca

nn
ot

 b
e 

cr
ed

ite
d 

an
y 

m
ar

ks
 in

 m
ar

ki
ng

 c
rit

er
ia

 2
: a

pp
lic

at
io

n 
of

 k
no

w
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
of

 
th

e 
di

gi
ta

lly
 c

on
ve

rg
en

t n
at

ur
e 

of
 c

on
te

m
po

ra
ry

 m
ed

ia
 to

 c
re

at
e 

m
ea

ni
ng

. 

Th
e 

no
n-

ex
am

in
ed

 a
ss

es
sm

en
t 

m
ar

ki
ng

 c
rit

er
ia

 a
ss

es
s 

A
ss

es
sm

en
t 

O
bj

ec
tiv

e 
A

O
3:

 C
re

at
e 

m
ed

ia
 p

ro
du

ct
s 

fo
r 

an
 i

nt
en

de
d 

au
di

en
ce

, 
by

 
ap

pl
yi

ng
 k

no
w

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

of
 th

e 
th

eo
re

tic
al

 fr
am

ew
or

k 
of

 m
ed

ia
 to

 c
om

m
un

ic
at

e 
m

ea
ni

ng
.
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1.
 

A
pp

lic
at

io
n 

of
 k

no
w

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

of
 th

e 
m

ed
ia

 th
eo

re
tic

al
 fr

am
ew

or
k 

to
 c

re
at

e 
a 

m
ed

ia
 p

ro
du

ct
 (2

5 
m

ar
ks

 x
 2

)

Le
ve

l 5
 

21
–2

5 
m

ar
ks

 

Th
e 

le
ar

ne
r d

em
on

st
ra

te
s 

ex
ce

lle
nt

 a
pp

lic
at

io
n 

of
 k

no
w

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

of
 th

e 
m

ed
ia

 th
eo

re
tic

al
 fr

am
ew

or
k 

to
 c

re
at

e 
a 

m
ed

ia
 

pr
od

uc
t. 

• 
A 

so
ph

is
tic

at
ed

 u
se

 o
f a

 w
id

e 
ra

ng
e 

of
 a

pp
ro

pr
ia

te
 m

ed
ia

 la
ng

ua
ge

 te
ch

ni
qu

es
 th

at
 d

el
iv

er
s 

an
 a

cc
om

pl
is

he
d 

de
m

on
st

ra
tio

n 
of

 
kn

ow
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
of

 th
e 

di
st

in
ct

iv
e 

m
ed

ia
 la

ng
ua

ge
 o

f t
he

 m
ed

ia
 fo

rm
, i

nc
lu

di
ng

:
o
 

a 
hi

gh
ly

 d
ev

el
op

ed
 u

se
 o

f c
od

es
 a

nd
 c

on
ve

nt
io

ns
 th

at
 c

om
m

un
ic

at
es

 m
ea

ni
ng

 th
at

 is
 h

ig
hl

y 
ap

pr
op

ria
te

 to
 th

e 
m

ed
ia

 fo
rm

 
o
 

a 
hi

gh
ly

 a
pp

ro
pr

ia
te

 u
se

 o
f c

on
te

nt
 a

nd
 a

pp
ea

l w
hi

ch
 c

re
at

es
 s

op
hi

st
ic

at
ed

 m
ea

ni
ng

 fo
r t

he
 in

te
nd

ed
 a

ud
ie

nc
e 

o
 

a 
so

ph
is

tic
at

ed
 c

on
st

ru
ct

io
n 

of
 re

pr
es

en
ta

tio
ns

 w
hi

ch
 c

re
at

e 
w

el
l-s

el
ec

te
d 

an
d 

hi
gh

ly
 d

ev
el

op
ed

 in
si

gh
ts

 in
to

 th
e 

po
rtr

ay
al

 o
f 

ev
en

ts
, i

ss
ue

s,
 in

di
vi

du
al

s 
an

d 
so

ci
al

 g
ro

up
s 

as
 a

pp
ro

pr
ia

te
 to

 th
e 

m
ed

ia
 fo

rm
.

• 
H

ig
hl

y 
de

ve
lo

pe
d 

ap
pl

ic
at

io
n 

of
 k

no
w

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

of
 th

e 
m

ed
ia

 in
du

st
ry

 d
em

on
st

ra
te

d 
th

ro
ug

h 
a 

so
ph

is
tic

at
ed

 u
se

 o
f 

th
e 

m
ed

ia
 fo

rm
 th

at
 is

 h
ig

hl
y 

ap
pr

op
ria

te
 to

 th
e 

m
ed

ia
 in

du
st

ry
 c

on
te

xt
 o

f t
he

 s
et

 b
rie

f. 
• 

An
 e

xc
el

le
nt

 re
al

is
at

io
n 

of
 th

e 
ch

os
en

 b
rie

f t
ha

t a
dd

re
ss

es
 a

ll 
th

e 
re

qu
ire

m
en

ts
 o

f t
he

 b
rie

f a
nd

 in
cl

ud
es

 a
ll 

el
em

en
ts

 o
f t

he
 

pr
od

uc
tio

n 
de

ta
il.

Le
ve

l 4
 

16
–2

0 
m

ar
ks

 

Th
e 

le
ar

ne
r 

de
m

on
st

ra
te

s 
go

od
 a

pp
lic

at
io

n 
of

 k
no

w
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
of

 t
he

 m
ed

ia
 t

he
or

et
ic

al
 f

ra
m

ew
or

k 
to

 c
re

at
e 

a 
m

ed
ia

 
pr

od
uc

t. 
• 

A 
go

od
 u

se
 o

f a
 ra

ng
e 

of
 a

pp
ro

pr
ia

te
 m

ed
ia

 la
ng

ua
ge

 te
ch

ni
qu

es
, t

ha
t d

el
iv

er
s 

a 
go

od
 d

em
on

st
ra

tio
n 

of
 k

no
w

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

of
 th

e 
di

st
in

ct
iv

e 
m

ed
ia

 la
ng

ua
ge

 o
f t

he
 m

ed
ia

 fo
rm

, i
nc

lu
di

ng
: 

o
 

a 
w

el
l-d

ev
el

op
ed

 u
se

 o
f c

od
es

 a
nd

 c
on

ve
nt

io
ns

 th
at

 c
om

m
un

ic
at

es
 m

ea
ni

ng
 th

at
 is

 a
pp

ro
pr

ia
te

 to
 th

e 
m

ed
ia

 fo
rm

 
o
 

an
 a

pp
ro

pr
ia

te
 u

se
 o

f c
on

te
nt

 a
nd

 a
pp

ea
l w

hi
ch

 c
re

at
es

 e
ffe

ct
iv

e 
m

ea
ni

ng
 fo

r t
he

 in
te

nd
ed

 a
ud

ie
nc

e 
o
 

a 
go

od
 u

se
 o

f r
ep

re
se

nt
at

io
ns

 w
hi

ch
 c

re
at

e 
w

el
l-s

el
ec

te
d 

an
d 

w
el

l-d
ev

el
op

ed
 in

si
gh

ts
 in

to
 th

e 
po

rtr
ay

al
 o

f e
ve

nt
s,

 is
su

es
, 

in
di

vi
du

al
s 

an
d 

so
ci

al
 g

ro
up

s 
as

 a
pp

ro
pr

ia
te

 to
 th

e 
m

ed
ia

 fo
rm

. 
• 

W
el

l-d
ev

el
op

ed
 a

pp
lic

at
io

n 
of

 k
no

w
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
of

 th
e 

m
ed

ia
 in

du
st

ry
 d

em
on

st
ra

te
d 

th
ro

ug
h 

a 
go

od
 u

se
 o

f t
he

 m
ed

ia
 

fo
rm

 th
at

 is
 a

pp
ro

pr
ia

te
 to

 th
e 

m
ed

ia
 in

du
st

ry
 c

on
te

xt
 o

f t
he

 s
et

 b
rie

f. 
• 

A 
go

od
 re

al
is

at
io

n 
of

 th
e 

ch
os

en
 b

rie
f t

ha
t a

dd
re

ss
es

 a
ll 

re
qu

ire
m

en
ts

 o
f t

he
 b

rie
f a

nd
 in

cl
ud

es
 a

lm
os

t a
ll 

el
em

en
ts

 o
f t

he
 

pr
od

uc
tio

n 
de

ta
il.

Le
ve

l 3
 

11
–1

5 
m

ar
ks

 

Th
e 

le
ar

ne
r d

em
on

st
ra

te
s 

ad
eq

ua
te

 a
pp

lic
at

io
n 

of
 k

no
w

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

of
 th

e 
m

ed
ia

 th
eo

re
tic

al
 fr

am
ew

or
k 

to
 c

re
at

e 
a 

m
ed

ia
 

pr
od

uc
t. 

• 
An

 a
de

qu
at

e 
us

e 
of

 a
 ra

ng
e 

of
 m

os
tly

 a
pp

ro
pr

ia
te

 m
ed

ia
 la

ng
ua

ge
 te

ch
ni

qu
es

, t
ha

t d
el

iv
er

s 
a 

co
m

pe
te

nt
 d

em
on

st
ra

tio
n 

of
 

kn
ow

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

of
 th

e 
di

st
in

ct
iv

e 
m

ed
ia

 la
ng

ua
ge

 o
f t

he
 m

ed
ia

 fo
rm

, i
nc

lu
di

ng
: 

o
 

a 
co

m
pe

te
nt

 u
se

 o
f c

od
es

 a
nd

 c
on

ve
nt

io
ns

 th
at

 c
om

m
un

ic
at

es
 m

ea
ni

ng
 th

at
 is

 re
as

on
ab

ly
 a

pp
ro

pr
ia

te
 to

 th
e 

m
ed

ia
 fo

rm
 

o
 

a 
re

as
on

ab
ly

 a
pp

ro
pr

ia
te

 u
se

 o
f c

on
te

nt
 a

nd
 a

pp
ea

l w
hi

ch
 c

re
at

es
 c

on
si

st
en

t m
ea

ni
ng

 fo
r t

he
 in

te
nd

ed
 a

ud
ie

nc
e 

o
 

an
 a

de
qu

at
e 

us
e 

of
 re

pr
es

en
ta

tio
ns

 w
hi

ch
 c

re
at

e 
m

ai
nl

y 
w

el
l-s

el
ec

te
d 

in
si

gh
ts

 in
to

 th
e 

po
rtr

ay
al

 o
f e

ve
nt

s,
 is

su
es

, i
nd

iv
id

ua
ls

 
an

d 
so

ci
al

 g
ro

up
s 

as
 a

pp
ro

pr
ia

te
 to

 th
e 

m
ed

ia
 fo

rm
. 

• 
An

 a
de

qu
at

e 
ap

pl
ic

at
io

n 
of

 k
no

w
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
of

 th
e 

m
ed

ia
 in

du
st

ry
 d

em
on

st
ra

te
d 

th
ro

ug
h 

a 
co

m
pe

te
nt

 u
se

 o
f t

he
 

m
ed

ia
 fo

rm
 th

at
 is

 in
 th

e 
m

os
t-p

ar
t r

el
ev

an
t t

o 
th

e 
m

ed
ia

 in
du

st
ry

 c
on

te
xt

 o
f t

he
 s

et
 b

rie
f.

• 
An

 a
de

qu
at

e 
re

al
is

at
io

n 
of

 th
e 

ch
os

en
 b

rie
f t

ha
t a

dd
re

ss
es

 m
os

t o
f t

he
 re

qu
ire

m
en

ts
 o

f t
he

 b
rie

f, 
al

th
ou

gh
 s

om
e 

el
em

en
ts

 o
f t

he
 

pr
od

uc
tio

n 
de

ta
il 

m
ay

 b
e 

m
is

si
ng

.
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Le
ve

l 2
 

6–
10

 
m

ar
ks

 

Th
e 

le
ar

ne
r 

de
m

on
st

ra
te

s 
lim

ite
d 

ap
pl

ic
at

io
n 

of
 k

no
w

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

of
 th

e 
m

ed
ia

 th
eo

re
tic

al
 fr

am
ew

or
k 

to
 c

re
at

e 
a 

m
ed

ia
 

pr
od

uc
t. 

• 
A 

ba
si

c 
us

e 
of

 a
 li

m
ite

d 
ra

ng
e 

of
 a

pp
ro

pr
ia

te
 m

ed
ia

 la
ng

ua
ge

 te
ch

ni
qu

es
, t

ha
t d

el
iv

er
s 

a 
pa

rti
al

 d
em

on
st

ra
tio

n 
of

 k
no

w
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
of

 th
e 

di
st

in
ct

iv
e 

m
ed

ia
 la

ng
ua

ge
 o

f t
he

 m
ed

ia
 fo

rm
, i

nc
lu

di
ng

: 
o
 

an
 in

co
ns

is
te

nt
 u

se
 o

f c
od

es
 a

nd
 c

on
ve

nt
io

ns
 th

at
 c

om
m

un
ic

at
es

 m
ea

ni
ng

 th
at

 is
 n

ot
 a

lw
ay

s 
ap

pr
op

ria
te

 to
 th

e 
m

ed
ia

 fo
rm

 
o
 

a 
no

t a
lw

ay
s 

ap
pr

op
ria

te
 u

se
 o

f c
on

te
nt

 a
nd

 a
pp

ea
l w

hi
ch

 c
re

at
es

 in
co

ns
is

te
nt

 m
ea

ni
ng

 fo
r t

he
 in

te
nd

ed
 a

ud
ie

nc
e 

o
 

a 
ba

si
c 

us
e 

of
 r

ep
re

se
nt

at
io

ns
 w

hi
ch

 c
re

at
e 

a 
ba

si
c 

an
d/

or
 li

m
ite

d 
se

le
ct

io
n 

of
 in

si
gh

ts
 in

to
 th

e 
po

rtr
ay

al
 o

f e
ve

nt
s,

 is
su

es
, 

in
di

vi
du

al
s 

an
d 

so
ci

al
 g

ro
up

s 
as

 a
pp

ro
pr

ia
te

 to
 th

e 
m

ed
ia

 fo
rm

.
• 

Li
m

ite
d 

ap
pl

ic
at

io
n 

of
 k

no
w

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

of
 th

e 
m

ed
ia

 in
du

st
ry

 d
em

on
st

ra
te

d 
th

ro
ug

h 
ba

si
c 

us
e 

of
 th

e 
m

ed
ia

 fo
rm

 th
at

 
m

ay
 n

ot
 a

lw
ay

s 
be

 re
le

va
nt

 to
 th

e 
m

ed
ia

 in
du

st
ry

 c
on

te
xt

 o
f t

he
 s

et
 b

rie
f. 

• 
A 

lim
ite

d 
re

al
is

at
io

n 
of

 th
e 

ch
os

en
 b

rie
f t

ha
t a

dd
re

ss
es

 s
om

e 
of

 th
e 

re
qu

ire
m

en
ts

 o
f t

he
 b

rie
f; 

no
t a

ll 
el

em
en

ts
 o

f t
he

 p
ro

du
ct

io
n 

de
ta

il 
ar

e 
co

m
pl

et
ed

 a
nd

 th
os

e 
th

at
 a

re
 m

ay
 b

e 
be

lo
w

 s
tip

ul
at

ed
 le

ng
th

s/
qu

an
tit

y 
an

d/
or

 m
ay

 b
e 

re
lia

nt
 o

n 
so

ftw
ar

e 
pa

ck
ag

es
 o

r 
pr

e-
ex

is
tin

g 
te

m
pl

at
es

.

Le
ve

l 1
 

1–
5 

m
ar

ks
 

Th
e 

le
ar

ne
r d

em
on

st
ra

te
s 

m
in

im
al

 a
pp

lic
at

io
n 

of
 k

no
w

le
dg

e 
an

d 
un

de
rs

ta
nd

in
g 

of
 th

e 
m

ed
ia

 th
eo

re
tic

al
 fr

am
ew

or
k 

to
 c

re
at

e 
a 

m
ed

ia
 

pr
od

uc
t. 

• 
A 

po
or

 u
se

 o
f m

ed
ia

 la
ng

ua
ge

 te
ch

ni
qu

es
, t

ha
t d

el
iv

er
s 

an
 in

ad
eq

ua
te

 d
em

on
st

ra
tio

n 
of

 k
no

w
le

dg
e 

an
d 

un
de

rs
ta

nd
in

g 
of

 th
e 

di
st

in
ct

iv
e 

m
ed

ia
 la

ng
ua

ge
 o

f t
he

 m
ed

ia
 fo

rm
, i

nc
lu

di
ng

: 
o
 

a 
m

in
im

al
 u

se
 o

f c
od

es
 a

nd
 c

on
ve

nt
io

ns
 th

at
 c

om
m

un
ic

at
es

 li
ttl

e 
or

 n
o 

m
ea

ni
ng

 th
at

 is
 re

le
va

nt
 to

 th
e 

m
ed

ia
 fo

rm
 

o
 

a 
m

in
im

al
 o

r i
na

pp
ro

pr
ia

te
 u

se
 o

f c
on

te
nt

 a
nd

 a
pp

ea
l w

hi
ch

 c
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NEA indicative content

Application of knowledge and understanding of the digitally convergent nature of contemporary 
media to create meaning 

Learners are likely to include: 

• an appropriate use of techniques that shows an understanding of digital convergence and 
constructs links between both cross-media products 

• an appropriate and consistent brand design that demonstrates meaning for an intended audience. 

In the top level, learners may:

• use highly appropriate techniques to clearly link both products and clearly reference additional 
content only available online, for example, in a radio programme the listener may be directed 
through dialogue or voiceover to a competition or feature related to the game show that can only 
be accessed online

• use hidden intertextual references (‘Easter Eggs’) between both cross-media products; for 
example, hiding a hidden message in a music video about a website feature or competition on a 
noticeboard behind the singer and then making it known in a fan comment on the online website, 
thus extending the value of the online media product to the intended audience and also driving the 
audience back to the offline media product to search for further hidden references (‘Easter Eggs’)

• use highly appropriate techniques to construct a clear and coherent sense of brand across the 
two cross-media products, for example, through a consistent use of names, logos, graphics, titles, 
sound effects

• include a mixture of found material from their offline media product in their online media product 
(such as audio or audio-visual extracts or images) as well as including additional original material 
such as behind the scenes footage, audio interviews or still images of key presenters/band 
members etc. to further create meaning for and engage the intended audience and also further 
extend the brand across both cross-media products.
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