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Introduction 
Our examiners’ reports are produced to offer constructive feedback on candidates’ performance in the 
examinations. They provide useful guidance for future candidates. The reports will include a general 
commentary on candidates’ performance, identify technical aspects examined in the questions and 
highlight good performance and where performance could be improved. A selection of candidate 
answers is also provided. The reports will also explain aspects which caused difficulty and why the 
difficulties arose, whether through a lack of knowledge, poor examination technique, or any other 
identifiable and explainable reason. 

Where overall performance on a question/question part was considered good, with no particular areas to 
highlight, these questions have not been included in the report. A full copy of the question paper can be 
downloaded from OCR. 
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Paper R081 series overview 
This session was the largest January session to date for R081 mirroring the growth in the coursework 
units moderated this session. Continuing from the June session, despite the large increase in numbers, 
a sound knowledge of the specification was demonstrated in the areas that appear in the moderated 
units. However, this paper did reinforce the picture that R081 is not directly taught in a number of centres 
with the same weighting of time as the moderated units. Aspects of the unit specification were assessed 
in this session that required the candidates to understand the theory behind the application of the skills 
and techniques. This understanding was lacking in many cases.  

There was a further increase in the number of generic answers seen. This is a vocational qualification 
and the candidates are expected to apply their knowledge to the scenario set, unfortunately this was not 
always seen, and we saw a return to use of ‘client’, ‘kids’, ‘team’, ‘adults’ and ‘bright colours’.  

There was a further increase in candidates not reading the questions properly and answering what they 
thought it asked not what it actually asked. This was especially clear on Questions 5, 6 and 8 where 
marks were dropped.  
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Section A  

Question 1 (a) 

 

Most candidates gained at least 2 marks on this question. However, marks were lost due to two main 
issues, both of which have been seen in previous sessions and need to be rectified going forward.  

The first aspect is that the question asks for ‘items’; these are objects that can be clearly seen on the 
diagram i.e. wireframes; annotations; images of runners; images of riders. Lots of answers were seen 
including things were not items such as ‘themes’ and ‘layout’. These were not credited.  

The second reason was a vagueness in the answers which led to repetition or no credit being given at 
all. Examples of this are ‘runners’, ‘bike’ or ‘drink’. Are these images, photographs or drawings on the 
diagram? Examiners do not make the decision for candidates as to what they are mean; candidates 
need to be clearer in the answers. 
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Question 1 (b) 

 

Most candidates gained 1 mark on this question. However, the expansion mark was not given as often 
as expected. Candidates did not apply the answer to context or expand on what the visualisation 
diagram can be used to for. There was also clear evidence that answers from the June 2019 session 
regarding mind maps had been drilled into candidates as these were often seen on this question. This 
demonstrates that the teaching the correct use of these documents seems to not be taking place during 
their application in the coursework units. By taking this approach candidates do not pick up the extra 
knowledge needed for the examination unit and so as a result drop marks, as demonstrated with this 
question. 

 

Question 2 

 

Most candidates gained 1 mark on this question. However once again, the expansion mark was not 
given as often as expected. Candidates did not apply the context to the question as they did not read it 
fully. Marks were lost for referring to actors in the answer. This question is framed in a live sports 
broadcast not a drama or film, hence the use of actors is not appropriate.  
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Question 3 (a) 

 

This question clearly showed a lack of direct teaching for this unit. In past sessions this aspect of the 
specification has been assessed using a method directly aligned with the requirements of the moderated 
units i.e. creating a work plan. On this occasion the theory of a lesser used aspects of a work plan was 
assessed. This aspect is part of the specification and needs to be covered. Centres are advised to take 
note of this point, as there are other aspects of the specification that need to be covered.  

 

Question 3 (b) 

 

Most candidates gained at least 1 mark however full marks weren’t always given even though the 
answers for this question are a direct knowledge recall from the specification content.  

 

Question 3 (c) 

 

This question again showed a lack of technical knowledge with candidates confusing activities and tasks. 
Both of these are separate points in the specification content and are clearly explained in the various 
resources available.  
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Section B  

Question 4 

 

Most candidates gained at least 2 marks on this question. However, confusion was seen where 
candidates mixed up local social media groups being primary sources; these are secondary sources as 
content is generated by others.  

 

Question 5 (a) 

 

Location is one aspect of the target audiences that candidates do not consider well. There was little 
understanding about how to widen the audience for events by marketing the events to those locations 
away from the urban locations. The events in the scenario are to be broadcast live on TV and so 
consideration of this wider audience needed to be seen in this question. This question was targeted at 
the higher end of the ability level, but a lack of knowledge and understanding was seen that was greater 
than expected. 



Level 1/2 Cambridge National in Creative iMedia - R081 - January 2020 Examiners’ report 

 9 © OCR 2020 

Question 5 (b) 

 

This question saw most candidates gaining 1 mark. However, the lack of application to the context cost 
many the second mark. Many candidates referred to young children and bright colours. These are not 
relevant to the context of the paper scenario. Candidates gained marks where they referred to the 
slightly older audiences of teenagers and young adults being targeted as the energy drink is not good for 
children. This showed good application to context. Marks were lost when candidates based their 
answers on legal issues about energy drinks, as there were none in place at the time of the paper being 
sat.  

 

Question 6 (a) 

 

Candidates tended to either pick up 2 marks or zero. This was due to candidates not reading the 
question properly or not applying context to the answer. The question clearly states ‘for a reason other 
than safety’ but many candidates referred to health and safety issues. Marks were further lost where 
candidates referred to aspects beyond the specification and not linked to the question. The ‘Urban 
DuoTeam’ events are already taking place and this question is about filming them – so responses about 
checking the size of streets to race in or that there were no obstacles for the runners did not gain marks.  

 

  



Level 1/2 Cambridge National in Creative iMedia - R081 - January 2020 Examiners’ report 

 10 © OCR 2020 

Question 6 (b) 

 

Most candidates gained at least 2 marks on this question. However, marks were lost again for not 
applying the answers to context instead referring to generic health and safety issues when using IT in an 
office.  

 

Question 7 

 

Most candidates gained at least 3 marks on this question. Candidates created a clear mind map with 
node and content related to the marketing campaign. Where full marks were given candidates had used 
sub nodes and all the content contained on the mind map was relevant to the marketing campaign 
content.  
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Exemplar 1 
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Exemplar 2 

 

These two exemplars gained 6 marks, showing complex mind maps with sub nodes and all content 
relevant to the marketing campaign. 
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Exemplar 3 

 

This exemplar gained 4 marks. The mind map has at least two nodes. Most of the content is relevant to 
the marketing campaign. There are no sub nodes and content is not comprehensive enough for higher 
marks. 
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Question 8 (a) 

 

This question was generally well answered by candidates as expected due to this being a synoptic skill 
used in several moderated units. It was clear to see where centres had looked at past mark schemes, 
examiner reports and had taught this aspect of the course directly. This was evident where candidates 
clearly started their responses by adding in the technical aspects required for a storyboard such as 
scene numbers, camera angles, timings etc. However, marks were lost where candidates did not apply 
the answer to the context. Many answers were seen with storyboards for an advert, this was a past 
moderated unit assignment. This examination paper asked for an opening title sequence, as has been 
asked in previous sessions but for different contexts.  

Exemplar 4 
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There are there technical aspects included in this exemplar so it could be a Level 3 answer. However, 
the content is all about the energy drink and it’s an advert so it was restricted to top of Level 2, 6 marks. 

 

Exemplar 5 

 

There are there technical aspects included so this could be a Level 3 answer. The content is fine for an 
opening sequence, but the storyboard is not comprehensive enough with the last two boxes being left 
empty, so this was given 8 marks. 
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Exemplar 6 

 

There are three technical aspects used consistently in this exemplar – and in fact more than these used. 
The content is wholly suitable for the context of the opening title sequence, so this is given full marks. 
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Question 8 (b) 

 

Most candidates gained 1 mark for this question with either an example of a possible file name to use or 
stating the convention of version control.  

 

Question 8 (c) 

 

This question saw a wide range of answers with marks lost for responses including file types for static 
images. Responses were also seen for file types more suited for short web animations rather than the 
context a streamed video. This indicated a lack of understanding and the possibility of candidates 
entering the exam either only having completed the mandatory R082 unit or not been taught this unit 
directly.  
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Question 9 

 

 

 

 



Level 1/2 Cambridge National in Creative iMedia - R081 - January 2020 Examiners’ report 

 19 © OCR 2020 

 

This session again saw a wider range of responses reflecting the increased entry in this January 
session. Where centres have prepared candidates specifically for the exam using previous marks 
schemes, papers and reports, candidates produced clearly explained answers that showed a good 
understanding of the use of the mood board in the pre-production process for the marketing team. 
Where poor performance on this question was seen it demonstrated that candidates only know how to 
produce a mood board and that they do not understand why and how they are used.  

It should again be noted that this question is the only place in the whole Creative iMedia specification 
where the quality of written communication is assessed. As a result, bullet pointed answers are not 
appropriate and can lead to marks being restricted to the lower levels for this question.  

 

Exemplar 7 
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Exemplar 7 does not show much understanding of the use of a mood board to develop the brand for the 
scenario. The response indicates that there are a number of images linked to fitness but with no 
explanation of how they are used. It is well written so will get 1 mark for the quality of written 
communication: Level 1, 2 marks. 
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Exemplar 8 
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This is a top-level answer with the candidate clearly explaining how the mood board images can be used 
by the marketing team. The candidate also explains how the lack of colours will affect the marketing 
team: Level 3, 11 marks. 
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Supporting you 
For further details of this qualification please visit the subject webpage.

Review of results

If any of your students’ results are not as expected, you may wish to consider one of our review of results 
services.  For full information about the options available visit the OCR website.  If university places are 
at stake you may wish to consider priority service 2 reviews of marking which have an earlier deadline to 
ensure your reviews are processed in time for university applications.

Review students' exam performance with our free online results analysis tool. Available for GCSE, A Level 
and Cambridge Nationals. 

It allows you to:

• review and run analysis reports on exam performance 

• analyse results at question and/or topic level*

• compare your centre with OCR national averages 

• identify trends across the centre 

• facilitate effective planning and delivery of courses 

• identify areas of the curriculum where students excel or struggle 

• help pinpoint strengths and weaknesses of students and teaching departments.

*To find out which reports are available for a specific subject, please visit ocr.org.uk/administration/
support-and-tools/active-results/ 

Find out more at ocr.org.uk/activeresults

CPD Training
Attend one of our popular CPD courses to hear exam feedback directly from a senior assessor or drop in 
to an online Q&A session.

Please find details for all our courses on the relevant subject page on our website. 

www.ocr.org.uk
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OCR Resources: the small print

OCR’s resources are provided to support the delivery of OCR 
qualifications, but in no way constitute an endorsed teaching 
method that is required by OCR. Whilst every effort is made 
to ensure the accuracy of the content, OCR cannot be held 
responsible for any errors or omissions within these resources.  
We update our resources on a regular basis, so please check the 
OCR website to ensure you have the most up to date version.

This resource may be freely copied and distributed, as long as  
the OCR logo and this small print remain intact and OCR is 
acknowledged as the originator of this work. 

Our documents are updated over time. Whilst every effort is made 
to check all documents, there may be contradictions between 
published support and the specification, therefore please use the 
information on the latest specification at all times. Where changes 
are made to specifications these will be indicated within the 
document, there will be a new version number indicated, and a 
summary of the changes. If you do notice a discrepancy between 
the specification and a resource please contact us at:  
resources.feedback@ocr.org.uk.

Whether you already offer OCR qualifications, are new to OCR, or 
are considering switching from your current provider/awarding 
organisation, you can request more information by completing the 
Expression of Interest form which can be found here:  
www.ocr.org.uk/expression-of-interest

Please get in touch if you want to discuss the accessibility of 
resources we offer to support delivery of our qualifications: 
resources.feedback@ocr.org.uk

Looking for a resource?
There is now a quick and easy search tool to help find free resources 
for your qualification:

www.ocr.org.uk/i-want-to/find-resources/

OCR is part of Cambridge Assessment, a department of the University of 
Cambridge. For staff training purposes and as part of our quality assurance 
programme your call may be recorded or monitored. 

© OCR 2020 Oxford Cambridge and RSA Examinations is a Company 
Limited by Guarantee. Registered in England. Registered office  
The Triangle Building, Shaftesbury Road, Cambridge, CB2 8EA.  
Registered company number 3484466. OCR is an exempt charity.

Need to get in touch?
If you ever have any questions about 
OCR qualifications or services (including 
administration, logistics and teaching)  
please feel free to get in touch with our 
Customer Support Centre. 

Vocational qualifications
Telephone  02476 851509
Facsimile 02476 851633
Email vocational.qualifications@ocr.org.uk

www.ocr.org.uk
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