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Introduction
These exemplar answers have been chosen from the 
summer 2019 examination series. 

OCR is open to a wide variety of approaches and all 
answers are considered on their merits. These exemplars, 
therefore, should not be seen as the only way to answer 
questions but they do illustrate how the mark scheme has 
been applied. 

Please always refer to the specification https://www.ocr.
org.uk/qualifications/as-and-a-level/media-studies-h009-
h409-from-2017/ for full details of the assessment for this 
qualification. These exemplar answers should also be read 
in conjunction with the sample assessment materials 
and the June 2019 Examiners’ report or Report to Centres 
available from Interchange https://interchange.ocr.org.
uk/.

The question paper, mark scheme and any resource 
booklet(s) will be available on the OCR website from 
summer 2020. Until then, they are available on OCR 
Interchange (school exams officers will have a login for 
this and are able to set up teachers with specific logins – 
see the following link for further information http://www.
ocr.org.uk/administration/support-and-tools/interchange/
managing-user-accounts/). 

It is important to note that approaches to question 
setting and marking will remain consistent. At the same 
time OCR reviews all its qualifications annually and may 
make small adjustments to improve the performance of 
its assessments. We will let you know of any substantive 
changes.

https://www.ocr.org.uk/qualifications/as-and-a-level/media-studies-h009-h409-from-2017/
https://www.ocr.org.uk/qualifications/as-and-a-level/media-studies-h009-h409-from-2017/
https://www.ocr.org.uk/qualifications/as-and-a-level/media-studies-h009-h409-from-2017/
https://interchange.ocr.org.uk/
https://interchange.ocr.org.uk/
http://www.ocr.org.uk/administration/support-and-tools/interchange/managing-user-accounts/
http://www.ocr.org.uk/administration/support-and-tools/interchange/managing-user-accounts/
http://www.ocr.org.uk/administration/support-and-tools/interchange/managing-user-accounts/
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Exemplar 1: Brief 4

Music video 	 19/25 marks

Music video, website and digital convergence
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Website 	 20/25 marks
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Moderator’s commentary
Music video 19/25

The music video opens in black and white, with a young male figure in a park looking at a mobile phone. This is then intercut with 
an ‘old’ man (played comically by a young man) moving very slowly, hunched over his walking stick. As another young man gets 
into a car and drives off he turns the radio up and brings the music track into the diegesis, at which point the video becomes colour, 
rather than black and white. The first young man gets onto a bike and his journey is intercut with the car and the old man with his 
walking stick. As the car (and the music) pass the old man, this footage turns into colour too, he straightens and starts dancing.

There is a very wide range of shot sizes, angles and movements, edited with some excellent match on action and to the beat of the 
dance track, creating a simple but effective narrative.

This product is a best-fit high Level 4.  It addresses all the requirements of the brief and all the production detail. The use of codes 
and conventions is well developed, demonstrated by the range of camera shots and excellent editing, highly suited to a music video 
and appropriate to the genre.  The required graphics are included and carefully chosen to fit the opening.  There are several different 
locations and mise-en-scene is varied. There are a couple of continuity issues and a focus issue that make this product more suited 
to Level 4.  The video features somewhat stereotypical representations of old and young men, one of which is then turned on its 
head when the old man straightens up and starts dancing. The dancing sequence is a little long but has some nice touches such 
as the framing in the car’s side mirror as the car is driving past, and the timing of him heel kicking as the bike passes and hops and 
spins simultaneously.

The video is a very good realisation of the brief, demonstrating a good use of the media form that is appropriate to the media 
industry; it makes a good use of representations, but lacks the ‘sophisticated construction of representations which create well-
selected and highly developed insights into the portrayal of events, issues, individuals and social groups as appropriate to the media 
form’ needed for Level 5.

Website 20/25

The accompanying website covers all the requirements of the brief and the production detail. The homepage is conventional, stylish 
and includes a range of content. The candidate has used a scrolling template which they have customized with: moving footage, a 
range of background and feature stills, artist title and logo, the Universal logo, the Astralwerks logo (showing understanding of which 
Universal label this genre of artist would be signed to), quotes about the artist, copy about the artist, a digipak cover, merchandise 
featuring the logo, the working ability to share the track, a full range of social media links, a blooper reel (which provided original 
audio-visual material in addition to the music video, which many websites for the music video did not do), a ‘contact us’ form. All of 
this develops a fairly sophisticated representation of the artist in his institutional context, reinforcing his brand identity firmly and 
consistently, using the language with excellent understanding, confidence and skill.  The homepage is Level 5. The brief specifies 
that one linked page must also be submitted – more than one may not be assessed. The menu bar’s first linked page was to ‘tours’ 
and this had some issues, in that all three venues were on the same day and it was a fairly skeletal page compared to the rich detail 
of the homepage. Overall a top Level 4 was given, due to the uneven nature of the two pages assessed.

Digital Convergence 8/10

There was a high level of understanding demonstrated here. The video was branded similarly to the website, including the logo. 
The website was thoroughly convergent: the video was embedded on the website, the merchandise was branded, and linked for 
sharing on social media, the Universal logo linked to the Universal site, the social media links, contacts form etc. all showed clear 
understanding of convergence. The convergence demonstrated in the website was Level 5; it was less developed in the video.
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Exemplar 2: Brief 4 

Music video 	 13/25 marks

Music video, website and digital convergence
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Website 	 7/25 marks
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Moderator’s commentary
Music video 13/25

The music video is for Empire State of Mind and is filmed in New York. Most of the footage is filmed in iconic locations, with a female 
figure posing in front of the famous settings with a backdrop of tourists. It is filmed/edited in slow motion and the camera tends to 
pan up and down the figure of the young woman. The male singer is not seen. The woman does not lip-sync. Towards the end we 
are in what appears to be a suburban London street with a couple of other female friends (of apparently different ethnicities, thereby 
fulfilling that aspect of the production detail). The young women are looking at and walking towards the camera for the next 40 
seconds (although this is broken by digital jump cuts, creating an edgy effect). The narrative was unclear, other than a clear sense of 
friendship.

Empire State of Mind is a hip-hop track, not a dance track, as the brief specifies. That limits what the candidate can show in terms 
of their understanding of the conventions of videos for the set genre. The slow motion, male gaze approach suited the genre they 
chose to a large extent – but did not suit the demands of a dance genre video.  Unconventionally the male solo artist did not 
feature and there was no lip-syncing. This is, in many ways, very similar to the original in that it is shot all over New York. However, 
the original is in black and white and, as one would expect, is focused on the main artist (who is lip-syncing) and the featured artist 
(who is lip-syncing and playing the piano in synch). The original is all about the branding of the artist. This submission has no sense 
of artist branding.

This piece was adequate in many ways: it had a fair range of shots and some interesting camerawork; the mise-en-scene was largely 
considered (although the London sequence had no obvious reason to be included other than padding). The editing made some 
effective use of jump cuts. However, this did not employ the language of a dance video; the track and the edit rate were very slow; 
there was no lip synching which one would expect in such a lyric-heavy track. There were more than two groups represented, but 
the others were far from developed representations and seemed tokenistic. There was no male figure to match the largely male 
vocal performance.  

This was a less effective approach and reinforces the notion that it is vital to follow the letter of the brief in order to get the higher 
marks.
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Website 7/25

The website homepage was very limited. There were just two images, neither of which featured the artist (but which conveyed a 
sense of place – New York). They were out of focus. They were not original images, being stills from the video. In the middle of one 
the candidate had embedded the music video. There was no other original audio or audio-visual content as outlined in the brief. 
There was no reference to Universal or copy about the artist. The social media logos were Facebook, Twitter – and LinkedIn, which 
seemed to show a misunderstanding about that particular service.

The linked page was a ‘tour’ page and had three dates. There was a repeated gif but it was impossible to see if this was original. 
Content on the page was limited. No reference to Universal on this page either, although it encouraged engagement with an 
audience as they were able to buy tickets for the upcoming US tour. There was some description of the artist on the last linked 
page, along with a range of social media links and a photo of the ‘featured artist’, which would fulfil more of the production detail. It 
underlines how important it is that centres ensure candidates submit the right number of linked pages or that they specify which 
page is to be assessed.

The title showed no house style with the video, thus there was no overall sense of branding displayed.

Digital convergence 3/10

This component is Level 2: ‘The learner demonstrates limited application of knowledge and understanding of the digitally 
convergent nature of contemporary media to create meaning across the cross-media production… [there are] inconsistent links 
between the two cross-media products, which may not always be relevant, demonstrating a partial awareness of how to use digital 
convergence to create meaning and engage an intended audience; [there is a] limited use of techniques that creates an inconsistent 
sense of branding across the two cross-media products that may lack relevance at times but demonstrates some, limited meaning 
for the intended audience.’
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Exemplar 3: Brief 4 
Music video 	 15/25 marks



Exemplar Candidate Work

26

A Level Media Studies

© OCR 2020



Exemplar Candidate Work

27

A Level Media Studies

© OCR 2020



Exemplar Candidate Work

28

A Level Media Studies

© OCR 2020



Exemplar Candidate Work

29

A Level Media Studies

© OCR 2020



Exemplar Candidate Work

30

A Level Media Studies

© OCR 2020



Exemplar Candidate Work

31

A Level Media Studies

© OCR 2020

Moderator’s commentary
Music video 15/25 

This video uses a hip-hop track (Drake/Sampha’s Too Much) rather than a track for the set genre. Whilst the genre is not appropriate 
the video does employ more conventional approaches for music video and clearly understands the language well, creating an 
‘adequate’ product with ‘good’ qualities; it certainly brands the artist better than the approach in the Empire State of Mind video. This 
video intercuts lip-synced performances to camera by the two ‘artists’ (the lyrical ballad performer and the rap artist) with a boy loses 
girl narrative. It is too long, being a minute over the set duration, therefore anything after the 3-minute mark cannot be assessed. 
Centres should ensure candidates are well aware of the importance of sticking to the set lengths for their chosen media productions.

The video opens with a sky on which the title and artist’s name are superimposed. It cuts to a young man in bed reading a message 
from a girl explaining that she is leaving him. The video cuts to another young man, in a wood, walking towards the camera, who 
starts lip-syncing to the track whilst looking at the camera/audience. He is commenting on the young man’s situation and state of 
mind. It cuts between the two figures, now both in the wood and when the second voice comes in the first figure lip-syncs.  The two 
figures perform to camera for most of the rest of the video. They are the only two performers.

The camerawork could be more varied and more tightly framed on occasion but the editing of the vocals is generally accurate.  
There are at least two characters represented, but it is not clear if they are of different social groups.
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Exemplar 4: Brief 4
Music video 	 7/25 marks
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Moderator’s commentary
Music video 7/25

This video for Kids by MGMT consists of sped up footage taken through the front windscreen and side window of a car as it travels 
to an outdoor area. These are the sole shots for a minute, at which point the camera gets out of the car at a car park by some hills. 
The lighting is dim, so possibly dusk. Still sped-up, and now handheld, the camera takes us for a walk. Halfway through the speeding 
up stops and the camera resolves on a single figure, panning up from their feet (standing on the top of one of the hills) to their neck 
so it doesn't show their face, which jars further. It then cuts to a long pan of him walking across the hill and fades to another long 
shot showing a second figure coming to meet him. These are the only two figures in the video and this does not form a developed 
representation of the two groups required in the production detail.

The track, artist and Universal all feature in a closing graphic.

It is edited, cutting between the two shots in the car and it is more atmospheric and better framed than most ‘I have a new car and 
I’m determined to use it in my A Level work’ productions! The pace fits the track – but that is the only thing that does. 

This is a highly limited product, with some minimal qualities; limited understanding of conventions or the genre. There is the 
construction of a basic narrative. Some of the camerawork shows understanding of framing.
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Exemplar 5: Brief 3

Magazine 	 7/25 marks

Magazines, website and digital convergence
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Website	 11/25 marks
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Moderator’s commentary
Magazine 7/25

The pages are fashion related, as seen through images, sell lines and contents; there is a sense of house style through the masthead. 
The main image on the covers follows conventional framing. There are the required number of original images. Two ethnicities 
represented as front cover models, reinforced by a sell line. 

However, the covers do not fulfil the whole brief or all the production detail. There is no price, so no sense of being a retail product. 
There is no date to either edition or no reference to being a first edition (both say latest edition – one says best-selling which 
indicates a degree of longevity); there is no call to action. Colour palette and font does not suit the class of the target audience. 
Layout of the sell lines and contents are all quite awkward and rather haphazard with no attention to scale or leading.  The content 
is thin on the contents pages.  Sell lines have been placed over one model’s face.  More attention to proofreading would also have 
been beneficial.

The print work is therefore Level 2.

The learner demonstrates limited application of knowledge and understanding of the media theoretical framework to create a 
media product.

•	 A basic use of a limited range of appropriate media language techniques, that delivers a partial demonstration of knowledge 
and understanding of the distinctive media language of the media form, including:

οο an inconsistent use of codes and conventions that communicates meaning that is not always appropriate to the media 
form

οο a not always appropriate use of content and appeal which creates inconsistent meaning for the intended audience

οο a basic use of representations which create limited insights into the portrayal of events, issues, individuals and social groups 
as appropriate to the media form.

•	 Limited application of knowledge and understanding of the media industry demonstrated through basic use of the media form 
that may not always be relevant to the media industry context of the set brief.

•	 A limited realisation of the chosen brief that addresses some of the requirements of the brief; not all elements of the production 
detail are completed.

Website 11/25

The website includes clear branding that matches the magazines. The masthead features strongly, a cover is embedded and 
developed through some copy. The candidate has used a scrolling homepage, which allows for a range of content but the layout 
and colour palette is questionable in relation to the task and target audience.  There were relevant social media icons and usernames 
at the bottom of the page. A range of different still images were seen (all but one on a plain white studio-style background – the 
other photo being taken in a lift). Neither the homepage nor the first linked page fulfilled the audio or audio-visual requirement from 
the production detail. There is no reference to Bauer.

There is no menu bar at the top but hyperlinks can be seen lower down which suggests a lack of understanding of conventions. The 
main photo hyperlinked linked to a women’s fashion page and what appeared to be a partial template (the wording ‘I’m a product’ 
was seen against several fashion photos). The photos were not of the same quality as the magazine and appeared to be found 
fashion photos. However, there was a button that hyperlinked to a more obvious second page that featured articles on glasses and 
winter clothing. It did not hyperlink back to the main page properly. It was very thin but did have two new images and some written 
copy. The masthead was seen as the title. This demonstrates, however, how important it is to use a clear menu bar on the homepage 
that hyperlinks obviously to the (single) second page. Any further pages will not be assessed. The website is stronger than the 
magazine pages and straddles the Level 2/3 border, being limited in many ways but adequate in others.

Digital convergence 3/10

The magazine contents pages include logos and usernames for Instagram, Twitter and YouTube. There is a web address but no call to 
action to this or any of the other social media presences. The website includes logos and usernames for Instagram, Twitter, Pinterest 
and YouTube (but without actually having any video, such as a look book or interview). It features the same masthead, models and 
has a cover embedded on the homepage. The understanding demonstrated in terms of convergence is thus fairly ‘limited’.
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Exemplar 6: Brief 3

Magazine 	 23/25 marks

Magazines, website and digital convergence
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Website	 21/25 marks
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Moderator’s commentary
Magazines 23/25

These are very effective magazine covers and contents pages. They use the relevant media language with real confidence and 
create sophisticated representations through the images, sell lines, contents and copy (including editor’s letters). The magazines 
demonstrate a strong sense of house style, through masthead, layout, typography etc. which is carried through to the contents 
pages, which also closely follow the same format as each other. It’s a strong and distinctive design which, in spite of the originality 
of layout on the contents page, shows understanding of the conventions.  Each cover has a very different mise-en-scene and the 
carrying-through of the colour palette onto the contents page is effective. There are clear links to a range of social media and there’s 
a clear call out to the website, including reference in the editor’s letter. The magazines show appeal to the set target audience and 
achieves appeal to the culturally sophisticated AB sector in a way many did not. This is a publication with a message. They have 
dates, prices and barcodes, demonstrating they are for retail.

This is clearly a Level 5 product; however, it is not at the very top of the band, because of the bulky text used on the sub cover lines 
and the repetition of the ‘p25 new launch’ box on each of the contents pages. The production detail asks for ‘four different main 
images using original photography across the cover and contents pages’, whereas this has two main images (one on each of the 
main covers) and the fragmented, triangular mini images that form the main part of the contents page design.

Moderator’s commentary continued...
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Website 21/25

The website ties in very closely with the magazines: note the masthead, typography, triangle images at the top of the homepage, 
embedded covers, and subscription links.

On the homepage there’s a wide range of fashion based content, well-written chunks of copy, three moving galleries of images, an 
original embedded video that starts with a welcome in several languages, befitting the cultural focus of the magazine and the target 
audience.

The website actively encourages the readers to get involved, including getting a ‘quote on next month’s issue’ sending comments via 
the social media links that feature so large.

The linked page is Lucidity Luminaries. The title indicates the targeting of an AB audience. The page features articles and galleries 
of images focusing on international designers (the international message being reinforced by the map at the top). The social media 
icons are at the bottom of this page too.

The two pages hyperlink between one another. The menu bar has a range of dummy links to demonstrate what other content 
would be included but follows the brief in that there are only a homepage and one linked page. This is good practice and to be 
recommended.

The website sits on the Level 5 border. There is no reference to Bauer on the website.

Digital Convergence 9/10

Cross reference between the products, hyperlinking to YouTube and the use of social media etc. all show that this candidate 
demonstrates

•	 excellent application of knowledge and understanding of the digitally convergent nature of contemporary media to create 
meaning across the cross-media production

•	 sophisticated and coherent links between the two cross-media products that demonstrates a highly developed awareness of 
how to use digital convergence to create meaning and engage an intended audience

•	 sophisticated use of techniques to create a highly developed sense of branding across the two cross-media products that 
demonstrates highly appropriate, sustained and insightful meaning for the intended audience.
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Exemplar 7: Brief 3
Magazine 	 Level 2
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Moderator’s commentary
The first edition is not a fashion magazine. 

The candidate attempts to appeal to an AB audience (possibly an older one than the set target audience) but focuses on a range 
of issues such as earnings, jobs, entertainment, cars etc. with little reference to fashion (in spite of the tag line!). The second issue is 
more fashion focused on the cover – but inside most of the images are of cars. There are enough original images and more than 
one social group is shown in more than one location. It does have a cover price and these are the first two issues. However, the 
understanding of the visual language of magazines is fairly limited, as shown in the unconventional layout and typography. There is 
no reference to the magazine title on the contents pages. There is no reference to the website.
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Exemplar 8: Brief 1

Television opening sequence	 21/25 marks

Television sequence, website, digital convergence
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Website	 20/25 marks
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Moderator’s commentary
Television opening sequence 21/25

This piece fulfils all the requirements of the brief and all the production detail, whilst managing to look and feel like a real (low 
budget) Channel 4 music magazine programme for the target age. 

It opens with a Channel 4 title card with the evening’s schedule including Night Life and the Channel 4 logo. This is the only found 
visual material in the piece – network logos are allowable for verisimilitude. A sound bridge leads us into the studio with a tightly 
framed two shot of the presenters, on a sofa against a plain wooden background. The presenters introduce themselves, the concept 
of the show, and introduce two interviews and performances that are coming up, with labelled cutaways to the artists in question. 
The titles reflect the style of the show, its broadcast time and its name, and look dynamic and stylish. The tone and script make for 
an appropriate mode of address for the target age. After the animated titles there’s a master shot of the studio, showing the two 
presenters (male and female, different ethnicities) on one side, a screen with the logo in the centre and an empty sofa on the other 
side. Cut to a two shot of the presenters, jointly introducing the first interviewee (a male singer). The singer is shown in a medium 
close up, which is conventional. Cutting between the presenters and interviewee follows the 180° rule. Towards the end of the 
interview the presenters talk about all the ways of following and interacting with the programme – Facebook, Instagram, Twitter, 
website, app (with app store details) and give a suggested hashtag. This is all reinforced by on-screen graphics running across the 
bottom of the picture. Cut to a full-screen animated ‘Coming Up’ graphic, followed by trailers for two different female artists, again of 
different ethnicities, each filmed in different situations but following appropriate conventions.

This is clearly a pilot and its place on Channel 4 is shown through the opening titles. The opening sequence lasts 3 minutes and 
packs in all requirements effortlessly and smoothly. Before the titles the two presenters give the audience hook, introducing two 
interviewees and after the first interview they trail an interviewee and a couple of studio performances.  The titles are a well-
animated and effective animated graphic with a suitable soundtrack, cross fading with a sound effect of studio applause. There is a 
range of appropriate shots for the form, edited to show match on action, following the rules of continuity editing. They edit spoken 
and sung voice, music soundtrack and FX. They have several settings within the wider studio space and one interview seems to 
be done in a music recording studio. Between the two presenters and the three studio guests there is a range of social groups 
represented. A wide range of on-screen graphics are used. The website (and other social media) are completely integrated.

The teacher’s comments on the coversheet demonstrate how supportive of the moderation process the centre can be in applying 
the demands of the brief and assessment criteria to the candidate’s product:

This work ‘demonstrates excellent application of knowledge and understanding of the media theoretical framework to create a 
media product.

•	 A sophisticated use of a wide range of appropriate media language techniques that delivers an accomplished demonstration of 
knowledge and understanding of the distinctive media language of the media form, including:

οο a highly developed use of codes and conventions that communicates meaning that is highly appropriate to the media 
form

οο a highly appropriate use of content and appeal which creates sophisticated meaning for the intended audience

οο a sophisticated construction of representations which create well-selected and highly developed insights into the portrayal 
of events, issues, individuals and social groups as appropriate to the media form.

•	 Highly developed application of knowledge and understanding of the media industry demonstrated through a sophisticated 
use of the media form that is highly appropriate to the media industry context of the set brief

•	 An excellent realisation of the chosen brief that addresses all the requirements of the brief and includes all elements of the 
production detail.
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Website 20/25

This website is not very elegant in terms of layout but is packed with relevant content. It is somewhat front loaded, perhaps, with 
most of the content on the homepage. The second linked page was identified as the clips page, which has six video clips, a couple 
of which are on the homepage but which also includes the presenters explaining how to win the competition flagged on the 
homepage. The homepage includes the title as seen in the TV sequence, clips from and copy about the presenters, scheduling 
details, clips from the featured artists (clips that are additional to the TV programme). The hyperlinking between pages works.

This website has some excellent content but the layout is a little weaker, thus it straddles the Level 4/5 border. As the teacher says:

Digital Convergence 9/10

This is low Level 5. The learner generally demonstrates excellent application of knowledge and understanding of the digitally 
convergent nature of contemporary media to create meaning across the cross-media production. The work demonstrates coherent 
links between the two cross-media products that demonstrates a highly developed awareness of how to use digital convergence to 
create meaning and engage an intended audience.

It shows a highly developed sense of branding across the two cross-media products that demonstrates highly appropriate, sustained 
and insightful meaning for the intended audience. The word ‘sophisticated’ did not seem to appertain so strongly, hence lower Level 
5, not upper.
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Exemplar 9: Brief 1
Television opening sequence	 10/25 marks
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Moderator’s commentary
Television opening sequence 10/25

UK Updates begins with the titles, a fairly slick animated graphic. There is no sense of the programme being for Channel 4, however, 
as set in the brief. The name of the programme itself is a very small graphic and does not seem to match the rest of the titles. The 
title seems more suited to a news programme. There was no pre-title sequence audience hook, as specified in the brief. After the 
titles there is slow pan up and a notable hiatus before the presenters speak, which takes the pace away from the programme. There 
is a change of aspect ratio. The mode of address is rather formal (as is the dress code) but that is probably an attempt to appeal to 
the AB part of the demographic; unfortunately, it seems less suited to the age range. The screen on set features the logo and title 
of the programme. The male and female presenters are seated on a sofa but the table and crossed legs of the presenters separate 
them from the audience. The body language is quite formal. When the first interviewee is introduced the candidate uses the sound 
effect of audience applause. However, the shot reveals limited care over mise-en-scene. The candidate breaks the rules of continuity 
editing, breaking the 180° and 30° rules during the interview, which is not conventional and distances the audience. The interviewee 
is then introduced as a performer later in the programme, but it’s poorly lit and framed and the intro ‘crashes’ the start of the 
performance, indicating a lack of control of editing.

There was no pre-title sequence audience hook. There’s no indication of a Channel 4 context. There are no graphics on screen to 
introduce the presenters when they first appear; there are no social media references and no reference to the website; and there are 
no opportunities for audience participation. Camerawork and editing shows limited understanding of the conventions. Hence this 
is a Level 2 product that demonstrates limited application of knowledge and understanding of the media theoretical framework to 
create a media product.

•	 A basic use of a limited range of appropriate media language techniques, that delivers a partial demonstration of knowledge 
and understanding of the distinctive media language of the media form, including:

οο an inconsistent use of codes and conventions that communicates meaning that is not always appropriate to the media 
form

οο a not always appropriate use of content and appeal which creates inconsistent meaning for the intended audience

οο a basic use of representations which create limited insights into the portrayal of events, issues, individuals and social groups 
as appropriate to the media form.

•	 Limited application of knowledge and understanding of the media industry demonstrated through basic use of the media form 
that may not always be relevant to the media industry context of the set brief

•	 A limited realisation of the chosen brief that addresses some of the requirements of the brief; not all elements of the production 
detail are completed
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Exemplar 10: Brief 2
Radio	 24/25 marks



Exemplar Candidate Work

81

A Level Media Studies

© OCR 2020



Exemplar Candidate Work

82

A Level Media Studies

© OCR 2020



Exemplar Candidate Work

83

A Level Media Studies

© OCR 2020

Moderator’s commentary
This is a lively and pacey production, featuring music, stings and beds but not over dependent on extensive music tracks. This is also 
obviously very well planned. Clearly a pilot for a new music magazine show, produced on behalf of BBC Radio 1. It introduces the 
concept clearly and confidently, introduces two different features that will appear in the programme. It has a well-balanced (both 
in terms of content and technical sound quality!) and wide-ranging soundtrack. The name, presenters and participants are all given 
clearly. It flags up the social media sites and encourages audience interaction through them. It advertises BBC event tickets to be 
acquired through the programme’s website. There are three different voices representing more than two different social groups 
through tone, pitch, accent and vocabulary. 

The production standard means that it is very obvious that their range of understanding is excellent and representations are very 
well constructed, with the cast performances having a high level of verisimilitude. The work meets Level 5 but with just a couple of 
Level 4 elements in terms of representation.

The learner demonstrates excellent application of knowledge and understanding of the media theoretical framework to create a 
media product.

A sophisticated use of a wide range of appropriate media language techniques that delivers an accomplished demonstration of 
knowledge and understanding of the distinctive media language of the media form, including:

•	 a highly developed use of codes and conventions that communicates meaning that is highly appropriate to the media form

•	 a highly appropriate use of content and appeal which creates sophisticated meaning for the intended audience

•	 a good use of representations which create well-selected and well-developed insights into the portrayal of events, issues, 
individuals and social groups as appropriate to the media form.

Highly developed application of knowledge and understanding of the media industry demonstrated through a sophisticated use of 
the media form that is highly appropriate to the media industry context of the set brief.

An excellent realisation of the chosen brief that addresses all the requirements of the brief and includes all elements of the 
production detail.’



Exemplar Candidate Work

84

A Level Media Studies

© OCR 2020

Statement of Intent
The Statement of Intent should outline how the candidate’s media productions will demonstrate knowledge and understanding of 
the media theoretical framework and the digitally convergent nature of contemporary media.  

The most effective statements included balanced discussion of both products and made clear links between the two products.  
Stronger statements demonstrated creative responses to the brief and included clear explanation of how the candidate intended to 
fulfil the requirements of the brief and production detail.  

Whilst Statements of Intent are not assessed a penalty is applied if one is not submitted.  In addition, as the Moderator’s Report 
notes ‘Although the statement is not assessed, it is an essential element of the assessment since it can clarify a candidate’s thinking, 
particularly if an unconventional approach is to be taken either to the codes and conventions of the form or the representations 
being explored.’ (p.7).

https://interchange.ocr.org.uk/Downloads/H409_03_04_MR_June19_FINAL.pdf

The below exemplars show how candidates have utilised their Statement of Intent to identify how they will address the 
requirements of the brief and demonstrate their knowledge and understanding of media industries, audiences, representation and 
media language.

https://interchange.ocr.org.uk/Downloads/H409_03_04_MR_June19_FINAL.pdf
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Brief 1: Television and online (excerpt – Product 1 only)
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Brief 2: Radio and online (excerpt - Product 1 only)
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Brief 3: Magazines and online
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Brief 4: Magazines and online
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