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Introduction

These exemplar answers have been chosen from the
summer 2019 examination series.

OCRis open to a wide variety of approaches and all
answers are considered on their merits. These exemplars,
therefore, should not be seen as the only way to answer
questions but they do illustrate how the mark scheme has
been applied.

Please always refer to the specification https.//www.ocr.
org.uk/Images/316659-specification-accredited-gcse-
media-studies-j200.pdf for full details of the assessment
for this qualification. These exemplar answers should

also be read in conjunction with the sample assessment
materials and the June 2019 Examiners'report or Report
to Centres available from Interchange https.//interchange.

ocrorg.uk/.

The question paper, mark scheme and any resource
booklet(s) will be available on the OCR website from
summer 2020. Until then, they are available on OCR
Interchange (school exams officers will have a login for
this and are able to set up teachers with specific logins —
see the following link for further information http.//www.
ocr.org.uk/administration/support-and-tools/interchange/
managing-user-accounts/).

It is important to note that approaches to question
setting and marking will remain consistent. At the same
time OCR reviews all its qualifications annually and may
make small adjustments to improve the performance of
its assessments. We will let you know of any substantive
changes.
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Brief 1: Print

Exemplar 1 3 marks (Level 1)

Music monthly is about getting the latest music every month and
listening to it for free.
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GCSE (9-1) Media Studies Exemplar Candidate Work

Examiner commentary

Brief 1: the front cover and a double page spread article for an entertainment music magazine aimed at an audience of
14-18 year olds.

Music Monthly (pop)

The candidate has used an original image, which relates to the brief of an entertainment music magazine. The candidate has
included a title, strapline, price and barcode on the front cover. However, there are no cover lines and other production details are
missing. There is only one sentence provided for the double page spread; no images are included. There is an inadequate use of
content and audience address. There is no Statement of Intent, which limits the candidate further (candidates cannot gain more
than 18 out of 30 if they do not include a Statement of Intent).

This is a minimal realisation of the chosen brief. It is placed at the lower end of Level 1.
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Exemplar 2 9 marks (Level 2)
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Examiner commentary

Brief 1: the front cover and a double page spread article for an entertainment music magazine aimed at an audience of
14-18 year olds.

Word With A Beat (pop)
Statement of Intent

The statement clearly identifies the target audience and the genre of magazine and shows partial insights into representation.

Magazine

The candidate has used an original image on the front cover, which offers a welcoming direct address to the target audience,
although it does not directly relate to the brief of an entertainment music magazine. The candidate has included the conventions

of a title, strapline, price, barcode and four cover lines on the front cover. Music artists are referenced and the incentive ‘exclusive'
appeals to the target audience. More consideration of font sizes and of balance between image and written text would improve the
layout of the front cover.

The DPS is consistent with the house style in the use of colour. The content of the Q and A interview fits the conventions of a pop
music magazine. However, there are only three original images used in the magazine as a whole (the image on the left hand page of
the DPS is a cropped version of the front cover image). Five original images are required as a minimum for this brief. Again, the layout
could be improved, particularly on the left hand page of the DPS.

This is a limited realisation of the chosen brief, that addresses some of the requirements of the brief; however, not all requirements of
the production detail have been completed, placing it in Level 2.
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Exemplar 3 13 marks (Level 3)
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Examiner commentary

Brief 1: the front cover and a double page spread article for an entertainment music magazine aimed at an audience of
14-18 year olds.

Tomorrow's Pop (pop)
Statement of Intent

The statement identifies the genre of the magazine and the target audience, partly through the explicit use of social media. The
candidate's stated intentions with regard to use of representations demonstrate adequate understanding.

Magazine

The candidate has used an appropriate original image on the front cover; the age, codes of dress and positive stance of the model
aim to appeal to the intended audience and present a “summer festival' look. There is an effective use of rhyme in the strapline;
the cover lines reference music artists. However, the placement of the main image means there is lost space and a lack of balance
between image and written text.

The DPS continues to demonstrate a strong representation of female music artists through the use of positive original images,
although the two pages lack cohesion. There is some confusion on the right hand page which is entitled *Alisha Hammond' but
focuses on Alisha's friend Isabella. The use of blue for the written text boxes gives the DPS brand identity but makes some of the
written text difficult to read.

Four original images are used in the magazine as a whole and there is a lack of cohesion between the front cover and the DPS. But
there are some well selected insights into the representation of female music artists, and a competent use of content and audience
address, which help to place this at the lower end of Level 3.
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Exemplar 4 18 marks (Level 3)
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Examiner commentary

Brief 1: the front cover and a double page spread article for an entertainment music magazine aimed at an audience of
14-18 year olds.

Notes (pop)
Statement of Intent

The statement is very effective in explaining the use of media language (in particular offering detail on the codes of dress and
locations) in order to construct particular representations which will appeal to the target audience.

Magazine

The front cover is striking and well designed to appeal to the target audience. The title and strapline are appropriate for the genre
of music. There are effective links between the cover lines and the DPS article which will appeal to the target audience, particularly
through the references to Instagram. The use of mise-en-scene and the age of the model help to make the cover music artist
appealing and relatable to the target audience.

The DPS includes a range of original images which represent the cover artist as “sassy' and strong. The candidate uses humour to
appeal to the target audience: "Karolina shows absolute disgust towards the weekly Mail rumours”. Whilst the layout seems a little
random and fragmented, the content and the images are likely to appeal to the target audience. There is a lack of obvious house
style to link the front cover to the DPS.

This production almost fits a few of the criteria from Level 4, but overall is an adequate realisation of the chosen brief and is placed at
the top of Level 3.
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Exemplar 5 24 marks (Level 4)
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Examiner commentary

Brief 1: the front cover and a double page spread article for an entertainment music magazine aimed at an audience of 14-
18 year olds.

Pause (country/pop hybrid)
Statement of Intent

The statement is strong on audience address, with some detail on the use of media language (codes of dress, shot lengths and
model's pose) in order to construct an innocent “country girl' representation which will appeal to the target audience. There is a
useful explanation of the hybrid country/pop genre of the magazine.

Magazine

The front cover is well designed to appeal to the target audience. The use of yellow and white for the masthead and cover lines looks
a little “faded' on the print-out but fits with the “golden’ outdoor mise-en-scene and is appropriate for the genre of music, while the
sky blue font matches the pastel blue crop top of the country artist. The cover lines reference artists such as Taylor Swift and George
Ezra, reinforcing the hybrid pop/country genre of the magazine. The age, codes of dress and “signature' of the cover music artist,
help to make her appealing and relatable to the target audience.

The colour palette and typography are continued in the DPS, giving the magazine a convincing house style. The headline "THIS IS
ME!"and the caption “just be you' under the three close up shots in the top right hand corner reinforce the positive representation
of the young artist as a character with a strong sense of her own identity while simultaneously promising the audience a close
relationship and unique insight into the artist. The Q and A reveals the artist's struggle to overcome her stammer, again encouraging
audience identification with the artist.

The use of opaque boxes to make the written text legible on the DPS looks a little clumsy. Nevertheless, this production is a good
realisation of the chosen brief with well-developed insights into representation and an effective use of content and audience
address in order to communicate meaning to its intended audience. It is placed at the top end of Level 4.
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Exemplar 6 29 marks (Level 5)
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Examiner commentary

Brief 1: the front cover and a double page spread article for an entertainment music magazine aimed at an audience of
14-18 year olds.

SMASH (indie/rock)
Statement of Intent

The statement is a little difficult to understand in places but includes some helpful detail on the front cover camera shot and model's
pose, representing masculinity as both confident and respectful; strong yet sensitive. An explanation of the reference to politics and
serious issues like cancer in the cover lines, together with comments on the mixed race band and on the 50s look of the main artist
all support the candidate's understanding of media language and representation.

Magazine

The front cover effectively follows the conventions of rock magazines to appeal to the target audience, although the colour palette
of a reddish-brown, cream and yellow is used to give the magazine a ‘gentler' and more serious look, thus undercutting the more
stereotypical aggressive elements of rock. The medium shot of the music artist uses an inclusive, welcoming direct address and

is well framed and placed, overlapping the distinctive masthead. The cover lines reference a number of older rock artists, but the
informal language is used to engage a young rock audience.

The colour palette is continued in the DPS, giving the magazine consistency and a clear house style. The layout of the main article is
conventional, with a clear distinction between headline, strapline and standfirst. The main image, article and Q and A represent the
mixed race band as thoughtful, friendly young men who have had to "grow up' in their struggle to overcome adversity in order to
make their comeback.

The inset “selfie' on the left-hand page is more obviously typical of the representation of rock artists. Whilst the text wrap on the left
hand page of the DPS is well designed to fit around the image, placing it in two separate columns would have made it easier to read.

This production demonstrates a sophisticated use of content, audience address and representations in order to engage the target
audience. An excellent realisation of the chosen brief, this is placed as a high Level 5.
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Brief 2: Audio-visual
Exemplar 7 14 marks (Level 3)
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Examiner commentary

Brief 2: the opening scenes for a TV soap opera aimed at an audience of 14-18 year olds.
Abbeystone

Statement of Intent

The first paragraph of the statement offers a description of the research and planning process and reiterates some of the required
production detail. The second paragraph gives a little more detail on how the candidate intends to target the intended audience
through two easily understood storylines and informal dialogue but then returns to a description of intended shots and editing
without explaining how this use of media language will create certain representations.

Soap

The production sets up two storylines which will be familiar to the target audience and engage their interest: bullying and abusive
relationships. There is effective use of cross-cutting, both between the two storylines and between the two characters having a
phone conversation. The mise-en-scéne and the ambient sound of the school background also help to engage the 14 to 18 year old
audience. The dialogue is mostly clear, despite interference from wind noise. An establishing shot and more use of close-ups and
shot-reverse-shot would have made it easier for the audience to follow the storylines. Editing could have been tighter in order to
eliminate pauses in the extract, but there is a good balance in screen time between the two storylines.

The candidate's intentions with regard to representations are implicit rather than explicit - not helped by the fact there is no
reference to this area in the Statement of Intent. This is an adequate realisation of the brief that addresses most of the requirements
and is placed at the lower end of Level 3.

© OCR 2020




GCSE (9-1) Media Studies Exemplar Candidate Work

Exemplar 8 21 marks (Level 4)
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Examiner commentary

Brief 2: the opening scenes for a TV soap opera aimed at an audience of 14-18 year olds.
Ashbrooke

Statement of Intent

The statement refers to the setting of the soap as Oakbourne, which must have been changed at a later stage to Ashbrooke, as that
is the title referred to by the centre on the cover sheet. This is not made clear in the statement. The candidate explains that the main
players will be teens and young adults in order to engage the target audience. There is a clear explanation of the storyline which
relates to the stereotypical conflict between the teenager and parent, which will be familiar to the audience, and of the ways in
which the candidate will use camera shots to construct tension between the two characters. The candidate states the intention to
represent a female student as intellectual yet succumbing to a panic attack, which the audience could relate to.

Soap

The production begins confidently with an establishing shot of the area. The candidate uses a variety of shots and editing
techniques very effectively to convey the conflicting attitudes and tension between mother and daughter (just as explained in
the statement). The establishing shot of the school/college is well managed in order to indicate the second location and another
storyline. However, although the camerawork is varied in the discussion between the key protagonist and her friend on the stairs,
the sound levels are poor and make the dialogue difficult to hear. The final storyline is again one which will be familiar to the
audience - the pressures of school. Unfortunately, the extract ends rather abruptly.

This is a good realisation of the chosen brief with a strong sense of the use of media language to construct particular
representations. It fits the criteria for Level 4.
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Exemplar 9 30 marks (Level 5)

OCR

Oxford Cambridge and RSA

Media Studies

OCR GCSE (9-1) in Media Studies J200/03/04 Creating Media

Statement of Intent

Centre number Centre name

Candidate number Candidate name

= L (= e Lo T o

Magazine

Outline your plans for your production including:

+ How you intend to use Media Language to target your intended audience
« How you intend to use Media Representations that are appropriate to your intended audience

(Maximum 300 words)

| chose Brief 2, which was to create the opening of a soap opera aimed at 14 to 18 year
olds, because | thought it would best display my knowledge of media language and
representations. To research my soap opera, | used websites such as Youtube to watch the
opening sequences of established soap operas including Skins and Degrassi: The Next
Generation. | did this in order to gain a better understanding of the conventions of soap
operas. In the opening two minutes of my soap opera, my intention was to create a piece of
TV that would be both engaging and relatable to my target age group (14 - 18 year olds). |
wanted to take certain aspects of teenage life, for example family and relationships, and
apply them to my soap opera. | chose not to include a variety of specific sexualities or
ethnicities because | thought it would be unrealistic to include such a wide range of these
representations. There also seems to be a tendency for soap operas to be overly politically
correct, which makes the TV seem less realistic to the viewer. | also thought it was
important to include characters of all ages as although the soap opera’s target audience
were between the ages of fourteen and eighteen, it is unlikely that a TV series would only
feature a certain range of ages. Additionally, | used a range of camera shots and angles for
a certain purpose. For example, during a conversation on the phone between two
characters, | used close-up shots to capture their facial expressions, to convey a certain
emotion. Finally, to improve the quality of the audio in my soap opera, | used a mix of both
diegetic and non-diegetic sound, for example | downloaded a ringtone sound effect from the
internet, rather than recording a phone ringing on my camera.

CCS442 - statement of Intent CCS/J200
Oxford Cambridge and RSA Examinations
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Examiner commentary

Brief 2: the opening scenes for a TV soap opera aimed at an audience of 14-18 year olds.
Youth and the Young

Statement of Intent

The candidate refers to research into soaps in the statement, and this research is evident in the way the candidate uses soap
conventions very effectively in the production. The candidate identifies the key themes of family and relationships to be explored
in detail and explains his intentions to include adult actors in order to add realism. The candidate also identifies the way he intends
to use camerawork and sound in order to convey emotion. There could have been more explicit comments on the use of media
language to construct particular representations.

Soap

This is a very well-produced opening sequence, with an impressive title sequence which immediately identifies the extract as a soap.
Non-diegetic music, editing and camerawork are all well managed in order to introduce the key characters. The production sets up
two storylines which will be familiar to the target audience and engage their interest: a jilted lover and a tense mother/daughter
relationship. Although the jilted lover storyline is perhaps more appealing to an older audience, it is stereotypical of the genre and
the two separate locations for the phone call are well managed and effective.

A wide variety of camera shots is used to good effect, with excellent use of close ups and shot-reverse-shot in the argument/
discussion between Jin and Jena. There is particularly strong control over the sound levels throughout the extract in all the locations
used.

The production demonstrates a sophisticated use of content and audience address to communicate meaning to the intended
audience. This is an excellent realisation of the chosen brief which deserves full marks (Level 5).
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Brief 3: Music video
Exemplar 10 12 marks (Level 2)
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Examiner commentary

Brief 3: the opening 2 minutes of an original music video to accompany a rock music track aimed at an audience of 14-18
year olds.

Welcome to the Jungle

The candidate's intentions with regard to representation are unclear. However, the music video could be interpreted as representing
the guitarist/protagonist's rebellion against school as “the jungle’ particularly in the sequence when he walks through the school
library playing his guitar.

Camerawork mainly consists of tracking shots, which are smooth and mostly well achieved. There is some use of close-ups and a
number of locations inside and outside the school building are selected. Editing is rather slow-paced for the rock track, rather than
cut to the beat. Any narrative is unclear, although there are intertextual references to the jungle in the shots of the computer screen
at the opening and close of the video. There is partial use of content and audience address to communicate meaning and a basic
use of representation, as identified above.

This is a limited realisation of the brief that addresses some of the requirements and is placed at the higher end of Level 2.
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Exemplar 11 21 marks (Level 4)

51 © OCR 2020




GCSE (9-1) Media Studies Exemplar Candidate Work

© OCR 2020




GCSE (9-1) Media Studies Exemplar Candidate Work

© OCR 2020




GCSE (9-1) Media Studies Exemplar Candidate Work

© OCR 2020




GCSE (9-1) Media Studies Exemplar Candidate Work

© OCR 2020




GCSE (9-1) Media Studies Exemplar Candidate Work

© OCR 2020




GCSE (9-1) Media Studies Exemplar Candidate Work

© OCR 2020




GCSE (9-1) Media Studies Exemplar Candidate Work

© OCR 2020




GCSE (9-1) Media Studies Exemplar Candidate Work

Examiner commentary

Brief 3: the opening 2 minutes of an original music video to accompany a rock music track aimed at an audience of 14-18
year olds.

Numb
Statement of Intent

The statement clearly demonstrates the candidate's intentions with regard to representation, identifying the struggle of a teen
lesbian couple to be accepted by friends and family as the narrative. Locations of house and park are selected for verisimilitude and
to encourage identification from a teen audience who might find this a sensitive issue. The candidate explains the decision to use an
all-female band with conventional “rock' codes of dress for the performance sequences.

Video

This is an ambitious representation of challenging conventional expectations of sexuality. The disruption in the narrative is
powerfully conveyed, and although the resolution seems rather abrupt, this is effectively communicated through shots of the
characters embracing and the close-up of the key protagonist.

There is good use of a range of camera shots, although the shots of the band performance could have been more varied, particularly
as there are some excellent shots of the lead singer/protagonist. Transition between narrative and performance is effectively
achieved through short dissolves. Casting and performance have been well considered in order to make the narrative engaging and
accessible to the intended audience. The preferred reading of acceptance of different sexualities is communicated to the audience.

This is a good realisation of the chosen brief with well-developed insights into representations of family and friend relationships and
sexuality. It fits the criteria for Level 4.
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Exemplar 12 26 marks (Level 5)
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Examiner commentary

Brief 3: the opening 2 minutes of an original music video to accompany a rock music track aimed at an audience of 14-18
year olds.

Demons
Statement of Intent

The statement focuses on the anti-bullying message as the main theme of the video, with some reference to the anti-stereotypical
representations of girls as the perpetrators of violent acts against a boy, who is unstereotypically represented as lacking strength.
There is some detail on how camerawork will represent the helplessness of the boy and on the use of lighting and locations. The
candidate states that the video will end on a disequilibrium. The candidate does not mention the more stereotypical representation
of the homosexual relationship between the two boys at the opening of the video, which appears to be the trigger for the bullying
in the narrative.

Video

There is very good use of a range of camera shots and locations. The choices of shots during the attack on the boy are well
managed, with the low angle point of view shot from the bullied boy of the two girls as they leave working particularly well.
The high angle tilt down shot of the protagonist after the attack works exactly as intended by the candidate (as alluded to in the
statement).

Low key lighting is effective in the bullying sequence, contrasting effectively with the sunlit look of the idyllic "dream’ sequence.
Editing is particularly well handled, with slow motion used effectively to emphasise the unprovoked violence on the protagonist
(and which also works well with the tempo of the track). There is excellent timing on the cut to the band performance and from the
performance to the "dream’ sequence. The narrative ends on a disequilibrium, as intended by the candidate and mentioned in the
statement. This effectively reinforces the intended message. The track itself ends abruptly, but this is partly due to the restrictions on
lengths of music videos in the set brief.

The candidate has used media language techniques in a sophisticated way to explore different attitudes towards sexuality. The video
communicates a strong cautionary message about the dangers of bullying. A sophisticated use of content and audience address to
communicate meaning places this in Level 5.
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Exemplar 13 30 marks (Level 5)
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Examiner commentary

Brief 3: the opening 2 minutes of an original music video to accompany a rock music track aimed at an audience of 14-18
year olds.

Ignorance
Statement of Intent

The candidate makes it clear in her statement that her focus on representation is female empowerment and inclusivity, using a
female lead singer as an anti-stereotypical leader of a rock band. She discusses the use of the urban locations as appropriate for the
genre and for the theme of teenage rebellion. Detail is given on the use of camerawork to show the band working together as a
tightly-knit group of friends and as a hard-working group of artists in the performance sequences. The black lead singer will be given
more close-ups and direct address to camera in order to represent her as the leader.

Video

There is excellent use of a wide range of camera shots in the urban setting and in the studio in order to construct a strong, positive
representation of the lead singer, as intended by the candidate. Low-angle and fragmented close-ups of the lead singer serve to
highlight her importance and leadership. These work well with the assertive nature of the lyrics and the music. The music is well
matched by the tracking shots of the instruments in the performance and the fast-paced cuts. The low angle four-shots of the
mixed-gender mixed-race band represent the bond between them, as identified by the candidate in the statement.

The use of lighting in the performance shots is impressive and contrasts well with the black and white sequences in the gritty urban
environment. Editing is excellent, with an experimental stop-go sequence and a fast pace throughout to engage the intended 14-18
year old audience. Lip-synching is consistently well managed.

The candidate has excellent control over the media language techniques used in order to achieve her intended aims of representing
black women as successful leaders in a male, white-dominated genre. This production is placed at the top of Level 5.
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Exemplar 14 30 marks (Level 5)
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Examiner commentary

Brief 3: the opening 2 minutes of an original music video to accompany a rock music track aimed at an audience of 14-18
year olds.

Pleaser
Statement of Intent

The statement demonstrates the candidate's intentions with regard to narrative, performance, use of media language and
representation. Details are given on the camerawork and editing which will be used to represent the desperation of the protagonist
as he tries to prevent his girlfriend leaving the city. The candidate also makes clear his aims to represent the lead singer/guitarist/
protagonist anti-stereotypically as more sensitive and troubled than confident in order to build a rapport with the teen audience.

Video

There is a sophisticated use of a wide range of media language techniques, including a well selected range of locations and an
impressive variety of shots. Casting and performance have been carefully considered in order to make the narrative engaging and
accessible to the intended audience. Particularly impressive is the way that most of the performance takes place in a bandstand but
as the narrative progresses, the performance element blends into the narrative with the appearance of band members in the “real
world' locations. This is aesthetically pleasing as the lead singer/guitarist in the performance also takes the lead role in the narrative.

The narrative of the teenage relationship includes a disruption and a resolution, which are economically portrayed and familiar to
the intended teen audience.

Editing is well controlled throughout, with well-timed cross-cutting between performance and narrative sequences. The editing
enables the video to build to a climax with the protagonist racing to the station and offers a perfect change in pace as the narrative
draws to a close and a satisfying "happy ending'

The production demonstrates a sophisticated use of content and audience address to communicate meaning to the intended
audience. This is an excellent realisation of the brief which deserves full marks (Level 5) and exceeds expectations of what can be
achieved at GCSE level.
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Brief 4: Online
Exemplar 15 18 marks (Level 3)
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Examiner commentary

Brief 4: a homepage and one linked web page for a website for a fictional charity campaign website targeted at an
audience of 14-18 year olds.

Treedom

The website is a charity which campaigns to give underprivileged urban children the opportunity for adventure holidays in
the countryside. Two original images demonstrate the contrast between the grey urban environment and the blue skies of the
countryside. However, the design of the layout means these images have less impact than they might have done.

The logo the candidate has created is attractive and appropriate, working well with the strapline: "Countryside adventures for urban
kids' The title of the charity: “Treedom'is a play on words, representing the countryside as a place where deprived children can play
freely and gain a better sense of their own identity.

A third original image depicts the countryside as tranquil and works well as a backdrop to the written text, which explains the
aims and values of the charity. The detailed information on where the holidays take place is set against a found moving image
background, which is less effective as it makes the written text more difficult to read. The style and colour of the typography also
hinders communication of the intended message.

There is a series of original images of young children by the seaside or climbing trees in the country which is one of the strongest
elements of the website, representing the children as happily playing with animals and bonding with each other.

The content of the audio clip on the Donate page conveys the message of the campaign and is aimed at a youthful audience
through the young voices it employs. However, it is longer than required and it could be argued that it is more likely to hold the
attention of an older audience than that of the intended 14-18 year olds.

This production uses a range of mostly appropriate media language techniques, although meaning is not always effectively
communicated to the intended audience. This is an adequate realisation of the chosen brief and is placed in Level 3.
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Exemplar 16 20 marks (Level 4)
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Examiner commentary

Brief 4: a homepage and one linked web page for a website for a fictional charity campaign website targeted at an
audience of 14-18 year olds.

Adolescent Minds

The website is a charity which campaigns to support young people with mental health issues. It uses website conventions with an
easily accessible navigation bar. The central image is one which is likely to appeal to the intended audience, representing a troubled
young male walking towards a well-established tree with the promise of light and blue skies beyond. The medium rear-view shot
connotes confidentiality, and the tree and distant sky can be said to represent stability and hope. The second original image of a
cheerful looking youth in the 14-18 year old bracket would also appeal to the target audience, with the caption "Mental health
support' helping to remove the stigma from young males seeking help.

The embedded video clip features a convincing, sincere young male using direct address to communicate his message to the
intended audience. The mise-en-scene of the posters and school uniform in the teenager's bedroom would be familiar to the
audience and encourage them to trust and engage with the speaker.

Under the "Resources' tab the website challenges the stereotype that only women suffer from anorexia, with an original medium
shot of a young male.

The candidate has produced five web pages when only two are required. The homepage and the Resources page reflect good
application of media language techniques and well-selected insights into representations. There is an effective use of content and
audience address to communicate meaning to the intended audience. The production is placed at the lower end of Level 4.
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