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Introduction 
Our examiners’ reports are produced to offer constructive feedback on candidates’ performance in the 
examinations. They provide useful guidance for future candidates. The reports will include a general 
commentary on candidates’ performance, identify technical aspects examined in the questions and 
highlight good performance and where performance could be improved. The reports will also explain 
aspects which caused difficulty and why the difficulties arose, whether through a lack of knowledge, poor 
examination technique, or any other identifiable and explainable reason. 

Where overall performance on a question/question part was considered good, with no particular areas to 
highlight, these questions have not been included in the report. A full copy of the question paper can be 
downloaded from OCR. 

 

You can now find the results awarded in 2018/19 for your Cambridge Technical subject area 

As a centre approved to offer our Cambridge Technicals qualifications, we wanted to let you know we 
have now published the results awarded for 2018/19 Level 2 and 3 Cambridge Technicals (2016 suite). 
This information is helpful in allowing you to compare your centre achievements alongside national 
outcomes. 

To browse to the document, log in to Interchange, click on ‘Resources and materials>Past papers and 
mark schemes’ in the left-hand menu and select ‘Cambridge Technicals (2016) Results Awarded 
2018/2019’ from the drop down list. 

 

ExamBuilder 

Remember to keep your eye on ExamBuilder as we continue to update the bank of questions post exam 
series in line with our past paper policy. Therefore, you can be assured that new assessment material 
will continually be fed into ExamBuilder on an annual basis.   

 

Online post series external feedback  

Keep an eye out for updates on our post series feedback on Exams for Cambridge Technicals Webinars 
available in the autumn term. 

  

https://protect-eu.mimecast.com/s/ASRqCoQRRfKy5nyCmTSf4?domain=customersupportteam.cmail19.com
https://protect-eu.mimecast.com/s/beLRCpQwwfxRq2RT9wDN9?domain=customersupportteam.cmail19.com
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Paper Unit 6 series overview 
It was pleasing to see that centres have continued to use the online resources provided by OCR, the 
endorsed textbook and contemporary examples of excellent social media campaigns to support the 
teaching and learning of Unit 6 for candidates. There was a notable increase in the understanding and 
application of key concepts including global village and globalisation, collaborative project management 
and how social media can successfully promote brand awareness. Responses to Section B were also 
creative and well planned, justified by use of real examples of successful blended campaigns. 
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Section A overview 
Answers in Section A suggest that centres have encouraged candidates to expand on synoptic 
knowledge from Unit 1 and Unit 2 to make sure that key terms, such as crowdsourcing and 
crowdfunding, were once again being included in answers. There was clear evidence that candidates 
could use examples of real social media marketing campaigns for a variety of products to support 
answers. 

 

Question 1 (a) 

 

Many candidates gained a full three marks on this question, with excellent responses such as ‘the ability 
to crowdsource key personnel through Linked In’. One word answers that were too vague, such as 
‘Messenger’ could not be credited. Candidates should be encouraged to address the full question in their 
responses. 

 

Question 1 (b) 

 

Candidates that gained a full three marks on this question, understood the idea of how online 
technologies have enabled digital media companies to expand globally. The best answers referenced 
concepts such as McLuhan’s global village, and provided examples from conglomerates, such as 
Disney, to support points.  Answers that were too vague, such as ‘products are now seen around the 
world’ could not be credited fully.  
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Question 2 

 

Candidates in the main understood how social media is used to market commercial products, and 
channels such as Instagram, TikTok and Facebook were cited. However examples of companies and 
products used to support points were often not commercial media companies. Examples such as 
McDonald’s Big Tasty Specials, Adidas tracksuits, Ford, and the Burger King’s app could therefore not 
be credited. Celebrity figures, such as Kylie Jenner and Amber Rose Gill, who have been heavily 
involved in marketing themselves as a commercial brand or attached to a major commercial product 
were credited. 

 

Question 3 (a) 

 

Many candidates did not understand the term ideology and therefore centres are encouraged to explore 
the synoptic links between Unit 6 and Unit 1 in their delivery for this unit. The best responses discussed 
the idea of using social media to promote political bias, and there were some outstanding answers that 
used Rheingold’s early commentary that the internet would be an electronic agora.  
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Question 3 (b) 

 

Many candidates were able to successfully identify the advantages of online project planning tools, 
recognising the synoptic link to Unit 2. The best answers discussed how different tools, such as Apollo, 
Skype and Basecamp, allowed producers to chart meetings, send documents securely and have face to 
face meetings without being in the same time zone. 

 

Question 4 (a) 

 

Some candidates struggled with identifying the regulatory problems caused by new technologies. One 
words answers such as ‘cyberbullying’ were too vague and did not address the full question. Better 
responses demonstrated understanding of access to content and problems traditional regulators, such 
as the BBFC, have with regulating online content. This demonstrated understanding of a clear synoptic 
link to Unit 1. 
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Question 4 (b) 

 

This question was designed to assess candidates’ understanding on the restrictions placed on freedom 
of speech in countries such as China, North Korea and Iran. Many candidates gave excellent responses, 
citing China’s control over social media and having non-Western channels, such as Weibo. 

 

Question 5 

 

Many candidates gained at least four marks for this question. Excellent responses cited the inventive 
ways that ITV2 had used social media channels to promote reality show Love Island and Bunim/Murray’s 
Keeping Up With The Kardashians. Relevant examples seen included ‘Instagram and contestants’ 
personal online accounts’, ‘Facebook releasing sneak previews of the evening’s episode’ and ‘Twitter 
polls’. Names of contestants were also often cited. 
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Section B overview 
This series continued to show an increase in the number of candidates allocated Level 5 or above for 
Section B. Many candidates showed their creativity in terms of the activities that could be used to market 
the new app ‘Running from the Highlands’ across a variety of social media channels and traditional 
advertising methods as part of a blended approach to target the full audience age range. 
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Question 6 

 

Candidates had to develop creative and appropriate activities to promote the television drama ‘Running 
from the Highlands’ as part of a blended advertised campaign. The lead actor’s fame as a singer and the 
clothing company, VooYou, were to be used as part of the campaign content. In this series, there were 
some excellent responses that clearly referenced real television programmes and links between the 
accounts of the actor and sponsor competitions and giveaways. Instagram and Facebook were cited as 
appropriate tools to run teaser adverts by In Home Hits. The USP of the VoD service being British also 
saw candidates creatively exploiting this through targeted competitions and bespoke, localised billboard 
advertising in Edinburgh and London. It was excellent to see that key terms such as social media 
aggregation, sales funnel, ‘driving to the sweet spot’, digital natives and building credibility were being 
used extensively. In terms of demonstrating an understanding of timescales and key milestones, a 
number of candidates again drew production schedules to show they fully understood the stages of a 
social media campaign, using it to support their answer. Specific hashtags were also given by 
candidates as responses to demonstrate creative engagement with the brief, such as 
#runningfromthehighlands, #IHH, #MJStafford and #CallumsinLondon. The sponsors VooYou were tied 
in with MJ Stafford wearing their merchandise, which would then be posted out to followers on all key 
accounts. There was clear evidence that some centres had prepared candidates well with structuring 
answers, with many candidates using skills of comprehension to identify key campaign objectives at the 
start. Audience feedback was discussed in terms of monitoring likes and retweets, although this could 
have been discussed more consistently by candidates. Giving examples of tools that monitor social 
media metrics, such as Hootsuite and Brandwatch, would have shown a deeper understanding of how 
companies gain and use feedback to re-evaluate content across their social media output. Less 
successful answers lacked creative ideas or gave ideas that were generic and did not target the specific 
brief.  

 

Copyright information 
Any reference to existing companies or organisations is entirely coincidental and is not intended as a 
depiction of those companies or organisations. 

  



Supporting you 
For further details of this qualification please visit the subject webpage.

Review of results

If any of your students’ results are not as expected, you may wish to consider one of our review of results 
services.  For full information about the options available visit the OCR website.  If university places are 
at stake you may wish to consider priority service 2 reviews of marking which have an earlier deadline to 
ensure your reviews are processed in time for university applications.

CPD Training
Attend one of our popular CPD courses to hear exam feedback directly from a senior assessor or drop in 
to an online Q&A session.

Please find details for all our courses on the relevant subject page on our website. 

www.ocr.org.uk
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http://ocr.org.uk/administration/stage-5-post-results-services/enquiries-about-results/
https://www.ocr.org.uk/


OCR is part of Cambridge Assessment, a department of the University of 
Cambridge. For staff training purposes and as part of our quality assurance 
programme your call may be recorded or monitored. 

© OCR 2020 Oxford Cambridge and RSA Examinations is a Company 
Limited by Guarantee. Registered in England. Registered office  
The Triangle Building, Shaftesbury Road, Cambridge, CB2 8EA.  
Registered company number 3484466. OCR is an exempt charity.

Need to get in touch?
If you ever have any questions about 
OCR qualifications or services (including 
administration, logistics and teaching)  
please feel free to get in touch with our 
Customer Support Centre. 

Vocational qualifications
Telephone  02476 851509
Facsimile 02476 851633
Email vocational.qualifications@ocr.org.uk

www.ocr.org.uk
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? OCR Resources: the small print

OCR’s resources are provided to support the delivery of OCR 
qualifications, but in no way constitute an endorsed teaching 
method that is required by OCR. Whilst every effort is made 
to ensure the accuracy of the content, OCR cannot be held 
responsible for any errors or omissions within these resources.  
We update our resources on a regular basis, so please check the 
OCR website to ensure you have the most up to date version.

This resource may be freely copied and distributed, as long as  
the OCR logo and this small print remain intact and OCR is 
acknowledged as the originator of this work. 

Our documents are updated over time. Whilst every effort is made 
to check all documents, there may be contradictions between 
published support and the specification, therefore please use the 
information on the latest specification at all times. Where changes 
are made to specifications these will be indicated within the 
document, there will be a new version number indicated, and a 
summary of the changes. If you do notice a discrepancy between 
the specification and a resource please contact us at:  
resources.feedback@ocr.org.uk.

Whether you already offer OCR qualifications, are new to OCR, or 
are considering switching from your current provider/awarding 
organisation, you can request more information by completing the 
Expression of Interest form which can be found here:  
www.ocr.org.uk/expression-of-interest

Please get in touch if you want to discuss the accessibility of 
resources we offer to support delivery of our qualifications: 
resources.feedback@ocr.org.uk

Looking for a resource?
There is now a quick and easy search tool to help find free resources 
for your qualification:

www.ocr.org.uk/i-want-to/find-resources/

mailto:vocational.qualifications%40ocr.org.uk?subject=
www.ocr.org.uk
mailto:resources.feedback%40ocr.org.uk?subject=
http://www.ocr.org.uk/expression-of-interest
mailto:resources.feedback%40ocr.org.uk?subject=
http://www.ocr.org.uk/i-want-to/find-resources/
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