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Fig. 1  

Number of minutes per day spent watching BVOD services on a TV set versus a portable 
device 

(BVOD – Broadcaster video on demand, e.g. BBC iPlayer, All 4).

Source: Thinkbox TV (July, 2019)

Fig. 2  

Daily viewing distribution of SVOD services in the UK 2019 

(SVOD – Subscription video on demand, e.g. Netfl ix, Amazon Prime).

Source: Broadband TV News (October, 2019)
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Fig. 3  

Data showing the total market reach of all print and digital brands from 
October 2018 – September 2019 in 000.

Print Brands

GB Adults 15+
Monthly Reach

Total Women Men ABC1 C2DE 15-34s 35+

Total Market   49 430   25 232   24 175   28 209   21 221   15 358   34 072

Total Newsbrands   47 898   24 191   23 686   27 561   20 337   15 008   32 890

Total Magazines   40 038   22 563   17 457   24 271   15 768   12 489   27 550

Digital Brands

GB Adults 15+
Weekly Reach

Total Women Men ABC1 C2DE 15-34s 35+

Total Market   46 906   24 170   22 715   27 080   19 826   14 288   32 618

Total Newsbrands   44 583   22 760   21 803   26 016   18 567   13 602   30 981

Total Magazines   28 985   17 174   11 797   17 943   11 042     8 635   20 350

Source: Adapted from PAMCo (December, 2019)
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