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SECTION A

Answer all the questions. 

1   (a) Identify three ways that social media can be used to advertise video games.

1  ...........................................................................................................................................

2  ...........................................................................................................................................

3  ...........................................................................................................................................
[3]

(b) Explain one reason that industries choose to advertise video games using social media.

 ..............................................................................................................................................

 ..............................................................................................................................................

 ..............................................................................................................................................

 ..............................................................................................................................................

 ..............................................................................................................................................

 ......................................................................................................................................... [3]

2   (a) Identify and explain one online method that media professionals can use to generate 
funding for new products.

 ..............................................................................................................................................

 ..............................................................................................................................................

 ..............................................................................................................................................

 ..............................................................................................................................................

 ..............................................................................................................................................

 ......................................................................................................................................... [3]



© OCR 2023 Turn over

3

(b) Explain how one social media channel has had a positive impact on the process of 
recruiting personnel.

Social media channel  ..........................................................................................................

 ..............................................................................................................................................

 ..............................................................................................................................................

 ..............................................................................................................................................

 ..............................................................................................................................................

 ..............................................................................................................................................

 ......................................................................................................................................... [3]

3   (a) Identify two potential problems that you might experience when using social media in 
China.

1  ...........................................................................................................................................

2  ...........................................................................................................................................
[2]

(b) Explain how globalisation can be a benefit to media producers. 

Use an example of a real media product to support your answer.

 ..............................................................................................................................................

 ..............................................................................................................................................

 ..............................................................................................................................................

 ..............................................................................................................................................

 ..............................................................................................................................................

 ..............................................................................................................................................

 ..............................................................................................................................................

 ......................................................................................................................................... [4]
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4  Identify and explain how two online tools can be used to plan the production of a digital media 
product. 

Use examples to support your answer.

1  ..................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

2  ..................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................
[4]
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5  Compare how two social media channels could be used to market an online live music event.

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 ................................................................................................................................................ [8]
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SECTION B

JetStar TV are an independent television production company based in the UK. The company 
is working with a major commercial broadcaster, CNV3, to promote the launch of their new 
historical drama programme ‘Far from Greendale Valley’. 

The programme is set in the mid-1800s and focuses on the struggles of a working-class family, 
the Johnsons. One of the lead characters, 19-year-old Harry Johnson, is played by famous actor 
Justin Reynolds. 

The programme will be aired before the watershed and features a variety of characters to appeal 
to different age groups. CNV3 have already secured sponsorship from global e-commerce 
retailer ‘Tribal’.  JetStar TV and CNV3 are starting the marketing campaign 6 months before the 
launch.

6*  Develop a social media campaign that will promote the launch of the ‘Far from Greendale 
Valley’ TV programme.

In your campaign, you must include the following aspects: 

•  Content plans

•  Channels used to reach a variety of audiences

•  Timescale, milestones, and review dates

You should justify your decisions.
[30]

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................
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 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................
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 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................

 .....................................................................................................................................................
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