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Level 3 Cambridge Technical in Digital Media - Unit 6 - Summer 2024 Examiners’ report

Introduction

Our examiners’ reports are produced to offer constructive feedback on candidates’ performance in the
examinations. They provide useful guidance for future candidates.

The reports will include a general commentary on candidates’ performance, identify technical aspects
examined in the questions and highlight good performance and where performance could be improved.
A selection of candidate answers is also provided. The reports will also explain aspects which caused
difficulty and why the difficulties arose, whether through a lack of knowledge, poor examination
technique, or any other identifiable and explainable reason.

Where overall performance on a question/question part was considered good, with no particular areas to
highlight, these questions have not been included in the report.

A full copy of the question paper and the mark scheme can be downloaded from OCR.

Would you prefer a Word version?
Did you know that you can save this PDF as a Word file using Acrobat Professional?
Simply click on File > Export to and select Microsoft Word

(If you have opened this PDF in your browser you will need to save it first. Simply right click anywhere on
the page and select Save as . . . to save the PDF. Then open the PDF in Acrobat Professional.)

If you do not have access to Acrobat Professional there are a number of free applications available that
will also convert PDF to Word (search for PDF to Word converter).
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Unit 6 series overview

It was pleasing to see that centres continue to use the online resources provided by OCR, the endorsed
textbook and excellent examples of contemporary social media campaigns to support the teaching and
learning of Unit 6 for candidates. There was a notable increase in the understanding and application of
key concepts including how social media can be used to create a negative impact, and the purposes of
social media. There were times when it appeared that candidates had not fully read the question, and so
were unable to access the whole range of marks available. Many responses to Section B made effective
use of the stimulus material to develop creative campaigns incorporating well developed understanding
of how the social media sales funnel can be used to structure a campaign.

Candidates who did well on this paper Candidates who did less well on this paper

generally: generally:

e demonstrated good knowledge of how social e did not fully understand the term ‘ideology’
media channels might be used to create a
negative impact, making good use of
examples to support their points

¢ identified legal regulation but did not explain
how it was applied to social media use

¢ struggled to identify and compare how different
online project management tools might be
used in the music industry

¢ had a good understanding of the ways in
which ideology can be associated with the use
of social media

o offered generalised responses for Question 6
and did not make full use of the social media
sales funnel model to structure their
responses.

¢ had revised social media campaigns and
made full use of the social media sales funnel
model to structure their responses for
Question 6.
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Section A overview

In this series it was clear that candidates had a good understanding of the purposes of social media
products and were able to demonstrate an understanding of social media platforms which could be used
to create a negative impact, supporting their responses with excellent contemporary examples. It was
noted that candidates had revised legal regulation and social media and were able to offer successful
responses to this question. A broad variety of online project development tools were offered and it was
pleasing to see learners were able to explain how music industry professionals could make use of them.

Question 1 (a)

1
(a) Identify four purposes of social media products.

Most candidates were able to achieve full marks for this question, with many offering the public service
ethos of entertain, inform and educate as the basis of their response, alongside other purposes such as
collaboration, connection, and communication.
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Question 1 (b)

(b) Identify and explain one way that social media products can be linked to the development of
media companies.

Many candidates did well on this question, with relevant points made regarding the use of social media
channels such as LinkedIn to source personnel. Other responses offered the possibility of media
companies developing their own social media pages and using them to advertise their products.
Examiners noted that some candidates seemed to misread the question and provided answers which
explained how social media platforms could be developed further, rather than how they could help other
media companies develop.

Question 1 (c)

(c) Identify two advantages for the viewer of using social media when watching television.

Most candidates answered this question well. The most popular responses were voting via social media
on programmes such as I'm A Celebrity Get Me Out of Here, using WhatsApp messages to share
opinions with friends about events happening on reality TV shows such as Love Island, and finding out
more about the actors while watching a television drama. Less successful answers were those which
offered very generalised or vague suggestions.
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Question 2 (a)

2
(a) Explain how the term ideology can be associated with the use of social media.

Successful responses for this question came from those candidates who were able to provide a
definition of the term ideology and then further develop this by explaining its use in social media,
supported by some relevant examples such as Donald Trump using Twitter to share his ideological
views. A few candidates were unable to access the full marks mainly due to not understanding the term
and so being unable to explain its use, or not answering the question at all.

Exemplar 1
..Mw.lqw....i.s.....\m.w....qaeopls-.....yigm....£3cg§....gmd...id.eaés...... o;,.a_...nge!.e,..._(-aec_t_%.
con.. LinX . o SacseA.... Me,o“to\asbﬁfﬁﬂaousg ..... of.. e
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Exemplar 1 demonstrates a successful answer for the full 3 marks. The candidate starts by providing an
accurate definition of the term ideology (1 mark). They then explain how it is used in social media via the
term ‘folksonomy’ (1 mark for use of terminology), whereby users apply hashtags to online opinions and
ideas which enables them to promote their ideologies to their desired audience (1 mark for explaining the
effects of using folksonomy).
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Question 2 (b)

(b) Identify and explain one way that a social media channel could be used to create a negative
impact.

Use an example from a real media product to support your answer.

Social Media CRaNNEl .o

This question was answered well overall. There was good knowledge of a wide range of social media
channels which could create a negative impact, with the most popular being X (Twitter) and Instagram.
The most common examples were in relation to Donald Trump, Molly Russell, and Andrew Tate.

A common reason for not accessing full marks was providing responses which were too generalised or
not using supporting examples.

Question 3

3 Identify two ways that legal regulation is applied to the use of social media.

This was generally a well answered question. Most candidates identified the application to social media
of the Data Protection Act to prevent user data being compromised, by incorporating built in privacy
tools, and the Online Safety Bill to remove illegal content and prevent children from accessing age-
inappropriate content. Candidates lost marks by either only providing the name of a piece of legislation
without explaining its purpose, or by providing very generic, vague responses which did not address the
question.
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Question 4
4 I|dentify and explain two ethical considerations that affect how social media can be used
globally.

Many candidates found this a challenging question. Successful responses identified that ethical
considerations include the impact of issues such as fake news, cultural imperialism and cultural
censorship and discussed their effect on how social media channels engage with and position their
audience. Candidates were able to discuss how the imposition of Western values via social media is
restricted in countries such as China, North Korea, and Russia. Many candidates did not demonstrate
understanding of the term ‘ethical considerations’ and discussed trolling and bullying on social media,
while ignoring the global aspect of the question and so were unable to access the full range of marks.

OCR support

The Cambridge Technicals Level 3 Digital Media textbook includes information about ethical
considerations relating to global use of social media in the chapter on Unit 6, along with a

useful research activity.
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Exemplar 2
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This response shows clear understanding of ethical considerations and explains relevant issues so
achieved the full 4 marks.

Question 5

5 Compare how two different online project development tools might be used by professionals
in the music industry.

Many candidates were able to achieve at least four marks for this question which required them to
discuss how online project development tools can be used by music industry professionals. Successful
candidates identified online project development tools such as Monday.com and Asana, and were then
able to develop the comparison to explore the strengths and weaknesses of each development tool
discussed. Less successful candidates were those who misunderstood the question and discussed
audio production software such as Audacity and Adobe Audition. Another common reason for not getting
full marks was identifying two relevant development tools and explaining how each could be used, but
not drawing comparisons between them.
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Section B overview

This series continued to show an increase in the number of candidates using the social media sales
funnel as the basis of their response, making full use of the specific terminology to explore how they
would develop the social media marketing campaign for ‘Fizz Up’.

Question 6*

Fizz Up is a new energy drink made by Soft Pop Drinks UK. Soft Pop want a social media
marketing campaign to promote the launch of the new drink and attract potential partnerships.
Soft Pop are looking to find partnerships in the music and television industries.

The target audience of Fizz Up is 16—30-year-olds interested in popular culture.
Fizz Up already has a well-liked reality TV star, Jack Duke, signed up as the face of the brand.

You have six months to promote Fizz Up before it goes on sale in supermarkets.

6* Develop a social media marketing campaign that will promote the energy drink, Fizz Up.

In your campaign, you must include the following aspects:
+ Creative content for the campaign and key milestones when releasing it
« Social media channels used to reach the full age range of the target audience

+ Use of marketing tools to maximise the success of key objectives.

You should justify your choices and decisions made.
[30]

Question 6 required candidates to develop a social media marketing campaign for a new energy drink,
‘Fizz Up’.

In this series, there were some very successful responses which demonstrated a clear understanding of
the primary target audience of older teenagers and young professionals. Instagram, Snapchat, X and
TikTok were cited as the most appropriate tools to reach these audiences. The idea to run teaser adverts
via YouTube and TikTok, for example, was an effective method of generating interest that could then be
measured through social media aggregation tools. Other ideas such as Snapchat filters and themed
TikTok challenges demonstrated good understanding of ways in which the campaign could stay relevant.

Several candidates used the social media sales funnel to structure their campaign, enabling them to
demonstrate their understanding of the key stages of a campaign and successfully incorporate
deadlines, milestones, and content release. The involvement of a reality TV star was used extensively as
part of the campaign content, with some excellent responses linking his social media accounts with
sponsored competitions, opportunities to meet the TV star and behind-the-scenes videos as a means of
driving to the sweet spot. This year, there were more references to joint promotions and the use of
influencers and celebrity endorsement, with singers such as Taylor Swift and Ed Sheeran, to help
address the requirement to develop partnerships in the music industry. The question was focused on a
social media campaign, but it was pleasing to see to see candidates demonstrating wider knowledge and
understanding of marketing campaigns through blended marketing activities such as using QR codes on
posters linking to specific social media platforms. Some less successful candidates did not make the link
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between traditional advertising and social media activities and so were unable to access the higher mark
bands. To show understanding about the day-to-day engagement that social media marketing
campaigns can have with audiences, candidates created specific hashtags such as #FizzUp, #Getfizzy
and #softdrinks.

There was clear evidence that centres had prepared candidates well, with some candidates using
examples from existing media campaigns to justify their decisions and content ideas. Once again, it was
pleasing to see that key terms such as social media aggregation, sales funnel, ‘driving to the sweet spot’,
folksonomy, SEO and building credibility were being used extensively.

Less successful responses gave generic responses or lacked creative ideas, tending to use the same
suggestions for content across all social media platforms and offering very generalised responses which
discussed why they would use social media platforms but not how.

Examiners also noted that some candidates spent a lot of time discussing how they would use project
management tools, staffing requirements and budgets, which is not necessary for this question.
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Supporting you

Teach Make sure you visit our secure website Teach Cambridge to find the full
C . range of resources and support for the subjects you teach. This includes
amb"dge secure materials such as set assignments and exemplars, online and

on-demand training.

Don’t have access? If your school or college teaches any OCR
qualifications, please contact your exams officer. You can forward them
this link to help get you started.

Reviews of If any of your students’ results are not as expected, you may wish to

ki consider one of our post-results services. For full information about the
marking options available visit the OCR website.

Keep up-to-date We send a monthly bulletin to tell you about important updates. You can
also sign up for your subject specific updates. If you haven'’t already,
sign up here.

OCR Attend one of our popular CPD courses to hear directly from a senior

Prof . | assessor or drop in to a Q&A session. Most of our courses are delivered live

roressiona via an online platform, so you can attend from any location.

DeveloPment Please find details for all our courses for your subject on Teach
Cambridge. You'll also find links to our online courses on NEA marking
and support.

Signed up for ExamBuilder is a free test-building platform, providing unlimited users

ExamBuilder? exclusively for staff at OCR centres with an Interchange account.
] Choose from a large bank of questions to build personalised tests and

custom mark schemes, with the option to add custom cover pages to
simulate real examinations. You can also edit and download complete
past papers.

Find out more.
You will need an Interchange account to access our digital products. If you do not have an

Interchange account please contact your centre administrator (usually the Exams Officer) to request
a username, or nominate an existing Interchange user in your department.


https://teachcambridge.org/landing
https://www.ocr.org.uk/administration/support-and-tools/my-cambridge/index.aspx
https://www.ocr.org.uk/administration/support-and-tools/my-cambridge/index.aspx
http://ocr.org.uk/administration/stage-5-post-results-services/enquiries-about-results/
https://www.ocr.org.uk/qualifications/email-updates/
https://exambuilder.ocr.org.uk/
https://interchange.ocr.org.uk/
https://ocr.org.uk/qualifications/past-paper-finder/exambuilder/

Online courses

Enhance your skills and confidence in internal assessment

What are our online courses?

Our online courses are self-paced eLearning
courses designed to help you deliver, mark

and administer internal assessment for our
qualifications. They are suitable for both new and
experienced teachers who want to refresh their
knowledge and practice.

Why should you use our online
courses?

With these online courses you will:

* learn about the key principles and processes
of internal assessment and standardisation

* gain a deeper understanding of the marking
criteria and how to apply them consistently
and accurately

+ see examples of student work with commentary
and feedback from OCR moderators

* have the opportunity to practise marking and
compare your judgements with those of OCR
moderators

» receive instant feedback and guidance on
your marking and standardisation skills

* be able to track your progress and
achievements through the courses.

How can you access our online
courses?

Access courses from Teach Cambridge. Teach
Cambridge is our secure teacher website, where
you'll find all teacher support for your subject.

If you already have a Teach Cambridge account,
you'll find available courses for your subject under
Assessment - NEA/Coursework - Online courses.
Click on the blue arrow to start the course.

If you don’t have a Teach Cambridge account
yet, ask your exams officer to set you up — just
send them this link and ask them to add you as a
Teacher.

Access the courses anytime, anywhere and at
your own pace. You can also revisit the courses as
many times as you need.

Which courses are available?

There are two types of online course: an
introductory module and subject-specific
courses.

The introductory module, Building your Confidence
in Internal Assessment, is designed for all teachers
who are involved in internal assessment for our
qualifications. It covers the following topics:

» the purpose and benefits of internal assessment

» the roles and responsibilities of teachers,
assessors, internal verifiers and moderators

+ the principles and methods of standardisation

+ the best practices for collecting, storing and
submitting evidence

* the common issues and challenges in internal
assessment and how to avoid them.

The subject-specific courses are tailored for each
qualification that has non-exam assessment (NEA)
units, except for AS Level and Entry Level. They
cover the following topics:

+ the structure and content of the NEA units

+ the assessment objectives and marking criteria
for the NEA units

+ examples of student work with commentary and
feedback for the NEA units

* interactive marking practice and feedback
for the NEA units.

We are also developing courses for some of the
examined units, which will be available soon.

How can you get support and
feedback?
If you have any queries, please contact our

Customer Support Centre on 01223 553998 or
email support@ocr.org.uk.

We welcome your feedback and suggestions on
how to improve the online courses and make them
more useful and relevant for you. You can share
your views by completing the evaluation form at
the end of each course.
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Need to get in touch? We really value your feedback

If you ever have any questions about OCR Click to send us an autogenerated email about

qualifications or services (including administration, this resource. Add comments if you want to.

logistics and teaching) please feel free to get in touch Let us know how we can improve this resource or

with our customer support centre. what else you need. Your email address will not be
used or shared for any marketing purposes.

Callus on

01223 553998 I like this | dislike this

Alternatively, you can email us on
support@ocr.org.uk

For more information visit

[0 ocr.org.uk/qualifications/resource-finder

¥ ocr.org.uk

@ facebook.com/ocrexams

¥ twitter.com/ocrexams

instagram.com/ocrexaminations
linkedin.com/company/ocr

O youtube.com/ocrexams

Please note — web links are correct at date
of publication but other websites may
change over time. If you have any problems
with a link you may want to navigate to that
organisation’s website for a direct search.

' CAMBRIDGE

UNIVERSITY PRESS & ASSESSMENT

OCRis part of Cambridge University Press & Assessment, a department of the University of Cambridge.

For staff training purposes and as part of our quality assurance programme your call may be recorded or monitored. © OCR 2024 Oxford Cambridge and
RSA Examinations is a Company Limited by Guarantee. Registered in England. Registered office The Triangle Building, Shaftesbury Road, Cambridge, CB2 8EA.
Registered company number 3484466. OCR is an exempt charity.

OCR operates academic and vocational qualifications regulated by Ofqual, Qualifications Wales and CCEA as listed in their qualifications registers including A Levels,
GCSEs, Cambridge Technicals and Cambridge Nationals.

OCR provides resources to help you deliver our qualifications. These resources do not represent any particular teaching method we expect you to use. We update
our resources regularly and aim to make sure content is accurate but please check the OCR website so that you have the most up to date version. OCR cannot be
held responsible for any errors or omissions in these resources.

Though we make every effort to check our resources, there may be contradictions between published support and the specification, so it is important that you
always use information in the latest specification. We indicate any specification changes within the document itself, change the version number and provide a
summary of the changes. If you do notice a discrepancy between the specification and a resource, please contact us.

You can copy and distribute this resource in your centre, in line with any specific restrictions detailed in the resource. Resources intended for teacher use should not
be shared with students. Resources should not be published on social media platforms or other websites.

OCR acknowledges the use of the following content: N/A

Whether you already offer OCR qualifications, are new to OCR or are thinking about switching, you can request more information using our Expression of Interest form.

Please get in touch if you want to discuss the accessibility of resources we offer to support you in delivering our qualifications.
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