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SECTION A
Use Fig. 1 and your own knowledge to answer the following questions.

1
(a) Identify three interpretations that can be made about the relationship between age and the
devices used to go online.

PR
2 ettt eeeeee e e e e aeteeeeeeeeeeaaaeteteeeeeeeaaaa—eteeeeeeeeaaanatteeeeeeeeeaaannnteeeeeeeeaaaananneeeaaeens
3 ettt et e et eeeeeee oo eeeeeeeeeeeeeaaseeeeeeeeeeeeaaaateeeeeeeeeeaaananeeteeeeeeaaananteteeeeeeeaaannntteeeeeeeeeaannnneeeeeeeeeaaanns
[3]
(b) Explain one possible reason for social grade DE having the lowest use of wearable
technology.
................................................................................................................................................ [3]

(c) Explain one possible reason why smart speakers are used less than a tablet device by all age
groups to go online.
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Use Fig. 2 and your own knowledge to answer the following questions.

2
(a) Identify two interpretations that can be made about the Top 10 Apps in the UK.

(b) Identify and explain two reasons why media industry ownership models might be linked to the
Top 10 Apps in the UK.
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Use Fig. 3 and your own knowledge to answer the following question.

3 Explain two reasons why the top five programmes watched in the UK between 17th April and
22nd April 2022 were on ITV.
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SECTION B

4
(a) Identify three differences between conglomerate and independent media companies.

(b) Identify one media conglomerate that you have studied and explain how they use their
structure to promote their products.
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(a) Identify four specialist providers in the computer games industry.

(b) Identify one job role in the magazine industry and explain its importance in producing a
magazine.

N o] o 21 (] 1 TR

(c) Identify two potential benefits of cross-media promotion.
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6* Discuss how audio is used to create meaning about genre in a media product you have
studied.

Use examples to support your answer.
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(@) Explain the term mode of address.

................................................................................................................................................ [2]
(b) Identify three purposes of conducting audience research.
L ettt ettt ——eeeeet—eeeeeeteeeeeeeteteeeaeteteeeiteeeeeaateeeeeaaateeeeeaiteeeeeaateeeeaaaareeeeaanraeaeaans
2 oot ——eeeee—e—eeeeeteeeeeeitteteeeteeeeeaetteeeeeaiteeeeeaa—eaeeaateeeeeanareeeeaaraneeeans
B ettt e et e eeeee e e eeeeeeeeeeeeeeeeeeeseeeeeeeeeeeeieesseteeeeeeaaaasaseeeeeeeeeeaaaiataeteaaeeeeaanaanrreeeeaeeeaaans
[3]
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(a) Explain why pop-up adverts are used by media producers.

Use examples to support your answer.

................................................................................................................................................ [3]
(b) Identify one method of digital advertising, other than pop-up adverts.

Explain why this method is used by media producers.

Method of digital @dVErtiSING: .....cooiiiiii e

................................................................................................................................................ [3]
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9* Evaluate the potential ethical impacts and effects that contemporary media products have on
their target audiences.

Use examples to support your answer.

© OCR 2024
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