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SECTION A

1
(a) Identify four purposes of social media products.

(b) Identify and explain one way that social media products can be linked to the development of
media companies.

................................................................................................................................................ [3]
(c) Identify two advantages for the viewer of using social media when watching television.
ettt et e e ettt eeeeeeteeeeeeeeeeeeeaeateeeeaasteeeeaasteteeeaasteeeeatteeeeaasteeeeeaasteeeeeanreeeeaannreeeaanreeeeaanneeeeans
2 et —eeeeeeet—eeeeeeteeeeeeasteteeeaasteeeeaateteeeoteteeeaasteeeeaaseeeeeaanteeeeaasreeeeaanreeeeaarnnaeeans
[2]
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(a) Explain how the term ideology can be associated with the use of social media.

(b) Identify and explain one way that a social media channel could be used to create a negative
impact.

Use an example from a real media product to support your answer.

Yo Tl =1 W g 1=To 1= e g =1 0] =) LSRR

................................................................................................................................................ [4]
3 Identify two ways that legal regulation is applied to the use of social media.
L ettt e e ettt eeeeeeeeeeeeeeaeeeeeeeeeeeeeaesteeeeeeeeeeaaaaatteeeeeeeeeeaan—hreeeeeaeeeeaaanraaeeeeaeeaaaannrrrraaaaeas
2 e —eeeeeeeeeeeeeee—e—eeeeeeeeaeiateeteeeeeeeeaaea—te—eeeeeeeeaaaaa———eteaeeeeaaatraeeeeaaeeaaaannrrraaaaaean
[2]
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4

Identify and explain two ethical considerations that affect how social media can be used
globally.
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5 Compare how two different online project development tools might be used by professionals
in the music industry.
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SECTION B

Fizz Up is a new energy drink made by Soft Pop Drinks UK. Soft Pop want a social media
marketing campaign to promote the launch of the new drink and attract potential partnerships.
Soft Pop are looking to find partnerships in the music and television industries.

The target audience of Fizz Up is 16—30-year-olds interested in popular culture.
Fizz Up already has a well-liked reality TV star, Jack Duke, signed up as the face of the brand.

You have six months to promote Fizz Up before it goes on sale in supermarkets.

6* Develop a social media marketing campaign that will promote the energy drink, Fizz Up.

In your campaign, you must include the following aspects:
+ Creative content for the campaign and key milestones when releasing it
» Social media channels used to reach the full age range of the target audience

+ Use of marketing tools to maximise the success of key objectives.

You should justify your choices and decisions made.
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END OF QUESTION PAPER
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