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(a)

(i) Identify four technical conventions of extreme sports television programmes.
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(4]

(if) ldentify one secondary source that you used to find information about the technical
conventions of extreme sports programmes.

Explain why this was useful to you.
................................................................................................................................................ [2]

(b)

(i) Identify two examples of content that might be broadcast on the Extreme Impulse channel.
Explain why each example would be suitable.
RSP
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[4]
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(if) Identify and explain one way that a voiceover could be used by Extreme Impulse to engage
audiences.

Use your experience or research to support your answer.

(a) ldentify two secondary sources of information that could be used to find out the most popular
extreme sports in the UK.

(b) Identify and explain one way that you could catalogue the information you have found.

Use your experience or research to support your answer.

(c) Identify two specific sources that you could use to find out how to interview people.
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3 Identify and explain two ways that the broadcast schedule times for Extreme Impulse will
affect the content produced.
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4 I|dentify three products that Extreme Impulse could feature as brand collaborators for
cross-promotion.

Explain why each product would be appropriate considering Extreme Impulse’s target
audience.

Use your experience or research to support your answer.
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5 Identify and explain two ethical issues Extreme Impulse will need to consider before creating
content for the new channels.

6 The Extreme Impulse2 channel will broadcast live content.

(a) ldentify and explain two production activities that would require the use of a recce when
producing content for Extreme Impulse2.

Use your experience or research to support your answer.
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(b) Identity and explain one production document, other than a recce, that Extreme Impulse2 will
need to produce.

Use your experience or research to support your answer.

................................................................................................................................................ [3]
(c) Identify two contingencies that could be set up in case a member of the production team is
absent before a live broadcast on Extreme Impulse2.
Explain why each of these might be appropriate.
R
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(a) ldentify two ways in which audience feedback can be used to support the launch of
Extreme Impulse.

Use your experience or research to support your answer.

[4]
(b) Identify two social media channels that could be used to market Extreme Impulse.
Explain why each of these would be appropriate.
ettt et oot eeeee e eeeeeeeeteeeeeeateeeeeeaseeeeeeaaseeeeeaaateeeeaaneeeeeeaanteeeeeaneeeeeaannneeeeaanneeeeaaneeeeeaannneaeeans
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[4]
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8* Identify four areas of the marketing mix that Extreme Impulse could use to develop an
advertising campaign to launch Extreme Impulse2.

Explain why each area would be useful when making decisions about the advertising
campaign.

Use your experience or research to justify your answers.
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END OF QUESTION PAPER
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EXTRA ANSWER SPACE

If you need extra space use this lined page. You must write the question numbers clearly in the
margin.
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