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Introduction

Our examiners’ reports are produced to offer constructive feedback on candidates’ performance in the
examinations. They provide useful guidance for future candidates.

The reports will include a general commentary on candidates’ performance, identify technical aspects
examined in the questions and highlight good performance and where performance could be improved.
A selection of candidate answers is also provided. The reports will also explain aspects which caused
difficulty and why the difficulties arose, whether through a lack of knowledge, poor examination
technique, or any other identifiable and explainable reason.

Where overall performance on a question/question part was considered good, with no particular areas to
highlight, these questions have not been included in the report.

A full copy of the question paper and the mark scheme can be downloaded from Teach Cambridge.

Would you prefer a Word version?
Did you know that you can save this PDF as a Word file using Acrobat Professional?
Simply click on File > Export to and select Microsoft Word

(If you have opened this PDF in your browser you will need to save it first. Simply right click anywhere on
the page and select Save as . . . to save the PDF. Then open the PDF in Acrobat Professional.)

If you do not have access to Acrobat Professional there are a number of free applications available that
will also convert PDF to Word (search for PDF to Word converter).

3 © OCR 2025
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R093 series overview

This was the second January series for R093 on the redeveloped specification for Creative iMedia. The
application of the terminal requirements of the qualification led once more to a smaller January entry
than in the legacy RO81 specification. However, this means that candidates are more likely to be in their
final year of GCSE studies and have consequently taken part in more concerted examination practice
across all their subjects.

The terminal rule has also impacted on candidate responses with a greater synoptic understanding being
seen to an extent. This is because the NEA units must be submitted before sitting R093, if the unit is to
be counted.

The overall performance this January was higher than in both of the previous series in 2024, showing
that centres have developed a greater understanding of the requirements of the specification. However,
many candidates did not write their responses clearly. Centres are advised to ensure that candidates are
clear about the command word requirements and know how to construct their answers precisely. Many
candidates lost marks by providing responses such as ‘it's easier’ or ‘it's faster’ without qualifying these
comments.

Candidates who did well on this paper Candidates who did less well on this paper

generally: generally:

o read the questions carefully o did not read the questions carefully providing

o knew the content listed in the specification excluded answers

. ¢ did not know the listed content
¢ understood the components and conventions

of different pre-production documents ¢ produced answers that were not clear in their
structure and lacked specific detail

¢ did not show understanding of the purpose

e were specific and concise in their responses. and users of different pre-production

documents.

e applied context to their answers

4 © OCR 2025
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Section A overview

This section tests Performance Objective 1, which is knowledge and understanding with no application of
context.

Question 1
1 Which is not an example of traditional media?

Tick (v') one box.

A Computer games

B Film

C Radio

D Television

[1]

This was generally well answered by candidates. However, marks were lost when candidates did not
read the question fully, missing ‘not’ in the question.

Questions 2 and 3

2 What is an eBook?

..................................................................................................................................................... [1]
3 Complete the sentence.
Write a word from the list in each of the two spaces.
You can use each word only once or not at all.
creative post-production pre-production senior technical
Avideoeditorisa .........c..coeeeiiiiiiiee. role involved inthe ... phase
of film production. [2]

Candidates responded well to Questions 2 and 3 with most responses gaining the marks.
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Question 4

4 |dentify one purpose of comics.

This question was generally well answered. However, candidates lost marks when they described the
content of comics rather than their purpose.

Question 5

5 Which is an example of an audience segmentation category?

Tick (v) one box.

A Commission

Education

B
C Formal
D

Meeting

[1

Candidates answered this question generally well.

Question 6

6 What is the term used to describe the use of copyrighted material in research and individual
private study?

This question saw a mixed set of responses indicating a lack of knowledge of this section of the unit
content. Many candidates used the term ‘copyright’ as an answer, which was incorrect.

6 © OCR 2025
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Question 7

7  Which organisation is responsible for regulating TV and radio content in the UK?

This question saw a mixed set of responses, showing a lack of knowledge of the regulatory bodies in the
UK.

Question 8

8 Identify two physical distribution media.

Despite the possible responses for this question being listed in the specification, this question was poorly
answered. Candidates often provided answers that were examples of the use of the media not the
physical media themselves. Candidates need to know the listed content in the specification.

7 © OCR 2025
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Section B overview

This section contains a range of questions based on the context for this examination series, an Asian
inspired food show. This section requires candidates to not only answer questions based on knowledge
recall but also to apply that knowledge in context. This provides the vocational setting in which the
question paper is based. With questions worth up to 2 marks, candidates who did not respond well either
had gaps in their knowledge or did not expand their answers fully. With Question 11 (b) and Question 14
(a), candidates at times did not seem to read the question fully. This led to answers that did not justify
why the improvements suggested would improve the document for the user stated in the question.

Question 9 (a)
Alooshi sells freshly made noodles and rice meals for people to eat when at work or out and about.
You are developing a campaign to promote the company and their new shops.

9 To find out what Alooshi’s customers think is good about the business, you send some of them an
online survey.

(a) Explain one advantage of using an online survey.

Most candidates were given at least 1 mark on this question for identifying an advantage of using an
online survey. However, some lost marks for not being clear in explaining how this was an advantage.

Question 9 (b)

(b) Explain one disadvantage of using an online survey.

Most candidates were given at least 1 mark on this question for identifying a disadvantage of using an
online survey. However, as with Question 9 (a), it was the second mark that was often not given as
candidates did not clearly state how this impacted negatively on the use of the survey, i.e. restricted the
number of responses received, stopped some audience groupings from contributing.

8 © OCR 2025
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Question 9 (c)

(c) Identify one other primary research method.

..................................................................................................................................................... [1]
This question was generally well answered.
Question 9 (d)
(d) The online survey will gather qualitative and quantitative information.
Explain one difference between qualitative and quantitative information.
..................................................................................................................................................... [2]

This question saw a mixed set of response, with candidates generally either being given full marks or
none. Candidates were either clear in the understanding of these two terms, which are listed in the
specification, or they were not. Many candidates were not given any marks as while examiners were
able to see what the candidate was trying to say, the answers were too vague for any credit to be given.

9 © OCR 2025
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Questions 10 (a) (i), (i), (iii) and (iv)

10 Aclient brief is provided by Alooshi.

Our company:

We opened our first shop, producing Asian-inspired food, in 2016. Our aim was to provide
people working in offices with healthy, fresh meals at affordable prices. In 2019, we opened a
second shop in the largest shopping mall in the region. The aim was to provide shoppers with
healthy, fresh meals at affordable prices.

Our plans:

We want to expand the business further by opening four more shops in October 2025. Our
ethos will still be to offer freshly made Asian-inspired food for busy workers and shoppers at
affordable prices. To help our expansion we need a promotional campaign to be developed.
The campaign will start in August.

Our main target audience is busy people who use their mobile devices to order food so that it's
ready for them to collect in the shops. We want to promote the new shops on mobile devices
using a multimedia product and social media adverts. We also want to use the social media
adverts as posters and flyers near the shops.

(@) Use the client brief to answer the following questions.

(i) Identify one digital media product that Alooshi wants.

..................................................................................................................................................... [1]
(ii) Ildentify one physical media product that Alooshi wants.
..................................................................................................................................................... [1]
(iii) Identify one target audience group.
..................................................................................................................................................... [1]
(iv) Identify one time constraint.
..................................................................................................................................................... [1]

Overall, candidates answered Questions 10 (a) (i) to (iv) well.
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Question 10 (b)

(b) Explain one way Alooshi’'s ethos could constrain the planning and production of the media
products.

This question was generally answered poorly, with many candidates not understanding the term ‘ethos’.
This is a term which is provided in the unit teaching content within the specification, and only covered in
R093, for which candidates did not seem to have knowledge or understanding.

Assessment for learning

There are multiple examples of elements of the teaching content of the R093 unit which

@ students do not seem to have encountered before sitting the exam. This example highlights
the need for centres to deliver the full teaching content of the unit and not to rely on there
being sufficient coverage within the NEA units for this external assessment. Our Curriculum
Planner suggests that the delivery of the R093 unit is split between the underpinning
knowledge required to complete the NEA and the remaining content which is also required to
complete the examination.

11 © OCR 2025
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Question 11 (a)

11 You create a digital mind map to provide the graphic designer with ideas for the promotional
campaign.

(a) Explain one responsibility of the graphic designer working on the promotional campaign.

This question was generally answered well, with most candidates being given at least 1 mark.
Candidates who were not given any marks were not clear about the responsibilities of the job role. There
are several job roles in the specification and candidates need to know their main responsibilities and
then be able to apply them in context, e.g. design the graphics for use in the promotional campaign for
the shop.

Assessment for learning

@ Candidates need to know the main responsibilities of the job roles listed in the specification.

12 © OCR 2025
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Question 11 (b)

Rice Blue 14 pt
T Noodles Bree serif X
Fodd Facebook
Frésh Close ups
Channels
hat
Bright images Shapeha
/ ALOOSHI
Healthy Yellow
Colours
R327,G30,B121
Recycle  Environmental Calibri

(b) Improve the effectiveness of the digital mind map for use by the graphic designer.
The digital mind map has been inserted into the answer space for you to use in your response.
Marks will be awarded for:
* Relevant components and conventions used
. Layout

«  Annotations that explain how the improvements help the graphic designer in their role.

[l

This question was generally answered well, with most candidates being given at least 4 marks, which is
the lower end of Level 2.

Marks were lost for not improving the mind map, for example by adding connector lines or moving text
around to add context to specific elements of the mind map.

Many candidates were not given higher marks for not explaining how the improvements would aid help
the graphic designer. These candidates only stated what they would improve, i.e. ‘| have brought Blue
down to this corner to group the colours together’. They did not go that step further by explaining how
that would aid the graphic designer, e.g. ‘This means that the graphic designer can see the whole colour
palette in one place so they know what that can use easily.’

13 © OCR 2025
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Exemplar 1
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The candidate has suggested a range of improvements to the mind map including grouping the fonts and
all the colours together as well as adding types of healthy food that could be included. The addition of
nodes for fonts and time shows an effective use of mind map conventions. The annotations around the
outside explain briefly why the improvements have been made and how they would impact the graphic
designer in their role. Greater consistency in the explanations of how the graphic designer is helped
would have allowed full marks to be given.

Question 11 (c)

(c) Identify one piece of software that could be used to create a digital mind map.

This question was generally well answered, with candidates responding with a wide range of software.
Candidates who were not given the mark either provided hardware answers or were too vague by
providing general answers such as Adobe, Office 365, the internet, Google, etc.

14 © OCR 2025
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Question 11 (d)

(d) Explain one way a mood board could be used in the pre-production phase of this project.

Most candidates were given at least 1 mark on this question. Most candidates lost marks in one of two
ways. They were either not specific about the way a mood board generates ideas visually (in comparison
to a mind map) with various assets or they did not link it to the context of how these visual ideas are
used.

Candidates need to develop answers and not repeat the wording of the question and document, e.g. ‘it's
used to create the mood for the project’. This does not actually answer the question as its not explaining
how it is done.

Exemplar 2
..... W\ be o used o Yo cowdk B S —
e OO COT.... AN 0. A0 e Qdudden.
OB RSN, Waa . twhak..... e deing......

The candidate correctly identifies that a mood board could be used to collect images and a colour pallet,
which refers to the visual concept of idea generation. However, the second mark is not given as it is too
vague regarding how it would be used/its impact in the context of the question paper.

15 © OCR 2025
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Question 12 (a)
12 The promotional campaign will be delivered to potential customers on their mobile devices.

(a) Explain one characteristic of mobile devices that make them suitable for delivering the
promotional campaign.

Candidates were given marks when they were clearly able to identify a characteristic of a mobile device
such its portability, or internet connection for 1 mark. However, many were not able to explain how this
allowed the campaign to be delivered to them.

Many candidates were not given marks on this question since they stated that a characteristic of a
mobile device is that ‘they are used widely’ or that ‘we all own one’. These are not characteristics; rather
they are the effect of their characteristics.

Question 12 (b)

(b) Identify two other physical platforms that could be used to deliver a media product to an
audience.

This was generally well answered by candidates.

16 © OCR 2025




Level 1/Level 2 Cambridge National in Creative iMedia - R093 - January 2025 Examiners’ report

Question 12 (c)

(c) Explain one property of vector images that make them suitable for use on mobile devices.

This technical question saw a wide range of responses, with candidates who had the technical
knowledge about vector images being given the marks. However, due to the mandatory unit being image

based it was surprising that more candidates did not know and understand the technical aspects of the
image file type.

Question 12 (d)

(d) Identify one static image file format that is suitable for use on a mobile device.

This was generally well answered, with most candidates being given the mark.

17 © OCR 2025
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Question 13 (a)

13
(a) Explain two ways that an audio technician could contribute to the promotional campaign.

As previously mentioned, there are several job roles listed in the specification. Candidates need to know
and understand the key responsibilities of these job roles. Most candidates were given at least 2 marks
for this question. Candidates lost marks by not being clear about the responsibilities of an audio
technician. Many responses related to the audio technician writing content rather than the recording of
the content or setting up of the equipment.

Question 13 (b)
(b) Explain what is meant by audio bit depth.

This question, in general, was not answered well. There are number of technical terms in the
specification which candidates should know. Many candidates referred to terminology about imagery

rather than audio. This is despite the question stating ‘audio’. Candidates need to read the questions
fully.

18 © OCR 2025
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Question 14 (a)

14 A scriptis given to the director for filming the multimedia product.

Alooshi Advert
Camera shot of outside of shop

Voiceover by owner: Are you looking for a delicious and healthy meal that will satisfy your taste
buds and your budget?

Alooshi can do that for you — fast and fresh Asian-inspired food made from natural ingredients.
Inside Kitchen

Voiceover by owner: All our meals are made on the premises by our skilled chefs

Using fresh ingredients every day.

Prepared and cooked ready for you to eat on the go.

Camera shots of different meals being prepared and packaged up

Shot of outside shop with Owner on street talking to camera

Owner: Visit one of our new shops — if you visit this month you can take advantage of our
special offer buy one, get one free on all our rice dishes.

That's right, you can get two delicious dishes for the price of one. But hurry, this offer is only
valid until the end of the month.

People eating food in shop
Voiceover by owner: if you don't have time to queue, order online using our App.

Alooshi — fast, fresh healthy Asian-inspired food.

Image of logo and details of website and App stores icons on screen.

(a) Discuss the suitability of the script for use by the director.
Marks will be awarded for:

«  Suggesting changes that improve the script.
. Explaining how the changes you suggest will improve the effectiveness of the script for the
director.

[°]
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Most candidates performed well in this question again being given marks at Level 2 and above.
However, marks were lost from candidates adding in extra content to the scenes rather than improving
the scripts effectiveness for use by the director.

The script had a number of issues regarding its use of the codes and conventions of script writing such
as the lack of INT/EXT use, or the lack of clarity of who is speaking when and where does the speech
end. These issues would then cause the Director issues when filming. Candidates are required on this
question to highlight an issue, suggest how a convention could be added to the document to improve this
issue, and then explain how the document user (the Director in this case) would benefit from this. Many
candidates were not given full marks as they did not apply the correct conventions to the script.

There a number of different documents listed in the specification which could appear in this type of
guestion, of which the candidates need to know the conventions for their layout and use.

Misconception

improve it for the user. For the upper mark bands, candidates need to explain how their

@ Candidates need to apply the appropriate and relevant conventions to the document to
improvements help the user of the document.

Question 14 (b)

(b) Identify two pieces of hardware that could be used to produce a script.

SR
2 et et ee e e eeeeeeeeeeeeeeeeeeeeeeeeeeeaeeaeeeeeeeaeeaaieseaeeaeeeneeenannnnnas
[2]

This was generally well answered.

Question 14 (c)

(c) Explain one way the director could engage the audience when recording the multimedia
product.
..................................................................................................................................................... [2]

Most candidates were given at least 1 mark on this question. However, many were not able to explain
how the suggestion they made would increase audience engagement. They only stated that it would
engage the audience.
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Question 15 (a) (i)

15
(a)

(i) Describe one health and safety risk that a camera operator could face.

Most candidates were given 2 marks on this question with the most common response being concerned
with tripping over wires.

Question 15 (a) (i)
(ii) Explain one way to mitigate the risk faced by the camera operator.

Most candidates were given at least 1 mark on this question. However, while many stated a mitigation,
they did not go on to explain how this reduced the risk to the camera operator. This prevented them from
being given the full 2 marks.

Question 15 (b)

(b) Explain the purpose of a location recce.

This was another question where candidates either knew the purpose of a location recce and were given
both marks, or they did not and were given 0 marks. Once again this is a technical term in Section 3.4.4
of the teaching content for R0O93 which candidates should know, that is not covered in every NEA unit.

21 © OCR 2025
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examined unit. The courses outline the assessment
structure, including details on synoptic assessment,
performance objectives and command words for
your Cambridge Nationals qualification. Working
through the course, you have an opportunity to
interact with resources developed to support

the exam, in particular candidate exemplars and
mark scheme guidance. The final section covers
details on administrative requirements, including
assessment opportunities, entry rules and resits.

How can you get support and
feedback?
If you have any queries, please contact our

Customer Support Centre on 01223 553998 or
email support@ocr.org.uk.

We welcome your feedback and suggestions on
how to improve the online courses and make them
more useful and relevant for you. You can share
your views by completing the evaluation form at
the end of each course.

© OCR 2025


https://teachcambridge.org/landing
https://www.ocr.org.uk/administration/support-and-tools/my-cambridge/
mailto:support%40ocr.org.uk?subject=

Need to get in touch? We really value your feedback

If you ever have any questions about OCR Click to send us an autogenerated email about

qualifications or services (including administration, this resource. Add comments if you want to.

logistics and teaching) please feel free to get in touch Let us know how we can improve this resource or

with our customer support centre. what else you need. Your email address will not be
used or shared for any marketing purposes.

Call uson

01223 553998 I like this | dislike this

Alternatively, you can email us on
support@ocr.org.uk

For more information visit

{8 ocr.org.uk

® facebook.com/ocrexams

¥ twitter.com/ocrexams

instagram.com/ocrexaminations
linkedin.com/company/ocr

O youtube.com/ocrexams

Please note — web links are correct at date
of publication but other websites may
change over time. If you have any problems
with a link you may want to navigate to that
organisation’s website for a direct search.

' CAMBRIDGE

UNIVERSITY PRESS & ASSESSMENT

OCRis part of Cambridge University Press & Assessment, a department of the University of Cambridge.

For staff training purposes and as part of our quality assurance programme your call may be recorded or monitored. © OCR 2025 Oxford Cambridge and
RSA Examinations is a Company Limited by Guarantee. Registered in England. Registered office The Triangle Building, Shaftesbury Road, Cambridge, CB2 8EA.
Registered company number 3484466. OCR is an exempt charity.

OCR operates academic and vocational qualifications regulated by Ofqual, Qualifications Wales and CCEA as listed in their qualifications registers including A Levels,
GCSEs, Cambridge Technicals and Cambridge Nationals.

OCR provides resources to help you deliver our qualifications. These resources do not represent any particular teaching method we expect you to use. We update
our resources regularly and aim to make sure content is accurate but please check the OCR website so that you have the most up to date version. OCR cannot be
held responsible for any errors or omissions in these resources.

Though we make every effort to check our resources, there may be contradictions between published support and the specification, so it is important that you
always use information in the latest specification. We indicate any specification changes within the document itself, change the version number and provide a
summary of the changes. If you do notice a discrepancy between the specification and a resource, please contact us.

You can copy and distribute this resource in your centre, in line with any specific restrictions detailed in the resource. Resources intended for teacher use should not
be shared with students. Resources should not be published on social media platforms or other websites.

OCR acknowledges the use of the following content: N/A

Whether you already offer OCR qualifications, are new to OCR or are thinking about switching, you can request more information using our Expression of Interest form.

Please get in touch if you want to discuss the accessibility of resources we offer to support you in delivering our qualifications.
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