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INSTRUCTIONS

* Use black ink.

» Write your answer to each question in the space provided. If you need extra space use
the lined page at the end of this booklet. The question numbers must be clearly shown.

* Answer all the questions.

INFORMATION

* The total mark for this paper is 60.

* The marks for each question are shown in brackets [ ].

+ Quality of extended response will be assessed in questions marked with an asterisk (*).
* This document has 12 pages.

ADVICE
* Read each question carefully before you start your answer.
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(a)

(c)

2
Section A

Identify four features of social media technologies that allow users to contact each other.

Identify two advantages for the media industry of using the different functions of social media
products.
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(a) Explain how the term regulation is linked to the use of social media.

..................................................................................................................................................... [3]
(b) Increasing fund raising abilities is one positive impact that social media has had on society.

Identify and explain one other positive impact that social media has had on society.

Use an example from existing social media to support your answer.

..................................................................................................................................................... [4]
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Identify two regulatory bodies that professional social media content creators must consider
before posting on social media.

Identify and explain two ways that social media can be used to generate funding for a new media
product.
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5

Discuss how two social media channels have been used to create synergy when advertising a
video game.

Use examples to support your answer.
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Section B

Vynyldunction is a new, national, high street chain store, with the USP focused on sales of vinyl
records.

The target audience at VynylJunction stores are people aged 14—-60 years old, who are interested
in purchasing collectable and rare vinyl records. Customers will also be able to buy records by
newer artists who have started to release their albums on vinyl.

VynylJunction want an online marketing campaign to promote the launch of its flagship shop on
Oxford Street in London in six months’ time, and subsequent high-profile openings in Manchester
and Edinburgh a month later.

VynylJunction also have sponsorship from the well-known indie record label, XR8 and
AutotuneFM, a national radio station.

6* Develop a social media marketing campaign that will promote the launch of the new
VynylJunction stores.

In your campaign, you must include the following aspects:

*  creative content for the campaign and key milestones when releasing it

* social media channels used to reach the full age range of the target audience
* use of marketing tools to maximise the success of key objectives.

You should justify your choices and decisions made. [30]
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END OF QUESTION PAPER
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EXTRA ANSWER SPACE

If you need extra space use this lined page. You must write the question numbers clearly in
the margin.
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