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Introduction

Our examiners’ reports are produced to offer constructive feedback on candidates’ performance in the
examinations. They provide useful guidance for future candidates.

The reports will include a general commentary on candidates’ performance, identify technical aspects
examined in the questions and highlight good performance and where performance could be improved.
The reports will also explain aspects which caused difficulty and why the difficulties arose, whether
through a lack of knowledge, poor examination technique, or any other identifiable and explainable
reason.

Where overall performance on a question/question part was considered good, with no particular areas to
highlight, these questions have not been included in the report.

A full copy of the question paper and the mark scheme can be downloaded from Teach Cambridge.

Would you prefer a Word version?
Did you know that you can save this PDF as a Word file using Acrobat Professional?
Simply click on File > Export to and select Microsoft Word

(If you have opened this PDF in your browser you will need to save it first. Simply right click anywhere on
the page and select Save as . . . to save the PDF. Then open the PDF in Acrobat Professional.)

If you do not have access to Acrobat Professional there are a number of free applications available that
will also convert PDF to Word (search for PDF to Word converter).
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Unit 2 series overview

The Unit 2 Pre-production and planning exam allows candidates to engage with a fictional scenario,
demonstrating their knowledge and understanding of planning a new media product. In this series,
candidates responded to a scenario in which they worked for #OPHMedia to promote a new local sports
initiative called Sports Warchester. The spirit of this unit appears to have been grasped and, in the main,
candidates clearly understood the brief and were well-prepared for the structure and style of the
examination.

There were some issues with candidates' handwriting this series. Centres should ensure appropriate
access arrangements are in place so that handwriting does not hinder candidates from being rewarded
for their knowledge and understanding. Centres should also ensure that all typed scripts are double
spaced. Examiners observed seeing a diverse range of responses across the full mark range.
Candidates approached the questions in varied ways, and it was particularly encouraging to see centres
incorporating feedback from previous reports into their teaching. This was especially evident in Section
B, where examiners noted significant improvements in the 20-mark ‘Evaluation’ question.

It was evident that candidates understood the questions and in the main provided detailed and well-
structured responses. The most successful responses were often contextualised using the brief. Some
responses at the top end of the mark range were truly outstanding. Candidates who effectively used the
brief and incorporated specific details from it to support their responses often achieved the highest
marks.

Candidates at the lower end of the mark range often wrote short, generalised responses that could apply
to any brief rather than the one set in the exam. In Section B, less successful responses frequently
showed a lack of understanding of the required pre-production documents, with candidates instead
creating something they were more familiar with. Similarly, the 20-mark question was typically shorter
and more generic, lacking the evaluative language that characterises higher achieving responses.

There were very few incomplete papers, suggesting that timing was not a significant issue this session.
Candidates who take the time to read and annotate the brief at the start of the exam often achieve higher
marks than those who ‘dive’ straight into the questions. Centres are reminded that detailed, succinct, and
contextualised responses demonstrate a better understanding of the task than overly lengthy responses
that do not address the question.

The most successful responses were those that did not rely solely on the OCR support materials and
course textbook but also provided insights clearly drawn from teaching of this unit.
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Candidates who did well on this paper

Examiners’ report

Candidates who did less well on this paper

generally:

managed their timing well and completed the
paper in full

read and understood the specific requirements
of the questions

demonstrated an understanding of the brief
and engaged fluidly with the questions

contextualised their responses appropriately
using the brief

could confidently use terminology
appropriately as relevant to the question

wrote in-depth, succinct responses, especially
in Question 11.

generally:

e did not manage their timing well

¢ did not engage with or misread the question
and provided generalisations that strayed
away from the question focus

¢ did not understand the brief and made
generalisations without reference to the brief

e wrote responses using a scattergun approach
or included irrelevant details from the set brief

¢ wrote short or descriptive responses

¢ did not use terminology well.

© OCR 2025
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Section A overview

Planning a new promotional campaign for the local Sports Warchester initiative proved to be an
engaging scenario. Most candidates used the brief to support their responses. Those candidates who
take the time to read and understand the scenario at the start of the examination often achieve the
highest marks. Some candidates misinterpreted questions, which was particularly evident in Questions 4
and 8 this session.

Question 1 (a)

1
(a) Identify three financial constraints that #0PHMedia would need to consider during the planning
of the multiple digital media products.

Most candidates responded successfully to this question which required them to identify three financial
constraints from the brief. The most common responses referred to the cost of equipment and resources,
staffing, and the budget set by Warchester Council.

The most common misconception was a lack of understanding of the key term ‘constraint’, with some
candidates providing generic responses that were not necessarily financial constraints. Other responses
mentioned the cost of paying for advertising space, which, while a valid consideration, would not be
handled by #0PHMedia but rather by Warchester Council so was not credited this series.
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Question 1 (b)

(b) Identify and explain one impact that the production of multiple digital media products might have
on the production process.

Candidates often responded to this question successfully. Most responses focused specifically on the
impact of producing a variety of different media products, with common responses including time
constraints, reduced quality, and an increased burden on the production team. Many candidates then
explained and expanded on one of these impacts, earning the full three marks for the question.

A very small number of responses did not focus on the impact on the production process but instead
discussed the effect of the sports initiative on the audience.
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Question 2

2 |dentify and explain two client requirements that the team will need to consider when planning
the production of the digital media products.

Most candidates responded to this question very successfully. There were plenty of explicit client
requirements in the brief, and those candidates who referred to these directly in their responses,
achieved the highest marks. The most common answers discussed the audience requirement of
appealing to an 11-16-year-old demographic and the time constraint of the six-month launch deadline.
Most responses clearly explored how the #OPHMedia team needed to consider these specific client
requirements when planning the digital media products.

A small number of responses did not identify a specific client requirement from the brief and instead
focused on implicit client needs, making the question more challenging than necessary.

Assessment for learning

Some candidates did not read the question carefully. The command words ‘identify’ and

@ ‘explain’ indicate that the first mark is awarded for identifying something specific from the brief
— in this instance, a client requirement. If candidates did not identify a client requirement, they
could not access the other two marks, as they were not fully addressing the question.

Centres should guide their candidates to ensure they read the question thoroughly and
respond appropriately, to enable them to access all available marks.
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Question 3

3 Identify three audience considerations from the product brief.

This was a challenging question for many candidates. Most were able to identify the explicit requirement
that the campaign needed to appeal to an 11-16-year-old audience. There were also some creative and
original responses, such as considering the age appropriateness of the different media products that
needed to be produced. Some candidates approached the question by explaining how the media
products should be designed to engage the target audience, which proved to be a successful approach.

Some candidates did not fully apply their synoptic knowledge from Unit 1 to explore demographic and
psychographic factors that could influence producers when developing digital media products for Sports
Warchester. For example, candidates often overlooked key demographic factors such as class, age,
gender, ethnicity and location (Warchester), as well as psychographic aspects, including the need to
engage and entertain audiences interested in sport.
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Question 4

4  The requirements of regulatory bodies must be considered when planning the production of
digital products.

Identify two regulatory bodies that Azmi would need to consider.

Explain the impact of each regulatory body on the planning of the production of the digital
products.

Candidates demonstrated varying levels of success in responding to this question. Most were able to
identify at least one relevant regulator and explain its impact on the planning and production of a specific
digital media product. Responses that broadly explained a regulator’s role within a specific media
industry were awarded the same marks as those that referenced specific examples from the brief. The
most commonly discussed regulators were Ofcom and ASA, particularly in relation to the radio adverts.

Several candidates did not discuss appropriate regulators in the context of the brief or misunderstood the
role of their identified regulator in influencing the planning and production of digital media products.
Some candidates incorrectly referred to regulatory bodies such as BBFC, IPSO, and PEGI, which were
not relevant in this context and so were not credited. A small number of candidates also misread the
question, discussing legal issues such as copyright, which did not address the requirements of the
question.

A common misconception was that Ofcom and ASA review and approve content before it is published,
which is incorrect. Some candidates also confused the roles of Ofcom and the ASA, often incorrectly
attributing the regulation of social media marketing adverts to Ofcom.
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Misconception

There were several inaccuracies in candidates' understanding of regulators and what
constitutes a regulatory body in the media industry.

W3C, for example, was frequently mentioned, but it is not a regulator. It is a standards
organisation that maintains web accessibility standards and does not have legal or
enforcement powers over media industries.

Question 5

5 Identify and explain one activity that will require #0PHMedia to use a call sheet.

Most candidates were able to achieve the first ‘identify’ mark. The most common response or activity
referenced was filming the video trailers for the interactive website. There was generally a sound
understanding of a call sheet and its purpose — most identified that a call sheet contains essential details
about a shoot to ensure that everyone involved knows where they need to be, when, and what is
required. Only a small number of candidates were able to achieve the third mark, as most did not fully
explore why a call sheet would be required in the context of the brief and activity identified.
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Question 6 (a)

6
(a) Identify four components of a production schedule.

Most candidates responded to this question extremely well. Some candidates confused a production
schedule with a Gantt chart; however, where their responses included relevant and credible content,
marks were awarded accordingly.

The key takeaway from this question is that a concise response is often more effective than a longer
explanation in an ‘identify’ type question. Candidates who attempted to over-explain their responses
sometimes unintentionally contradicted themselves.

Question 6 (b)

(b) Explain one reason why a site structure diagram would be needed when planning the interactive
website.

This question was not as well addressed as others on the paper and was the one most frequently not
attempted by candidates. There appeared to be a lack of knowledge about site structure diagrams,
which made it difficult for candidates to explain why they are needed when planning the interactive
website.

Some candidates confused site structure diagrams with wireframes. Others focused too much on the
‘interactive’ aspect, describing how clicking buttons would direct users to different pages rather than
explaining the purpose of a site structure diagram.

Centres should encourage candidates to practise designing site structure diagrams and develop a clear
understanding of their purpose — particularly how they establish hierarchy and show how pages link
together in a website.
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Question 7

7 Riley and Ariel need to complete a recce and risk assessment before filming the short videos for
the website.

Compare the similarities and differences between a recce and a risk assessment.

Overall, candidates responded successfully to this question. There was secure knowledge and
understanding of a risk assessment, but responses were often less successful when discussing a recce.
Most candidates were able to achieve at least Level 2 marks.

More successful responses tended to be systematic in their comparison, often beginning with a concise
introduction outlining the two pre-production documents, followed by a detailed and contextualised
comparison of their similarities and differences. Level 3 responses were typically balanced, thorough,
and well-written, with clear exemplification from the brief. Some of the most successful responses
demonstrated a strong understanding of the distinct purposes of each document, explaining that a recce
is primarily a location assessing document, whereas a risk assessment focuses on identifying hazards
and risks.

Less successful responses often showed some understanding of a risk assessment but lacked the same
level of detail when discussing a recce. These responses were generally sound in their reference to the
brief but sometimes focused more on differences than similarities.

Assessment for learning

Centres could encourage candidates to complete risk assessments and location recces as
part of their practical production work to strengthen their theoretical understanding. It was

evident that candidates who had practised these in their centre were far more confident in

discussing them than those who had not.
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Exemplar 1
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This is a high Level 3 response. The candidate provides an excellent and detailed comparison of a risk
assessment and a recce. The opening paragraph effectively outlines the similarities between the two
documents, making well-reasoned points about their purposes. The second paragraph offers a thorough
exploration of their differences, demonstrating a strong understanding of both documents.
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Question 8

8 Explain two legal issues that #OPHMedia will need to consider when designing the logo for the
‘Sport Warchester’ initiative.

Most candidates responded to this question successfully. However, several misread the question,
focusing broadly on the Sports Warchester initiative rather than the logo itself. Candidates could have
referenced specific legal issues such as copyright, intellectual property and plagiarism, as well as more
implicit legal considerations.

The most common response was copyright, with candidates explaining its importance in ensuring credit
is given to sources and avoiding legal disputes or costs.

Several responses incorrectly discussed libel, data protection, or defamation, which do not apply to a
logo, as it is unlikely to include personal information. This highlights the importance of reading the
question carefully and ensuring responses are fully contextualised to what is being asked.
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Section B overview

This section allows candidates to demonstrate their knowledge and understanding of pre-production
documents by creating one technical and one creative document based on the brief and evaluating
another in context. This section was generally well addressed by candidates, with evidence that centres
have taken feedback from previous reports into account to support candidates in meeting the
requirements of these types of questions.

Question 9

9 You are helping Riley plan the layout and style of the interactive website.

In the space below, draw a wireframe of the website homepage. You should consider the
specific details provided in the product brief.

Marks will be awarded for:
« layout

* content
* annotations to justify choices.

[9]
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A variety of responses were seen to this question. Most candidates used the bullet points effectively to
guide their responses, allowing them to access the full range of marks available.

It was clear that candidates had an appropriate and mostly accurate knowledge of wireframes, with
many having had practical experience creating them as part of their teaching and learning in centres.
This is excellent practice and is encouraged for future series.

As in previous series, it is important that candidates carefully read the question to ensure they
understand the context in which they are producing pre-production documents. A small minority misread
the question and instead created wireframes for mobile applications rather than the website homepage,
while others designed multiple pages instead of focusing specifically on the homepage. There were
some instances where candidates lacked secure knowledge of a wireframe, instead producing
visualisation diagrams. However, since wireframes can be either low-fidelity or high-fidelity, credit was
awarded where appropriate based on the knowledge and understanding demonstrated. A very small
number of candidates produced site structure diagrams, which did not address the question, but if a
clear organisation of pages was visible, they were awarded 1 mark for layout.

The most successful responses demonstrated a strong understanding of website conventions and
incorporated relevant details from the brief, such as the placement of the Sports Warchester logo, video
trailers, and inclusion of sponsors. Annotations were often detailed, explaining how the wireframe would
be useful to Riley, the graphic designer, but responses often only loosely justified how their decisions
related to the brief. In some cases, annotations were missing despite being explicitly required by the
question.
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Question 10

10 You are helping Ariel plan the 30 second radio advertisement.

In the space below, write a script that could be used for the 30 second radio advert. The script
should reflect the main purpose of the ‘Sport Warchester’ initiative.

Marks will be awarded for:
« layout

* content
+ fitness for purpose.

[9]

This question was not as well addressed as Question 9. Many candidates lacked secure knowledge and
understanding of a script. Candidates who produced scripts that weren’t specifically radio scripts were
still credited.

Many candidates took a broad-brush approach by including multiple technical conventions without fully
considering their relevance to the question. For example, many candidates focused on an audio-visual
script showing camera movement, animations, locations, rather than a radio script as required by the
question.

Most candidates included an appropriate presenter, narrator or voice-over, and the vast majority
included some reference to sound. Many responses lacked any reference to the 30-second timing
specified in the question. The most successful scripts often referenced Sports Warchester, with some
candidates including a call to action directing the audience to the website. Only a small minority
referenced sponsors, despite this being an element of the brief.

In some cases, scripts read like generic conversations between two people about sport rather than
promotional radio scripts designed to promote the Sports Warchester initiative to the local residents.
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Question 11*

11* Riley has created several pieces of concept art as first drafts of the ‘Sport Warchester’ logo
design.

Evaluate the effectiveness of creating concept art as part of the pre-production and planning
process for the ‘Sport Warchester’ initiative.

Use the content from the product brief to support your answer. [20]

This question was largely addressed successfully by candidates who were well-prepared for this style of
question and had a secure understanding of concept art. It was encouraging to see that centres had
taken feedback on board from previous series by encouraging candidates to fully evaluate the pre-
production document stated in the question before suggesting alternative documents.

Level 4 responses this session were generally characterised by:

e detailed and accurate knowledge of the purpose of concept art
e aclear and logical line of reasoning

e consistent use of evaluative language

e appropriate use of specialist media terminology

e relevant and explained suggestions for alternative documents

relevant references to the set exam brief.

More successful responses were structured around the use and purpose of concept art and how it might
be used in the planning and pre-production process for Sports Warchester. Candidates often supported
their points with clear and detailed references to the brief, using evaluative language to explain why
concept art might be useful at different stages of planning and pre-production. Many responses also
evaluated its effectiveness in whether it would help council stakeholders assess the suitability of the logo
and the other media products required.

Less successful responses often only explained what concept art is and how it could be applied to a
media product but lacked specific examples from the brief to illustrate its application. Some candidates
did not fully understand what concept art was and instead focused on a different planning document they
felt more comfortable discussing. This approach did not answer the question, limiting these candidates to
a maximum of Level 1. Other less successful responses did not address all aspects of the question. For
example, some explained what concept art is, briefly applied its use to the brief, but did not evaluate its
effectiveness. This omission significantly impacted the marks candidates could achieve, as the mark
scheme required evaluation to progress beyond Level 1. Many of the less successful responses were
limited to this level because of this.

The specification lists the pre-production and planning documents that candidates should be familiar
with. All the pre-production documents listed should be covered in teaching and learning to ensure
candidates can effectively apply them in an exam context.
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Exemplar 2
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This is an excellent evaluation of the effectiveness of creating concept art. The candidate considers
several advantages and disadvantages, consistently linking them to the context of the question (creating
a logo) and the product brief.

A holistic understanding is demonstrated by discussing job roles and another relevant pre-production
documents, a visualisation diagram. The response remains fully contextualised within the brief, focusing
on specific elements to support the evaluation.

The use of evaluative language is strong, with clear discourse markers framing the response — both at
the beginning and end — to establish topic sentences and clincher sentences, reinforcing the focus of the
question.

However, full marks were not awarded as the candidate could have considered another suitable
document or explored how a combination of documents could be used to provide a more nuanced
evaluation and stronger line of reasoning.
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Exemplar 3
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The response begins with a personal evaluative statement, setting up a strong opening. The discussion
of concept art is appropriate but somewhat generic. The explanation of how concept art can be used to
gain feedback is generally effective, and there is some consideration of teamwork, with references to
specific team members. However, by the second page, the response loses relevance, shifting the focus
from planning to the production process. This lack of focus impacts the depth of evaluation.
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Supporting you

Teach
Cambridge

Reviews of
marking

Keep up-to-date
OCR

Professional
Development

Signed up for
ExamBuilder?

Make sure you visit our secure website Teach Cambridge to find the full
range of resources and support for the subjects you teach. This includes
secure materials such as set assignments and exemplars, online and
on-demand training.

Don’t have access? If your school or college teaches any OCR
qualifications, please contact your exams officer. You can forward them
this link to help get you started.

If any of your students’ results are not as expected, you may wish to
consider one of our post-results services. For full information about the
options available visit the OCR website.

We send a monthly bulletin to tell you about important updates. You can
also sign up for your subject specific updates. If you haven’t already,

sign up here.

Attend one of our popular CPD courses to hear directly from a senior
assessor or drop in to a Q&A session. Most of our courses are delivered live
via an online platform, so you can attend from any location.

Please find details for all our courses for your subject on Teach
Cambridge. You'll also find links to our online courses on NEA marking
and support.

ExamBuilder is the question builder platform for a range of our GCSE,
A Level, Cambridge Nationals and Cambridge Technicals qualifications.
Find out more.

ExamBuilder is free for all OCR centres with an Interchange account
and gives you unlimited users per centre. We need an Interchange
username to validate the identity of your centre’s first user account for
ExamBuilder.

If you do not have an Interchange account please contact your centre
administrator (usually the Exams Officer) to request a username, or
nominate an existing Interchange user in your department.


https://teachcambridge.org/landing
https://www.ocr.org.uk/administration/support-and-tools/my-cambridge/index.aspx
https://www.ocr.org.uk/administration/support-and-tools/my-cambridge/index.aspx
http://ocr.org.uk/administration/stage-5-post-results-services/enquiries-about-results/
https://www.ocr.org.uk/qualifications/email-updates/
https://ocr.org.uk/qualifications/past-paper-finder/exambuilder/
https://interchange.ocr.org.uk/

Online courses

Enhance your skills and confidence in internal assessment

What are our online courses?

Our online courses are self-paced eLearning
courses designed to help you deliver, mark

and administer internal assessment for our
qualifications. They are suitable for both new and
experienced teachers who want to refresh their
knowledge and practice.

Why should you use our online
courses?

With these online courses you will:

* learn about the key principles and processes
of internal assessment and standardisation

* gain a deeper understanding of the marking
criteria and how to apply them consistently
and accurately

+ see examples of student work with commentary
and feedback from OCR moderators

* have the opportunity to practise marking and
compare your judgements with those of OCR
moderators

» receive instant feedback and guidance on
your marking and standardisation skills

* be able to track your progress and
achievements through the courses.

How can you access our online
courses?

Access courses from Teach Cambridge. Teach
Cambridge is our secure teacher website, where
you'll find all teacher support for your subject.

If you already have a Teach Cambridge account,
you'll find available courses for your subject under
Assessment - NEA/Coursework - Online courses.
Click on the blue arrow to start the course.

If you don’t have a Teach Cambridge account
yet, ask your exams officer to set you up — just
send them this link and ask them to add you as a
Teacher.

Access the courses anytime, anywhere and at
your own pace. You can also revisit the courses as
many times as you need.

Which courses are available?

There are two types of online course: an
introductory module and subject-specific
courses.

The introductory module, Building your Confidence
in Internal Assessment, is designed for all teachers
who are involved in internal assessment for our
qualifications. It covers the following topics:

» the purpose and benefits of internal assessment

» the roles and responsibilities of teachers,
assessors, internal verifiers and moderators

+ the principles and methods of standardisation

+ the best practices for collecting, storing and
submitting evidence

* the common issues and challenges in internal
assessment and how to avoid them.

The subject-specific courses are tailored for each
qualification that has non-exam assessment (NEA)
units, except for AS Level and Entry Level. They
cover the following topics:

+ the structure and content of the NEA units

+ the assessment objectives and marking criteria
for the NEA units

+ examples of student work with commentary and
feedback for the NEA units

* interactive marking practice and feedback
for the NEA units.

We are also developing courses for some of the
examined units, which will be available soon.

How can you get support and
feedback?
If you have any queries, please contact our

Customer Support Centre on 01223 553998 or
email support@ocr.org.uk.

We welcome your feedback and suggestions on
how to improve the online courses and make them
more useful and relevant for you. You can share
your views by completing the evaluation form at
the end of each course.
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https://teachcambridge.org/landing
https://www.ocr.org.uk/administration/support-and-tools/my-cambridge/
mailto:support@ocr.org.uk

Need to get in touch? We really value your feedback

If you ever have any questions about OCR Click to send us an autogenerated email about

qualifications or services (including administration, this resource. Add comments if you want to.

logistics and teaching) please feel free to get in touch Let us know how we can improve this resource or

with our customer support centre. what else you need. Your email address will not be
used or shared for any marketing purposes.

Call uson

01223 553998 I like this | dislike this

Alternatively, you can email us on
support@ocr.org.uk

For more information visit

{8 ocr.org.uk

0 facebook.com/ocrexams

¥ twitter.com/ocrexams

instagram.com/ocrexaminations
linkedin.com/company/ocr

O youtube.com/ocrexams

Please note — web links are correct at date
of publication but other websites may
change over time. If you have any problems
with a link you may want to navigate to that
organisation’s website for a direct search.

' CAMBRIDGE

UNIVERSITY PRESS & ASSESSMENT

OCRis part of Cambridge University Press & Assessment, a department of the University of Cambridge.

For staff training purposes and as part of our quality assurance programme your call may be recorded or monitored. © OCR 2025 Oxford Cambridge and
RSA Examinations is a Company Limited by Guarantee. Registered in England. Registered office The Triangle Building, Shaftesbury Road, Cambridge, CB2 8EA.
Registered company number 3484466. OCR is an exempt charity.

OCR operates academic and vocational qualifications regulated by Ofqual, Qualifications Wales and CCEA as listed in their qualifications registers including A Levels,
GCSEs, Cambridge Technicals and Cambridge Nationals.

OCR provides resources to help you deliver our qualifications. These resources do not represent any particular teaching method we expect you to use. We update
our resources regularly and aim to make sure content is accurate but please check the OCR website so that you have the most up to date version. OCR cannot be
held responsible for any errors or omissions in these resources.

Though we make every effort to check our resources, there may be contradictions between published support and the specification, so it is important that you
always use information in the latest specification. We indicate any specification changes within the document itself, change the version number and provide a
summary of the changes. If you do notice a discrepancy between the specification and a resource, please contact us.

You can copy and distribute this resource in your centre, in line with any specific restrictions detailed in the resource. Resources intended for teacher use should not
be shared with students. Resources should not be published on social media platforms or other websites.

OCR acknowledges the use of the following content: N/A

Whether you already offer OCR qualifications, are new to OCR or are thinking about switching, you can request more information using our Expression of Interest form.

Please get in touch if you want to discuss the accessibility of resources we offer to support you in delivering our qualifications.
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