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Introduction 

Our examiners’ reports are produced to offer constructive feedback on candidates’ performance in the 

examinations. They provide useful guidance for future candidates. 

The reports will include a general commentary on candidates’ performance, identify technical aspects 

examined in the questions and highlight good performance and where performance could be improved. 

The reports will also explain aspects which caused difficulty and why the difficulties arose, whether 

through a lack of knowledge, poor examination technique, or any other identifiable and explainable 

reason. 

Where overall performance on a question/question part was considered good, with no particular areas to 

highlight, these questions have not been included in the report. 

A full copy of the question paper and the mark scheme can be downloaded from Teach Cambridge. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Would you prefer a Word version?  

Did you know that you can save this PDF as a Word file using Acrobat Professional?  

Simply click on File > Export to and select Microsoft Word 

(If you have opened this PDF in your browser you will need to save it first. Simply right click anywhere on 
the page and select Save as . . . to save the PDF. Then open the PDF in Acrobat Professional.) 

If you do not have access to Acrobat Professional there are a number of free applications available that 
will also convert PDF to Word (search for PDF to Word converter). 

  

https://www.ocr.org.uk/qualifications/teach-cambridge/
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Unit 6 series overview 

It was encouraging to see that candidates were clearly familiar with the structure of the paper and that 

centres had incorporated feedback from previous reports into their teaching, especially in Section B, with 

candidates making full use of the social media sales funnel to support their responses. There were very 

few incomplete papers, suggesting that timing was not a significant issue in this series. Section A, 

however, was challenging for several candidates who found it difficult to look beyond the entertainment 

uses of social media platforms and explore how they can be used as a business and communication tool 

for global industries and audiences.  

 

Candidates who did well on this paper 
generally: 

Candidates who did less well on this paper 
generally: 

• had revised social media campaigns and 

made full use of the social media sales funnel 

to structure their responses for Question 6 

• had a good understanding of regulation and 

why the Online Safety Act was introduced 

• demonstrated good knowledge of how video 

games can be promoted using social media 

platforms, and supported their ideas with 

relevant examples of real media products 

• were able to identify and explain a positive 

impact social media has had on society. 

• did not make use of the social media sales 

funnel to structure their responses for 

Question 6 

• were unable to explain how social media 

products link to the concept of global reach 

• did not identify two social media channels or 

explore the concept of synergy between the 

two channels when advertising a video game  

• were able to identify media regulators but 

found it difficult to explain how regulation is 

linked to the use of social media. 
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Section A overview 

In this series, candidates demonstrated good understanding of the positive impacts of social media on 

society and were able to discuss how social media can be used to generate funding for a new media 

product. There was a tendency amongst some candidates to make sweeping statements such as 

‘everyone in the world uses social media’ and ‘all social media is regulated’ as well as being unaware of 

how audiences communicated before the advent of social media. 

 

Question 1 (a)  

This question produced mixed responses with evidence of candidates making errors due to either 

misreading or misinterpreting the question. Many candidates were able to identify at least two features of 

social media technologies such as direct messaging and sharing links. However, several candidates did 

not fully read the question, and the most common error was not identifying specific features of social 

media. Responses such as voice calls or video calls do not require social media apps to take place. 

Some candidates offered non-social media methods such as email and texting.  
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Question 1 (b)  

This was a challenging question for many candidates. Successful responses understood that global 

reach allows products to be advertised to audiences despite language barriers and were able to link this 

to social media platforms. Less successful candidates did not fully understand the concept of global 

reach and provided very generalised and sweeping statements such as ‘everyone in the world has social 

media’. These generalised responses prevented candidates from accessing the full range of marks for 

this question. There was also a lack of understanding that people could communicate across the globe 

long before social media was developed with statements such as ‘global reach means people can 

contact their family in Australia which they couldn’t do before social media’. Centres are encouraged to 

contextualise the development of social media platforms and their role as communication channels. 

Exemplar 1 

This exemplar is a good example of how to structure a response to get full marks. The first mark is 

awarded for the introductory statement that social media products are quickly widespread due to 

globalisation. This idea is then developed further to explore how social media can link economies and 

the final mark is awarded for the idea that this then works as part of the global village. There was no 

requirement to provide an example for this question, and examiners felt that the response demonstrated 

a particularly good understanding of the link between social media and the concept of global reach. 
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OCR support 

 

The impacts and benefits of social media and globalisation is discussed on pages 114-118 of 
the Digital Media Level 3 OCR endorsed textbook. 

 

Question 1 (c)  

Most candidates answered this question well. The most popular responses were maximising audience 

reach, finding personnel via crowd sourcing and generating income. Less successful answers were 

those which offered very generalised or vague suggestions. 

 

Question 2 (a)  

Successful candidates demonstrated good understanding of how regulation can impact on the type of 

content that can be shared across social media, with effective references to the Online Safety Act and 

self-regulation. Less successful responses came from those candidates who made sweeping statements 

such as ‘all social media is regulated’ without exploring how or why they think this.  

https://www.ocr.org.uk/qualifications/cambridge-technicals/digital-media/textbooks/
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Exemplar 2 

A detailed response which was awarded full marks. The first mark was awarded for the understanding 

that social media needs to be regulated for the safety of its users. A second mark for the 

acknowledgement that self-regulation is the most common form of regulation on social media platforms. 

A third mark was for the explanation about the role of the Online Safety Bill and why it was introduced. 

Overall, this response demonstrates an intelligent and thoughtful response to the question.  

 

Question 2 (b)  

This question was answered well overall. There was good knowledge of a wide range of positive impacts 

that social media channels have had on society, with the most popular response being offered was the 

stance against racism and the development of the BLM movement following the reporting of the George 

Floyd case on social media platforms. Other responses included LinkedIn allowing businesses to access 

talent from around the world and the sharing of technologies and development of the electronic agora. A 

common reason for not accessing full marks was providing responses which were too generalised, did 

not use supporting examples, or where the candidate had not fully read the question and discussed fund 

raising methods. 
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Question 3 

Most candidates were able to identify two regulatory bodies to get full marks for this question. The most 

popular being Ofcom and the ASA. Less successful responses came from those candidates who did not 

fully read the question and offered responses such as copyright, PRS or freedom of speech. 

 

Question 4 

This was generally answered well. Many candidates commented on crowd funding methods and 

platforms such as Kickstarter and GoFundMe. There was good understanding that these platforms allow 

for ideas to be pitched to potential investors. Sponsorship was also a popular response with references 

to platforms such as LinkedIn and Reddit as vehicles for users to pitch new ideas with the intention of 

gaining investment.  
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Question 5 

Many candidates were able to gain at least 4 marks for this question. Popular social media channels 

were Instagram, Twitter and YouTube, with some effective responses linked to the promotion of 

Assassin’s Creed, Honkai: Star Rail and Fortnite. Less successful candidates either discussed how 

social media platforms could be used without providing examples of video games or discussed different 

video games for each channel, therefore not showing understanding of synergy. A few candidates were 

unable to get any marks because they did not identify any social media platforms, but instead gave a 

generalised account of how social media can be used.  
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Exemplar 3 

This response is well structured and was given full marks. Instagram and YouTube have been selected 

as the social media channels, and the candidate has made it clear why these two channels and the 

different methods they use create synergy when advertising a video game. Marks were awarded as 

follows: 

The video game which is going to be discussed has been identified as Honkai: Star Rail (1). There is 

clear understanding of the concept of synergy in the discussion which follows. Images posted on 

Instagram (2) and at the same time a trailer posted on YouTube (3), the aim of both methods was to 

showcase new characters underlining the use of synergy between the platforms (4) aimed at attracting 

different audiences (5) which would lead to the different audiences checking out the promotions on the 

different platforms (6). The video download links for Honkai: Star Rail (7) would enable it to reach an 

even wider audience (8). 
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OCR support 

 

Synergy is a key term in the Unit 1 specification and a definition can be found on page 9 of 
the unit delivery guide. 

Blended marketing and using social media channels to reinforce synergy are explained on 
page 120 of the Digital Media Level 3 OCR endorsed textbook. 

 

https://teachcambridge.org/item/438bcef2-76b6-42bf-85bd-a8b443c8cdf3
https://www.ocr.org.uk/qualifications/cambridge-technicals/digital-media/textbooks/
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Section B overview 

This series continued to show an increase in the number of candidates using the social media sales 

funnel as the basis of their response, making full use of the specific terminology to explore how they 

would develop the social media marketing campaign for Vynyl Junction. 

 

Question 6* 
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Question 6 required candidates to develop a social media marketing campaign to promote a new high 

street chain store which sells collectable and rare vinyl records. 

As with previous years, it is pleasing to see more and more candidates building their response round the 

social media sales funnel model, making full use of key terms such as social media aggregation, sales 

funnel, ‘driving to the sweet spot’, ‘staying on top of mind’, ‘generating leads’ and ‘building credibility’. 

However, some responses felt rehearsed, confining themselves to a detailed explanation of the social 

media sales funnel without applying it to the question. This resulted in restricted responses which 

prevented candidates from accessing the higher levels. 

Some candidates used the AIDA model to structure their response. While this can be a useful framework 

to understand how to guide an audience through the buyer’s journey, it needs to be developed in more 

detail when used to build a response about developing an online campaign. Candidates would be better 

served using the social media sales funnel model rather than the AIDA model. 

For this campaign, responses demonstrated clear understanding of the primary target audiences aged 

14−60 and the importance of selecting appropriate social media channels such as Instagram, Snapchat, 

Facebook and X/Twitter to reach this audience. Successful answers were creative in terms of thinking 

about how the house style and brand might be communicated across platforms to create synergy via 

hashtags such as #Vynljunction and #vynl4U, as well as consideration of working with streaming 

platforms such as Spotify. Themed TikTok and Snapchat filters and memes were discussed as methods 

of encouraging prosumer engagement with the campaign alongside use of key milestones as a guide of 

when to release teaser content. Although the question was focused on a social media campaign, it was 

good to see candidates demonstrating wider knowledge and understanding of marketing campaigns 

through blended marketing activities such as using QR codes on posters linking to specific social media 

hashtags. 

Less successful responses gave generic responses or lacked creative ideas, tending to use the same 

suggestions for content across all social media platforms and offering very generalised responses which 

discussed why they would use social media platforms but not how. Other candidates spent a lot of time 

explaining the logistics of the campaign, how they would gather funding and appoint personnel, rather 

than concentrating on the creative ideas linked to how they would use social media channels. Those who 

struggled to access higher levels did not use enough relevant terminology and could set out a plan but 

not justify their choices.  

Centres are advised that there is no need for candidates to include Gantt charts showing the planning of 

the campaign, or to provide detailed discussion of the project planning tools they would use to co-

ordinate the marketing team.  
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