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Introduction 

Our examiners’ reports are produced to offer constructive feedback on candidates’ performance in the 

examinations. They provide useful guidance for future candidates.  

The reports will include a general commentary on candidates’ performance, identify technical aspects 

examined in the questions and highlight good performance and where performance could be improved. 

The reports will also explain aspects which caused difficulty and why the difficulties arose, whether 

through a lack of knowledge, poor examination technique, or any other identifiable and explainable 

reason.  

Where overall performance on a question/question part was considered good, with no particular areas to 

highlight, these questions have not been included in the report.  

A full copy of the question paper and the mark scheme can be downloaded from Teach Cambridge. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Would you prefer a Word version?  

Did you know that you can save this PDF as a Word file using Acrobat Professional?  

Simply click on File > Export to and select Microsoft Word 

(If you have opened this PDF in your browser you will need to save it first. Simply right click anywhere on 
the page and select Save as . . . to save the PDF. Then open the PDF in Acrobat Professional.) 

If you do not have access to Acrobat Professional there are a number of free applications available that 
will also convert PDF to Word (search for PDF to Word converter). 

  

https://www.ocr.org.uk/qualifications/teach-cambridge/
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Unit 1 series overview 

It was encouraging to see candidates engaging with digital media issues and showing understanding of 

audience interaction with digital media products. It was clear that many candidates were familiar with the 

structure of the paper and were able to use relevant, contemporary examples to support their responses.  

Section A was answered well with many candidates clearly able to interpret and explain data and 

demonstrate a good understanding of how and why audiences consume different products. In Section B, 

while many candidates displayed a strong understanding of the production processes used when 

creating a digital media product, there were some challenges explaining the links between technological 

convergence and social media.  

 

Candidates who did well on this paper 
generally: 

Candidates who did less well on this paper 
generally: 

• interpreted the data well 

• were able to identify different operating 
models of media ownership 

• showed good understanding to identify and 
explain the production process for a digital 
media product 

• had a good grasp of the ways mise-en-scene 
and camerawork are used within media 
products and were able to explore how these 
elements were used to create representations 
in their chosen media products  

• demonstrated the ability to discuss the effects 
of digital media and the role of regulatory 
bodies in the digital age. 

• found it difficult to analyse the use of mise-en-
scene and camerawork in relation to the 
concept of representation in media products 

• were unable to explain how technological 
convergence related to the use of social 
media 

• were unable to identify differences between 
qualitative and quantitative data 

• did not show understanding of different 
ownership models 

• were unable to explain how a television 
company uses its structure to promote one of 
its programmes. 
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Section A overview 

It was pleasing to see that candidates were able to interpret data and engage with key concepts such as 

how media products meet the requirements of the target audience and how audiences engage with the 

media products. 

 

Question 1 (a)  

Most candidates were able to interpret the data and achieve full marks for this question. Less successful 

responses did not draw directly from the data but made assumptions without supporting this with 

reference to the data, such as ‘most of them feature Mario’ without including a numerical fact to support 

this. This question often requires candidates to present interpretations which are drawn directly from the 

source data.  
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Question 1 (b)  

Most candidates were able to get at least 1 mark for identifying that Mario is an iconic and popular 

character, while the more successful responses were those which expanded their points into a 

discussion of the importance of Mario to the parent company, Nintendo, and the needs of the target 

audience.  

 

Question 1 (c)  

Many candidates were able to get at least 2 marks for this question, some of the more insightful answers 

included knowledge that it was often sold as part of a bundle deal or that customers that bought a Wii 

would buy it as a family friendly game. Others cited the fact that sport is a mainstream form of 

entertainment and that this would lead to large amounts of sales. 

 



Level 3 Cambridge Technical in Digital Media - Unit 1 - January 2025 Examiners’ report 

 7 © OCR 2025 

Question 2 (a)  

Most candidates were able to pick out accurate statements from the data about who preferred which 

type of game to get full marks. The most popular being that more men than women play games for their 

amusing characteristics and that an equal number of men and women play games for their violent 

characteristics.  

 

Question 2 (b)  

The more successful candidates were able to explore ideas relating to the nature of video games and 

the fact that many of them are marketed towards males. Less successful responses tended to rely on 

some outdated views on stereotypes, and some sweeping generalised comments regarding the amount 

of free time available to males and females. Examiners noted that candidates largely struggled to 

interpret the lifestyles of different genders. 
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Exemplar 1 

This response was given full marks. The first possible reason offered demonstrates understanding of the 

types of games which can be addictive and why they may be more attractive to males than females. The 

second reason offers insight into how the competitive nature of males may account for them playing 

more addictive games than females. 

 

Question 3 (a)  

This question produced mixed responses with evidence of candidates making errors due to either 

misreading or misinterpreting the question. For example, some candidates focused on the wrong two 

years for the comparison, while others did not draw comparisons and just offered a generalised 

comment, e.g. ‘the value increased’. Successful candidates were able to offer up valid comparisons such 

as the value of the gaming industry increased by over £2000m between 2016 and 2022. 
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Question 3 (b)  

This was generally answered well. Many candidates commented on increased access to video games 

via a wider range of platforms, and the continual development of gaming technologies allowing people to 

play games in different locations and situations. The most common responses for this question referred 

to the idea that gaming technologies have become cheaper, and more people are able to buy them, as 

well as there are more digital natives who prefer gaming to other forms of media consumption. 
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Section B overview 

Responses in this series demonstrated that candidates understood key concepts such as regulation and 

the media effects debate and were able to explore how mise-en-scene and camerawork combined to 

create aspects of representation in a variety of media products. Less successful responses showed a 

lack of knowledge about technological convergence and its relationship with social media, and the 

differences between qualitative and quantitative data.  

For the extended response questions (Questions 6 and 9) examiners noted that the most effective 

responses included detailed textual examples from contemporary media products, which were 

thoroughly analysed and explored. It is important for candidates to study both audio-visual and print 

media products to prepare for the variety of possible questions in this paper. Centres are reminded that 

merely mentioning the name of a media product does not enable candidates to access the higher levels 

of the mark scheme, particularly in Question 6. Candidates need to provide detailed examples from the 

media products as part of their analysis. 

 

Question 4 (a)  

This was generally answered well with most candidates being able to accurately identify public service 

broadcasting, conglomerates and independents, as three main operating models of ownership. Less 

successful responses came from those candidates who cited regulators such as Ofcom or companies, 

e.g. Disney. 
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Question 4 (b)  

Many candidates were able to get at least 2 marks for this question, being able to identify a television 

company and a product which they made. The most popular responses were BBC/Eastenders, 

BBC/Traitors and ITV/Coronation Street. Many were able to explain how the television company used its 

structure to promote the programme such as promoting across different platforms, e.g. linking the 

programme to daytime lifestyle shows such as The One Show or Good Morning Britain, advertising on 

local radio programmes and promoting on the streaming platforms BBC iPlayer or ITV X. Less 

successful responses were those which offered over-generalised comment about promotion without 

linking it to the organisational structure, or those who discussed film companies and films such as 

Disney/Marvel or Sony/Skyfall. 

 

Question 4 (c)  

This was answered well with the most popular responses being brand awareness, increased revenue, 

and a wide target audience.  
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Question 5  

Responses to this question showed mixed levels of success. Successful responses referred to casting, 

script writing and storyboarding for pre-production. With production, the most popular responses referred 

to actors and cinematographers filming or something similar. For post-production many candidates 

focused on editing, the use of CGI or addition of sound. Less successful responses came from those 

candidates who were able to identify at least two different stages of the production process but did not 

fully explain these stages in the production of a media product. Some candidates focused on other 

stages of the supply chain such as promotion and distribution which indicated that they had not read the 

question properly. 

 

Question 6* 

This was answered well in terms of well-constructed answers overall. Those that did well in this question 

referred to camera angles and lighting, with some candidates also bringing in references to colour, 

locations/sets and occasionally props. Candidates seemed to be confident when discussing camerawork 

but less confident in their discussion of mise-en-scene. There was very good use of contemporary 

examples such as Barbie and Black Panther. Examiners noted that candidates were trying, often very 

hard, to apply their theoretical understanding, but sometimes they shoehorned theories for the sake of 

including them without fully analysing their examples. The less successful candidates were those who 

cited theories via generalised comments on representations without providing specific examples from the 

product or reference to any production techniques. Other candidates were confused in places and 

discussed media effects theory including cultivation theory, passive audiences and the hypodermic 

needle model which was not relevant for this question. Several responses only discussed the plot of the 

chosen product without specific examples of action/scenes and/or production techniques as outlined in 

LO3 of the specification. Centres are advised to fully explore production techniques so that it is clear to 

students that mise-en-scene and camerawork are distinct from editing and sound. 
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Question 7 (a)  

This was answered well with many candidates being able to provide a definition of a mainstream target 

audience. Some candidates did not obtain full marks for the question, mainly due to a lack of expansion 

on their explanation. 

 

Question 7 (b)  

Many candidates did not understand what is meant by either qualitative or quantitative data, the 

differences between the two are or how they are used. Many also confused this with primary and 

secondary research.  

OCR support 

 

Many candidates were unable to explain the terms qualitative and quantitative. A definition of 

these terms is provided on page 8 of the Media products and audiences delivery guide, which 

can be found in the Teaching delivery section of Teach Cambridge. 

  

https://teachcambridge.org/item/438bcef2-76b6-42bf-85bd-a8b443c8cdf3
https://teachcambridge.org/
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Question 8 (a)  

There were mixed responses to this question. The successful candidates were able to demonstrate an 

understanding that technological convergence refers to the coming together of technologies into one 

device, and link this to social media platforms. Less successful candidates did not fully understand 

technological convergence and did not provide specific examples as required by the question. 

Exemplar 2 

This example achieved full marks because it defines the concept of technological convergence and has 

used a specific example to support the understanding. 

OCR support 

 

Technological convergence as a key term is explained on pages 9 and 10 of the Digital Media 
Level 3 OCR endorsed textbook. 

  

https://www.ocr.org.uk/qualifications/cambridge-technicals/digital-media/textbooks/
https://www.ocr.org.uk/qualifications/cambridge-technicals/digital-media/textbooks/
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Question 8 (b)  

This was answered well with many candidates being able to provide an example of a film trailer and 

explain how it had been successful in attracting its audience. Popular trailers used were Barbie, 

Deadpool & Wolverine and Skyfall. Less successful responses focused on generic promotion strategies 

rather than explaining how the conventions of film trailers appeal to audiences. 

 

Question 9* 

Candidates were confident with the requirements for this extended response question which tests 

knowledge of LO6. Relevant regulators mentioned included PEGI, BBFC, ASA and Ofcom. It was 

pleasing to see candidates challenging the premise of the question and exploring the problems 

associated with censorship. Most could effectively debate for and against censorship and discuss the 

regulatory bodies having limited control over media that is accessed on the internet. 

It was evident that candidates who had a secure grasp of three or four contemporary media products 

and relevant theoretical perspectives were often more able to present critical and fruitful discussions, 

with some well-developed case studies such as Elon Musk and X, Donald Trump’s Truth Social, the film 

Blue Story and the role of Artificial Intelligence. Video games and music videos were also used well to 

present arguments for the need for greater censorship. Less successful candidates found it challenging 

to link case studies such as GTA 5, Doom and Child’s Play 3 to a question regarding regulation and 

censorship. Theory was used accurately by many candidates with Cohen, Gauntlett, Gross and Gerbner 

and Packard being referenced and applied well. Popular choices included passive and active audiences, 

moral panics, the hypodermic syringe model, cultivation theory, and desensitisation. Some candidates 

tried to bring in representation theories and theorists such as Laura Mulvey but were not always 

successful in linking these to a debate about regulation and censorship. Less successful candidates 

often tried to 'shoehorn' theorists or theoretical perspectives into their responses without effectively 

applying them. This approach often did not strengthen their argument or contribute meaningfully to their 

responses. 

Some centres are still using dated media products, such as Child’s Play 3 in relation to the Jamie Bulger 

case from 1993. Using this case study disadvantages candidates, making it difficult for them to fully 

consider the relevance of the effects debate in the digital age and regulation in the 21st Century. Centres 

are encouraged to use more contemporary case studies which will allow candidates to explore and 

debate the role of new and emerging technologies as part of the regulation and effects debate.  
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Exemplar 3 
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This is an effective example of how to structure and present the debate. The response starts by 

engaging with the question immediately and follows by using a relevant example of a media product and 

how it was dealt with by the relevant regulatory body, to illustrate their point. They then expand their 

debate to include a discussion of the cultivation theory to present an argument that the media product 

could be harmful for a young audience. The essay then goes on to link the example and the theory to a 

contemporary example of the influencer Andrew Tate and then introduce a second theoretical 

perspective. 
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