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Sample Schemes of Work and Lesson Plans

GCE in Travel and Tourism

OCR Advanced Subsidiary GCE in Travel and Tourism H189/H389

Unit G725: Organising travel
This Support Material booklet is designed to accompany the OCR Advanced GCE in Travel and Tourism specification for teaching from September 2009.
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Sample Scheme of Work: 4OCR GCE in Travel and Tourism Unit G725: Organising travel


Sample Lesson Plan: 6OCR GCE in Travel and Tourism Unit G725: Organising    travel




A Guided Tour through the Scheme of Work
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	OCR GCE in Travel and Tourism Unit G725: Organising travel

	Suggested teaching time
	3-4 hours
	Topic
	Different providers and a comparison of their products and services

	Topic outline
	Suggested teaching and homework activities 
	Suggested resources
	Points to note

	Investigating different types of providers of retail travel:


	Discuss with the class: which students have been on holiday, how was it booked and who was the travel provider?  Consider both domestic and overseas travel.
Investigate your local high street and identify as many retail travel providers.
Categorise each provider into either independent, or maniple providers.
Identify travel providers on the student’s local high street.
Discuss with the class which travel agents they have found in their high street research.
Identify which are independent, multiples and maniples.
Identify the parent companies and their retail travel brands.
Discuss why this is important to the travel and tourism industry. 

Research other travel providers which may not be found on the High Street.  Provide a list in groups.
In groups provide a chart which describes all the product and services each one provides.
Try to compare what are the similarities and differences.
	Web-sites, journals, newspapers and visits to the High Street.
	The aim of this session is:

to develop the candidates’ understanding of the retail travel sector

investigate travel brands familiar to the candidates
develop the candidates’ understanding of maniple and independent retail travel

to develop the candidates’ understanding of retail brands and parent companies

begin to understand the use of horizontal and vertical integration

recognise the importance of brand to the consumer

develop the candidates’ understanding of market share within travel and tourism

candidates will need to compare the different types of providers outlined on page 33 of the guidance.


OCR GCE in Travel and Tourism Unit G725: Organising travel
Recognising and understanding the different types of retail travel providers 

OCR recognises that the teaching of this qualification above will vary greatly from school to school and from teacher to teacher. With that in mind this lesson plan is offered, as a possible approach but will be subject to modifications by the individual teacher.

Lesson length is assumed to be one hour.
Learning Objectives for the Lesson
	Objective 1
	Know about horizontal and vertical integration

	Objective 2
	Understand multiple organisations and the importance of market share

	Objective 3
	Be able to apply knowledge to specific examples with their aims and objectives


Recap of Previous Experience and Prior Knowledge
Recap previous session of independent and maniple retail travel agents.  Discuss with class ‘What did we learn last week?’ Post-it note/sorting exercise of definitions and terms for maniples and independents.
Content

	Time
	Content

	5 minutes
	Introduce the topic of retail travel brands and multiples.

	10 minutes
	Define multiple retail travel provider.  

PowerPoint slides of definitions.  What companies are considered multiples and why are these important to the travel sector?

	5 minutes
	Discuss with the class the results of their high street research activity – candidates to feedback the results of their activities and names of high street travel agents found within their locality.  Write the results onto the whiteboard.

	15 minutes
	Class Activity – In groups identify from the list which are multiples, independent and maniples.  Write their answers onto flip chart paper and candidates feedback their answers to the rest of the group.  

Teacher to check understanding of each category and clarify if necessary.

	15 minutes
	Explain and identify the two big travel organisations. PowerPoint slides.  

Explain market share and the domination of the package holiday market.

Define and explain horizontal and vertical integration with use of PowerPoint.  

Class discussion – why do these tour operators have so many different companies within their brand? Why does the class consider this important and what do they consider the company’s aims and objectives?


	5 minutes
	Using their knowledge of booking methods such as Internet, travel agents and so on, candidates to identify what methods of booking do these organisations offer to the customer and what are the advantages/disadvantages?


Consolidation

	Time
	Content

	5 minutes
	Candidates feedback their answers.  Recap the lesson objectives and teacher questions candidates to check their understanding through questions and answers.


= Innovative Teaching Idea


This icon is used to highlight exceptionally innovative ideas.





= ICT Opportunity 


This icon is used to illustrate when an activity could be taught using ICT facilities.
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