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Sample Schemes of Work and Lesson Plans

GCE in Travel and Tourism

OCR Advanced Subsidiary GCE in Travel and Tourism H189/H389

Unit G726: Hospitality
This Support Material booklet is designed to accompany the OCR Advanced GCE in Travel and Tourism specification for teaching from September 2009.
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Sample Scheme of Work: 4OCR GCE in Travel and Tourism Unit G726: Hospitality


Sample Lesson Plan: 7OCR GCE in Travel and Tourism Unit G726: Hospitality




A Guided Tour through the Scheme of Work
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	OCR GCE in Travel and Tourism Unit G726: Hospitality

	Suggested teaching time
	6 hours
	Topic
	Types of corporate hospitality

	Topic outline
	Suggested teaching and homework activities 
	Suggested resources
	Points to note

	Candidates will look at what corporate hospitality is:
· Services and facilities including:

· hotel rooms

· on-board transport

· Organisations that:

· invite existing or new clients to a prestigious event

· organise events; exhibitions; conferences.
	Define corporate hospitality.
Distinguish between the different types of hospitality.
Distinguish between the different types of corporate hospitality.
Create a mind map detailing the features of the different types with a variety of examples including who they are aimed at.
	Travel and tourism textbook-AS Travel and Tourism OCR-Heinemann.
PowerPoint on different types of corporate hospitality.
Mind Genius.
Paper and coloured pens.
	Candidates need  to understand and be able to distinguish between the different types of provider within the two main categories of corporate hospitality provider to provide a description for A01.
Candidates need to understand the difference between general hospitality provision and corporate provision.

	Researching organisations that provide the different types of corporate hospitality. 
	Share individual mind maps produced last lesson.
Discuss good/bad points and improve own mind maps.
Model organisation that provides corporate hospitality on IWB pointing out key features.
Complete case study questions.

	Travel and tourism textbook.
IWB with modelled case study.
Case study on hospitality provider with accompanying questions.
	Case study needs to focus on one type of provider but have searching questions so that candidates will understand what to look for in their own research.

	
	Research organisations that provide corporate hospitality and their packages.
Create a PowerPoint presentation describing the main provision.
	Travel and tourism textbook.
Internet for independent research.
Ideas sheet for slow starters/BizEd website.
ICT – PowerPoint.
	Between them candidates should cover as wide a variety of examples as they can to increase breadth of knowledge and understanding.

	
	Individual presentations.

Q & A.
Peer assessment: in verbal feedback – what’s good/not so good and how to improve.
	PowerPoint presentations.
Peer assessment grids to organise feedback.
	Peer assessment is important at this stage as it will enable weaker candidates to improve their knowledge and understanding, as well as give candidates time to reflect.

	Candidates will look more specifically at the corporate hospitality package:
· private boxes

· reserved parking/seating

· pre-event documentation

· food and beverage

· customised furnishings

· closed circuit TV

· access to event/venue facilities.
	Examine what is in a corporate hospitality package and how it is put together.
Consider different grades of package at the same venue e.g. with/without food and beverages or different seating levels.
	Travel and tourism textbook. 

Case studies.
Internet research.
Brochures/industry examples.
	Candidates may benefit from a visit to a corporate hospitality provider to investigate a corporate hospitality package more tangibly, possibly as a paying guest. This type of experiential learning would benefit the candidates’ knowledge and understanding.

	Candidates will look at the ways in which event locations market their facilities to the corporate-hospitality market. 
	Use a case study to distinguish between providers who use their own venue, those that hire out venues to other providers and those who do both e.g. Millennium Stadium who offer their own match day packages and offer conference facilities to businesses.
Investigate marketing techniques:

      - open days

      - local radio

      - local press

      - press releases

      - brochures/leaflets

      - mailings

      - Internet

      - displays/stands.
	Travel and tourism textbook.
Case studies.
Industry examples of marketing techniques.
	Candidates also need to understand that the location of a venue affects the marketing e.g. sporting events, such as Lord’s cricket ground are single venue, whereas a chain of hotels may have standard packages/facilities across a number of venues.


OCR GCE in Travel and Tourism Unit G726: Hospitality
Introduce recruitment planning and the changing needs of an organisation

OCR recognises that the teaching of this qualification above will vary greatly from school to school and from teacher to teacher. With that in mind this lesson plan is offered, as a possible approach but will be subject to modifications by the individual teacher.

Lesson length is assumed to be one hour.
Learning Objectives for the Lesson
	Objective 1
	Know the definition of corporate hospitality 

	Objective 2
	Understand  the two main types of corporate hospitality 

	Objective 3
	Be able to explain corporate hospitality for A01


Recap of Previous Experience and Prior Knowledge
Previous series of lessons on general hospitality sectors and its providers.

Content

	Time
	Content

	5 minutes
	Candidates to jot down as many hospitality providers as they can remember from previous lessons.  Give a prize to the one with the most ideas.

	10 minutes
	Define corporate hospitality: Wikipedia defines it as, “any event for the benefit of an organisation entertaining clients or staff, or prospective clients, at the organisation’s expense”.  

	 10 minutes
	Show the PowerPoint on different types of corporate hospitality that covers:

1. Services and facilities e.g.

· hotel room with: work space; modem point; 24 hour room service; corporate room rate; express check-out

· on-board transport services such as: executive lounges; business class cabin on aircraft; first class provision on trains, including catering and modem points.

2. Organisations;

· who invite people to prestigious events (usually sporting or culture) e.g. new or existing clients; staff; VIPs

· who organises events, exhibitions or conferences for new or existing customers to:

· attract new business
· communicate new/current developments
· train staff
· staff teambuilding/bonding/motivation
· other ideas.


	25 minutes
	Candidates to create their own mind map using Mind Genius program if available or on a sheet of A3 paper, ensuring they use different colours for different branches.


Consolidation

	Time
	Content

	10 minutes
	In pairs, the candidates are to rephrase the term ‘corporate hospitality ‘ in their own words and compare it to the general definition of hospitality.

	
	Homework:  Describe corporate hospitality.


= Innovative Teaching Idea


This icon is used to highlight exceptionally innovative ideas.





= ICT Opportunity 


This icon is used to illustrate when an activity could be taught using ICT facilities.
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