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Introduction 

Our examiners’ reports are produced to offer constructive feedback on candidates’ performance in the 

examinations. They provide useful guidance for future candidates.  

The reports will include a general commentary on candidates’ performance, identify technical aspects 

examined in the questions and highlight good performance and where performance could be improved. 

A selection of candidate responses is also provided. The reports will also explain aspects which caused 

difficulty and why the difficulties arose, whether through a lack of knowledge, poor examination 

technique, or any other identifiable and explainable reason. 

Where overall performance on a question/question part was considered good, with no particular areas to 

highlight, these questions have not been included in the report. 

A full copy of the question paper and the mark scheme can be downloaded from Teach Cambridge. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Would you prefer a Word version?  

Did you know that you can save this PDF as a Word file using Acrobat Professional?  

Simply click on File > Export to and select Microsoft Word 

(If you have opened this PDF in your browser you will need to save it first. Simply right click anywhere on 
the page and select Save as . . . to save the PDF. Then open the PDF in Acrobat Professional.) 

If you do not have access to Acrobat Professional there are a number of free applications available that 
will also convert PDF to Word (search for PDF to Word converter). 

  

https://www.ocr.org.uk/qualifications/teach-cambridge/
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Paper 1 series overview 

Overall, the paper was accessible to candidates who responded in a differentiated way to individual 

questions with areas of strength, depending on the topic and task, clearly shown. The impact of teaching 

in relation to the theoretical frameworks of media, knowledge and understanding of the set products for 

this component, how the different questions should best be approached, understanding of academic 

ideas and how to maximise marks by making good use of available time was evident. Some candidates 

began the paper with the two 15-mark questions, Questions 2 and 6, followed by a chronological or 

‘most confident’ order, which benefitted those who adopted this approach. On occasion, candidates ran 

out of time or rushed through Questions 5 and 6. This paper saw more candidates attempting to answer 

all questions with less no responses than in previous series.  

Candidates who did well on this paper 

generally: 

Candidates who did less well on this paper 

generally:  

• managed the timing of the paper well, 
completing responses to all six questions 

• established an argument to the question in the 
introduction and wrote well structured, 
coherent, developed responses that referred to 
the question and their argument regularly to 
remain relevant and engaged 

• analysed the source materials and case study 
products in detail to apply knowledge and 
understanding and fully support the points they 
made 

• made logical connections, developed lines of 
reasoning and could make relevant 
judgements and conclusions in their answers 

• could confidently use subject-specific 
terminology relevant to the framework, media 
form and products studied 

• were confident in their application of, and 
ability to critically evaluate, the key ideas and 
arguments of theorists. 

• did not manage the timings for all questions 
effectively or did not respond to at least one 
question  

• didn’t engage with or address the question 

• wrote brief, undeveloped responses 

• made limited reference to case study or source 
material  

• answered the question with case study product 
examples that weren’t relevant or accurate for 
the specifics of the question 

• described and/or listed what they knew rather 
than using the AO skills of application, 
analysis, explanation, evaluation, and 
judgement 

• wrote responses that were undeveloped and 
basic in the lines of reasoning or did not offer 
judgements or conclusions 

• did not use appropriate subject-specific 
terminology or were inaccurate in their use of 
terms 

• did not understand, apply or evaluate, 
theoretical ideas. 
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Section A overview 

This section on News was generally addressed well by candidates. Most candidates demonstrated ability 

in the analysis and application of knowledge and understanding to source material and the case study 

products to support their responses and were able to use academic ideas and theories where required. 

Candidates showed varied levels of success in demonstration of knowledge and understanding of the 

theoretical frameworks of Media Language, Representation and Industries, contexts, making judgements 

and reaching conclusions and in the application and evaluation of academic ideas. 

Question 1 

Most candidates were able to engage with the question and the nature of the two sources as examples 

of social media posts. Many candidates could triangulate their understanding of Barthes with their 

analysis of the media language conventions used in the two unseen sources in relation to political 

contexts. Candidates could support their responses with accurate references to Sources A and B and 

were able to make connections between the different uses of media language conventions in both 

sources and how they functioned as signs to connote meaning relevant to each source. Candidates used 

appropriate subject-specialist terms in relation to media language in their analysis. They could identify 

relevant details from both sources, such as the headings, images, register and lexis, use of emojis, a poll 

and the comments, to explore how meaning was constructed in relation to political contexts to varying 

degrees of success. Most candidates were able to use appropriate terminology associated with Barthes’ 

theory of semiotics with reference to the use of signs, signifiers, the signified, denotation and 

connotation.  

Examiners noted that a good number of candidates achieved Level 3 marks for this question in this 

series. The most successful responses were well structured, well argued, well supported, offered 

consistent comparisons and made connections across the sources, theory and context to provide 

effective lines of reasoning. As in previous series, candidates who excelled in this question often 

provided a brief outline of the theory at the beginning of the response and embedded it into detailed 

analysis that helped structure their answers. The strongest responses often explored alternative 

interpretations of their selected textual evidence. These candidates were successful in identifying the 

polysemic meaning constructed in the Daily Telegraph source and were able to articulate that the 

scruffy-looking visual code of the image can be interpreted in several ways; either to humanise Johnson 

or to appeal to readers in a populist manner. Similarly, successful responses could identify that the 

selected image of Sunak anchored with the heading worked as signs in The Guardian post to subtly 

communicate a bias against Johnson while not appearing to contradict the outlet’s ‘balanced’ journalism. 

In higher band responses there was particularly effective application of Barthes in relation to his ideas of 

myth. While candidates are not required to demonstrate knowledge and understanding of the theory 

beyond the ideas identified in Appendix 5e of the specification, there were some excellent responses 

that analysed the two sources with reference to Barthes’ five codes. These gave triangulated responses 

using detailed examples from the sources together with political knowledge and use of the theory in 

relation to how Barthes’ codes were evidenced through different features of the media language 

conventions to support their points.  

 

https://www.ocr.org.uk/Images/687703-specification-accredited-a-level-gce-media-studies-h409.pdf
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Less successful responses struggled to address all aspects of the question so were unable to triangulate 

the three stems required to access marks in the middle and higher levels of the mark scheme. Less 

successful responses also missed out Barthes entirely, only focusing on media language. The least 

successful responses tended to describe rather than analyse the sources. Less successful responses 

were also less clear of, or didn’t know, the political leanings of the two news brands.  

Centres had prepared candidates well for this question. Candidates were generally successful in 

triangulating their responses to demonstrate they understood how to analyse the sources in relation to 

media language, political contexts and could make generally appropriate reference to Barthes’ theories 

of semiotics. Candidates were able to select and identify media language conventions from the sources 

and it was evident that centres had prepared candidates well for analysing unseen sources. Many 

responses stood out for their well-structured arguments, supported by relevant examples and candidates 

demonstrated their understanding of and skill in how theoretical concepts can be applied. While many 

candidates were clear on Barthes’ theory, there were also inaccuracies, with some candidates confusing 

Barthes’ theory of semiotics with Hall’s reception theory. 

Areas for centres to develop would be to provide opportunities for candidates to acquire confidence in 

their knowledge and understanding of each of the academic ideas required for this specification. A focus 

on exam technique, with particular emphasis on timings, continued practice in analysis of unseen 

sources and developing skill in how to triangulate the three stems of the question, theory, analysis, and 

contexts, in timed writing would be advantageous and support candidates in attaining high-level marks in 

this question.  
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Exemplar 1 
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Exemplar 1 is an excellent response to the question that achieved full marks.  

• the candidate clearly understands Barthes’ theory and can apply it confidently in relation to political 

contexts in both sources; their understanding of the political contexts of each brand and their readers 

is comprehensive  

• there is a lot of detail in the response; it is accurate, precise, relevant 

• the response demonstrates: 

• comprehensive, detailed and accurate application of knowledge and understanding of how media 

language is used in relation to political contexts to analyse both sources A and B 

• the analysis of both sources demonstrates consistently logical connections and a good line of 

reasoning 

• precise and relevant reference to Barthes’ theory of semiology is evident and is used to support 

analysis of the sources 

• references to both sources are detailed and accurate  

The response comprehensively triangulates the three stems of the question. 

 

 

Assessment for learning 

 

Provide opportunities to practise the analysis of different styles of unseen sources so that 
candidates are familiar with and confident to analyse print, online and social and participatory 
media sources from the two case study products, as set out in the specification on pages 
9,14,15. 

 

Misconception 

 

While many candidates were clear on Barthes’ theory of semiotics, less successful 

candidates confused Barthes’ theory with Hall’s reception theory. 

 

OCR support 

 

Use the OCR Academic ideas and arguments factsheet on Teach Cambridge. 

  

Assessment for learning 

 

Practice exam technique with particular focus on developing skills in triangulating content in 

every paragraph to support skills in analysing the sources, supporting analysis with theory 

and developing lines of reasoning in relation to political contexts. 

https://www.ocr.org.uk/Images/687703-specification-accredited-a-level-gce-media-studies-h409.pdf
https://teachcambridge.org/item/e287ab4c-d526-4a26-9f8e-f3448b89810c
https://teachcambridge.org/
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Question 2* 

Responses presented information that was relevant, well-structured and supported by some evidence. 

There was accurate knowledge and understanding of how the representations used in news sources 

convey values, attitudes and beliefs (AO1). The use of subject-specific terminology relevant to the 

Representation framework, such as stereotypes, mediation, construction, under and over-representation 

was mostly accurate when used (AO1).  

There was relevant, generally successful application of knowledge and understanding of representation 

to analyse sources A and B. Most candidates could identify the viewpoints of the two sources. 

Candidates could discuss why specific elements of the sources, such as the images used, had been 

selected and how the representations constructed by the images conveyed specific values and beliefs. 

Many candidates were also able to link to the political stance of the news brands and the audience 

comments in their answer. Candidates were able to make judgements and conclusions about how far the 

representations in the sources conveyed viewpoints and ideologies (AO2).  

Higher achieving candidates considered the ‘How far’ element of the question well and avoided 

generalised discussion. These candidates were able to debate different reasons for the varying 

representations of the two politicians as individuals and connect these to wider representations of social 

groups, events and issues, connecting and linking them to the values of the two newspapers. These 

responses were secure in their discussion of the two sources and offered interesting lines of reasoning 

regarding the representations constructed with awareness that they could be considered to contradict 

their values and those of their readers. Higher level responses supported their explanations with 

comprehensive analysis of the audience responses to the representations through the comments 

sections.  

While most candidates were able to identify and offer some explanation of the representations 

constructed in the two sources to varying extents, explanation of how the representations conveyed 

values, attitudes and beliefs was less successful. Less successful responses were typically more 

descriptive and often described the images or transcribed one or two comments directly from the 

sources. In some instances, candidates did not use terms at all, including omission of the word 

representation. Judgements and conclusions in less successful responses were often missing. Several 

candidates repeated their response to Question 1. 

Candidates were generally well-prepared for this question. While there was some confusion between left 

and right wing, most candidates were able to identify that each news outlet, and their audiences, had 

different values, attitudes and beliefs. It was evident that most candidates had been prepared to identify 

specific examples from the sources for analysis and could explain the representations to varying extents. 

For some candidates, answers were too short and so didn’t have capacity to attain the higher level 

marks.  
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Areas for development for centres to further support candidates in attaining high-level marks for this 

question would include: 

• developing skills in exam technique, particularly breaking down the examination questions, 

understanding the framework focus for assessment and using the bullet points provided in the 

question as a guide for structuring responses. This can be extended by signposting which content 

candidates should include to address AO1 and AO2 descriptors in their responses  

• practice identifying political and ideological beliefs in a range of newspapers and selecting specific 

examples to practice lines of reasoning and developing judgements and conclusions for candidates 

to access higher level marks 

• provide opportunities for lots of practice on unseen front pages of national daily news titles to 

develop familiarity with and a good grasp of the UK paper market. This should include practice of a 

range of unseen sources including print, online and social and participatory examples as set out in 

the specification on pages 9,14 and 15. For sources that are examples of social and participatory 

media, prepare candidates to analyse all source material including social media comments 

• provide opportunities for candidates to develop confidence in their knowledge and understanding of 

the Representation framework, especially including appropriate use of key terminology for this 

framework to support candidates’ access to higher-level marks for the AO1 element of this question.  

  

https://www.ocr.org.uk/Images/687703-specification-accredited-a-level-gce-media-studies-h409.pdf
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Exemplar 2 
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This is a confident response that sits firmly in the upper end of the Level 3 band.  

AO1  

• the response demonstrates clear, comprehensive knowledge and understanding of how 

representations convey values, attitudes and beliefs 

• there is comprehensive use of subject-specific terminology associated with the representation 

framework 

AO2 

• there is comprehensive, detailed and accurate application of knowledge and understanding of 

representations to analyse the representation of the two politicians and the comments about them 

in both sources 

• the analysis of both sources is convincing and demonstrates perceptive, logical connections 

and good lines of reasoning 

• there are some accomplished judgements and conclusions regarding how far the candidate thinks 

the representations in the sources convey values, attitudes and beliefs, which are convincing, 

perceptive and mostly developed.  

To get to the very top of Level 3 for AO2 the response could develop the statements regarding how 

representations construct values, attitudes and beliefs further. Additionally, some reference to wider 

representations in relation to social groups or issues would have benefited the response. But, overall, the 

response demonstrates: 

• a well-developed and detailed line of reasoning 

• it is coherent and logically structured 

• the information presented is entirely relevant 

• the response is substantiated. 
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Misconception 

 

A common misconception was that The Guardian, as a centre-left newspaper that is 

committed to ‘balanced’ ethical journalism, does not have any political bias and therefore 

does not represent values, attitudes and beliefs.  

 

Assessment for learning 

 

Provide opportunities for candidates to develop confidence in their knowledge and 

understanding of the Representation framework, especially including appropriate use of key 

terminology to support candidates’ access to high-level marks for the AO1 element of this 

question. 

 

Question 3 

Candidates could recall relevant facts about the production and circulation of news from the Daily 

Mail and The Guardian. Some candidates answered the question by considering social contexts such as 

Covid. Others by considering the institutional contexts of The Guardian and the Daily Mail. Some 

candidates considered the changing social demographics of the audiences for the Daily Mail and The 

Guardian. These candidates discussed how similar or different print and online audiences for the two 

brands are and how news production has developed in response to this. Most students focused on 

technology as a social context, with some misinterpreting the question as ‘social media’. Some 

responses to this were very brief, but there were less un-attempted responses than there have been to 

Question 3 in previous sessions, which was pleasing. 

Most candidates had good knowledge of the history of the two newspapers and their move to online 

news. They were able to discuss facts and figures and link to relevant examples. Discussion of how 

social contexts influenced the production and circulation of print and online news provided the most 

successful responses. Some candidates gave a detailed explanation of the case studies but did not go 

into enough depth about production and circulation. Successful responses were able to discuss contexts 

and give detailed examples from their case studies which supported their response. More perceptive 

responses confidently explored several social factors and provided examples from both newspapers. 

These responses often took a broader ‘macro’ perspective, which was an effective approach for 

addressing this type of question. 

The highest achieving responses were characterised by candidates effectively considering the ways in 

which the two newspapers had responded to the challenges of declining print circulation. These 

responses were able to confidently use detailed facts and figures accurately. They could provide 

relevant, specific examples in relation to news production and examples of changes to news circulation 

from both the print and online news platforms of the case study products to comprehensively explain 

how news outlets produce news to appeal to their digitally literate audiences and capitalise on global 

circulation within these wider social contexts. Successful responses were able to contextualise news 

production and circulation in response to the social shift to online platforms and identify not just the 

negative issues of this shift but also the financial benefits of the move to online for the two case study  
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news outlets. Some interesting, perceptive responses identified the influence of these social contexts in 

leading to a greater tabloidisation of news to appeal to wider, less partisan global audiences and 

questioned the role of news and journalism within this context.  

Less successful responses were able to explain how news is produced but relied on generalisations and 

mostly provided descriptive accounts of the case study newspapers. Some candidates didn’t really 

address the question and used their case studies of the Daily Mail and The Guardian on a specific day to 

try to answer the question. This approach did not really allow for a comprehensive demonstration of 

knowledge and understanding of news production and circulation. Other responses offered a ‘potted 

history’ of each newspaper with no or little reference to the question. Some candidates focused on 

regulation rather than social factors. 

Centres had prepared candidates well for this question. However, although candidates were confident, 

the focus of the question was sometimes missed. Candidates who focused on not just production or 

circulation or the history of the case study products but were able to discuss all three elements, tended 

to be the most successful. 

Areas for development for centres to further support candidates in attaining high-level marks for this 

question would include: 

• preparing candidates to confidently select specific news production features and statistical examples 

of print and/or online circulation to support their discussions more precisely 

• continue to develop skills in exam technique and essay writing; provide opportunities for candidates to 

learn how to link the points and the examples they use from the case study products back to the 

question and practice this 

• look at ways to embed contemporary analysis of the fast-changing nature of digital and online media, 

and its impact on the historical, economic, social and cultural contexts of UK news production, 

distribution and circulation. 

 

Assessment for learning 

 

Prepare candidates to confidently select specific news production features and statistical 
evidence of print and online news circulation to support their discussions more precisely with 
accurate, relevant and detailed examples from the case study products. 
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Question 4 

Candidates demonstrated application of knowledge and understanding of their chosen theory and how 

audiences interpret online news in different ways. Many candidates were able to provide well-structured 

responses that provided solid summaries of their chosen theory. There was a broadly equal selection of 

Shirky and Bandura by candidates in response to the question. Responses to Shirky generally were 

strongest. Candidates demonstrated good understanding of the theory and could consistently apply 

Shirky’s key ideas in a straightforward way to online news with relevant examples to offer some 

evaluation of the effectiveness and limitations of the theory to demonstrate understanding of how 

audiences interpret online news. Candidates who selected Bandura were able to explain his ideas 

generally well and evaluate the extent to which Bandura’s ideas may not be fully applicable to online 

news.  

While the application of the theory was generally stronger than in previous series, the evaluative element 

of this question was still often not acknowledged by candidates, limiting access to higher-level marks. 

Additionally, candidates often struggled to reference specific examples from the Daily Mail and The 

Guardian to support their application. 

Higher achieving responses demonstrated excellent understanding of the individual theorists. 

Responses were consistently detailed and supported with relevant examples from the Daily Mail and/or 

The Guardian. The strongest answers were able to clearly evaluate the effectiveness of the academic 

ideas and could successfully reference alternative theories to further develop their evaluations.  

Less successful responses described the theory. In some responses, candidates spent too long 

explaining the theory or describing their case studies rather than evaluating the strengths and limitations, 

as required by the question. Other responses demonstrated little use of examples to support their 

application of the chosen theory, did not evaluate and/or misinterpreted the theory or confused them with 

a different theorist.  

There were some common misunderstandings of Bandura’s theories, which were sometimes confused 

with those of Gerbner, in particular Gerbner’s ideas of the effects of media over time and Mean World 

Syndrome. Some candidates confused Shirky’s ideas with Jenkins.  

As with previous series, the greatest misconception for this question was disregard of the requirement to 

evaluate the theory and many candidates still omitted to do this.  

Centres had prepared candidates well for this question in terms of understanding the theories. Most 

candidates demonstrated understanding of their chosen theory and could describe the key ideas with 

some confidence. Some candidates had a very strong grasp of the theories and could confidently 

structure their responses effectively; examiners remarked that the structure of candidate responses 

tended to be stronger than in previous series. Successful candidates were able to apply the theory to the 

set products with skill and embed their evaluation within the application. Some candidates were less  
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confident in application of the theories to the specific demands of the question, ‘how audiences interpret 

online news’. Although they understood the key ideas of the theory, they were not always able to discuss 

the usefulness or limitations of the theory, which is the requirement of the question. 

Areas for centres to develop in preparation of candidates for this question would be to: 

• use Appendix 5e of the specification closely, stick to the bullet points for each theory 

• practice breaking down the question into its different parts; ‘evaluate the effectiveness’ and 

‘understanding how audiences interpret online news.’ Provide opportunities for candidates to discuss 

and evaluate how the key ideas from each theorist is effective/less useful in understanding the 

specific focus of the question stem 

• embed literacy and exam writing techniques; practice structuring responses, equip candidates with 

language and terminology they can use in their sentences that explicitly signposts evaluative content 

in response to the question 

• develop skill in selecting and using case study examples from print, online and social and 

participatory media platforms, to apply the key ideas of each theory and demonstrate good 

knowledge and understanding 

• develop skills in evaluation so candidates understand that this question requires an evaluation of the 

theory  

• make sure candidates can discuss not just the usefulness but also the limitations of a theory 

• as suggested in the Examiner Reports for previous series, have a bank of alternative theories that 

can be suggested as being ‘more’ useful or effective in understanding the question stem. However, 

candidates must be aware that the purpose of suggesting alternative theories is to support the 

evaluation of the theory being assessed and should not become the focal point of the response.  

Misconception 

 

Many candidates disregarded the requirement to evaluate the chosen theory in their 
responses. 

 

Assessment for learning 

 

Practice breaking down the question into its different parts; ‘evaluate the effectiveness’ and 
‘understanding how audiences interpret online news.’ Provide opportunities for candidates to 
discuss and evaluate how the key idea from each theorist is effective/less useful in 
understanding the specific focus of the question stem.  

 

OCR support 

 

Refer to the OCR Academic ideas and arguments factsheet on Teach Cambridge as a 

starting point to develop candidates’ knowledge and understanding of the key ideas related to 

each theory/academic idea and what the possible uses and limitations of each could be for 

news. 

https://www.ocr.org.uk/Images/687703-specification-accredited-a-level-gce-media-studies-h409.pdf
https://teachcambridge.org/item/e287ab4c-d526-4a26-9f8e-f3448b89810c
https://teachcambridge.org/
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Section B overview 

Most candidates were able to demonstrate their knowledge and understanding of the theoretical 

frameworks of Representation and Media Language, apply this knowledge to the stimulus source C and 

their case study music video set products with appropriate subject-specific terminology to support their 

understanding with relevant examples. As with previous series, candidates showed varied levels of 

success in the ability to explain, identify connections or make well-reasoned judgements and 

conclusions. 

Question 5 

Candidates could explain the representation of some issues, individuals and/or social groups in Source 

C. Most candidates were able to identify the significance of the use of the main image in constructing 

representations of individuals and/or social groups. Many candidates could also refer to the masthead, 

name of The Big Issue and slogan ’A hand up, not a handout’ in relation to the issue of homelessness to 

offer some explanation of how these linked to the ideology of The Big Issue as a magazine that offers 

alternative representations of marginalised groups. Not all candidates were able to address the ‘selection 

and combination’ requirement of the question.  

The highest achieving responses to this question considered all aspects of the front cover as elements 

that had been selected by the producers of The Big Issue and combined to construct progressive 

representations. The most successful responses could explain how the selection of the main image, 

feature lines, cover lines, masthead, slogan, use of colour, typography and layout were combined to 

reinforce the ideological values of The Big Issue as a magazine that offers a voice for marginalised 

groups. These responses could explain how these combined representations of issues, individuals and 

social groups appealed to the target audience with culturally relevant and engaging content. Examiners 

commented that these were ‘a pleasure to read’.  

Less successful responses offered generalised descriptions of the main image or only focused on the 

use of media language, such as colour, or the intertextual reference to The Rocky Horror Show to 

explain meanings on the front cover. These responses omitted explanation of the representations in the 

source. The least successful responses listed everything they knew about The Big Issue with very little 

reference to Source C or to the representations found in the source.  

Several candidates wrote about their pre-learned case study front cover instead of Source C or offered a 

comparison of Source C with their own case study front cover. This was not appropriate for the 

requirements of the question.  

Some candidates were not clear that the framework being assessed by the question was Representation 

and focused on the textual analysis of media language conventions and viewpoints communicated. 

Some candidates discussed Barthes’ theory of semiotics with explanation of signs and their 

connotations. 

Candidates were generally well-prepared for a question on The Big Issue with most candidates 

demonstrating confident understanding of The Big Issue as a magazine, their approach to distribution,  
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their target audience and their values and political viewpoints regarding homelessness and marginalised 

groups. However, some candidates struggled to address the specific area of study that the question was 

assessing regarding the ‘processes of selection and combination’ in representation. Candidates were 

also not always able to combine a discussion of more than one area of representation in their response.  

Areas for centres to develop for this question would be to: 

• develop exam technique, practice breaking down exam questions and identifying the area of study in 

the question so candidates can develop skills and confidence in directly answering the specific 

requirements of the question rather than providing a broad, more generalised, response 

• provide opportunities to analyse past exam questions, exemplar responses, mark schemes and 

previous examiner reports. Be clear on the differences for responses to Representation and Media 

Language framework questions. Spend time practising how to respond to these so the weighting of 

content in candidate responses is relevant to the framework being assessed by the question 

• practice identifying a combination of elements on The Big Issue magazine front covers so candidates 

can move beyond analysis of the masthead and main image and support their explanations with a 

range of detailed, accurate and relevant examples 

• allow opportunities to develop understanding of what issues are and how they can be analysed in 

relation to representations of individuals and social groups 

• develop skills in explanation so candidates develop confidence in explaining their knowledge and 

understanding in response to the question. For example, what has been selected for the front cover 

by producers? How does the combined use of these selections construct specific representations? 

Why would the producers of The Big Issue want to construct these representations?  

 

OCR support 

 

Find assessment materials including past papers, mark schemes, candidate exemplars and 
previous Examiner Reports in the Assessment section of Teach Cambridge. 

 

 

https://teachcambridge.org/
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Question 6 

Candidates demonstrated generally adequate understanding of intertextuality, could select relevant 

examples from their chosen case study music videos and could maintain a line of reasoning in their 

response regarding the meanings constructed in the videos because of the intertextual references used.  

Most candidates responded well to the requirement to refer to both music videos in their response. Not 

all candidates analysed the use of intertextuality in both music videos and made a judgement on how 

effective the use of intertextuality was.  

Candidates who understood the difference between direct and indirect intertextuality in their chosen 

music videos often produced stronger responses. Some candidates were able to consider that 

intertextuality isn’t the only way a media product can create meaning effectively. Some candidates could 

offer a valid judgement that one music video might be more effective than the other in using 

intertextuality to create meaning. A number of candidates concluded that intertextuality might not be the 

most effective way to create meaning in a music video but use of media language codes and 

conventions to illustrate lyrics or repetition of genre conventions were equally or more important.  

All case study products from lists A and B were seen across the responses in this series. Emile Sandé, 

Heaven and Lil Nas X, SUN GOES DOWN were the most popular List A music videos. Radiohead, Burn 

the Witch and David Guetta, Titanium were the most popular List B music videos. Corrine Bailey Rae, 

Stop Where You Are and Sufjan Stevens, Sugar were the least referenced set music videos. All case 

study products produced responses across the full range of marks for this question.  

The highest achieving responses confidently analysed a range of relevant intertextual elements in both 

case study music videos. They used appropriate media language terminology to explain how 

intertextuality was used and the meanings this communicated. The strongest responses demonstrated 

clear focus on how effective the use of intertextuality was and, where relevant, were able to successfully 

use the case study video that was less intertextual to help with their evaluation to make sophisticated 

judgements and conclusions. Examiners remarked that there was some ‘highly effective’, ‘impressive’ 

and ‘sophisticated’ demonstration of knowledge and understanding of intertextuality and media 

language, and skills in analysis and the ability to make judgements and conclusions in these higher 

achieving responses.  
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Lesser achieving responses, while often demonstrating adequate understanding of what intertextuality is 

tended to focus on the meanings created using intertextuality and did not address the question 

requirement of ‘how effective’ the use of intertextuality is. These responses did not make the necessary 

judgements or reach conclusions required by the question. The least successful responses 

demonstrated limited knowledge and understanding of intertextuality and were not able to support their 

responses with relevant examples. Other responses struggled with the requirements of the question and 

described the music videos, who the artists were or how the artists were represented.  

A common misconception was the omission of the requirement to make a judgement of how effective the 

use of intertextuality is in creating meaning in the music videos. The requirement to refer to both music 

videos was also misunderstood by some candidates.  

Centres had prepared candidates well for the demands of answering a question on music videos. 

Candidates knew their case study music videos well, many showing detailed knowledge and 

understanding. Candidates could provide relevant examples from the videos to support their responses. 

Many candidates understood what intertextuality is and could make connections across their two case 

study videos. As with previous series, although it is clear some candidates were well-prepared for the 

‘how effective’ requirement of the question, this is an aspect all centres would benefit from developing 

further, so all candidates have greater opportunity to attain the high-level marks for this 15-mark 

question. 

Areas for centres to develop further in preparation of candidates for this question would be to: 

• make sure that candidates are aware of what is meant by intertextuality and how different 

approaches to intertextuality can be considered in their study of the List A and List B music videos 

• develop use of appropriate and accurate media language terminology when analysing music videos 

• allow equal time to study both music videos so candidates are equally confident with, and can 

demonstrate, their knowledge and understanding of both case study products 

• practice exam technique by breaking down the exam question and reading the bullet points 

underneath the question stem. Make sure candidates are aware of the ‘judgement’ instruction, for 

example ‘how effective’. Plan to give time to candidates to practise developing confidence in making 

judgements and reaching conclusions in their writing to directly answer the question in response to 

the AO2.3 requirement and access higher-level marks.  
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Exemplar 3 
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This is a very comprehensive response that demonstrates a high Level 3 mark. 

• there is convincing, perceptive and accurate analysis of the two videos to discuss how meaning 

is created. In their analysis of Heaven, the candidate is very clear how meaning is constructed in the 

video using references and media language elements. Their analysis of Burn the Witch clearly 

analyses how meaning is created through intertextuality  

• there are logical connections and a good line of reasoning evident in the analysis and the 

response successfully analyses how effective the use of intertextuality is in creating meaning in 

both videos 

• the response sets out a clear argument that the music videos create meaning in different ways and is 

successful in making developed, accomplished judgements and conclusions about how effective 

each video is in using intertextual references to do this.  
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The response doesn’t quite achieve full marks as it is a little less comprehensive in places. For example, 

the reference to Blue Velvet is undeveloped and there could be greater use of terms to discuss the 

technical codes and visual elements in Heaven that are used to illustrate the lyrics. 

 

Misconception 

 

A common misconception was the omission of the requirement to make a judgement of how 

effective the use of intertextuality is in creating meaning in the music videos. 

 

Assessment for learning 

 

Practice exam technique by breaking down the exam question and reading the bullet points 
underneath the question stem. Make sure candidates are aware of the ‘judgement’ 
instruction, for example ‘how effective’. Plan to give time to candidates to practise developing 
confidence in making judgements and reaching conclusions in their writing to directly answer 
the question in response to the AO2.3 requirement.  

 

OCR support 

 

Allow equal time to study both music videos so candidates are equally confident with, and can 
demonstrate, their knowledge and understanding of both case study products. Use the OCR 
factsheets for each of your chosen music videos, available in the Teaching section of Teach 
Cambridge. 

 

 

 

 

 

https://teachcambridge.org/93156bd6-97ed-4737-83f1-706832ad7a07/teaching-and-delivery-guides?&subject=77a56272-fb1a-417a-bdcd-8761d373bd86
https://teachcambridge.org/93156bd6-97ed-4737-83f1-706832ad7a07/teaching-and-delivery-guides?&subject=77a56272-fb1a-417a-bdcd-8761d373bd86
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Cambridge

Make sure you visit our secure website Teach Cambridge to find the full 
range of resources and support for the subjects you teach. This includes 
secure materials such as set assignments and exemplars, online and 
on-demand training.

Don’t have access? If your school or college teaches any OCR 
qualifications, please contact your exams officer. You can forward them 
this link to help get you started.

Reviews of 
marking

If any of your students’ results are not as expected, you may wish to 
consider one of our post-results services. For full information about the 
options available visit the OCR website.

Access to 
Scripts

We've made it easier for Exams Officers to download copies of your 
candidates' completed papers or 'scripts'. Your centre can use these 
scripts to decide whether to request a review of marking and to support 
teaching and learning.

Our free, on-demand service, Access to Scripts is available via our 
single sign-on service, My Cambridge. Step-by-step instructions are on 
our website.

Keep up-to-date We send a monthly bulletin to tell you about important updates. You can 
also sign up for your subject specific updates. If you haven’t already, 
sign up here.

OCR  
Professional 
Development

Attend one of our popular professional development courses to hear 
directly from a senior assessor or drop in to a Q&A session. Most of our 
courses are delivered live via an online platform, so you can attend from 
any location.

Please find details for all our courses for your subject on Teach 
Cambridge. You'll also find links to our online courses on NEA marking 
and support.

Signed up for 
ExamBuilder?

ExamBuilder is the exam paper builder platform for a range of our 
qualifications. Find out more.

Free for all OCR centres with an Interchange account, it allows unlimited 
users per centre. We require an Interchange username to verify your 
centre’s users for ExamBuilder. 

If you do not have an Interchange account, please contact your centre 
administrator (usually the Exams Officer) to request a username.
Once you have an Interchange username, use the form on this page to 
sign up for ExamBuilder, or ask an existing user at your centre to create 
an ExamBuilder account for you.

Active Results Review students’ exam performance with our free online results analysis 
tool. It is available for all GCSEs, AS and A Levels and Cambridge 
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Online courses
Enhance your skills and confidence in internal assessment

What are our online courses?
Our online courses are self-paced eLearning 
courses designed to help you deliver, mark 
and administer internal assessment for our 
qualifications. They are suitable for both new and 
experienced teachers who want to refresh their 
knowledge and practice.

Why should you use our online 
courses?
With these online courses you will:

•	 learn about the key principles and processes  
of internal assessment and standardisation

•	 gain a deeper understanding of the marking 
criteria and how to apply them consistently  
and accurately

•	 see examples of student work with commentary 
and feedback from OCR moderators

•	 have the opportunity to practise marking and 
compare your judgements with those of OCR 
moderators

•	 receive instant feedback and guidance on  
your marking and standardisation skills

•	 be able to track your progress and 
achievements through the courses.

How can you access our online 
courses?
Access courses from Teach Cambridge. Teach 
Cambridge is our secure teacher website, where 
you’ll find all teacher support for your subject.

If you already have a Teach Cambridge account, 
you’ll find the link to the Online courses under 
the Assessment or Training tab – hover over 
Assessment or Training on the horizontal menu 
and select Online courses from the dropdown.

If you don’t have a Teach Cambridge account 
yet, ask your exams officer to set you up – just 
send them this link and ask them to add you as a 
Teacher.

Access the courses anytime, anywhere and at 
your own pace. You can also revisit the courses as 
many times as you need.

Which courses are available?
We recommend all teachers complete the module 
on Online courses – NEA for their subject. These 
courses provide subject-specific information about 
course content; how to prepare for planning, 
marking and submitting; and support with 
understanding the marking criteria.

The subject-specific courses are tailored for each 
qualification that has non-exam assessment (NEA) 
units, except for AS Level and Entry Level. They 
cover the following topics:

•	 the structure and content of the NEA units

•	 the assessment objectives and marking criteria 
for the NEA units

•	 examples of student work with commentary and 
feedback for the NEA units

•	 interactive marking practice and feedback  
for the NEA units.

We are also developing courses for some of the 
examined units, which will be available soon.

How can you get support and 
feedback?
If you have any queries, please contact our 
Customer Support Centre on 01223 553998 or 
email support@ocr.org.uk.

We welcome your feedback and suggestions on 
how to improve the online courses and make them 
more useful and relevant for you. You can share 
your views by completing the evaluation form at  
the end of each course.
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