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Introduction

Our examiners’ reports are produced to offer constructive feedback on candidates’ performance in the
examinations. They provide useful guidance for future candidates.

The reports will include a general commentary on candidates’ performance, identify technical aspects
examined in the questions and highlight good performance and where performance could be improved.
A selection of candidate responses is also provided. The reports will also explain aspects which caused
difficulty and why the difficulties arose, whether through a lack of knowledge, poor examination
technique, or any other identifiable and explainable reason.

Where overall performance on a question/question part was considered good, with no particular areas to
highlight, these questions have not been included in the report.

A full copy of the question paper and the mark scheme can be downloaded from Teach Cambridge.

Would you prefer a Word version?
Did you know that you can save this PDF as a Word file using Acrobat Professional?
Simply click on File > Export to and select Microsoft Word

(If you have opened this PDF in your browser you will need to save it first. Simply right click anywhere on
the page and select Save as . . . to save the PDF. Then open the PDF in Acrobat Professional.)

If you do not have access to Acrobat Professional there are a number of free applications available that
will also convert PDF to Word (search for PDF to Word converter).
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R093 series overview

This was the second summer series for R093 on the redeveloped specification for Creative iMedia. R093
counts for 40% of specification, a significant proportion of their overall grade, and must take place once
or at the same time as the second NEA has been submitted. This means that the entry for this session
was based solely on those certificating in this series.

However significant gaps in knowledge were seen across the question paper. This is concerning when
candidates are completing their course.

There are aspects of R093 that require depth of understanding that cannot be taught purely by their
application in NEA units. An example of this, would be the components and conventions of the various
pre-production documents. While candidates may have used and produced these documents in their
NEA planning, the understanding of their use is lacking. Candidates need to be clear about what the
components of a document are used for and by whom, not just being able to add them to a document.
This was clearly illustrated in the extended response questions regarding an asset log and a wireframe.

R093 also contains content that is not covered in the NEA units which needs to be taught such as the
different job roles in Creative iMedia sector

Many candidates did not gain marks due to poorly written responses that either did not address the
question asked or were poorly written, knowledge and understanding required could not be seen or
implied easily by the examiner. Centres are advised to ensure that candidates are clear about the
command word requirements and know how to construct their answers precisely. In this session this was
one of the biggest barriers to higher marks being attained overall. This is despite the range of question
types used to assess the candidate’s knowledge and understanding.

Candidates who did well on this paper Candidates who did less well on this paper

generally: generally:

¢ read the questions carefully ¢ did not read the questions carefully providing

¢ knew the basic content of the unit specification excluded answers

e picked up at least one mark in each question * did not know the listed content

because of knowing this content ¢ did not know the technical terminology used in

. . : the specification
e were specific and concise in their response

¢ lacked specificity in their responses which

e understood the components and conventions were unclear as a result

of different pre-production documents

¢ did not show understanding of the purpose
and users of different pre-production
documents.

¢ understood the different job roles in the
Creative iMedia sector.
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Section A overview

This section of the question paper tests PO1, knowledge and understanding with no application to a
context.

Question 1
1 Action, arcade, first person, puzzle and RPG are examples of which new media product?

..................................................................................................................................................... [1]
This was generally well answered, with most candidates gaining this mark.
Question 2
2 Complete the sentences.

Write a job role from the list in each of the two spaces.

You can use each job role only once or not at all.

content creator graphic designer web designer web developer

A is responsible for planning the style and layout of a website.

A is responsible for creating the website. [2]
This was generally well answered, with most candidates gaining at least 1 mark.
Question 3
3  Which lighting position is used to create a shadow effect from behind?

Tick (v') one box.

A Back light

B Lowangle

C Practical lighting

D Side angle

1]

This was generally well answered, with most candidates gaining this mark.

5 © OCR 2025
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Question 4

4 |dentify the components of the workplan labelled A and B.

A
B
i |

Design new logo 14/02/2026|21/02/2026
Create idea sketches 14/02/2026|16/02/2026 \
Focus group feedback 17/02/2026|18/02/2026 ¥
Feedback analysis 19/02/2026{20/02/2026

Create new logo 22/02/2026|02/03/2026
Edit and add image of bottle |22/02/2026|23/02/2026
Create strap line 23/02/2026|24/02/2026
Layer image and strap line  |25/02/202602/03/2026|

Client meeting
Logo feedback

[2]

This question was poorly answered, with a minority of candidates gaining at least 1 mark on this
question. As with previous sessions, the area of work plans is not well understood by candidates. This is
an area not covered in the NEA assignments.

Question 5

5 Which intellectual property gives exclusive rights to the creator of a design?

This question was very poorly answered with most candidates not gaining this mark. The question was
specifically targeting one item of the listed content in the specification (TA 3.4.2) and showed that
candidates are not clear about the differences between the types of intellectual property relevant to
Creative iMedia.

Question 6

6 Which property of digital audio files counts the number of pieces of data captured each second?

This question was very poorly answered with most candidates not gaining this mark. The most common
incorrect responses referred to either an audio file type or a property of moving images. Centres are
advised to make sure that candidates are clear about the differences in the technical aspects of different
formats of media files in the specification.

6 © OCR 2025
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Question 7

7  Complete the sentence.

Write one word or phrase from the list in the space.

icons posters still images videos

MP4 is an example of a file format used for ... i [1]

This was generally well answered, with most candidates gaining this mark.

Question 8

8 Which is an example of quantitative information?

Tick (v') one box.

A 33

B Blue

C Television

D Workflow

[1

This question saw a mix of responses with only just over half of candidates gaining this mark.

7 © OCR 2025
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Section B overview

This section contains a range of questions based on the context for this examination series, an
interactive travel magazine. This section requires candidates to not only answer questions based on
knowledge recall but also to apply that knowledge to the context. This forms the vocational nature of
question paper. With questions worth up to 2 marks, candidates who did not respond well, either had
gaps in their knowledge or did not expand their answers clearly. With Questions 12 (b) and 14 (a)
candidates at times did not read the question fully, which led to responses that did not explain why and
how the improvements suggested would improve the document for the user stated in the question.

Question 9 (a)

Uniqdny is a company that publishes interactive travel magazines about different parts of the world.
Each issue of the magazine contains details about the tourist attractions, places to eat and places to
stay in one area.

9
(a) Identify the purpose of the interactive travel magazine.

This question was generally well answered with most candidates gaining the mark for this question. This
type of question as in past sessions saw candidates over complicate their answers by explaining a
purpose, rather than identifying the purpose. As a result, some candidates missed out on this mark as
their answer was unclear. Centres are advised to make sure that candidates are clear about command
word requirements.

Question 9 (b)

(b) Explain what is meant by interactive media.

This question saw a range of responses that led to almost half of the cohort not gaining a mark on this
question. There were two main reasons for marks being lost, with the first being the reference to a
platform, e.g. a kiosk rather than a media. A kiosk is only the platform used to consume content; it is not
the media itself. The second reason was the use of the verb ‘interact’ to explain the noun ‘interactive’.
This does not explain what interactive means. Many candidates used the term interact rather than
explain what it means i.e. responding to a user input. The combination of both of these aspects led to
responses being seen that were poorly constructed and not answering the question which was asked.

8 © OCR 2025
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Question 9 (c)

(c) Identify one example of traditional media other than print publishing.

Most of responses seen were correct for this question. The incorrect responses were mainly due to
candidates not reading the question fully and providing examples based in print publishing. This was
excluded in the question.

Question 10 (a)

10 When researching ideas for the next issue of the interactive travel magazine, an existing
magazine cover is found. The purpose of this cover is to inform people about the magazine’s
content.

BODY
LANGUAGE

CAN FASHION
SPEAK TO US ALL?

FITIINC IN

H() N F

HUGH J
TRIUMP
TO BRO.

LIGHTS UP
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Most of candidates gained at least 1 mark on this question. Candidates who did well on this question
clearly identified an aspect of typography, e.g. font size, font style and described how it changed i.e. the
title was in a large font and then the subheadings were smaller, the title used a serif style font with the
text at the bottom using a sans serif font.

Candidates who did not answer this question well either were vague in their answers and not clear what
typography is, or stated a typographic aspect, but then explained why it's used which is not what the
question asked.

Question 10 (b)

(b) Describe one way the elements are positioned to meet the purpose of this magazine cover.

Across the whole of the cohort, candidates on average gained just over half the possible marks available
for this question. Candidates did not gain marks for vague answers or describing the perceived changes
in colours rather than the positioning of the elements on the cover. Those candidates who answered the
question well were clear about how the elements (images, text) were positioned on the cover (sides,
layers, top, bottom) and how this met the purpose of the magazine.

Exemplar 1

firsd. o, she 19 31* e Fls of

.............................................................................................................................................

..........................................................................................................................................................

The candidate states that the model (image) is positioning centrally (1) to show that they are the focus of
this edition of the magazine (1). This is a good description.

This meets the purpose in that it is informing the viewer of the content of the magazine. The question is
not asking for an explanation.

10 © OCR 2025
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Question 10 (c)

(c) Explain one way informal language is used on this magazine cover.

Across the whole of the cohort, candidates on average gained less than half the possible marks
available for this question. Marks were lost for a vagueness in response, not being clear identifying what
informal language is used on the cover. Where the candidates did correctly identify the use of informal
language, they did not explain how that is used — why it's used.

Those candidates who did answer the question well were clear in their responses, e.g. The use celebrity
quotes to make the viewer feel that they were being directly talked to, the use of rhetorical questions
makes the magazine seem ‘chatty’ and friendly, inviting in the readers.

Question 10 (d)

(d) Identify two secondary research sources, other than magazines, that could be used to help plan
the next issue of the interactive travel magazine.

Most candidates gained at least 1 mark on this question. Marks were lost for providing primary research
sources or secondary sources not relevant to the context of the question- planning the next edition of the
magazine.

1" © OCR 2025




OCR Level 1/Level 2 Cambridge National in Creative iMedia - R093 - Summer 2025 Examiners’ report

Question 10 (e)

(e) Describe what is meant by symbolic media codes.

Almost a quarter of the cohort did not attempt this question, and of those who did attempt the question,
most scored less than half of the marks available. This is in line with past question papers where
technical terms have been asked about. The technical terms are listed content in the specification and so
should be learnt by candidates. The question did not ask for the response to be applied to the context of
the paper, only requiring candidates to demonstrate their knowledge.

Question 11 (a)

1"
(a) Explain two ways that a production manager could contribute to the production of the
interactive travel magazine.

Most candidates gained at least 1 mark on this question. However, marks were lost for a lack of clarity in
understanding the roles of a production manager as a senior job role, with responses being poorly
written. Candidates who did well explained two clearly distinct ways that a production manager could
contribute.

12 © OCR 2025
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Question 11 (b)

(b) Identify two responsibilities of a creative director.

Most candidates gained at least 1 mark on this question. However, as with 11(a) a lack of understanding
of a senior job responsibility was seen.

Assessment for learning

Candidates need to know and understand the responsibilities undertaken by people in the

@ different job roles covered in the specification. This understanding will not only help with
questions directly targeting the job role responsibility but also understanding how the job roles
use the different documents in Topic Area 3 of the specification.

Question 12 (a)

12 A graphic artist has been employed to develop the next issue of the interactive travel magazine.

(a) Identify the phase of production in which a graphic artist is involved.

Most candidates gained this mark. However, marks were lost for vagueness in the responses seen. The
phases of production are listed content in TA 3.1 of the specification.

13 © OCR 2025
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Question 12 (b)

(b) An asset log has been provided for the graphic artist.

Examiners’ report

Name Description Properties Use
1 Lake Inage of take 7 500300 Puter 5 6 Heacling
2 Waterfall Waterfall image 2 200 x 200 cc Page 2
@300ppi

3 Htel A Detauts of hotel @ - room, facdtities prices. | Tt - D e Sumnary
4 Waterfalt & Watexjatt & image from above 50 %500 gt Peter D © Page 2
5 Countay Summaty Toxt o sunmmarsy of eountry attaet ot - D e Summary
6 Countyr Logo Logo of country SVG © of Norway gov Button
7 Trondheim Image of town with river SVG © Inger Linnaea Page 1
8 Visby Image of town streets PNG 300ppi © Sweden tourist

e fotel in Lapland Image of folel mad of iee PG 300 gt gc:f:;tm Page!

tee fote summaya Summary dutaits of fotel Tout - £ dhrive @ Suweden, tounist boare, | Page | summaty by inage

Discuss the suitability of the asset log for use by the graphic artist.

Marks will be awarded for:

«  Suggesting changes that improve the asset log.
+  Explaining how the changes you suggest will improve the effectiveness of the asset log for
the graphic artist.

(9]

Most candidates gained at least 2 marks on this question. However, marks were lost for several reasons.
Firstly, candidates did not read the question with particular reference to the bulleted list explaining what
marks would be given for. Hence candidates spent time and space writing about the strengths of the
asset log, which is not required. While candidates do not lose marks for doing this, they place
themselves under pressure of time and space, missing out on providing details that would lead to marks
being given. Secondly, candidates did not gain marks by providing a list of identified improvements with
no attempt to expand on how these help the graphic artist.

Those candidates who answered this question well identified three or four issues in the document i.e.
different fonts, missing titles, inconsistent details, etc. and then said how these could be improved and

the impact of doing these on the graphic artist in their job role.

Question 12 (c)

(c) Identify one piece of software that could be used to create an asset log.

Most candidates gained this mark.

14
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Question 13 (a)

13 Each issue of the interactive travel magazine includes photographs of tourist attractions in the
area.

(a) Describe one action UnigJny must take to ensure photographs included in the interactive travel
magazine can be used for commercial purposes.

This question was poorly answered in general. The main reason for marks being lost was the provision
of responses more in line with the questions on past papers, which had been used in revision/mock
scenarios. Many responses referenced to taking photos on private land/property.

Those candidates who answered well, were clear in the actions that UnigJny would need to take.

Question 13 (b)

(b) Explain one way a photographer can protect the photographs they take from being used illegally.

Most candidates gained at least 1 mark on this question, either for in the main stating about adding a
watermark or the application of copyright to the image.

15 © OCR 2025
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Question 13 (c)

(c) Explain one reason why pixels per inch (PPI) should be considered when choosing
photographs to use in the interactive magazine.

Candidates tended to get this question right or wrong. They either knew the impact of PPI, or they did
not. Where candidates at times gained 1 mark and not the second is by referencing the magazine being
printed out. This does not fit the context of the question, with an interactive magazine being referred to in
the question and scenario.

Assessment for learning

understand. In this question paper, in both section A and B marks were lost by candidates for

@ There are a range of technical terms in the specification that candidates need to know and
not knowing the technical terminology used in the specification.

16 © OCR 2025
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Question 13 (d)

(d) Identify two online distribution platforms. Describe one way each platform could be used to
distribute a digital product.

This question saw a mix of responses, with many candidates gaining 2 marks. This would in the main be
for identifying two platforms. There were two main reasons for the other marks being lost. The first one is
where candidates just repeated the question as their expansion. An example of this would be ‘App (1)
can be used to distribute a product like a picture.” This does not describe how the product is distributed
i.e. posted or downloaded. The second reason was for reference to advertising the product ‘website (1)
with an advert to promote the product.’ This is not distributing the product, candidates should consider
how they use a website to receive a product online. Candidates who did well were clear in their
understanding of how different platforms could be used, e.g. ‘Steam (example of a platform) where
games can be downloaded from’, “YouTube (example of a platform) where videos can be viewed online’.

Question 13 (e)

(e) Explain one difference between lossy and lossless compression.

As with part (c), candidates tended to get this question right or wrong. Candidates either knew about one
difference between the two compression techniques, or they did not.

17 © OCR 2025
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Question 14 (a)

14 A wireframe of the interactive index double page of the next issue of the interactive travel
magazine is given to the graphic artist.

Contents

T

L — l/—\
\_/)lw.-. — AN

I iy

(a) Improve the effectiveness of the wireframe for use by the graphic artist.
The wireframe has been inserted into the answer space for you to use in your response.
Marks will be awarded for:
*  Relevant components and conventions used
« Layout

«  Annotations that explain how the improvements help the graphic artist in their role.

[l

This question saw a mixed set of responses. As with past sessions this question asks candidates to
improve the version of the document provided for the stated end user. In this series this required
candidates to consider what makes a good wireframe document and what the graphic artist needs to
know for their job role. Candidates should then improve the document adding in the conventions and
content required to make a better version of the wireframe document. It does not require them redesign
the page layout provided in the wireframe.

Candidates did not gain marks by only labelling parts of the wireframe, redesigning the layout, asking
questions such as ‘what goes in here’ or comments such as ‘need to know what this is’. None of these
answer the question asked and improve the document provided.

Those candidates who did well applied the conventions of wireframe document and adding in the content
that the graphic artist needed to complete their job role. They then explained how these improvements
aided the graphic artist.

18 © OCR 2025
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In this response the candidate has applied the conventions of a wireframe document consistently
showing where images (X) and text (---) would be added, so telling the graphic artist what needs to go in
these spaces. They have also added in details about colours and fonts that would be used as well as
indicating the content that could be written in the spaces indicated. This then produces a highly effective
version of the wireframe document for the graphic artist to use when dealing with the contents pages of
the interactive magazine.

Misconception

@ Candidates should improve the document provided for use by the user mentioned in the
question.

Candidates do not need to redesign the content.

Question 14 (b)

(b) Identity two pieces of hardware required to create a wireframe.

Most candidates gained at least 1 mark on this question. However, many responses were seen that
referred to software.

Question 14 (c)

(c) Identify one category of audience segmentation. Explain one way this category could influence
the design of the interactive travel magazine.

While many candidates gained at least 1 mark on this question, a second mark was not given due to a
vagueness in the explanation of how the identified category influenced the design.

Those candidates who answered this question well identified a category or provided an example from
within a category and then explained how the design would be impacted.

20 © OCR 2025
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Question 15

15 Explain one way libel laws could affect the content of a magazine.

This question was generally poorly answered across the cohort. Candidates in many cases were not
clear about what libel is related to often referring to the use of images and copyright. While candidates
do not need to know the specifics of the different legislative acts, the specification does require
candidates to understand what is required of media producers to comply with each legal consideration
listed in the specification.

Those candidates who answered this question well referenced the fact that magazine producers would
need to make sure that anything produced was checked for accuracy or removed from publication. This
would then stop them being sued under the libel laws.

21 © OCR 2025
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Copyright information

Question 10 (a): Vogue cover, © Patti McConville / Alamy Stock Photo
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our website.

We send a monthly bulletin to tell you about important updates. You can
also sign up for your subject specific updates. If you haven’t already,

sign up here.

Attend one of our popular professional development courses to hear
directly from a senior assessor or drop in to a Q&A session. Most of our
courses are delivered live via an online platform, so you can attend from
any location.

Please find details for all our courses for your subject on Teach
Cambridge. You'll also find links to our online courses on NEA marking
and support.

ExamBuilder is the exam paper builder platform for a range of our
qualifications. Find out more.

Free for all OCR centres with an Interchange account, it allows unlimited
users per centre. We require an Interchange username to verify your
centre’s users for ExamBuilder.

If you do not have an Interchange account, please contact your centre
administrator (usually the Exams Officer) to request a username.

Once you have an Interchange username, use the form on this page to
sign up for ExamBuilder, or ask an existing user at your centre to create
an ExamBuilder account for you.

Review students’ exam performance with our free online results analysis
tool. It is available for all GCSEs, AS and A Levels and Cambridge
Nationals (examined units only).

Find out more.
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Online courses

Enhance your skills and confidence in internal assessment

What are our online courses?

Our online courses are self-paced eLearning
courses designed to help you deliver, mark

and administer internal assessment for our
qualifications. They are suitable for both new and
experienced teachers who want to refresh their
knowledge and practice.

Why should you use our online
courses?

With these online courses you will:

* learn about the key principles and processes
of internal assessment and standardisation

» gain a deeper understanding of the marking
criteria and how to apply them consistently
and accurately

+ see examples of student work with commentary
and feedback from OCR moderators

* have the opportunity to practise marking and
compare your judgements with those of OCR
moderators

» receive instant feedback and guidance on
your marking and standardisation skills

* be able to track your progress and
achievements through the courses.

How can you access our online
courses?

Access courses from Teach Cambridge. Teach
Cambridge is our secure teacher website, where
you'll find all teacher support for your subject.

If you already have a Teach Cambridge account,
you'll find the link to the Online courses under
the Assessment or Training tab — hover over
Assessment or Training on the horizontal menu
and select Online courses from the dropdown.

If you don’t have a Teach Cambridge account
yet, ask your exams officer to set you up — just
send them this link and ask them to add you as a
Teacher.

Access the courses anytime, anywhere and at
your own pace. You can also revisit the courses
as many times as you need.

Which courses are available?

There are three types of online course for
Cambridge Nationals.

All teachers delivering our Cambridge Nationals
suite are asked to complete the course Essentials
for the NEA, which describes how to guide and
support your students. You’ll receive a certificate
which you should retain.

Following this you can also complete a subject-
specific Focus on Internal Assessment course for
your individual Cambridge Nationals qualification,
covering marking and delivery of the NEA units.

We have also created subject-specific
Understanding the examined unit courses that
provide a wealth of information to support you with
the delivery, assessment, and administration of the
examined unit. The courses outline the assessment
structure, including details on synoptic assessment,
performance objectives and command words for
your Cambridge Nationals qualification. Working
through the course, you have an opportunity to
interact with resources developed to support

the exam, in particular candidate exemplars and
mark scheme guidance. The final section covers
details on administrative requirements, including
assessment opportunities, entry rules and resits.

How can you get support and
feedback?
If you have any queries, please contact our

Customer Support Centre on 01223 553998 or
email support@ocr.org.uk.

We welcome your feedback and suggestions on
how to improve the online courses and make them
more useful and relevant for you. You can share
your views by completing the evaluation form at
the end of each course.

© OCR 2025
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Tell us what you think

Your feedback plays an important role in how we develop, market, support and resource qualifications now and
into the future. We want you and your students to enjoy and get the best out of our qualifications and resources,
but to do that we need your honest opinions to tell us whether we're on the right track or not.

You can email your thoughts to resources.feedback@ocr.org.uk or visit our feedback page to learn more about how
you can help us improve our resources.

Designing and testing in collaboration with you and your students

@ Helping young people develop an ethical view of the world

o
% Equality, diversity, inclusion and belonging (EDIB) are part of everything we do

Contact the team at:

Q& 01223 553998
® ocr.org.uk

To stay up to date with all the relevant news about our qualifications,
register for email updates at ocr.org.uk/updates

Visit our Online Support Centre at support.ocr.org.uk

CAMBRIDGE

UNIVERSITY PRESS & ASSESSMENT

OCR is part of Cambridge University Press & Assessment, a department of the University of Cambridge.

OCR is a Company Limited by Guarantee and an exempt charity. Registered in England. Registered office: The Triangle Building, Shaftesbury Road, Cambridge,
CB2 8EA. Registered company number: 3484466.

We operate academic and vocational qualifications regulated by Ofqual, Qualifications Wales and CCEA as listed in their qualifications registers.

We are committed to providing a fully accessible experience across all our products, platforms, and websites. Find out more about our
accessibility standards.

© OCR 2025. All rights reserved. We retain the copyright on all our publications. However, our registered centres are permitted to copy and distribute our
material for their own internal use, in line with any specific restrictions detailed in the publication. Find out more about our copyright policies.

We update our publications regularly so please check you have the most up-to-date version.

We cannot be held responsible for the persistence or accuracy of URLs for external or third-party internet websites referred to in this publication
and do not guarantee that any content on such websites is, or will remain, accurate or appropriate.

When we update our specifications, you'll see a new version number and a summary of the changes. While we do our best to reflect these
changes in all associated resources on Teach Cambridge, if you notice any discrepancies, please refer to the latest specification on our website
and let us know.

Our resources do not represent any teaching method we expect you to use. We cannot be held responsible for any errors or omissions in our resources.


https://www.cambridge.org/accessibility
https://www.ocr.org.uk/about/our-policies/copyright/
https://teachcambridge.org/landing
mailto:resources.feedback%40ocr.org.uk?subject=
mailto:resources.feedback%40ocr.org.uk?subject=
https://teach.ocr.org.uk/feedback-and-surveys
https://ocrpanel.recollective.com/ocr-customer-insight-panel/join?key=mbHf
https://teach.ocr.org.uk/people-and-planet
https://teach.ocr.org.uk/people-and-planet
http://ocr.org.uk
http://ocr.org.uk/updates
http://support.ocr.org.uk

	Contents
	Introduction
	R093 series overview
	Section A overview
	Question 1
	Question 2
	Question 3
	Question 4
	Question 5
	Question 6
	Question 7
	Question 8

	Section B overview
	Question 9 (a)
	Question 9 (b)
	Question 9 (c)
	Question 10 (a)
	Question 10 (b)
	Exemplar 1

	Question 10 (c)
	Question 10 (d)
	Question 10 (e)
	Question 11 (a)
	Question 11 (b)
	Question 12 (a)
	Question 12 (b)
	Question 12 (c)
	Question 13 (a)
	Question 13 (b)
	Question 13 (c)
	Question 13 (d)
	Question 13 (e)
	Question 14 (a)
	Exemplar 2

	Question 14 (b)
	Question 14 (c)
	Question 15

	Copyright information



