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Introduction 

Our examiners’ reports are produced to offer constructive feedback on candidates’ performance in the 

examinations. They provide useful guidance for future candidates.  

The reports will include a general commentary on candidates’ performance, identify technical aspects 

examined in the questions and highlight good performance and where performance could be improved.  

The reports will also explain aspects which caused diff iculty and why the diff iculties arose, whether 

through a lack of knowledge, poor examination technique, or any other identif iable and explainable 

reason.  

Where overall performance on a question/question part was considered good, with no particular areas to 

highlight, these questions have not been included in the report.   

A full copy of the question paper and the mark scheme can be downloaded from Teach Cambridge. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Would you prefer a Word version?  

Did you know that you can save this PDF as a Word file using Acrobat Professional?  

Simply click on File > Export to and select Microsoft Word 

(If you have opened this PDF in your browser you will need to save it f irst. Simply right click anywhere on 
the page and select Save as . . . to save the PDF. Then open the PDF in Acrobat Professional.)  

If you do not have access to Acrobat Professional there are a number of free applications available that 
will also convert PDF to Word (search for PDF to Word converter).  

 

  

https://www.ocr.org.uk/qualifications/teach-cambridge/
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Unit 6 series overview 

It was pleasing to see that centres continue to use the resources provided by OCR, the endorsed 

textbook, and contemporary examples of social media campaigns, to support the teaching and learning 

of Unit 6 for candidates. In this series it was noted that candidates were able to use theoretical key 

terms, such as crowdfunding and global village, to support points made. Many candidates had clearly 

undertaken individual research rather than citing teacher-led case studies. 

Candidates who did well on this paper 
generally: 

Candidates who did less well on this paper 
generally: 

• demonstrated good knowledge of how social 

media channels might be used to report a 

news story, making effective use of examples 

to support their points 

• had a good understanding of the ways in 

which bias and ideology can affect social 

media content 

• understood that social media platforms attract 

different audiences and were able to use this 

knowledge in their response to Question 6. 

• struggled to identify how a news story was 
reported by two social media channels 

• did not have an awareness of content that 
would make a social media campaign 
successful 

• were unable to identify four social media 
products which could be used to distribute a 
television programme.  
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Section A overview 

In this series it was evident that candidates had a good understanding of the personal uses of social 

media and were able to explain how media producers benefit from using social media as a source of 

funding. It was noted that candidates had revised globalisation and social media and were able to offer 

successful responses to this question. There were times when it appeared that candidates had not fully 

read the question and so were unable to access the full range of marks. 

 

Question 1 (a) 

There were mixed responses to this question. Many candidates were able to get at least 2 marks, with 

the most popular responses being Facebook and Instagram. Less successful candidates offered X 

(formerly Twitter) or Snapchat, both of which have very short  video length and so would not have the 

capacity to carry a television programme. Some candidates mis-read the question and suggested 

streaming platforms such as Netflix or Amazon Prime, so could not access the marks.  

 

Question 1 (b) 

Most of the candidates were able to get 2 marks for this question. The most popular responses were 

entertainment, communication and keeping up with family and friends. 
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Question 1 (c) 

Most candidates were able to explain what globalisation meant, with the more successful ones building 

on their response to explore the way social media technologies can be used by businesses to 

collaborate with other companies without the need to travel. Less successful candidates offered 

explanations that before social media people couldn’t contact people in other countries or suggested that 

social media was used by everyone across the world, both of which are inaccurate.  

 

Question 2 (a) 

This question was answered well with many candidates able to achieve at least 2 marks. The most 

common responses were those which offered the fact that social media technologies offer the 

opportunity for crowdfunding. Others discussed the use of celebrity influencers as a means of generating 

funding. 
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Question 2 (b) 

This question proved to be challenging for many candidates and it was the one which was omitted the 

most. Popular responses included Donald Trump, Andrew Tate, Elon Musk and the Black Lives Matter 

movement, with candidates exploring how they were able to influence audiences by the things they 

posted and how this was spread by their followers. The most common reason for not getting a mark was 

discussing ideology and bias in a generalised way and not supporting ideas with specific social media 

content.  
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Exemplar 1  

Exemplar 1 shows very good understanding of the role of influencers such as Elon Musk and how they 

can use social media channels, in this case X to promote their own forms of bias and ideology. It makes 

good use of audience effects theory, identifying the role of cultivation and desensitisation in perpetuating 

bias and ideology and therefore impacting on audiences’ ability to challenge these ideas.  

 

Question 3 

Most candidates were able to get 2 marks for this question. The most popular responses were Microsoft 

Teams, Monday.com, Hive and Slack.  
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Question 4 

There was a mixed response to this question. Many candidates were able to get at least 2 marks for the 

question, using examples such as The Hunger Games and Facebook, and Barbie creating an AI selfie 

generator for Instagram. The most common reason for not achieving marks for this question was not 

reading the question fully with some candidates discussing how the films were marketed but not 

including any reference to the social media campaign.  

There were also a few candidates who discussed social media campaigns for films which were made 

before social media channels were created, such as suggesting that The Dark Knight Harvey Dent 

campaign (2008) was promoted via Instagram (2010). 

Assessment for learning 

 

Centres could prepare candidates for this and other questions through the study of specific 
case studies. Examples of films which have used social media successfully are The 
Wolverine and Barbie.  

The Wolverine created a campaign called ‘Wolverine Declassified’. The premise of this was 
recently ‘declassified’ documents about Logan’s life had been hidden across five different 
platforms and fans were invited to search for and discover them in a social media treasure 
hunt.  

Barbie used an AI selfie generator, allowing fans to insert themselves into the poster and 
share it on Instagram. They also created challenges and dances on TikTok.  

 

OCR support 

 

The Hunger Games campaign can be found in the OCR endorsed Digital Media textbook. 

 

https://www.ocr.org.uk/qualifications/cambridge-technicals/digital-media/textbooks/
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Question 5 

Many candidates found this question challenging, with several not moving beyond Level 1. Successful 

candidates selected news stories which were most relevant to social media. Common examples included 

the Southport stabbings, with candidates discussing how the use of X and Instagram fuelled the riots and 

encouraged racist responses. Another popular example was the development of the Black Lives Matter 

movement following the reporting of the murder of George Floyd.  

The main reason for candidates not achieving marks was due to presenting general comments about 

how social media channels could report news stories but not making any reference to specific news 

content. 

As with Question 4, there were some instances where news items were used which happened before 

social media was created. The Jamie Bulger case (1993) and the Columbine shootings (1999) were 

discussed as being reported via Twitter (2006) and TikTok (2016). This highlights the need for centres to 

provide candidates with up to date case studies. 

Assessment for learning 

 

Centres could encourage candidates to select a news story and follow it on two social media 

platforms, making notes of specific tweets, or comments which have perpetuated the story. 

For example, candidates may find it useful to analyse the news reporting of the Southport 

Riots, where much of the blame for the escalation of the unrest was placed on social media. 

Another case study candidates could explore is the part played by social media in amplifying 

the message and connecting supporters in the Black Lives Matter movement.  
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Section B overview 

This series continued to show that candidates had been taught the specific elements of the social media 

sales funnel and were able to use relevant terminology to explore how they would develop the social 

media marketing campaign for ‘VicDocuRadio’. 

 

Question 6* 

Responses to this question were more mixed than in previous series. The most successful responses 

were those which used the social media sales funnel as the basis for their response and were able to 

differentiate their ideas for specific social media platf orms.  

It was pleasing to see candidates demonstrating their creativity in terms of thinking about content that 

could be used across different social media channels at different times of the campaign with Facebook 

Reels and adverts; behind the scenes videos on Instagram Features and polls and live audio on X.  

There were also references to using folksonomy by tagging content such as podcasts and key words. It 

was good to see candidates differentiating between social media platforms to attract the named target 

audience.  

Less successful responses came from candidates who discussed social media as a whole and did not 

differentiate between platforms e.g. ‘I will post across all social medias’ or suggested ideas such as 

‘create a trailer’ but did not expand to discuss which social media platforms would be used and why and 

so were restricted to Level 1 ‘limited understanding’. 
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Several candidates presented a generalised response, listing the elements of the social media sales 

funnel, with little reference to the question or the scenario presented to them, suggesting they had 

planned their answer beforehand which is not advisable.  

A few candidates spent time discussing the pre-production planning they would undertake, specific 

elements of a blended campaign with emphasis on traditional advertising, or discussing legal and ethical 

issues, all of which were not relevant for this question. 

Assessment for learning 

 

When creating their social media content, candidates should be aware of the different 

audiences which use different platforms and tailor their content ideas and examples to these 

audiences. They should support these ideas with theoretical concepts such as the social 

media sales funnel. Centres may find it useful to explore successful social media campaigns 

such as those for Compare the Market or Duolingo 

 

OCR support 

 

A guide to planning and managing a social media campaign can be found can be found in the 

OCR endorsed Digital Media textbook. 

 

  

https://www.ocr.org.uk/qualifications/cambridge-technicals/digital-media/textbooks/
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Exemplar 2  

  



OCR Level 3 Cambridge Technical in Digital Media - Unit 6 - Summer 2025 Examiners’ report 

 4 © OCR 2025 

  



OCR Level 3 Cambridge Technical in Digital Media - Unit 6 - Summer 2025 Examiners’ report 

 5 © OCR 2025 

  



OCR Level 3 Cambridge Technical in Digital Media - Unit 6 - Summer 2025 Examiners’ report 

 6 © OCR 2025 

  



OCR Level 3 Cambridge Technical in Digital Media - Unit 6 - Summer 2025 Examiners’ report 

 7 © OCR 2025 

Exemplar 2 gained the full 30 marks. The response is well presented with carefully selected examples of 

social media content supported by accurate application of the social media sales funnel. There is 

evidence that the candidate can select relevant social media channels and tailor the content ideas to 

these channels such as encouraging user participation via a Q&A on Instagram, and behind the scenes 

snippets for Facebook Reels. There is clear understanding of different audiences through the 

identif ication of digital natives and digital immigrants and the need to offer exclusive content for each 

audience. Folksonomy and the electronic agora are identif ied as being key to establishing a connection 

between the brand and the celebrity presenters. There is a sense of cohesiveness throughout the 

campaign and understanding of synergy as a means of presenting a complete campaign.  

Overall, this is a well-structured response, which demonstrates an understanding that the use of different 

social media channels requires careful consideration to create a successful campaign. 

 

 



Supporting you
Teach 
Cambridge

Make sure you visit our secure website Teach Cambridge to find the full 
range of resources and support for the subjects you teach. This includes 
secure materials such as set assignments and exemplars, online and 
on-demand training.

Don’t have access? If your school or college teaches any OCR 
qualifications, please contact your exams officer. You can forward them 
this link to help get you started.

Reviews of 
marking

If any of your students’ results are not as expected, you may wish to 
consider one of our post-results services. For full information about the 
options available visit the OCR website.

Keep up-to-date We send a monthly bulletin to tell you about important updates. You can 
also sign up for your subject specific updates. If you haven’t already, 
sign up here.

OCR  
Professional 
Development

Attend one of our popular CPD courses to hear directly from a senior 
assessor or drop in to a Q&A session. Most of our courses are delivered live 
via an online platform, so you can attend from any location.

Please find details for all our courses for your subject on Teach 
Cambridge. You'll also find links to our online courses on NEA marking 
and support.

Signed up for 
ExamBuilder?

ExamBuilder is the exam paper builder platform for a range of our 
qualifications. Find out more.
Free for all OCR centres with an Interchange account, it allows unlimited 
users per centre. We require an Interchange username to verify your 
centre’s users for ExamBuilder. 

If you do not have an Interchange account, please contact your centre 
administrator (usually the Exams Officer) to request a username.
Once you have an Interchange username, use the form on this page to 
sign up for ExamBuilder, or ask an existing user at your centre to create 
an ExamBuilder account for you.

https://teachcambridge.org/landing
https://www.ocr.org.uk/administration/support-and-tools/my-cambridge/index.aspx
https://www.ocr.org.uk/administration/support-and-tools/my-cambridge/index.aspx
http://ocr.org.uk/administration/stage-5-post-results-services/enquiries-about-results/
https://www.ocr.org.uk/qualifications/email-updates/
https://ocr.org.uk/qualifications/past-paper-finder/exambuilder/
https://interchange.ocr.org.uk/SingleSignOn/ValidateAuthentication.aspx?ReturnURL=/
https://www.ocr.org.uk/qualifications/past-paper-finder/exambuilder/sign-up/


Online courses
Enhance your skills and confidence in internal assessment

What are our online courses?
Our online courses are self-paced eLearning 
courses designed to help you deliver, mark 
and administer internal assessment for our 
qualifications. They are suitable for both new and 
experienced teachers who want to refresh their 
knowledge and practice.

Why should you use our online 
courses?
With these online courses you will:

•	 learn about the key principles and processes  
of internal assessment and standardisation

•	 gain a deeper understanding of the marking 
criteria and how to apply them consistently  
and accurately

•	 see examples of student work with commentary 
and feedback from OCR moderators

•	 have the opportunity to practise marking and 
compare your judgements with those of OCR 
moderators

•	 receive instant feedback and guidance on  
your marking and standardisation skills

•	 be able to track your progress and 
achievements through the courses.

How can you access our online 
courses?
Access courses from Teach Cambridge. Teach 
Cambridge is our secure teacher website, where 
you’ll find all teacher support for your subject.

If you already have a Teach Cambridge account, 
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Assessment or Training on the horizontal menu 
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course content; how to prepare for planning, 
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understanding the marking criteria.
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qualification that has non-exam assessment (NEA) 
units, except for AS Level and Entry Level. They 
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•	 the structure and content of the NEA units

•	 the assessment objectives and marking criteria 
for the NEA units

•	 examples of student work with commentary and 
feedback for the NEA units

•	 interactive marking practice and feedback  
for the NEA units.

We are also developing courses for some of the 
examined units, which will be available soon.

How can you get support and 
feedback?
If you have any queries, please contact our 
Customer Support Centre on 01223 553998 or 
email support@ocr.org.uk.

We welcome your feedback and suggestions on 
how to improve the online courses and make them 
more useful and relevant for you. You can share 
your views by completing the evaluation form at  
the end of each course.
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