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Introduction 

Our examiners’ reports are produced to offer constructive feedback on candidates’ performance in the 

examinations. They provide useful guidance for future candidates.  

The reports will include a general commentary on candidates’ performance, identify technical aspects 

examined in the questions and highlight good performance and where performance could be improved. 

A selection of candidate responses is also provided. The reports will also explain aspects which caused 

difficulty and why the difficulties arose, whether through a lack of knowledge, poor examination 

technique, or any other identifiable and explainable reason. 

Where overall performance on a question/question part was considered good, with no particular areas to 

highlight, these questions have not been included in the report. 

A full copy of the question paper and the mark scheme can be downloaded from Teach Cambridge. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Would you prefer a Word version?  

Did you know that you can save this PDF as a Word file using Acrobat Professional?  

Simply click on File > Export to and select Microsoft Word 

(If you have opened this PDF in your browser you will need to save it first. Simply right click anywhere on 
the page and select Save as . . . to save the PDF. Then open the PDF in Acrobat Professional.) 

If you do not have access to Acrobat Professional there are a number of free applications available that 
will also convert PDF to Word (search for PDF to Word converter). 

  

https://www.ocr.org.uk/qualifications/teach-cambridge/
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Paper 1 series overview 

J200/01 Television and Promoting Media is one of two examination components for this GCSE. This is 

the seventh sitting of this qualification since its inception in 2019 but only the fifth full sitting because of 

changes to the assessment of GCSEs in Summer 2020 and 2021. 

Summer 2025 was the first time that Vigil (Series 1, Episode 1) and the changed episode of The 

Avengers (‘The Gravediggers’, Series 4, Episode 2) were assessed.  

This paper targets both AO1 (Knowledge and Understanding) and AO2 (Analysis) questions and 

includes a synoptic element.  

To do well on this paper candidates need to be prepared to: 

• analyse an unseen extract from one of the set products for Television and be able to show their 

understanding of media language and representation 

• make judgements and reach a conclusion in at least two questions, which requires candidates to 

formulate a response that creates a line of reasoning or argument and concludes in response to the 

question stem 

• make links to the wider theoretical framework of Media Studies, including contexts, in at least one 

question 

• make links between contexts and representation.  

Candidates who did well on this paper 

generally: 

Candidates who did less well on this paper 

generally:  

• used their time effectively to answer all the 
questions 

• correctly identified which areas of the 
theoretical framework were being assessed in 
each question 

• made judgements in Questions 2 and 3 and 
reached a conclusion in Question 3 

• focused fully on the extract in their responses 
for Questions 1, 2 and 3 

• made clear links between social/cultural 
contexts and their influence(s) on 
representation in Question 5 

• demonstrated excellent knowledge and 
understanding of Media Studies terminology 
in Questions 1, 2 and 3 

• used their wider knowledge of industry in 
Questions 7 and 8 

• demonstrated their wider knowledge of the 
audience framework in Question 4.  

• missed out questions through ineffective 
management of time 

• confused audience pleasures with the Uses 
and Gratifications theory in Question 4 

• described rather than analysed in Questions 
1, 2, 3 and 9 

• did not refer to both frameworks of 
representation and media language in 
Question 3 

• focused their response for Question 5 on 
historical contexts, rather than social/cultural 
contexts 

• were unclear of the structure and benefits of 
vertical integration in Question 7. 
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Section A overview 

Section A comprises five questions. Questions 1, 2 and 3 were based on the unseen extract taken from 

the new set product of Vigil and the remaining two questions required candidates to refer to their 

knowledge of wider contexts and industry. The questions were a mix of AO1 (Knowledge and 

Understanding) and AO2 (Analysis). Candidates were familiar with the extract and most coped well with 

the demands of the questions.  

 

Question 1  

Most candidates were able to identify at least one example of sound used in the extract and a large 

majority of those candidates were able to analyse how this created meaning. For example, the diegetic 

sounds of the sea and gentle chat of the trawlermen at the start connoting calmness, and the increase in 

the tempo and volume of the non-diegetic music as the trawlermen become ensnared connoting danger. 

Successful responses in the top level highlighted the mix of both diegetic and non-diegetic sounds and 

how they worked together to create tension and raise suspense. Many in this level were able to discuss 

the cacophony of sounds on the trawler, such as the diegetic urgent beeping of the sonar along with the 

shouts of the trawlermen as they try to save themselves, coupled with the increase in tone and volume of 

the non-diegetic music connoting panic and fear, and how this starkly contrasted with the relative quiet 

onboard Vigil connoting secrecy.  

Less successful candidates described what they heard rather than analysed how the sounds created 

meaning. Some candidates confused diegetic sound with non-diegetic. A few candidates described the 

‘soundtrack’ where they meant music.  
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Question 2 

Question 2 requires candidates to widen their analysis of the extract by referring to other elements of 

media language and/or representation, and to make a judgement in relation to how far the extract 

creates danger. To reach Level 3, candidates must identify at least two examples, using media studies 

terminology in these examples. Many candidates were able to identify two clear examples and the more 

successful were able to use a range of key media studies terminology in their responses.  

Excellent responses in the top level made a judgement in their opening sentence and then explored the 

reasons why, with evidence, throughout their response. Candidates discussed the contrast in lighting 

from on the sea to below, with the low-key lighting onboard Vigil connoting a deep sense of danger for 

the trawlermen on the fishing trawler above. Others cited the rapid pace of the edit as the trawlermen 

realise the danger they are in with a series of cuts between repeated close-ups of their faces as their 

reality dawns and the impending danger approaches as the boat starts to sink. Many students used 

strong examples of sound to explore how danger increased as the extract progressed, with the panicked 

shouts of the trawlermen accompanied by non-diegetic music and sound effects increasing in volume.  

Less successful candidates retold aspects of the narrative in the sequence without identifying clear 

examples or using any media studies terminology. Some candidates did not judge how far the extract 

created danger.  
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Question 3* 

Question 3 is a synoptic question that requires candidates to refer to more than one area of the 

theoretical framework of Media Studies (media language, representation, audiences, industries and 

contexts). As with Question 2, this question is asking candidates to make a judgement, in this instance 

about ‘how far’ the extract creates a stereotypical representation of masculinity. There are two sets of 

marks for this question; the first set out of 10 marks is for how well candidates analyse the extract, with 

responses in the top of the level needing two or more detailed examples as well as requiring candidates 

to address both frameworks stated in the question, which for this year is media language and 

representation. The second set of marks is out of 5 and is for how well the candidates make judgements 

and reach a conclusion about how far the extract creates a stereotypical representation of masculinity. 

The judgement and conclusion can be throughout the response and does not have to be at the end.  

Most candidates tackled this question well and were able to identify how stereotypes of masculinity were 

both challenged and reinforced in the extract. In particular, many candidates wrote confidently about how 

the trawlermen both challenged and reinforced stereotypical representations of masculinity. Examples 

cited included how the trawlermen reinforce stereotypes through their physicality and ‘performance’ of 

the stereotypically masculine job of a deep sea trawlerman. This representation is then challenged as 

they realise their fate and become scared, which is illustrated through a rapid series of close-ups of their 

panic as they realise they can’t control the boat and are going to perish demonstrating weakness not 

stereotypically associated with masculinity. Many candidates wrote confidently about the very male-

dominated submarine crew, and in particular how the low angle camera on Captain Newsome, along 

with his clipped response to the female crew-member’s approach, creates a stereotypical representation 

of masculinity as controlling and powerful. Top level responses were able to situate this analysis within 

the wider context of the time reflecting the male dominated Submarine Service and how gender equality 

has yet to be established within the Royal Navy as demonstrated through the almost exclusively male 

crew onboard Vigil.  

Less successful responses described the episode’s narrative as a whole or referred to parts of the 

episode not covered in the extract. Some candidates discussed the representation of Amy later in the 

episode. A small number of candidates wrote about other areas of representation such as ethnicity or 

sexuality and therefore limited their marks, unless they were able to tie this analysis into masculinity.  

Candidates are advised to read the question carefully so that they are addressing the frameworks 

identified in the bullet points. Candidates should also ensure that they focus their analysis on the extract 

rather than the episode as a whole.  
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Question 4 

Many candidates responded well to this question and were able to explain two reasons why audiences 

might watch television programmes with reference to Blulmer and Katz’s theory. Personal identity, social 

interaction and diversion were the most commonly explained reasons.  

Some candidates did not refer to Blumler and Katz’s theory and instead described in general terms the 

pleasures of watching television. A small number of candidates described the pleasure of watching films 

or playing video games.  
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Exemplar 1 

In Exemplar 1, the candidate has effectively identified two reasons with clear reference to the theory and 

then gone on to explain both reasons.  
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Question 5 

This question requires candidates to identify different social and/or cultural contexts and then to show 

how these contexts influence representations in the programme.  

Candidates showed good knowledge of the new set episode, ‘The Gravediggers’. A large majority of 

candidates tackled this question well and demonstrated good knowledge of social and cultural contexts 

and their influence on the representations in The Avengers. The most successful candidates were able 

to identify at least two contexts and could then explain how these influenced representations in the 

programme through exemplification. Many were able to discuss how changing attitudes to gender were 

represented through Peel being confident, knowledgeable and using her initiative in taking the lead, 

reflecting societal changes for women in the 1960s with more freedom and opportunities. Many 

candidates discussed how Steed represents the old-fashioned culture of a post-war Britain through the 

way he’s dressed, contrasting Peel’s more fashionable costume which reflects a modern-looking Britain 

in the 1960s (the ‘swinging sixties’). Students at the very top of the band were able to link the context of 

the Cold War and the culture of paranoia and fear, often felt by those in the UK at the time, to Steed’s 

strong sense of nationalism, his stoicism and ‘British’ appearance in reassuring the public that the 

country is able to overthrow any external enemies and keep people safe. Candidates also cited the 

generation gap and the second wave of feminism as contextual factors which influenced representations 

of Steed and Peel in the programme.  

Less successful candidates tended to describe the narrative of the episode, without discussing the 

influence of contexts at all. Some wrote about historical contexts, which was in last year’s exam, 

focusing on the representation of spies and external threats without being able to link these 

representations to social or cultural contexts. Students are reminded to read the question carefully and to 

identify which contexts are being explored in the question. A few students appeared to have pre-learned 

answers which did not address the context in the question.  
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Exemplar 2 

Exemplar 2 is an example of a full-mark response. This candidate identifies three contexts and 

discusses their influence on the representations in the programme in some detail. They cite changing 

attitudes to gender and the second wave of feminism, the generation gap and the changing cultural 

landscape in the UK at the time.  
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Section B overview 

Section B comprises four questions and are a mix of AO1 (Knowledge and Understanding) and AO2 

(Analysis) questions. Candidates generally performed well on these questions, in particular Questions 8 

and 9. However a proportion of candidates struggled with Question 7 and were unable to explain the 

benefits of vertical integration. A small number of students provided responses for Question 6 from a 

previous exam series.  

 

Question 6 

The vast majority of candidates were able to correctly identify GRA or PEGI or VSC as correct 

responses to this question. Any of these three possible answers were rewarded. A few candidates 

provided answers to previous years’ Question 6 with answers including TT Fusion, Warner Brothers or 

BBFC.  

 

Question 7 
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Some candidates were able to explain two benefits of vertical integration demonstrating good 

understanding of the industry framework. Many of these responses cited how costs could be saved by 

utilising companies down the film chain owned by the same conglomerate or company. Others explained 

how creative control can be retained by keeping all stages of production ‘in-house’. The most common 

response was the benefit of the potential for greater profit through keeping revenue rather than spending 

it outside of the vertically integrated chain. The strongest responses understood how to separate out the 

benefits and answered from a company perspective.  

Many candidates appeared unfamiliar with the term and struggled to explain it. Some in the lower levels 

discussed how companies target audiences without being able to explain how this was a benefit of 

vertical integration or discussed the benefits of synergy or cross-media convergence. The more able 

candidate could sometimes connect this to examples of vertical integration, but this was uncommon.  

Exemplar 3 

In Exemplar 3 the candidate has effectively identified and explained two benefits of vertical integration in 

enough detail for a full-mark response. They have identified cost-savings and creative control and 

explained both.  

OCR support 

 

The factsheet for The Lego Movie provides a clear explanation of vertical integration and its 

benefits for the industry. This can be downloaded from Teach Cambridge.  

https://teachcambridge.org/item/284c51eb-9212-4f73-bf01-ae27942d11b6
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Question 8 

Most candidates were able to identify two ways that audiences are targeted by film poster campaigns 

and those in the top level were able to explain how audiences were targeted with reference to The Lego 

Movie poster campaign. Many candidates explained how audiences are targeted through the use of star 

appeal, with the voice actors of Will Ferrell and Morgan Freeman featuring prominently on the posters. 

Others discussed the prominent use of action adventure genre codes and conventions, such as 

explosions and fast vehicles on the posters to appeal to fans of the genre. Some explained the use of 

intertextuality with characters from other DC films, such as Batman, targeting an audience of comic-book 

hero film fans.  

Some candidates in the lower levels described who the target audience was for the film rather than how 

the audience was targeted. A few candidates wrote about the trailer for the film rather than the poster 

campaign. Candidates should be reminded to identify which set product is stated in the question before 

beginning their response.  

 

Question 9 

This question requires candidates to analyse the representation of gender in The Lego Movie trailer. 

Most candidates were able to identify at least two examples of gender representation which either 

challenged or reinforced stereotypes, and many were able to analyse this representation in relation to 

The Lego Movie trailer. Many candidates discussed how Emmet challenged male stereotypes through 

his hesitancy and apparent fear depicted through his facial expressions and performance in the trailer, 

representing him as weak and vulnerable - both attributes stereotypically associated with females. 

Candidates also often cited Wyldstyle challenging stereotypes of women by being represented as strong 

and powerful, depicted through the low angle shot of her looking dominant. Many candidates discussed 

the stereotypical representation of Lord Business as cold and calculating, attributes usually associated 

with men.  

Less successful responses described the appearance of the characters in terms of media language 

analysis of aspects of mise-en-scene, including costume and hair, rather than analysing their 

representation. A few did not refer to the trailer to illustrate their analysis.  

Very few candidates analysed the ad break, which is encouraging as this shows that most candidates 

are reading the question carefully before answering. Centres are reminded that the set product is the full 

UK television ad break for The Lego Movie.  

OCR support 

 

Links to the set Advertising and marking products for The Lego Movie can be found in Section 

5f of the specification.  

https://www.youtube.com/watch?v=HSbYBzUEQlc
https://www.ocr.org.uk/Images/687701-specification-accredited-gcse-media-studies-j200.pdf
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