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OCR Level 3 Cambridge Technical in Media
Unit 01: Analysing media products and audiences
Guidance for centres

1
General


1.1
OCR Cambridge Technical model assignments are issued free to centres on approval and are available to download from our website: www.ocr.org.uk.

1.2
Centres may choose to:

· use OCR Cambridge Technical model assignments for formal summative assessment of learners

· tailor OCR Cambridge Technical model assignments for formal summative assessment of learners

· use OCR Cambridge Technical model assignments as a benchmark for devising their own assignment.

1.3
This assignment has been designed to allow learners access to all assessment criteria across the grades in this unit. Learners will need to take part in a planned learning programme that covers the underpinning knowledge and skills of the unit.
2
Before carrying out the assignment

2.1
Learners must be provided with a copy of the Learner information section of this assignment.  

2.2
If learners carry out any preparation prior to undertaking the tasks; there is no time limit. 

2.3
The assignment is based on a scenario built around an online educational resource.  See section 8 ‘Scope of permitted model assignment modification’ for further guidance.

3
When completing the assignment

3.1
Learners must be allowed sufficient time to complete all of the tasks.  The amount of time may vary depending on the nature of the tasks and the ability of individual learners.  It is suggested that evidence is produced in several sessions.

3.2
Each learner must produce individual and authentic evidence for each task within the assignment.

3.3
Centre staff may give support and guidance to learners.  This support and guidance must focus on checking that learners understand what is expected of them and giving general feedback that enables the learner to take the initiative in making improvements, rather than detailing what amendments should be made.  It is not acceptable for tutors to provide model answers or to work through answers in detail or to detail specifically what amendments should be made.

3.4
Learners may use information from any relevant source to help them with producing evidence for the tasks.  They must be aware of the need to cite and reference any sources and of the risk of plagiarism.

3.5
It is acknowledged that learners in their responses may refer to situations in the scenario but as the scenario is fictitious this does not break any rules of confidentiality.  However, learners must be guided on the use of information from other sources to ensure that confidentiality is maintained at all times.
3.6
We have specified what evidence the learner is expected to produce. Usually, the type of evidence provided may be modified, with the exception of certain types of evidence listed below in Section 7. It is important to note that it is possible to generate the evidence in a variety of formats. Centres must advise learners as to the most appropriate format of evidence. The nature of this assessment means that learners are free to use the format that they feel is most appropriate for the purpose and target audience for each individual task.

4
After completing the assignment

4.1
When grading learners' work centres must use the assessment and grading criteria in the unit.  For further information about assessment please refer to the section on Assessment in the Centre Handbook.

4.2
Assessors’ decisions must be quality assured across the centre through an internal moderation process.  For further information about internal moderation please refer to the section on Assessment and Centre assessor and quality assurance personnel requirements in the Centre Handbook.
5
Presentation of work

5.1
Learners may use the Learner checklist provided to ensure that they submit evidence for all tasks.  They can do this by using the Learner checklist as a contents page inserting references/page numbers in the boxes provided.
5.2 
Centres may wish to discourage learners from excessive use of plastic wallets for presentation of their evidence as this may hinder the assessment process.  Instead centres may wish to encourage learners to present their work so that it is easily accessible, e.g. spiral bound, stapled booklet, treasury tag, or digital media.

6
Acceptable evidence

6.1
For guidance on generation and collection of evidence please refer to the section on Assessment in the Centre Handbook. 

7
Reworking the assignment

7.1
If learners do not meet all of the assessment criteria at the pass grade further work will be required.

7.2
Tutors may give feedback to learners to support and guide them in producing evidence to the required standard. This support and guidance must focus on checking that learners understand what is expected of them and giving general feedback that enables the learner to take the initiative in making improvements, rather than detailing what amendments should be made.  It is not acceptable for tutors to provide model answers or to work through answers in detail or to detail specifically what amendments should be made.

7.3
If learners need to do further work they can continue to use the same model assignment.

8
Scope of permitted model assignment modification
8.1
The model assignment is self-contained in its present form. The set of tasks form a coherent whole addressing all the assessment criteria and allowing access to the full range of grades. 

You must not change the following: 
· the assessment criteria (pass requirements for the unit)

· the merit and distinction grading criteria 

· the requirements for supervision and authentication as described in the Centre Handbook (section 5 - Assessment). 

8.2
The model assignment can be modified in terms of the areas described below with the permission of OCR but centres must be sure that learners still have the opportunity to cover all of the assessment criteria and to access the full range of grades: 

· a logical approach is suggested

· the learner’s assignment, which can be contextualised or amended to suit local needs. The scenario in this model assignment is fictitious; it is based on what is thought to be a ‘typical’ scenario. This assignment could be used by learners working in a real business/organisation. Alternatively, the tasks within the assignment could be conducted as if learners were engaged in these roles 

· each specific task may be appropriately contextualised to match with any permitted changes you have made to the scenario. 

OCR has ensured that in the language used and the tasks and scenario provided we have avoided discrimination, bias and stereotyping and support equality and diversity. In the development of qualifications and assessments we use the guidance given in the Ofqual publication Fair access by design, notably this includes: 

· using language and layout in assessment materials that does not present barriers to learners 

· using stimulus and source materials in assessment materials (where appropriate) that do not present barriers to learners. 

If centres wish to modify the model assignment we strongly advise that staff responsible for modifying the model assignment and the quality assurance of it refer to the publication Fair access by design. 

If modifications are made to the model assignment, whether to just the scenario or to both the scenario and individual tasks, it is up to the centre to ensure that all assessment criteria can still be met and that learners can access the full range of grades. 

Notes for tutors

Introduction to the tasks

The tasks have been designed to enable learners to understand media institutions, how they work and the productions they produce. They will gain an understanding of the production processes, target audiences, distribution and marketing through an analysis of a chosen media product. Learners will acquire an understanding of the relevant legislation and how it applies to their chosen media product.

The scenario provided is fictitious and can be adapted; see Scope of permitted model assignment modification under Guidance for centres.

The tasks have been designed so that all of the assessment and grading criteria in Unit 01 are addressed.

These guidance notes should be used in conjunction with the unit specification and Centre Handbook.
The tasks
Task 1: Investigate a media institution

P1 is assessed in this task
Learners will need to understand how to investigate a media institution so centres may wish to take the opportunity to arrange visits to either local and/or national institutions.  This should provide learners with the opportunity to understand the structure and hierarchy of media organisations, the way they function and the organisation’s relationship with the product they produce. As an alternative there may be opportunities for guest speakers to visit centres who may be able to provide a first hand account of this information and may also be able to conduct a question and answer session with learners to develop their knowledge and understanding of some of these key themes.

Where learners decide to use the Internet as an opportunity to download information directly from the company website, or other online resources, they should be encouraged to interpret the data rather than copy the information, such as the mission statement of the company in question.
With regard to the products produced by the media institution the learners should be encouraged to draw upon their own knowledge of media institutions and their products.  Learners should also be encouraged to move into areas in which they are not so familiar and approach their investigations with a critical approach, whilst maintaining an objectivity which is relevant to their target audience.

Investigations could take place through a case study, which involves class discussions.

Each learner will produce their evidence independently. 

Acceptable evidence should be in the form of:

· a homepage

· related webpages.

Task 2: Choose one media product produced by the institution to analyse 
P2, M1 and D1 are assessed in this task
For this task learners are required to demonstrate an understanding of the products produced by the media organisation they have been investigating, i.e. a film.
Where appropriate, learners should be encouraged to draw upon their own experiences as end users/audience of the product, particularly when examining how the media product has been constructed. It may assist learners’ research to look at similar or contrasting product examples from the film company, so as to develop an understanding of the key elements and conventions in their construction.
Learners should also be encouraged to select and present their research in such a way as to convey understanding to the users of the educational resource. Where possible learners should be encouraged to evidence their work using a variety of mediums and methods.

Learners will need to understand the principles of textual analysis and the media theory relevant to signification such as denotation and connotation, so that they are able to analyse their chosen media film product. Learners could be provided with visual imagery, i.e. posters, film reviews, access to the film in order to analyse its content, purpose and how its form and style convey meaning. 

Websites and marketing/press packs may be useful sources of information regarding the production process. 

Class discussions can be helpful to further explore issues, as would class presentations.

Each learner will produce their evidence independently.

Acceptable evidence should be in the form of:

· movie database webpage(s); 

· film review webpage(s).

To achieve a Merit, learners will be required to complete P2 and, in addition, would need to ensure that they are using correct media terminology related to camera shots, angles and movements, mise-en-scene, editing and sound, the use of iconography/semiotics in the film (i.e. denotation and connotation) in their analysis and have demonstrated a good understanding of the conventions of the genre, supported by examples from the film.

Acceptable evidence should be in the form of:

· the correct use of appropriate media terminology in the film review webpage(s); 

· the use of relevant examples in the film review webpage(s).

To achieve a Distinction, learners will be required to complete P2/M1 and, in addition, demonstrate a thorough understanding of the relationship between purpose, form, content and meaning within the intentions of the chosen film.

Acceptable evidence should be in the form of:

· the database webpage(s)

· the film review webpage(s).

Task 3: Analyse the demographics of the target audience 
P3, M2 and D2 are assessed in this task
Before learners can analyse the demographics of their target audience, they need to have an understanding of the principles of audience profiling based on gender, age, lifestyle and spending power.

Learners may find it useful to conduct some primary research with an identified target audience for the chosen media product for P3.  Note: it is a requirement for the merit and distinction tasks within this model assignment. Though it is important that learners are encouraged to draw upon their own experiences where possible they should also be encouraged to explore a media product which may not be as familiar to them and their peers. Learners could gain the information for this task by conducting primary research (e.g. interviews, questionnaires, discussion groups, etc).

Learners could be encouraged to investigate a wide range of resources, through visits to relevant institutions with tutors or alternatively accessing information which may be available online.

Tutors should ensure that learners are aware of the sensitive nature of this research and that they should therefore bear this in mind when they are preparing information for the web pages. It is important that they investigate the main theories involved in the media effects debate. They should also be taught the various theoretical models of audience behaviour including hypodermic needle, cultivation theory, uses and gratification.
Each learner will produce their evidence independently.

Acceptable evidence should be in the form of:

· webpage(s) containing an audience profile.

To achieve a Merit, learners will be required to complete P3 and, in addition, would need to ensure that they demonstrate a good understanding of the relationship between the target audience and their chosen film.

Acceptable evidence should be in the form of:

· questionnaire(s)

· survey(s)

· webpage(s) analysis based on research.

To achieve a Distinction, learners will be required to complete P3/M2 and, in addition, explain what aspects of the film would appeal to the target audience and which would influence the target audience to view the film.

Acceptable evidence should be in the form of:

· discussion points

· recording(s) of the findings of a focus group

· webpage(s) analysis based on research.

Task 4: Investigate how the chosen media product reaches its intended audience 
P4 is assessed in this task
Learners will need to carry out investigations into how the film reaches its intended audience through an analysis of the distribution channels and advertising. 

Learners should consider the range of distribution channels by which the film reaches its intended audience. They may need guidance to consider the range of possibilities; for instance the extensive distribution outlets and whether these are both nationwide and worldwide and the part the Internet plays in the distribution of films.
When considering how the film is advertised, learners could consider their own interaction as a potential purchaser of the film; for instance where would they expect to see the film advertised and what part trailers, websites and billboards play as part of the advertising campaign. 
Each learner will produce their evidence independently.
Acceptable evidence should be in the form of:

· a webpage detailing the distribution channels

· a webpage detailing the advertising approach. 

Task 5: Demonstrate an understanding of the chosen media product 
P5 and M3 are assessed in this task
Learners will need to understand issues of representation such as stereotypes, racism, sexism and their impact on the audience. Learners can also refer to the various theoretical models of audience behaviour, which were taught in preparation for Task 3. Learners should also understand the work of the relevant regulatory bodies including the applicable legal/ethical issues.
Learners need to refer to the principles of textual analysis and the media theory relevant to signification such as denotation and connotation, as covered for P2, when analysing their chosen media product. 

Learners investigations could take place through case studies involving class discussions, or where possible through visits to relevant practitioners. Learners should also be undertaking both primary and secondary research when conducting their analysis. Learners could be encouraged to investigate a wide range of resources including those available by the regulatory bodies, some of which provide guest speakers and access to their libraries. Learners can visit these institutions with tutors or alternatively access information which may be available online.
Each learner will produce their evidence independently.

Acceptable evidence should be in the form of:

· questionnaire(s)

· survey(s)

· webpage(s) analysis based on research

· webpage(s) analysis of relevant legal and/or ethical issues

· webpage(s) analysis of the relevant regulatory bodies.
To achieve a Merit, learners will be required to complete P5 and, in addition, would need to ensure that they demonstrate a good understanding of how legal and ethical constraints impact on the film and how these relate to the role that the relevant regulatory body plays in upholding the regulations. Learners could use relevant case studies where the regulatory body has made a judgement on the film that they have chosen to study.
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OCR Level 3 Cambridge Technical in Media
Unit 01: Analysing media products and audiences
LEARNER NAME: 

General Information for Learners
Q
Do I have to pass this assignment?

A  
Yes.  This unit contributes to the achievement of the full qualification.
Q
What help will I get?

A
Your tutor will support you when completing the OCR Cambridge Technical model assignment and will make sure that you know what resources/facilities you need and are allowed to use.
Q
What if I don’t understand something?

A
It is your responsibility to read the assignment carefully and make sure you understand what you need to do and what you should hand in.  If you are not sure, check with your tutor.
Q
Can I copy other people’s work?

A
No.  The work that you produce must be your own work and you will be asked to sign a declaration to say that the work is your own.  You should never copy the work of other learners or allow others to copy your work.  Any information that you use from other sources, e.g. books, newspapers, professional journals, the Internet, must be clearly identified and not presented as your own work.  

Q
Can I work in a group?

A
Yes.  However, if you work in a group at any stage you must still produce work that shows your individual contribution.
Q
How should I present my work?

A
You can present your work in a variety of ways, e.g. hand-written, word-processed, on video, digital media.  However, what you choose should be appropriate to the task(s).  For some work, e.g. presentations, coaching sessions, role-play, work experience, you will need to provide proof that you completed the task(s).  A witness statement or observation sheet could be used for this.  If you are unsure, check with your tutor.
Q
When I have finished, what do I need to hand in?

A
You need to hand in the work that you have completed for each task.  Do not include any draft work or handouts unless these are asked for.  When you hand in your work make sure that it is labelled, titled and in the correct order for assessing.

Q
How will my work be assessed?

A
Your work will be marked by an assessor in your centre.  The assessor will mark the work using the assessment and grading criteria.
Scenario
Online educational resource
Your organisation has asked you to produce an online educational resource for media learners.  The resource will be used as an introduction to media analysis by focusing on a media company and its products.  You will need to look at a company which produces films and research their structure and products.

The unique selling point (USP) of this online educational resource is that it is produced by learners for learners as an introduction to the media world, its ownership, organisation, production processes and products. The online educational resource will also focus on:

· media audiences;

· distribution/advertising;

· the media effects debate;

· representation;

· legal and ethical issues;

· the role of the regulatory bodies who oversee the industry.
This resource will be used to support the studies of learners undertaking a media studies course. The information presented needs to reflect the underlying issues and be suitable for the target audience.

You will be required to design a homepage and related webpages,containing:

· text and images/graphics – for example a logo, banner/header, text links to other pages, advertisements, photographs of learners/tutors in lessons, etc;

· rich media – for example an audio-visual introduction to the website, interviews with learners/tutors, animation, etc.

The webpages should contain the online education resource information you will be providing to media learners.  The related webpages should follow the same housestyle and design layout as the homepage.

The homepage and related pages may be presented online or offline.
Tasks

Introduction to the tasks

Your company has been asked to produce an educational resource for media learners. This guide will be used as a teaching resource for learners new to the media industry. The section of the educational resource you will need to produce is related to the film industry.

This will be the first of a range of educational resources the company wants to produce, so you will need to design a homepage and related webpages containing:

· text and images/graphics – for example a logo, banner/header, text links to other pages, advertisements, photographs of learners/tutors in lessons, etc;

· rich media – for example an audio-visual introduction to the website, interviews with learners/tutors, animation, etc.

The company is keen that the related webpages should follow the same housestyle and design layout as the homepage, so that this format can be utilised for further resources.

The homepage and related pages may be presented online or offline.
Task 1: Investigate a media institution

P1 is assessed in this task.
The USP of the educational resource is the fact that it is produced by learners for learners.  You will need to start by selecting a media institution which is involved in the production of film so that you can provide details of this information in the introduction to the media educational resource.

Your task is to produce:
· a homepage detailing the ownership and operating model for the media institution

· related webpages which detail in turn the products, market position and competitors for the media institution.

Your evidence will be: 

· a homepage

· related webpages.

Task 2: Choose one media product produced by the institution to analyse 
For P2:
The company needs to you to demonstrate your understanding of one of the films produced by the film company as an example of a typical media product for the educational resource based on your understanding of the film and your research.  You therefore need to select one film to analyse for a section on the website.

Your task is to:

· select one of the films produced by the film company

· produce a movie database webpage(s) for the selected film (including its purpose, genre, form, narrative structure and content – synopsis and production process)

· produce a film review webpage(s) for the selected film, which explores the meaning of the content, form and style (for example camera shots, angles and movements, mise-en-scene, editing and sound, the use of iconography/semiotics in the film, etc).  The film review could be audio/visual or written with supporting images.

Your evidence will be: 

· movie database webpage(s); 

· film review webpage(s).

For M1:
Your task is to:
· use correct and appropriate media terminology in your analysis of the film related to camera shots, angles and movements, mise-en-scene, editing and sound, the use of iconography/semiotics in the film (i.e. denotation and connotation)

· demonstrate a good understanding of the conventions of the film paying particular attention to the film genre by referring to the use of camera shots, angles and movements, mise-en-scene, editing and sound, the use of iconography/semiotics in the film (i.e. denotation and connotation). Your review should be supported by relevant examples from the film.

Your evidence will be: 

· the correct use of appropriate media terminology in the film review webpage(s); 

· the use of relevant examples in the film review webpage(s).

For D1:
Your task is to:
· on the database webpage(s) add a section which considers the financial intentions of the filmmaker. Consider whether the film was financially successful.

· on the webpage(s) film review demonstrate a thorough understanding of how the filmmaker uses the conventions of the genre to convey the intended meaning of the film through the use of camera shots, angles and movements, mise-en-scene, editing and sound, the use of iconography/semiotics (i.e. denotation and connotation).

Your evidence will be: 

· the database webpage(s)

· the film review webpage(s).

Task 3: Analyse the demographics of the target audience 
For P3:
The company needs you to clearly identify the target audience for the chosen film in order to ensure that learners accessing their educational resource understand how film companies produce films which appeal to a specific target audience. Your evidence could be in audio/visual or written format with supporting images.

Your task is to:
· produce an audience profile based on secondary resources relevant to the film.

Your evidence will be: 

· webpage(s) containing an audience profile.

For M2:
Your task is to:

· produce a questionnaire (the questions directly relate to the film and the needs of the target audience) 

· conduct a survey using the questionnaire for the intended target audience

· produce an analysis supported by graphs which shows the relationship between the audience and the film.  Your evidence could be in audio/visual or written format with supporting images.

Your evidence will be: 

· questionnaire(s)

· survey(s)

· webpage(s) analysis based on research.

For D2:
Your task is to:
· produce discussion points. Your discussions/questions with the focus group should refer to some or all of the following elements in the film - plot and the narrative, camera shots, angles and movements, soundtrack, mis-en-scene, editing, stars, the use of iconography/semiotics (i.e. denotation and connotation)

· use your discussion points to conduct and record the findings of a focus group with a relevant target audience 

· produce an analysis of the results. Your evidence could be in audio/visual or written format with supporting graphs, images, audio, audio/visual content, etc.

Your evidence will be: 

· discussion points

· recording(s) of the findings of a focus group

· webpage(s) analysis based on research.

Task 4: Investigate how the chosen media product reaches its intended audience 
P4 is assessed in this task.
The educational resource needs to provide details of how the film reaches its intended audience so you will need to provide an analysis of the distribution channels and advertising. 

Your task is to:
· produce a webpage detailing the specific distribution channels - i.e. who distributes the film and where 

· produce a webpage detailing the specific advertising approach - i.e. who advertises the film, what form the advertisements take, where and when they are advertised and related information to the overall advertising campaign.
Your evidence will be: 

· a webpage detailing the distribution channels

· a webpage detailing the advertising approach. 

Task 5: Demonstrate an understanding of the chosen media product 
For P5: 
The educational resource should provide accurate and up-to-date information regarding the legal, ethical and regulatory issues which apply to the production of a film.  You need to ensure that the information provided in the resource is compliant with current legislation.

Your task is to:
· produce a questionnaire based on active and passive audience theories and representation - i.e. stereotypes (the questions should directly relate to the film, its impact and effect on the intended target audience)

· use your questionnaire to conduct and record a survey 

· produce webpage(s) analysis based on your findings from the questionnaire, your analysis of the film and use of secondary resources. Your evidence could be in audio/visual or written format with supporting graphs, statistics, images audio, audio/visual content, etc

· produce webpage(s) analysis of relevant legal issues, i.e. drug taking, sexual content, violence and/or ethical issues, i.e. sexism, racism related to the production of the film, etc

· produce webpage(s) analysis of the role of the BBFC, Ofcom and ASA.
Your evidence will be: 

· questionnaire(s)

· survey(s)

· webpage(s) analysis based on research

· webpage(s) analysis of relevant legal and/or ethical issues

· webpage(s) analysis of the relevant regulatory bodies.
For M3:
Your task is to:
· produce webpage(s) that provides a justification of the certification applied to the chosen film based on an understanding of the guidelines produced by the relevant regulatory bodies, i.e. the BBFC.  You need to ensure you base your justification on your analysis of the legal and ethical issues relevant to your film. Use relevant examples to demonstrate the impact of legal and ethical issues on the film

· produce webpage(s) that justifies why, based on Ofcom guidelines, the film is shown before or after the watershed.  You need to ensure you base your justification on your analysis of the legal and ethical issues relevant to your film. Use relevant examples to demonstrate the impact of legal and ethical issues on the film.
Your evidence will be: 

· webpage(s) based on research.
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OCR Level 3 Cambridge Technical in Media
Unit 01: Analysing media products and audiences
LEARNER NAME:

	For Task 1 (P1) have you:
	Completed (()

	Investigated a media institution
	

	Evidence provided (please ():
	Ref/Page no(s)

	· a homepage

· related webpages

· or other (please give details) ___________________________________
	

	· 
	

	· 
	


	For Task 2 (P2) have you:
	Completed (()

	Chosen one media product produced by the institution to analyse
	

	Evidence provided (please ():
	Ref/Page no(s)

	· movie database webpage(s)

· film review webpage(s)

· or other (please give details) ___________________________________
	

	· 
	


	For Task 2 (M1) have you:
	Completed (()

	Used correct and appropriate media terminology

Demonstrated a good understanding of the conventions of film
	

	Evidence provided (please ():
	Ref/Page no(s)

	· the correct use of appropriate media terminology in the film review webpage(s)

· the use of relevant examples in the film review webpage(s)

· or other (please give details) ___________________________________
	

	· 
	


continued overleaf)

	For Task 2 (D1) have you:
	Completed (()

	Added a section to the database webpage/s which considers the financial intentions of the filmmaker

Demonstrated a thorough understanding of how the filmmaker uses the conventions of the genre to convey the intended meaning of the film on the film review webpage(s)
	

	Evidence provided (please ():
	Ref/Page no(s)

	· the database webpage(s)

· the film review webpage(s)

· or other (please give details) ___________________________________
	


	For Task 3 (P3) have you:
	Completed (()

	Analysed the demographics of the target audience
	

	Evidence provided (please ():
	Ref/Page no(s)

	· webpage(s) containing an audience profile

· or other (please give details) ___________________________________
	

	· 
	


	For Task 3 (M2) have you:
	Completed (()

	Produced a questionnaire, conducted a survey and produced an analysis which shows the relationship between the audience and the film
	

	Evidence provided (please ():
	Ref/Page no(s)

	· questionnaire(s)

· survey(s)

· webpage(s) analysis based on research

· or other (please give details) ___________________________________
	

	· 
	

	· 
	


	For Task 3 (D2) have you:
	Completed (()

	Produced discussion points, used your discussion points to conduct and record the findings from a focus group, produced an analysis of the results
	

	Evidence provided (please ():
	Ref/Page no(s)

	· discussion points

· recording(s) of the findings of a focus group

· webpage(s) analysis based on research

· or other (please give details) ___________________________________
	

	· 
	


continued overleaf)

	For Task 4 (P4) have you:
	Completed (()

	Investigated how the chosen media product reaches its intended audience
	

	Evidence provided (please ():
	Ref/Page no(s)

	· a webpage detailing the distribution channels

· a webpage detailing the advertising approach

· or other (please give details) ___________________________________
	

	· 
	


	For Task 5 (P5) have you:
	Completed (()

	Demonstrated an understanding of the chosen media product
	

	Evidence provided (please ():
	Ref/Page no(s)

	· questionnaire(s)

· survey(s)

· webpage(s) analysis based on research

· webpage(s) analysis of relevant legal and/or ethical issues

· webpage(s) analysis of the relevant regulatory bodies

· or other (please give details) ___________________________________
	

	· 
	


	For Task 5 (M3) have you:
	Completed (()

	Produced a webpage/s that justifies the certification for the film

Produced a webpage/s that justifies the positioning of the film in relation to the watershed
	

	Evidence provided (please ():
	Ref/Page no(s)

	· webpage(s) based on research

· or other (please give details) ___________________________________
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